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AND THAT MEANS 


YESTERDAY! TODAY! TOMORROW! ; 


Say it with Pictures! It’s | 
the ONLY kind of TALK — WN 
the Box-office understands! — 
How true that Pictures are © | 
Better Than Ever—and 

M-G-M has the pictures! 
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BUSINESS TALKS BACK 


ITH a candour so complete that it just may have 

been inadvertent, it was announced this week that 

Generai Motors Corporation had put into produc- 
tion a seven reel feature for the theatre trade, entitled 
"Headline" at the Hal Roach studios. 

The new company with the good Michigan name of 
"Wolverine" is represented by a General Motors public rela- 
tions staff man from Detroit. 

The message of the picture seems to be the conversion of 
a newspaper editor from attacks on industry to friendship for 
free enterprise and big business. Distribution plans have not 
been divulged. It is said the picture is to cost a quarter of a 
million. It has a sound Hollywood cast. 

There will be no proper gain-saying the right of a great 
corporation to do just that, or to dispute its often: provoca- 
tion by buried messages from the left in certain film product 
and imports. None the less the proceeding does have chal- 
lenge, and the while raises a wondering about what the already 
so bedevilled theatre screen may be coming to. The theatre 
has plenty to do selling itself, and never mind messages. 


MANNERS & MORALS 


HE great gulf between the social manners of certain 
| bce and the American's standards was demon- 

strated again the other day when Dr. Renato Gualino, 
president of the Italian Motion Picture Producers Association, 
explained deftly at a press conference how he would fix things 
up in such problems as the "sacred wee-wee" scene and the 
bordello chase of "The Bicycle Thief’ by the simple attach- 
ment of an "adult classification." 

Some one might be delegated to take the suave gentleman 
out behind the barn and explain to him that indecency is in- 
decency at any age. Some persons, including apparently a 
majority of Americans do not want dirt, obscenity and 
gaucheries of that order presented on the theatre screen for 
family entertainment, even if the family is all grown up. 
That might be one of the early chores of the ambitious pro- 
gram of the Foreign Advisory Unit of the Motion Picture 
Association of America. 

The Italians, incidentally, have a Production Code of their 
own, which would cover just such a case as that which has 
been so much at issue. The producers formally approved it, 
complete with initials, five years ago. Since then they have 
forgotten to put it into effect—also, as might be expected, 
some of them have never read it. 

The devices and practises of evolving civilization make prog- 
ress slowly but a lot of missionary work has been done. Some 
years ago a famous and able foreign language paper in New 
York created a sensation with a series of service articles on 
page one explaining how and why it was held better to use 
a handkerchief than the coat sleeve. That campaign won, too. 


WA w ww 
About now this patient editor is fed up with the hollerin’ 
and bellerin' up the canyon to wring out of the last drop of 
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publicity for "The Bicycle Thief," in the name of high art and 
the right of a small boy to be pictured trying to wet on a 
fence. But one more word must be allowed. On top of all 
else comes Mr. Bosley Crowther of the great New York 
Times, still carrying the torch for imported art and "impelled 
to wonder after a casé such as this . . . whether the only con- 
siderations are those of ‘purity’ . . . whether the code has not 
here been used to support some parochial resentment toward 
aliens and adult artistry.” 

Confidentially, Bosley, No! Hollywood has been demon- 
strating its cordial acceptance of all manner of aliens for near 
onto forty years. And as for "adult artistry" what are you 
shouting about? What art? The art of the chase in an Italian 
red light district? 


WE ARE WARNED! 


N effort more remarkable than successful is being made 
A to put dynamic excitement in the television promo- 
tions of the day. None of them has been more am- 
bitiously spectacular than the uninhibited speech of one Mr. 
H. C. Bonfig, rated a vice president of Zenith Radio, who 
made a speech which he thought was in behalf of their Phone- 
vision in New York last Thursday. He ejected a mess of statis- 
tics including the assertion that a thousand motion picture 
theatres were forced to close last year—presumably because 
of television competition—and observed that about 9,000 
"marginal theatres’ would be closed by Phonevision. This 
orator sees no salvation for the motion picture industry un- 
less it adopts Phonevision, meaning presumably joining with it. 
He thinks maybe forty or fifty percent of the theatres may 
survive if they have “great films." 

No matter what happens we can't say that Mr. Bonfig did 
not put us on notice. So far we have not heard where he got 
his figures but no doubt wherever that was there must be 
plenty more available on immediate notice. No one in the 
amusement world suffers long for the want of figures. 


| g a 
“THE BIG CHEAPIE” 


N the much discussed and little known subject of 
public relations, which was so exciting the industry 
with luncheon resolutions a little while back, one's eye 
is arrested by the persistence of the old trouble making traits. 
There is a school of ignorance which considers that anything 
that gets into print is publicity and therefore to be desired. 
At the moment the eye reposes upon a newspaper item 
of the week announcing that a certain ambitious and preten- 
tious picture has been photographed in fourteen days, four 
under schedule, and that it was brought in at $460,000, an 
almost incredibly low figure when "A" productions have so 
long been quoted at a million and up. That scattered over the 
fan pages of the land puts the public on notice that that title 
means "a cheapie." That's the price of trying to make some 
producer look smart for the life of one paragraph. 
—Terry Ramsaye 





On What Side? 


To THE EpITor: 

To us in the neighborhood situations it is 
becoming increasingly apparent that televi- 
sion is a major competitor. 

How can we expect to do business when 
the top screen talent that we’ve helped to 
make famous in our theatres now entertains 
our patrons in their own parlors? 

If we’re choosing up sides in a battle for 
survival, where does Hollywood stand ?— 
ROBERT S. HOLLAND, Mazager, Im- 
perial Theatre, Cleveland, O. 


On Phonevision 
To THE EpiTor: 

The Motion Picrure HERALD for March 
25th, 1950, under the heading of the “Holly- 
wood Scene” carried a report of Zenith’s 
Commander McDonald's recent visit to the 
west coast. The purpose of the visit as re- 
ported by the HERALD was to persuade the 
producers to furnish film for the Zenith 
Chicago Phonevision test. 

Mr. McDonald has twice postponed the 
Chicago test. This postponement was ob- 
viously necessary because Zenith could not 
obtain film for the test. It is to the credit 
of the producers that they realize that suc- 
cessful Phonevision might sound the death 
knell for their market. 

There are some questions surrounding 
Phonevision that Zenith has not been able 
to answer. 

1. What is to prevent the many clubs and 
organizations such as the Elks, Eagles, 
American Legion, Veterans of Foreign 
Wars, YMCA, YWCA, Parent-Teacher 
Clubs, yes and even school auditoriums, from 
installing Phonevision T. V. sets and obtain- 
ing for the total price of one dollar the miss- 
ing Phonevision signal from the telephone 
company and showing a feature film to an 
audience of unlimited size, thereby making 
the average paid admission per Phonevision 
performance vary anywhere from 1/100 of 
a cent to 2 cents? 

2. How is Zenith going to provide the 
Phonevision signal to one party on telephone 
party lines? There are 25,000,000 phones 
in this country and a very high percentage 
of the total number of phones are on party 
lines. 

3. If Zenith was able to get around the 
party line difficulty what is to prevent the 
rest of the party line users from stealing the 
Phonevision signal off the party line by a 
simple inductance mechanism? 

The exhibitors fortunately are fully aware 








Readers of “Letters” are ad- 
vised that this is the time to act 
on repeal of the Federal admis- 
sion tax. Communicate immedi- 
ately with your representatives 
in Congress and urge them to 
take action. 





of the threat Phonevision presents to their 
business. Any producer foolhardy enough 
to furnish film for the Chicago Phonevision 
test I am sure would find a spontaneous re- 
sistance toward the acceptance of his pic- 
tures by the regular theatres —TRUEMAN 
T. REMBUSCH, President, Allied States 
Association of Motion Picture Exhibitors, 
and of Associated Theatre owners of Indi- 
ana, Inc., Indianapolis, Ind. 


Coats Off 
To THE EpITOoR: 

We have all got our coats off and we are 
going to work. We are going to do our 
darndest to reawaken the people to the fact 
that movies are their best entertaininent buy. 
We are going to work with 20th Century- 
Fox and any other company that so desires 
on the idea of selling a picture at the local 
level. 

We believe, as they stated, that the sale 
of pictures depends on both the distributor 
and the exhibitor working hand in hand. 
The distributor first on a national level and 
then the distributor and exhibitor on a local 
level. It is about time that we all went to 
work to try and develop a bigger pie instead 
of each of us arguing for a bigger slice of 
the present pie. Spyros Skouras and his or- 
ganization deserve a tremendous vote of 
thanks from an industry that sorely needs a 
shot in the arm. 

We are setting up meetings with the lead- 
ers of all of the communities in which we 
operate for the purpose of talking to them 
about movies. My brother Leslie and I will 
visit with all of these leaders personally. 
We are going into a “Better Movie Season” 
campaign. We are screening individual pic- 
tures with our district managers and pub- 
licity men and tailoring each selling cam- 
paign on the picture as it applies to that 
picture for the individual locality in which 
it will be shown. 

We are going into a courtesy drive in our 
theatres. We are keeping in close contact 
with schools, churches, Parent-Teachers As- 
sociation, Police Athletic League, and we 


are going to shout “Movies Are Your Best 
Entertainment” until people once again are 
fully aware of it—FRED J. SCHWARTZ, 


Vice-President, Theatres, New 


York, N. Y. 


More on 20th-Fox 
To THE Epiror: 

The idea of selling to the American pub- 
lic the fact that “Movies Are Better Than 
Ever” can be done if everyone in the busi- 
ness will follow through. Personally, I have 
already started in this locality to carry this 
message to the public and will put into ex- 
ecution every idea possible that was sug- 
gested at the Chicago meeting EDWARD 
M. FAY, C. and F. Theatre Co., Provi- 
dence, R. I. 


Century 


To THE EpiTor: 

I feel that the Fox Showmanship Meeting 
has awakened in all of us the spirit of show- 
manship which has been rather dormant and 
that we will all benefit as a result. We must 
admit that we have been lazy and the time 
has come for us to go back to work. While 
the meeting did not solve all of our problems, 
it certainly was a step in the right direction. 
—MARC J. WOLF, General Manager, Y. 
and W. Management Corp., Indianapolis. 


To THE EpitTor: 

I hope the other companies follow suit 
with a program something in line with 20th 
Century-Fox showmanship program and I 
hope the exhibitors follow in line. Then I 
believe we can all get back in the show busi- 
ness by letting the public know just what 
they can expect from their theatre—J. H. 
HARVEY, President, Theatre Owners of 
No. and So. Carolina, Clover, S. C. 

To THE EDITOR: 


Twentieth Century-Fox is doing some- 
thing that I think should be part of the en- 
tire industry. I must confess that this under- 
taking, which I honestly think everybody 
is going to follow up just as I am following 
it up in our theatres, will have a tremendous 
effect on our business —M. S. FINE, As- 
sociated Theatres, Cleveland, O. 


Wake Up 


To THE EDITOR: 

I know this industry will survive if we all 
wake up and get down to work and tell the 
folks at home that “Movies Are Better Than 
Ever.,—M. H. CHAKERES, Chakeres 
Theatres, Springfield, O. 
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People in  * ews 


Louis B. Mayer, first vice-president of 
MGM sstudio activities, arrived in New 
York Tuesday with Mrs. Mayer. Wednes- 
day, at the Waldorf-Astoria Hotel, he was 
the principal speaker at the luncheon of 
the Brand Names Foundation. Next 
Wednesday he will be guest of honor at 
the Jewish War Veterans banquet, also 
at the Waldorf-Astoria, and will receive 
the annual Americanism award tendered 
by the organization. 


A. R. Garcia, formerly United Artists as- 
sistant manager in Puerto Rico, has been 
promoted to acting manager, following 
the resignation of JACK ODELL. Mr. Garcia 
has been with United Artists since 1935. 


Epwarp R. Evans, director of film pro- 
grams for WPIX and CBS Television for 
the past three years, has rejoined RKO 
Pathe, Inc. He will divide his time be- 
tween the production department and the 
commercial and television department. 


GRAHAM KISLINGBURY, district manager for 
Northcoast Theatres in San Francisco, has 
been elected to the board of California 
Theatres Association. 


EpwarD ARNOLD, film star, has announced 
in Hollywood that he would seek the 
Republican nomination for the United 
States Senate in the California June pri- 
maries. 


BEVERLY JONES, former Audience Research 
associate, has been named vice-president 
in charge of the company’s Hollywood 
office, Dr. GEORGE GALLUP, the organiza- 
tion’s president, has announced. 


Pure Mixes, exploitation director for 
Samuel Goldwyn Productions in New 
York, has resigned to join the Lynn Far- 
nol advertising and publicity office. Mr. 
Miles worked with Mr. Farnol when the 
latter was director of advertising and pub- 
licity for the Goldwyn company. 


Davip JOHN GOODLATTE, managing director 
of Association British Cinema, plans a 
six-week visit to the United States. He is 
sailing April 21. It will be his first visit 
to this country and he proposes to make a 
survey of American theatre operations. 


KENNETH Royatl, former Secretary of 
War and now an attorney whose firm rep- 
resents Twentieth Century-Fox, was host 
at a dinner in Washington Tuesday night 
for General Eisenhower. 


W. FRENCH GITHENS, board chairman of 
Sound Masters, Inc., has joined the board 
and assumed active participation in the 
affairs of Vitarama and Cinerama corpo- 
rations, developers of a new three-dimen- 
sional projection system. 


Noau Dietricu, RKO board chairman, has 
left New York for Europe on TWA busi- 
ness for Howarp HuGHEs. 


PHIL WASSERMAN, former Astor Pictures 
publicist, New York, has joined General 
Promotions as general manager. 


ALFREDO GUARINI, Italian film producer, 
has returned to Rome following a visit to 
this country. 


Davip Horne, Film Classics foreign sales 
manager, has returned from a business 
tour of Europe. 


HowarD BROOKINGS, past president of 
Iowa-Nebraska Allied, has filed for re- 
election to the Iowa state legislature as 
representative from Oakland, Ia. 


Hers Drake has been added to Lippert 
Productions’ advertising and publicity de- 
partment as the company’s eastern repre- 
sentative, it has been announced in Holly- 
wood. Mr. Drake, formerly a_ publicist 
for Columbia Pictures, will work on the 
eastern seaboard opening of “The Baron 
of Arizona.” 


Joun D, LEViEN, Warner Pathe News edi- 
tor, was a guest speaker at the Armed 
Forces Information School at Carlisle 
Barracks, Pa., last week. 


ARTHUR ABELES, managing director for 
Warner Brothers in Great Britain, was 
to leave England this weekend by boat for 
New York. 

IRVING RUBINE, advertising and _ publicity 
vice-president of Stillman Productions, left 
Hollywood by plane Thursday for confer- 
ences in New York with United Artists 
executives. He will discuss the possible 
release by that company of three forth- 
coming Stillman features. 


CaRLos GLUCKMAN, head of United Cinemas 
of Buenos Aires, has arrived in New 
York on a pleasure trip during which 
time he will visit with industry executives. 


CHARLES R. LINpDAU and MAx RorH have 


been named Chicago representatives for 
the Motion Picture Sales Corporation. 
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AWARDS OF DISTINCTION 


TO THE STARS, PRODUCERS AND DIRECTORS ELECTED MONEY MAKERS BY EXHIBITORS OF THE NATION 


BOB HOPE, Number One Money Making Star 


* 1am 


JOHN WAYNE, with Hugh Quigley, 
Quigley Publications, Hollywood. 


‘ 2 


GARY COOPER CARY GRANT 


BETTY GRABLE ESTHER WILLIAMS 
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The Story That Goes ’Round The World 


annually, by radio announcements and by lavish press attention—the story that the 
personalities on these pages were chosen by exhibitors of the land—who judge by 
performance—as "The Ten Best Money Makers" and the best in their fields of talent. 
The awards seen being given are by the conductors of the annual poll of showmen, 
the MOTION PICTURE HERALD and FAME, annual audit of filmland and radio 
personalities. 


SAMUEL GOLDWYN, left, Champion of 
Champion Producers, with Maurice "Red" 
Kann, Quigley Publications vice-president. 
Mr. Goldwyn has produced 32 Monthly 
and 17 Annual Champions. 


ROY ROGERS, Number One Money Making 
Western Star; other western stars below and 
at right. 


GEORGE "GABBY" HAYES 


GENE AUTRY SMILEY BURNETTE WILLIAM BOYD 


BL ATR ATTIC T eS 
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ARTHUR FREED, 
above, who was the 
Champion Producer 
of the 1948-49 sea- 
son, with four 
Monthly Champions, 
three of the films 
made the Annual 
Champion list. 


CHARLES STARRETT 


MICHAEL CURTIZ, 
below, Champion of 
Champion Directors 
for the seventh con- 
secutive year. In 
his 18-year record, 
he directed 31 
Monthly, 10 Annual 
Champions. 


JOHNNY MACK BROWN 

















WALT DISNEY, cartoon pro- 
ducer, left, whose productions 
received third place in ex- 
hibitor balloting. 





SHORT SUBJECTS AWARDS 





FOR “BUGS BUNNY," first 
among the Champion Shorts, 
and Merrie Melodies, sev- 
enth, Edward Selzer, War- 
ner cartoon chief, receives 
Awards from William 
Weaver, Quigley Publica- 
tions Hollywood editor. 
Above, Fred Quimby, MGM 
shorts chief, with Awards 
for Tom and Jerry cartoons 
and The Passing Parade. 


PETE SMITH, right, 
with his Award for 
the Pete Smith Spe- 
cialties, produced for 
MGM. 


GEORGE BILSON, 
left, producer of RKO 
Radio's Leon Errol 
two reelers, displays 
his Award of Achieve- 
ment. 


JULES WHITE, right, 
who with Hugh 
McCollum produces 
the Three Stooges 
comedies for Colum- 
bia. 
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IN CHICAGO, left, launching 
the John Balaban 1950 Show- 
manship Drive. At the meeting 
of Balaban and Katz and Great 
States circuits managers, in 
the Drake Hotel are, in left 
to right order: John Balaban; 
Martin H. Kenneally, mayor 
of Chicago; and Leonard 
Goldenson, president of United 
Paramount Theatres. 
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MIGUEL CONTRE- 
RAS TORRES, Mexi- 
can producer-director, 
whose ‘The Sinner of 
Magdala'’ opened 
Sunday in Dallas and 
this week in Detroit 
and Cincinnati. 


By the Herald 


6, DE NEVE, general manager of Elita, 
a 36 theatre circuit in the United 
States of Indonesia. Mr. De Neve is in 
New York currently and plans both 
to obtain American citizenship and to 
| acquire a theatre in Jackson, Miss. 
Indonesian natives, he reports, are 
turning to native pictures of which 
approximately 25 are made yearly. 


LIBERTY BELL replica, symbolizing the May |5-July 4 
Savings Bond Drive, is inspected by United States 
Treasury Secretary John W. Snyder and Samuel 
Pinanski, Theatre Owners of America president, and 
national chairman of the industry's participation. 
Exhibitors as usual will give major aid to the campaign. 


AT THE ANNUAL 
convention of the The- 
atre Owners of Okla- 
homa, at Oklahoma 
City, a grouping: John 
Jones, of Shawnee, 
Howard Federer, Ok- 
lahoma City; Leon 
Bamberger, RKO Ra- 
dio sales promotion 
manager; Morris Low- 
enstein, president of 
the exhibitor organiza- 
tion: John Griffin: 
Miami; and Homer 
Jones, Alva. 


PREMIERE, at the 
Oriental Theatre, Chi- 
cago, of Eagle Lion's 
"The Golden Gloves 
Story." At the left, 
part of the parade, 
which featured a 
Marine color guard, 
and a Legion band. 


INDIA'S PRIME MINISTER, Pandit Nehru, right, receives a four reel 
filming of his United States visit from Lee Kamern, MGM India managing 
director; J. G. Vaishnav, New Delhi manager; and Edward O'Connor, 
Far East director. 
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MONTGOMERY CLIFT re- BETWEEN TAKES for Jean 
laxes off-stage with Cornell Peters and Paul Douglas on the 
Borchers during the shooting of set of "Love That Brute," right, 
"The Big Lift," 20th Century- a rollicking tale of prohibition 
Fox' realistic drama of our airlift Chicago. Keenan Wynn, Cesar 
operations. Filmed in Germany, Romero and Joan Davis top a 
the picture co-stars Paul Douglas. strong supporting cast. 








DAN DAILEY, the Dude, takes a lesson in Western lore from Anne Baxter 
in the hilarious "A Ticket to Tomahawk.'' To be released in May, the 
Technicolor comedy features Walter Brennan and Rory Calhoun. 





DEBRA PAGET, right, as 
an Apache maiden in the 
: ‘s Technicolor epic, "Broken 
" = Arrow, 20th Century- 
A MOMENT OF SOLACE for Richard Widmark as Fox' stirring story of 
Gene Tierney comforts him in "Night And the City," early tribal wars. Starring 
20th Century-Fox’ realistic drama of the London un- James Stewart, the pic- 
derworld. Adapted from a novel by Gerald Kersh, the ture was produced by 
picture was made on location in England against Julian Blaustein and di- 
authentic background. rected by Delmer Daves. 


(Advertisement 


' _ = 
ata SS eR a Shi Ri BR tts, tesa icin Soa. ts > ates! 


MOTION PICTURE HERALD, APRIL 8, 1950 












Newspaper Ads and Plans 
For Exploitation Flower 
Across the Nation 


Slowly but surely, the film industry—all 
branches of it—this week was perceptibly 
orienting itself to the new life that had 
been breathed into it by the Twentieth Cen- 
tury-Fox Showmanship drive which started 
some weeks ago with the huge convention 
in Chicago. 

Day by day, increasing numbers of re- 
ports flowed in from grass roots territory 
and key situations of what exhibitors—inde- 
pendents and affiliates, circuits and single 
theatres—and distributors were doing to im- 
plement this gigantic all-industry drive. 
While it was quite evident that various ex- 
hibitors had various approaches to the prob- 
lem of strengthening the box office, it was 
equally obvious that practically everybody 
had three main objectives in mind: selling 
the public on the industry, generally, the in- 
dividual theatre, and the picture or pictures. 
There was, furthermore, no argument as to 
which came first, for like the chicken and 
the egg, each was equally important and de- 
pendent on each other—the industry, the 
theatre, and the picture. 


























Emphasis on Selling as 
Newspaper Ads Appear 


The important point was selling, and 
that’s what exhibitors and distributors were 
trying to do in the best way they knew how. 
Providence, R. I., was as good an example 
as anything, and was in fact, indicative, of 
what was taking place throughout the nation. 
There, Albert J. Clarke, manager of the 
Majestic theatre, ran a quarter-page ad at 
the top of page 7 of The Providence Journal. 
The ad was one of those proposed by 20th- 
Fox to be run on a co-operative basis, and 
was titled “I’m the Proudest Man in Town.” 
On the left side of the ad, under the 
“Movies Are Better Than Ever” slogan, was 
a list of forthcoming attractions. 

In addition, seven Providence theatres 
contributed to a large two-column ad which 
proclaimed that ‘142,000 people paid admis- 
sions to the following theatres in Providence 
last week.” The theatres were listed as the 
Albee, Carlton, Majestic, Fays, Loew’s, 
State, Metropolitan and Strand. At the 
bottom the ad said that “More People Pay 
Admission to Motion Pictures Than All 
Other Amusements Combined.” 


xter 


That the distributor was not 
leaving the showmanship burden 
wholly on the shoulders of the 
exhibitor was obvious. In New 
York on Tuesday, Max E. Young- 
stein, national director for Para- 
mount of advertising, publicity 
‘and exploitation, outlined to a 
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EXHIBITORS TAKE CUE. 
ACT ON SHOWMANSHIP 








SHOWMANSHIP KILLED 
BY % SELLING—COLE 


Col. H. A. Cole, in his recent ad- 
dress before the Twentieth Century- 
Fox regional showmanship meeting in 
Dallas, blamed the practice of selling 
on percentage as one of the things 
that killed the exhibitors incentive to- 
ward showmanship. "Why should a 
man invest his time and money to 
get more dollars into the industry 
without retaining for himself a fair 
share of such increase?" Col. Cole 
asked. He added, however, that 
certain percentage selling was un- 
derstandable, especially when "you 
get in the higher-grossing theatres.” 
This method, he said, was often pre- 
ferred by both exhibitor and distribu- 
tor. What he would do in such cases, 
Col. Cole said, would be to have the 
scale of percentage sliding down- 
ward or dropping sharply after 
reaching a certain figure. 








trade press conference exactly 
what program his company was 
working on. For fuller details, see 
special story on page 23. Also, 
Charles Einfeld, 20th-Fox adver- 
tising and publicity head, took the 
showmanship gospel to England. 
See page 26. 


In Kansas City, Mo., the Commonwealth 
Theatres circuit is using the 20th-Fox 
“Showmanship Guide” to set up a special 
campaign, April 7 to July 21, on exploita- 
tion, public relations and the cultivation of 
children’s patronage with the cooperation of 
schools. The spring meeting there of the 
Kansas-Missouri Theatre Association, with 
Dale Danielson, president, as chairman, was 
for the most part a symposium on how mid- 
western theatre owners could best exploit 
the features, and serve their communities for 
the best public relations results. One of the 
suggestions was that exhibitors should not 
depend on “national” reviews and press 
books to buy their pictures, but should use 
the reports from those in the area who 
have seen the film. 


Children Get Special 
Exploitation Attention 


The children’s market, which has been 
getting increasing attention in recent months 
due to the fact that the youngsters will be 
the audiences of tomorrow, was the object 
last week of a special campaign on the part 
of Henry Friedman of the Lawndale thea- 
tre in suburban Philadelphia. After cutting 
admissions for Saturday and Sunday mati- 
nees to 10 cents, Mr. Friedman used trailer 


and lobby material to push new westerns, 
cartoons and serials. The children were 
also reminded that the entertainment was 
good and clean, there was no eye-strain 
looking at the well-lighted screen, and chil- 
dren could spend the whole week on home 
work, and spend Saturday and Sunday at 
the theatre. 

In Boston, Martin J. Mullin, president of 
New England Theatres, called a meeting 
last week of leading New England exhibi- 
tors. The meeting decided to place institu- 
tional advertising, covering all theatres, in 
leading newspapers. Other plans for a joint 
“Movies Are Better Than Ever” campaign 
were also discussed. 

The Essaness Circuit, Chicago, launched 
its drive Wednesday with a managers show- 
manship meeting. Ralph Smitha, presided. 


Southwest Exhibitors 
Exchange Speakers 


A new selling idea has meanwhile been 
developing in the southwestern and Rocky 
Mountain area. The plan calls for exhibi- 
tors to go outside their own districts and 
accept speaking engagements in other com- 
munities, in return for similar action on the 
part of the theatre owners who are the 
hosts. The theme of the talks, organized by 
the theatre men for civic and school groups, 
is public relations and picture selling, and 
the idea is that while the local exhibitor’s 
enthusiasm might be accepted as a matter of 
course, an outsider’s views would be more 
respected. 

In addition, of course, this movement em- 
phasizes industry unity. Offers to speak 
have been received from exhibitors in Texas, 
New Mexico, Colorado, Oklahoma and Ari- 
zona. Pat McGee, of the Cooper Founda- 
tion in Denver, Colo., has lined up speaking 
dates throughout Texas. 


Newspapers Cooperate 
With Special Ads 


Not only the exhibitors were using the 
“Movies Are Better Than Ever” slogan. 
In Bridgeport, Conn., an ad appeared in the 
Sunday Herald urging “Our Night for the 
Movies” as the family slogan. The ad, in- 
serted free by the newspaper, has a still of 
“Annie Get Your Gun” topped by the 
“Movies Are Better Than Ever” line. 

In Chicago, Irving Mack, president of 
Filmack Trailers, reported that hundreds of 
exhibitors are ordering the special trailer 
proposed in the 20th-Fox guide book. In 
Seattle, reports of the regional 20th-Fox 
meeting were that it was a huge success, 
with Herman Wobber, western division sales 
manager; Maury Saffle, John Danz, W. H. 
Thedford, Herbert Sobottka and James 
Hone, and others, participating in the dis- 
cussions. 

And elsewhere in the country, the show- 
manship ball kept rolling on and on and on. 
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HOW THE PRODUCT LOOKS TO 
INDEPENDENT FILM BUYERS 


Here is how film buyers of U. S. independent circuits appraise product which they have 
seen but which has not yet played their theatres. 


j ion i ive, i ; ditional ratings 
ient alphabetic tabulation is cumulative, incorporating ad. 
neieeaunael foes week. when this new Herald service was introduced. Daggers 

indicate attractions published for the first time. 


THE FILM BUYER'S RATING 


4azmrerer-mOQxm 
90002 ~<am< 
959000 
mQ@>zam<> 


w 
I 
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All the King's Men (Col.).. . 

Ambush (MGM) ...........--------2 eer 
{Backfire (W. B)...........------ 2c eee eee 

Baron of Arizona (Lippert) 

Barricade (W. B.).........-------- steerer 

Battleground (MGM) 

Big Hangover, The (MGM) 

Big Lift, The (20th-Fox) 

Black Hand (MGM) 

Blue Grass of Kentucky (Mono.)..........--.------ 

Borderline (U-I} 

Buccaneer Girl (U-I) 

Captain Carey, U.S.A. (Para.).......--.----- 55-5 
Captain China (Para.)...........-.-----2 +2005 
+Cargo to Capetown (Col.)...... 

Chain Lightning (W.B.)...........-.---- 5-52-22 

Champagne for Caesar (U.A.)..........---------- 

Cheaper by the Dozen (20th-Fox) 

Cinderella (RKO Radio) 

Comanche Territory (U-I). . 

Conspirator (MGM) 

{Dakota Lil (20th-Fox) 
+Daughter of Rosie O'Grady (W.B.)............---- 
ee) a ee eee 
¢D.O. A. (U. A.) 
Eagle and the Hawk, The (Para.)......... 
East Side, West Side (MGM) 
{Fallen Idol, The (S.R.O.).........-- 

Father Was a Bachelor (Col.)........... 

Francis (U-I) 
tHeiress, The (Para.)............ 

{| Was a Shoplifter (U-!) 

Inspector General, The (W.B.)...........--.---+-- 

Jolson Sings Again (Col.)......... 0.0.6... - 2-0 e. 

Key to the City (MGM) 


[CONTINUED ON PAGE 20} 
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Fox Lists 
Eight as 
First Block 


Twentieth Century-Fox, through A. W., 
Smith, distribution vice-president, this week | 
announced the titles of eight forthcoming } 
pictures which it will sell to the exhibitor as 
a package “within the limits set down by the 
trade practice provisions of the court’s anti- 
trust decree.” 

The eight films which will be released be- 
tween April and June, are: “Under My 
Skin,” “Cheaper by the Dozen,” “Wabash 
Avenue,” “The Big Lift,” “Ticket to Toma- 
hawk,” “Three Came Home,” “Night and 
the City” and “The Broken Arrow.” 

Mr. Smith said that one of the reasons 
for the 20th-Fox decision to permit package 
buying was to permit the exhibitor to par- 
ticipate in the institutional 50 per cent co- 
operative advertising plan proposed by the 
company. Since these institutional ads have | 
a special place for the listing of forthcoming. 
20th-Fox attractions, the exhibitors’ know- 
ing far enough ahead of time what his fea- 
tures will be will be an added inducement to 
use these ads. 

The pictures will be released two each 
for the three months, plus “Under My Skin” 
and “Three Came Home” in April, which 
overlapped from the previous month. Mr, 
Smith added that the pictures will still be 
sold on a picture by picture, and theatre by 
theatre basis. In addition, the exhibitor will | 
have the right to reject any films not trade 
shown as per the terms of the court ruling, | 
The only difference now will be that the # 
theatre operator will be able to buy a group 
of films at a time, should he desire to do so, : 


Producers Form A 


Guild In Hollywood 


A Screen Producers Guild was born | 
Tuesday night in Hollywood. It will pro- 
mote industry public relations and interests _ 
of independent and studio producers. Ex-— 
cluding production heads, it will not overlap 
in function other producers’ organizations, | 
Conceived informally several weeks ago by 
William Perlberg and other producers for” 
Twentieth Century-Fox, it will meet for 
organization April 17, At the first meeting, | 
some 35 producers attended, including in ad-- 
dition to Mr. Perlberg such men as Robert | 
Sisk, Bryan Foy, Sam Engel, Edmund 
Grainger and Samuel Bischoff. All produc- 
ers are invited to the next meeting. 


"Bicycle Thief" to Open 

The Italian picture, “The Bicycle Thief,” 
which was refused a Production Code seal 
on the basis of objections against two scenes 
in the film, was to have opened, uncut and 
without a seal, at the Warner Princess the- 
atre in Philadelphia April 9. A Warner” 
executive, speaking of the planned opening, | 
pointed out that the picture had been passed 
by the Pennsylvania state censors. 
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_quick- bet on 
ct fast! Play the surest quick-money bet 
it market. The big double star-and-thrill bill 
of the Pacific War! New Prints! New 

Accessories! New Profits! 


ONS OF FIGHTING FURY! 


The hates, the loves, the glory of a half a million heroes.. 


in action! 


rine RUCOrS ; 


veo PAT (VBRIEN ROBERT RYAN 
AUTH HUSSEY 


with 


McHUGH and BARTON MacLANE 


Produced by ROBERT FELLOWS 
Directed by HAROLD SCHUSTER 


Screen Play by Warren Duff 
ctures available as a program or individually ) 


(These pi 


X UNTIL WE AX THE MOVIE TAX! 





PARAMOUNT SET 
FOR CO-OP ADS 


Youngstein Outlines Form 
To Aid Local Campaigns; 
Praises 20th-Fox Plan 


Paramount has established a _ definite 
“yardstick” as part of a formula for co- 
operative advertising with exhibitors, Max 
E. Youngstein, Paramount’s national direc- 
tor of advertising, publicity and exploitation, 
said Tuesday. The “yardstick” will be “an 
amount not less than it takes to buy 600 lines 
of advertising” in the newspapers of a par- 
ticular situation, above which the company 
would pay 50 per cent of all other advertis- 
ing costs. In other words, if 600 lines 
of advertising costs $100 in a certain situa- 
tion, then Paramount will share on a 50-50 
basis the other advertising expenses above 
the $100 line. 


Reports by Trade Papers 


This was one of the points made by Mr. 
Youngstein at a special home office trade 
press conference in New York. Present at 
the conference was Norman Siegel, head of 
*“Paramount’s studio publicity. 

Mr. Youngstein emphasized that one of 
the purposes of the meeting with the trade 
papers was to “report” on what his company 
was doing to “convert” the enthusiasm gen- 
erated by the Twentieth Century-Fox show- 
manship meetings into action. He praised 
the objectives and efforts of 20th-Fox. 

The Paramount exploitation policy, Mr. 
Youngstein explained, was to increase the 
number of exhibitors participating in co- 
operative advertising; to expand the field 
force for exploitation; to use the personal 
appearance of stars wherever possible in 
connection with openings and pre-release 
campaigns; to use every conceivable stunt 
for exploitation; and not to release any film, 
whatsoever, without some kind of “kick-off.” 


Study Preceded Formula 


In connection with the co-operative ad- 
vertising plan, Mr. Youngstein said that the 
“600-line figure” was arrived at after con- 
siderable study. He felt that many exhibi- 
tors were not giving the distributor a “fair 
shake” in the matter of first advertising 
costs, but he hoped that would change. The 
number of co-op ad participants had in- 
creased from 55 to 150 in the past year. 

At present the field force consists of 31 
men, some on a permanent and others on a 
temporary basis. Mr. Youngstein said Para- 
mount’s present plan was to employ appren- 
tices who could learn the business ‘in the 
field territory. 

On the matter of personal appearances, Mr. 
Youngstein was enthusiastic. He pointed up 
the success of Bing Crosby’s appearance in 
connection with the “Riding High” premiere 
last week at Front Royal, W. Va., and an- 
nounced that Gloria Swanson would make a 
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coast-to-coast personal appearance tour for 
“Sunset Boulevard.” The six-week, 31-city 
trek will start at the end of April after six 
weeks of exploitation work in New York, 
and will wind up in Los Angeles in time for 
the world premiere. 

Also in connection with “Sunset Boule- 
vard,” Mr. Youngstein revealed a project in 


the works, for a tribute to the film industry 
to be paid by a civic group like the Cham- 
ber of Commerce in Los Angeles. 

Mr. Youngstein and Mr. Siegel both 
stressed the co-operation they were getting 
from stars like Crosby and Bob Hope, “who 
no longer plug themselves as much as their 
own and other forthcoming releases during 
their present appearances.” 

“Movies Are Better Than Ever” is a very 
good slogan, Mr. Youngstein pointed out, 
but he did not believe it should be used in 
connection with every picture. “A few bad 
ones in a row and public confidence in the 
slogan would be undermined,” the Para: 
mount executive concluded. 








BING’S PREMIERE RIDES HIGH 


CELEBRATION, down Front Royal way, in 
Virginia. Above and top right, the street 
scene at the Park Theatre, and a window 
display for Bing Crosby's "Riding High." At 
right, Bing cuts a cake with circuit owners 
Ben Pitts, left, and Morton Thalhimer. 


Enthusiastic members of the press, who 
flew down to Virginia over the last week- 
end to attend Paramount’s premiere of “Rid- 
ing High,” agree that Bing Crosby did in 
one day what it took Stonewall Jackson 
longer to do 88 years ago—he captured 
Front Royal. And Max Youngstein’s capa- 
ble crew, headed by Jerry Pickman and 
Mort Nathanson, handled the trip for 50 
newspaper people with every detail charted 
in advance to obtain a maximum publicity 
value for the picture in regional newspapers 
and trade press. 

Some 20,000 northern Virginia neighbors 
crowded into the Shenandoah Valley town 
to take part in the celebration. Townfolks 
felt that the best part of the show was Bing, 
in person. They are still trying to get in to 
see the picture at the Park theatre, where 
the house was sold out for four days after 
the premiere performance was over. Bing 
worked like a beaver, doing six shows in 


a single day, and leaping from place to 
place in a prowl car of the Virginia State 
Police, under assignment to keep up to his 
schedule. 

The climax came, for Front Royal folks, 
when Bing announced that the premiere had 
earned $11,000 for the new athletic field, and 
that he would hand them his own check for 
$4,000 to make it an even fifteen grand. 
That’s how it comes that you'll be touring 
the Shenandoah Valley apple country some 
day, and at the northern entrance of the 
Skyline Drive, you'll see the new Bing 
Crosby Stadium, which was earned, believe 
us, in a well-planned day of whirlwind pub- 
licity and public relations on a grand scale. 

The picture’s good, too, we hear. 
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“Free Movie GENERAL 


Day~**’ Asked 


A Washington theatre man and his organ- 
ization feel they have an idea which will 
bring people back to the theatres and restore 
the film-going habit. It is “National Free 
Movie Day.” 

Lloyd Wineland, Jr., buyer for the Fair- 
lawn Amusement Company, has the backing 
of the Metropolitan Theatre Owners Asso- 
ciation of Washington, and they will present 
the details to Gael Sullivan, executive direc- 
tor of the Theatre Owners of America, when 
he attends the meeting of the local unit in 
mid-April. 

Even if Mr. Sullivan rejects the idea, the 
local organization may try it in Washington, 
it is felt. There are other business-increas- 
ing ideas in a program the organization has 
drawn up; the free movie plan is but one. 
The others include obtainment of Hollywood 
stars, trailers for television, and more rapid 
availability of better features. 

Mr. Sullivan has been asked to stop into 
the local meeting on his way back to New 
York from Texas. 


Carmel Theatre Battles 
Tax with "Open House" 


To emphasize to what extent the Federal 
admission tax increases the general admis- 
sion price at his theatre, Stephen Saunders, 
co-owner of the Carmel theatre, Carmel, 
N. Y., has arranged to have an “open house” 
at his theatre Thursday, April 13. No ad- 
mission will be charged, but patrons will 
make voluntary donations as they enter the 
theatre. He said that he decided on this de- 
vice to help mould public opinion in the 
industry’s fight against the excise levy. 


Public Will Pay For 
Television: DeMille 


Television will become a great collector 
of the public’s amusement revenue, Cecil B. 
DeMille, director, predicted in a New York 
interview Tuesday. Methods are being de- 
veloped which will make the public pay for 
the large expenses of the new medium, he 
added. 

Such methods, he noted as instances, are 
mechanical devices for coins to operate re- 
ceivers—and Phonevision, a private sub- 
scription system. 

Mr. DeMille also outlined the Screen Di- 
rectors Guild stand on television. It claims 
jurisdiction over directors both in films and 
the new medium, and will seek contracts in 
the latter. 


Studies Academy Awards Motion 


Academy Awards Products, Inc., motion 
in the New York Federal Court to restrain 
Bulova Watch Company from using the 
words “Academy Awards” in watch adver- 
tising, was taken under advisement Tuesday 
by Judge Gregory F. Noonan. The plaintiff 
charges infringement of trademark. 
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MOTORS BACKING 


AN “ENTERTAINMENT” FILM 


Big business, always interested in the 
motion picture to the extent of public rela- 
tions short subjects, is entering it now in a 
big way. General Motors this week con- 
firmed its hiring of the Hal Roach facilities 
for a seven-reel feature to be called 
"Headline." John K. Ford, GM executive, 
said in Hollywood Tuesday the feature 
would be offered distributors for showing 
in theatres. 


Tuesday was the 12th day of shooting 


in a three-week schedule under a budget 
estimated at $250,000, and with players 
such as Donald Crisp, Jeffrey Lynn, Alan 
Hale, Jr., and Marjorie Reynolds. Mr. Ford, 
of GM's public relations department, is 
supervising production for the producing 
company, Wolverine Productions. 

"Headline" deals with assailment by a 
newspaper editor of a manufacturing cor- 
poration, and with his eventual conversion 
to the benefits of big business. 








Grainger Is 
Optimistic 

Seventy-two per cent of stockholders of 
Republic Pictures Corp., were represented 
either in person or by proxy at a stockhold- 
ers’ meeting Tuesday at the home offices in 
New York. James R. Grainger, executive 
vice-president, who presided in the absence 
of Herbert J. Yates, president, was optimis- 
tic as to the future prospects of the company. 
Reports coming in from 32 branch offices 
were “very, very good,” he said. Five di- 
rectors were elected to the board for a three- 
year period. They are: 

Arthur J. Miller, Republic vice-president ; 
Harry C. Mills, executive of the J. C. Pen- 
ney Company, Inc.; Leon A. Swirbul, presi- 
dent of Grumman Aircraft Engineering 
Corporation; and Walter L. Titus, Jr., Re- 
public vice-president were re-elected; and 
John J. O’Connell, president of Consolidated 
Molded Products Corporation, were elected 
for the first time. 

Subsequently, at the meeting of the Board 
of Directors, the current slate of officers 
was re-elected: Mr. Yates, president; Mr. 
Grainger, Edward L. Walton, Walter L. Ti- 
tus, Jr., Arthur J. Miller, John J. O’Connell, 
vice presidents; John Petrauskas, Jr., treas- 
urer ; Joseph E. McMahon, secretary; Albert 
E. Schiller, Ira M. Johnson, Robert V. New- 
man, assistant secretaries and N. K. Loder, 
Richard Rodgers, Robert V. Newman, as- 
sistant treasurers. 


Johnston Says Production 
Abroad Aids Employment 


Eric Johnston, president of the Motion 
Picture Association of America, stated 
last week that far from hurting employment, 
production abroad by U. S. film companies 
gave persons work who would otherwise be 
unemployed Mr. Johnston, in addressing 
a luncheon meeting in Hollywood of the 
Hollywood Council of AFL Guilds and 
Unions, stated that the major companies 
made 10 features abroad in 1949, five in 
1948, and would likely make at least 11 
during the current year. He said that 
most of these films would not have been 
made if they were not made abroad. 


Mayer Demands Government 


Aid Distribution Abroad 


It is our Government’s responsibility to 
aid American films distribution everywhere, 
because such films are ambassadors of Amer- 
icanism and stimulate consumer demand and 
an interest in the competitive system, Louis 
B. Mayer, MGM vice-president, told the 
Brand Names Day 1950 Conference at the 
Waldorf-Astoria, New York, Wednesday. 

“Russia is not the only place where Amer- 
ican films are barred,” he said. “There are 
other countries that do not want their people 
to see the happiness and prosperity of 
America. 

“The United States spends billions of dol- 
lars to help the economy of the nations who 
are still free. But what is more important 
than to bring them enlightenment, informa- 
tion, and the truth about the freedom of our 
democracy ?” 


Magazine Article Predicts 
Bright Future for Hollywood 


Bright prospects for the future of the 
American film industry, notwithstanding the 
problems facing it today, is predicted in 
an article in the April issue of Harper’s 
Magazine, by John Houseman, producer and 
writer. In the first of a series of two ar- 
ticles, which is titled “Hollywood Faces 
the Fifties—Part 1. The Lost Enthusiasm,” 
Mr. Houseman reviews the psychological 
panic which beset the industry in 1947, 
when it was first faced with Congressional 
probes and British curbs. Mr. Houseman 
looks optimistically to the challenge of tele- 
vision and foreign competition for the in- 
ternational audience. Included in the article 
is a discussion of production costs, box office 
receipts, drive-in theatres and the inde- 
pendent producer. 


"Robinson" Benefit Premiere 


Eagle Lion’s “The Jackie Robinson Story” 
will have its world premiere at the Astor 
theatre, New York, May 16. An “Honor 
Jackie Robinson” committee of Youth 
United, under chairmanship of columnist 
Nick Kenny, will sponsor the premiere. 
Youth United is a coordinating organization 
for eight youth settlements in New York. 
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Exhibition 
Again Views 
Arbitration 


Talk of arbitration, an issue which has 
been more or less dormant with the anti- 
trust litigation in progress, has revived. En- 
couraging signs that exhibitors and distribu- 
tors were at least reaching a frame of mind 
that arbitration was a necessary thing for 
the benefit of intra-industry relations and 
the pocket, came from several industry 
sources. 

In New York, this week, it was revealed 
at Theatre Owners of America, that Sam- 
uel Pinanski, president, had received three 
replies—two “favorable” and one “non- 
committal”—from distributor company pres- 
idents in respect to a TOA proposal for 
exhibitor-distributor conferences on arbitra- 
tion. Meanwhile, A. W. Smith, Jr., distribu- 
tion vice-president of Twentieth Century- 
Fox, who is accepted as something of an 
authority on the question, indicated that it 
might be necessary to provide some Federal 
laws to put “teeth” in any decisions by an 
arbitration board. 

It was indicated by the nature of the re- 
plies to TOA that these exhibitor-distributor 
meetings to set up a proposed arbitration 
formula may very well take place. It is not 
expected that any official statement would 
come from TOA until all the replies from 
distribution presidents are in TOA hands. 
The statement by Mr. Smith at the recent 
20th-Fox showmanship meeting in New 
York, that his company is looking into the 
arbitration question, was another encourag- 
ing sign. Mr. Smith is also chairman of 
the distribution committee of Motion Pic- 
ture Association of America, and one belief 
is that the MPAA group, headed by Mr. 
Smith, would probably be the best channel in 
setting up an arbitration system. 

Mr. Smith’s views that “teeth” are needed 
in the arbitration system is also supported by 
William J. Heineman, distribution vice- 
president of Eagle Lion. Mr, Heineman has 
stated that one of the failures of other arbi- 
tration systems was that none of the parties 
were under any compulsion to adhere to the 
decision. 


Skouras, RKO Circuits 
Agree on Breakup 


RKO and Skouras circuits in New York 
have agreed to terms on breaking up their 
joint theatre interests, the District Court 
was informed last week, and as a result, the 
$9,000,000 anti-trust suit filed by Skouras 
against RKO will be dropped. RKO was 
reportedly preparing to file a counter suit. 
The circuits asked the court to name an ap- 
praiser so that the property could be divided 
on an equitable basis. Operated jointly are 
the seven-house Springco group in the 
Bronx, N. Y.; the Midway at Forest Hills, 
N. Y., and the RKO Proctor in Newark, 
RE 
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YOU HIT ME— 
| HIT YOU! 

There is a strong possibility that 
the Department of Justice will appeal 
the February anti-trust decree against 
Twentieth Century-Fox, Warner Bros., 
and Loew's if and when any of these 
companies take their case to the 
Supreme Court, it was indicated this 
week. Basis of the Government's ap- 
peal would be that the three-year 
limit set for divorcement was too 
long. 


Goldman 
Case Ends 


The $8,400,000 anti-trust suit filed by 
William Goldman Theatres, Inc., against 
nine major film distributors was announced 
as settled last week in the U. S. District 
Court in Philadelphia. 

Although terms of the settlement were 
not immediately disclosed, it was reported 
that the settlement called for the Goldman 
interests to receive $1,050,000 in cash and 
the transfer by Warner to Goldman of sev- 
eral Philadelphia theatres. The suit, in 
which treble damages of $2,800,000 were 
sought for a period between December, 1942, 
and December, 1946, charged that Gold- 
man’s Erlanger theatre was denied first run 
product. Named in the suit were Loew’s, 
Paramount, RKO, Twentieth Century-Fox, 
Warner Bros., Stanley Corp., Universal, 
United Artists and Columbia. 

Earlier attempts to settle the case were 
unsuccessful and the trial was to have been 
resumed before a jury last week. Mr. Gold- 
man won a decision from Warner Bros., 
awarding him $375,000 for alleged losses to 
his Erlanger until 1942. 

Among the theatres which were reported- 
ly to be transferred to Goldman operation 
were the Terminal and Bromley in Phila- 
delphia, and a Warner-operated theatre in 
Hanover, Pa. 











Kimbark Trust Suit 
Against Majors Settled 


The treble damage $510,000 anti-trust suit 
filed by the Kimbark theatre in Chicago 
against eight major distributors and Bala- 
ban and Katz, has been settled. The terms 
were not disclosed. The complaint alleged 
that the distributors conspired to prevent 
the Kimbark from obtaining product until 
73 days after a run at the Loop. 


Carib Theatre Started 

Newsreel and television cameras were on 
hand March 31 for the ground-breaking 
ceremonies for the Carib theatre, the 30th 
house in the Wometco chain, in Miami 
Beach. Mayor Harold Turk was on hand 
and Bud Abbott, of the Abbott and Costello 


team, represented Hollywood. 


Loew’s Asks 
Pormission 


To Appeal 


Loew's on Tuesday launched the first 
phase of its appeal for a reversal or modifi- 
cation of the anti-trust decree handed down 
by the U. S. District Court in New York 
February 8 against Loew’s Twentieth Cen- 
tury-Fox and Warner Bros. 

In a petition filed with the court, the com- 
pany also indicated what the line of its ap- 
peal will be that the Supreme Court had 
ruled vertical integration of production, dis- 
tribution and exhibition was in itself not 
illegal, and the lower court had found no 
intent to control the film market. There- 
fore, the petition argued, total divorcement 
is not needed and is furthermore inconsis- 
tent with the ruling of the high court. The 
Loew’s plea stated further that divestiture of 
some of its theatres holdings (apparently to 
open some closed situations) would bring 
the company within the law. 

The company charged that the court de- 
cree was in “error” on 85 points. Loew’s 
has asked permission to appeal to the 
Supreme Court. The Government has 40 
days in which to file a reply. Loew’s im- 
portant points in its petition were that: each 
defendant should have been considered on 
a separate basis, instead of from an indus- 
try-wide viewpoint; 1945 operations of the 
company were considered rather than those 
of the present; no consideration was given 
to the fact that RKO and Paramount are no 
longer connected with the case, thus adding 
another factor to the question of affiliates 
and monopoly power. 

What Warner Bros. and Twentieth Cen- 
tury-Fox intend to do is not yet sure, but 
talk is current that negotiations for a con- 
sent decree within the framework of the 
court’s decree, are in the fire. Filing of 
appeal by 20th-Fox, is another possibility. 


Warner's Would Sell 
K-B Interest in MacArthur 


Warner Bros. is willing to sell its 50 per 
cent interest in the jointly-owned MacAr- 
thur theatre in Washington, to the K-B 
Amusement Company, its partner, for 
$225,000. The formal agreement is expected 
to be consummated by May 6. The Mac- 
Arthur is one of the theatres Warner Bros. 
has not yet disposed of under the terms of 
the anti-trust Paramount decree. Recently, 
Warner’s was given a 30-day extension to 
dispose of its interests in the MacArthur 
and the Atlantic Theatres in New Jersey. 
The sale will also end part of the compli- 
cated litigation involving the MacArthur. 
Originally, K-B sued to force Warner 
Bros. out; MacArthur counter-sued to dis- 
solve the corporation and sell the assets 
publicly; then a third party, Kass Realty 
Corp., sued both parties claiming $100,000 
for alleged failure to fulfill a contract with 
Kass which was to have built a theatre. 
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QUESTION: 


“Which picture 1s anticipated with 
greatest interest by the movie- 


going public?” 





| ANSWER: 





“M-G-M’s Technicolor Musical 
‘ANNIE GET YOUR GUN”!” 


| HOW_DETERMINED: 





An impartial nationwide survey was 
conducted on 20 top forthcoming 
releases of all companies. 


CONCLUSION: 


UMI 





“More people will pay more money to 
see ‘ANNIE GET YOUR GUN’ 
than any other Technicolor 
musical in film history.” 








EINFELD TALKS, Statistics 


BRITISH 


20th-Fox Ad Chief Takes 
Showmanship Campaign 
To English Exhibitors 


by PETER BURNUP 
in London 


Charles Einfeld carried the Twentieth 
Century-Fox sponsored Back to Showman- 
ship campaign to the British industry last 
week, evoking enthusiasm and _ fervent 
pledges of support from his audience. 

Speaking at a luncheon for 150 industry 
executives, the 20th-Fox vice-president de- 
livered a 50-minute invocation to showman- 
ship urging British industry leaders to for- 
get about “those lush years which made us 
fat and slothful and to get back now, in the 
face of fading prosperity, to those funda- 
mentals on which the business is based.” 


Theatremen Briefed 


Throwing away his prepared speech and 
disdaining oratorical scintillations, Mr. Ein- 
feld confined himself to a down-to-earth talk 
from showman to showmen. 

He produced the 20th-Fox Guide to Better 
Business and took his audiences through 
its pages, declaring he appreciated that its 
contents were not suited precisely to British 
conditions or idiom but that they are based 
on world-wide essentials. He stated frankly 
that he was not in London to preach or lec- 
ture but only to tell British showmen what 
their American counterparts now are doing. 

The audience not only accepted this, but 
it fistened quietly and with apparent interest 
in the slightly schoolmasterish exposition. 
Sir Alexander King later summed up the 
feeling of those present when he said that 
here was a man after their own hearts who 
put showmanship before politics and show- 
business before showoffs. 


Pledge Their Support 


Following Mr. Einfeld’s talk, a number of 
the executives on hand pledged support. They 
included Arthur Watts, president of the 
Cinematograph Exhibitors Association; Da- 
vid Griffith, president of the Kinematograph 
Renters Society; Sir Henry French, head 
of the British Film Producers Association, 
and Tom O’Brien, general secretary of the 
National Association of Theatrical and Kine 
Employes. 

The most concrete proposal for action 
came from Sir Alexander, who suggested 
that British trade organizations forthwith 
get together on a showmanship crusade. 

The trade’s general reaction to Mr. Ein- 
feld’s confession of the showman’s faith is 
echoed by the trade press. One paper called 
it “the best thing to happen to the industry 
for years.” Editors of the four leading 
trade publications have met to draft a blue- 
print of a plan which would adapt the Skou- 
ras-inspired strategy to British conditions. 
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BRITISH APPROVE NEW 
30% FILM QUOTA PLAN 
London Bureau 


The House of Commons last week 
approved the new 30 per cent British 
film quota. It goes into effect Octo- 
ber 30. 

In making the motion for a 10 
per cent quota reduction Harold 
Wilson, president of the Board of 
Trade, commented acidly on the 
"dismal" state of British production 
and said he now faces the failure of 
“previous hopes" that British produc- 
tion could fill the present quota of 
40 per cent. 

Mr. Wilson's rernarks met with 
strong opposition with a Conserva- 
tive spokesman pointing to the “un- 
fair, intolerable entertainment tax 
burden" as the real villain. 








British Film Producers 
Seek New Financial Aid 


London Bureau 

Financing of British film producers by 
the Government to the tune of from $8,400,- 
000 to $9,800,000 was asked by the joint 
industry deputation which conferred with 
Douglas Jay, financial secretary to the 
Treasury, here last week. 

Under the proposal the government would 
return to the producers one-eighth of the 
gross from performances of British first- 
features. The money would come from ad- 
mission tax receipts which now _ total 
$106,400,00 a year. 

The industry committee included repre- 
sentatives of the Cinematograph Exhibitors 
Association, the Kinematograph Renters 
Society, the British Film Producers Asso- 
ciation and the National Association of 
Theatrical and Kine Employes. The depu- 
tation impressed on Mr. Jay that the in- 
industry is in its greatest crisis. 


Two Rank Film Studios 
Ready for Auction 


London Bureau 

The equipment and the studios of the J. 
Arthur Rank Organization at Cookham 
(Berkshire) and Islington will be auctioned 
off during the two-week period starting 
April 18. Auctioneers Goddard and Smith 
will bring the studios’ equipment, plant, 
machinery and furniture under the hammer. 
Everything—from cameras and sound-equip- 
ment to office glassware—will be offered. 
With the studios themselves open for offers, 
Goddard and Smith estimate that around 
$2,800,000 worth of property and goods is 


involved. 


By Ukase 


London Bureau 


Socialist government “planners” have 
made another move which is disturbing ex- 
hibitors. They have ordered a probe into 
every showman’s books. 

An official statement issued by the Board 
of Trade said: “During the past few years 
there has been much discussion about the 
British film industry. It has been the sub- 
ject of inquiry by several committees. All 
such investigations have been handicapped 
by the lack of statistics in this field and the 
Plant Committee reported that ‘an up to 
date official service of statistics is urgently 
needed’ for the industry if policy is to be 
soundly based.” 

The Board of Trade has invoked powers 
under the Statistics of Trade Act, 1947, and 
is issuing its ukase demanding information 
about such matters as theatre seating ac- 
commodation, number of admissions, gross 
and net takings, payments for film hire and 
employment. The first return will relate to 
the first quarter of 1950 and a similar in- 
quiry will be carried out for each quarter 
of the year. 

By analyzing the results of these inquiries, 
the Board says, officials will be able to dis- 
tinguish local from general conditions, to 
find out what seasonal and other fluctua- 
tions there are in different parts of the 
country and for different types of theatres 
and to study the effect of changing circum- 
stances on the finances of the motion pic- 
ture industry. 

The Board of Trade offers the assurance 
that individual returns will be held in the 
strictest confidence. But showmen are 
warned that they have to make complete re- 
turns whether they like it or not. 


Paramount Schedules 
Eight Through August 


Paramount division managers and home 
office executives discussed for three days 
this week sales and advertising plans for 
eight new pictures. A. W. Schwalberg, 
president of Paramount Film Distributing 
Corporation, resided at the New York home 
office sessions which began Wednesday. 

The pictures discussed were: Hal Wallis’ 
“My Friend Irma Goes West,” which will 
be released in July; “The Lawless,” also for 
July release; “The Furies,” from Hal Wallis 
and “Sunset Boulevard,” both for August 
release. 

More films were “Captain Carey,” being 
released this month; “Riding High,” also 
this month; “No Man of Her Own,” for 
May release, and “The Eagle and_ the 
Hawk.” 

Among executives attending were Barney 
Balaban, president of Paramount Pictures; 
Y. Frank Freeman, vice-president; Paul 
Raibourn, vice-president. 

The meeting also was concerned with 
sales and promotion plans for “Samson and 
Delilah.” 
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See Value of 
PreviewCard 
As Good Witil 


by WILLIAM R. WEAVER 
Hollywood Editor 


Lunch-table conversation had centered 
warmly but fruitlessly around the indus- 
try’s public relations, as it so often does 
these days, when big, quiet, serious-minded 
Sam Marx pushed his dishes aside, did 
some thoughtful sketching on the back of 
one of Mike Romanoff’s vast menus, and 
came up with the post-card copy repro- 
duced in the adjoining columns and with 
the following observations. 

“The principal weakness of our public 
relations efforts is the unhappy fact that 
they are almost always defensive in char- 
acter. For this reason, even when they 
are successful we come off no better than 
even with the board. See what you think 
of this little idea—funny we've never 
thought of it before—for going out to the 
public on our own initiative and inviting 
their constructive interest and criticism 
without waiting for some burst of adverse 
headlines to bring the other kind down upon 
us? 


Method Used by Studios 
For Many Years Past 


“The idea is for exhibitors to adapt to 
their local purposes the preview-card sys- 
tem the studios have been using all these 
years for getting audience reaction to pic- 
tures in editing stage. I don’t pretend to 
know what kind of questions an exhibitor 
would want to ask his customers on the 
cards he’d pass out—these I’ve jotted down 





(Comment) ..... ae? 


() dramas 

(1 comedies 
(0 melodramas 
C musicals 

CI westerns 

CD historicals 


(Suggestions) 





The (Name) Theatre respectfully enquires: 


How did you like the picture you saw tonight? 


Which of these story types do you like best? 


In what ways may we better serve your interest? 





CL) fantasies 

C sociologicals 
CO religious 

[] books 

0 plays 

C originals 








Specimen copy for permit-postcard returnable to exhibitor. 


are only offhand examples—but from the 
public relations point of view it doesn’t much 
matter, since the real purpose would be to 
cultivate good will by giving the customer 
a chance to feel that he’s taking an active 
part in the affairs of the business. It’s 
always been said that everybody has two 
businesses—his own and the picture busi- 
ness—and we need today more than ever 
before to have people feel that kind of 
interest in pictures. Too many have lost 
it lately. Maybe this could restore some 
of it. 

“The thing would cost almost nothing 
to try out. Enough cards to supply, say, 
one ‘week’s customers, could be printed up 
very cheaply. They could be dropped into 
a box in the lobby, as our preview-cards 
are, but it would be a better idea—giving 
patrons more time to think about the mat- 
ter, more time for the interest to build—to 
use postal-permit returnable cards, which 


would cost only slightly more and would 
carry much greater prestige. If successful, 
the operation could be repeated periodically 
at suitable intervals. 

“As I see it, the directly institutional value 
of the thing would be a substantial and last- 
ing asset, first to the theatre and secondarily 
to the industry itself. At very least, it would 
be a positive, constructive move in the pub- 
lic relations direction, instead of a negative, 
defensive one. It might very well turn out 
to have an immediate practical value, also, 
in giving the exhibitor local information 
useful to him in programming and in book- 
ing, and, if the exhibitor passed the informa- 
tion along, to producers in choosing sub- 
jects to meet indicated public demand. I 
can think of nothing I’d rather have than 
cards of this kind, obtained by the exhibitor 
at first hand from the customer, and if 
they’ll send them to me I’ll make certain 

(Continued on page 30) 








THIS WEEK _IN PRODUCTION: 





STARTED RKO RADIO MGM WARNER BROS. — Sel a 
————— - ; i ik ing Solomon’s et Pilot 
COLUMBIA —. eile a ‘a — Mines Story of a Divorce 
Mad With Much The Violent Hour The Wall Outside 
Indian Territory at MONOGRAM SHOOTING (formerly 20TH CENTURY-FOX 
That Bedside Manner Six Gun Mesa COLUMBIA _aesoe) I'll Get By 
Across the Badlands WARNER BROS. ; The Brave Bulls The Tender Hours Stella 
MONOGRAM The Breaking Point ee Freddie The Great PARAMOUNT UNIVERSAL. 
COMPLETED Sunset in the West LIPPERT Branded INTERNATIONAL 
Sideshow ~ Tripoli Saddle Tramp 
COLUMBIA UNIVERSAL- Hijacked REPUBLIC Desert Hawk 
get Last of the INTERNATIONAL MGM The Barton Woman WARNER BROS. 
The Old Frontier Buccaneers Winchester 73 Summer Stock The Golden Tide Tea for Two 
MMM 
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VAUGHN MONROE in ” BRAND'S FAMOUS ADVENTURE NOVEL “SINGING GUNS” rRucouor 


co-starring ELLA RAINES - WALTER BRENNAN - WARD BOND with JEFF COREY - BARRY KELLEY Screen Play by Dorrell and Stuart McGowan 
Produced by PALOMAR PICTURES CORPORATION « Associate Producer—Melville Tucker e Directed by R. G. Springsteen e ABE LYMAN, Executive Producer 


A REPUBLIC PRODUCTION 


"PARAMOUNT, ATLANTA + PALACE, TAMPA and JACKSONVILLE + JOY, NEW ORLEANS » PARAMOUNT & FENWAY, 
| BURGH * METROPOLITAN, WASHINGTON + STANTON, PHILADELPHIA - FLORIDA, MIAMI - COLONY, MIAMI BEACH 









PREVIEW CARD 





(Continued from page 27) 


that all the MGM studio executives get them 
in turn. I’m sure every other studio would 
be just as glad to get this kind of informa- 
tion. 

“It seems to me this industry has reached 
a point where this type of market research 
—if you want to call it that—is very much 
in order. All other big industries use some 
form of the same thing, most of them spend- 
ing huge sums for canvasses and surveys 
of various kinds conducted on a nationwide 
basis. But this industry is, in a strictly real- 
istic sense, primarily local in its contact 
with the consumer, and each individual ex- 
hibitor is far better qualified to promote 
good public relations for it in his community 
than any national organization ever could be. 

“This little idea of mine may not be 
worth this menu it’s written on. Exhibitors 
would know whether it is or not, and I’d 
be mighty appreciative if you’d pass it along 
to them in the HERALD.” 

It is passed along, with no strings at- 
tached. 


Eight Pictures Started; 
Shooting Level at 28 


Eight pictures went before the cameras, 
and eight others to the cutting rooms, dur- 
ing the week, leaving the shooting level 
static at 28. 

Jerry Wald started “The Breaking Point” 
for Warner Brothers, with Michael Curtiz 
directing John Garfield, Patricia Neal and 
others. 

John Houseman rolled “Mad With Much 
Heart,” for RKO Radio, Nicholas Ray 
directing Robert Ryan, Ward Bond and a 
selective cast. 

Columbia went to work on “That Bedside 
Manner,” Nat Perrin producing and Eddie 
Buzzell directing, with Larry Parks and 
Barbara Hale in the leads. 

“Across the Badlands,’ Columbia, is a 
Charles Starrett Western produced by Col- 
bert Clark and directed by Fred Sears. 

Gene Autry mounted Champ and rode in- 
to “Indian Territory” with Armand 
Schaefer producing and John English direct- 
ing, for Columbia release. 

Republic’s Mel Tucker started “The Old 
Frontier,’ a Monte Hale Western directed 
by Phil Ford. 

William F. Broidy iaunched “Sideshow” 
for Monogram, Jean Yarbrough directing 
Don McGuire, Eddie Quillan and others. 

RKO Radio rolled “Treasure of Los 
Alamos,” a Tim Holt number produced by 
Herman Schlom and directed by George 
Archainbaud. 








The Federal admission tax fight is 
not yet won. Keep your patrons 
notified of developments and the 
necessity for continued pressure on 
Congressmen through lobby posters, 
petition cards booths and screen 
trailers. Use all available. aids. De- 
vise some of your own. 














PIONEER JOHN FREULER 
IS STILL PIONEERING 


History repeated itself last week for 
John R. Freuler, an exhibitor since 
1905, when he announced to the pub- 
lic the opening of his new Century 
theatre in Milwaukee, Wis. Mr. Freuler 
did more than his share in the develop- 
ment of the film art and industry. 
He was one of the founders of the 
Mutual Film Corporation and of other 
film companies and it was he who first 
recognized Charlie Chaplin’s artistry 
and proposed to pay the comedian the 
unheard-of sum of $670,000 for his 
appearance in 12 two-reelers. His many 
friends wish Mr. Freuler luck in his 


new enter prise. 


Rank Visits 
U. &. Cities 


Having completed his business in Canada 
last week, J. Arthur Rank was in the mid- 
west this week, visiting Kansas City for two 
days before going on to Denver and the 
coast. 

In Canada, John Davis, managing director 
of the Rank enterprises, installed Desmond 
Campbell of Great Britain as financial 
comptroller of Odeon Theatres of Canada. 
Mr. Rank, Mr. Davis and Mr. Campbell had 
several conferences with the executives and 
personnel of the various Rank companies in- 
cluding Eagle Lion Films of Canada, and 
Gaumont-Kalee. 

Mr. Rank also reportedly took a “kind- 
ly” view of the proposed shift of some Brit- 
ish production to Canada, taking advantage 
of the Canadian government’s offer of full 
assistance and cooperation. The Govern- 
ment’s willingness to encourage the shift 
was outlined to Mr. Rank by A. H. New- 
man, Canadian liaison with the film industry. 

It is understood that the Government 
probably would allow free entry of British 
equipment, talent, first cameramen, etc., in 
its efforts to facilitate production. A similar 
approach was made to Hollywood some time 
ago but the results were unsatisfactory. 

It is learned further that the British in- 
dustry has under advisement a plan under 
which some of the films would be made as 
Canadian productions, not only to cement 
traditional Anglo-Canadian ties, but also to 
permit these pictures to enter the market as 
Canadian films under trade laws. 

In Kansas City he visited with E. F. 
McDonald, Zenith Radio president and pro- 
ponent of the Phonevision private subscrip- 
tion system, and had a word for the press; 
namely, that “the film industry ultimately 
will benefit from television.” The meeting 
with Mr. McDonald. prompted further 
rumors that it is Rank product Mr. McDon- 
ald will be using in his forthcoming 90-day 
tests in Chicago. 

Mr. Rank also said some 20 of his fea- 
tures would be released here this year. 
Thirty were released last year. 








LATE REVIEW 
The Damned Don’t Cry 


Warner—Easy Virtue and Murder 





“The Damned Don’t Cry” is a strong title 
for any attraction. It fits this lurid, tawdry 
and highly melodramatic story of a woman of 
very dubious standards, fast motor cars, easy 
money, bookies, racketeers in narcotics and 
prostitution and spouting guns. 

It tells about these commodities of the under- 
world organized on a national basis and fronted 
with all the veneer of respectability. David 
Brian is the head man who is pretty suave 
until henchman Steve Cochran threatens his 
authority. Then Brian, reverting to his type 
doesn’t hesitate to kill him. Chiefly, however, 
this story by Gertrude Walker centers on Joan 
Crawford who wanted more than her husband 
was able to give her. When their small son js 
killed, Miss Crawford fulfills a long-standing 
intention and walks out, determined to take 
what she can find where she can find it regard- 
less of conditions or circumstances. 

She goes quite a distance, too. First she be. 
comes a model, entertaining the out-of-town 
buyer, then induces auditor Kent Smith to 
handle the books for the gambler from whom 
Miss Crawford gets a commission. This leads 
her, via Smith, up the line to Brian for whose 
syndicate Smith puts on the cloak of big busi- 
ness and respectability. As time goes on, the 
ambitious Miss Crawford drops Smith who 
wants to marry her, lands Brian who gives her 
the works—fancy clothes, motor cars, penthouse 
apartments, trips to Europe and a phoney oil- 
heiress background genteely developed under the 
knowing hand of a down-at-the-heel society 
woman in the business of commercializing her 
old contacts at the highest bid. 

If Miss Crawford expected Brian to marry 
her, she soon learns otherwise. She learns he 
expects to be paid off in service which means 
she has to get the goods on Cochran. She 
“ingratiates” herself and also falls for the vic- 
tim by the time the blow-off arrives. Brian 
kills Cochran. Miss Crawford returns to her 
original lowly beginnings. Smith finds her, but 
so, too, does Brian who shoots her and then is 
killed by Smith. The picture ends on an indi- 
cation of Miss Crawford’s recovery. 

The principal characters arouse no sympathy. 
Miss Crawford constantly is calculating her 
program of advancement. Smith falls into the 
full clutches of the gang and, in fact, practically 
arranges Cochran’s death trap. Brian is hard, 
relentless and one tough guy all the way. Miss 
Crawford’s performance reflects her dramatic 
capabilities. Brian muggs pretty badly in his 
more vicious moments. Smith is standard, 
Cochran does well. 

“The Damned Don’t Cry” probably will de- 
velop its greatest draw in big cities and in 
downtown runs. In those situations, it can 
prove a formidable draw. Miss Crawford’s fol- 
lowing, of course, is an asset not to be over- 
looked. 

Jerry Wald produced and Vincent Sherman 
directed from a screenplay by Harold Medford 
and Jerome Weidman. 

Reviewed at Warner home office. Reviewer's 
Rating: Good—REp KANN 

Release date, May 13, 1950. Running time, 103 min- 


utes. PCA No. 14169. Adult audience classification. 

PEL WUTC 0 os ven cneesGecsvsevccwass Joan Crawford 
(pede MORBIOMRRIS  55.0)00<. 6 0visweeo ce sceaseseem David Brian 
Nick Prenta......cc.scccsesecccccccocccoes Steve Cochran 
DAR ieh EOI os .p'6 0 5.0 5's <4 ase0b0 0400000 Kent Smith 


Selena Royle, Hugh Sanders, Morris Ankrum, Jacque- 
line de Wit, Edith Evanson, Jimmy Moss, Sara Perry, 
Eddie Marr 


Frederic House Television 

Frederic House, Inc., whose “First Steps” 
won an Academy Award for documentary 
films, is establishing a television department, 
with Arthur West in charge. Mr. West for- 
merly was sales and advertising supervisor 
for Television Cartoons. 
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“JOHNNY HOLIDAY” starring WILLIAM BENDIX with HOAGY CARMICHAEL - STANLEY CLEMENTS 
and introducing MARTIN as ‘Johnny. Holiday” 


Andrews, Willis Goldbeck and Frederi 





IN EACH OF ITS FIRST 6 
PLAYDATES, “JOHNNY HOLIDAY” 
HAS PROVEN A BOX-OFFICE SMASH! 


e Ted Gamble, Keith Theatre, Indianapolis 
yau' RE * Joe Vogel, Loew’s Theatres, New York City 
? got * Sol Schwartz, RKO Theatres, New York City 


NY Whs ® George McKenna, Lafayette Theatre, Buffalo 
t Theatre, Hamilton, O. 


+ Produced by R. W. ALCORN « Associate Producer 
WILLIS GOLDBECK « Story by R. W. Alcorn + Screenplay by Jack 


ALLEN 
STEPHANI « Directed by 
ick. Stephani « Photographed by Hal Mohr, AS.C.« An Alcorn Production 

















Gualino Asks ©... ,, See Tax Vote 


Eased Code 
For Imports 


Modification of the Production Code as it 
applies to foreign pictures, possibly through 
the means of an “adult” classification, was 
recommended in New York last week by 
Dr. Renato Gualino, president of the Italian 
Motion Picture Producers Association. 

Dr. Gualino has just spent two weeks dis- 
cussing the problems of the Italian film in 
the U. S. market with American production, 
distribution and exhibition executives as a 
guest of the Motion Picture Association of 
America’s Foreign Film Advisory Unit. 

At a press conference at the MPAA of- 
fices, Dr. Gualino said there was a great 
deal of ignorance about the Code among 
Italian producers who “have discussed but 
never adopted it.” 

[The Italian motion picture industry, 

through the Associazione Nazionale 

Industrie Cinematografiche ed Affini 

(A.N.I.C.A.), adopted in 1945 Il 

Codice per la Cinematografia, a produc- 

tion code based on the American docu- 

ment. While the Italian code was ap- 
proved formally by the trade associa- 
tion and printed copies distributed, af- 
ter five years no effective steps have 
been taken to put the code into effect. 
—Editor.] 


The Italian representative said he had 
discussed allowances in the Code for for- 
eign pictures with his MPAA hosts, but 
nothing definite had come from these talks 
which were inspired mostly by the case of 
“The Bicycle Thief.” That picture did not 
obtain the seal because two sequences in it 
were deemed objectionable by Joseph Breen, 
Code Administrater, and later by the whole 
MPAA board. 


Foreign Producers Confused 
On Code’s Operation Here 


Declaring flatly that the Italian producers 
would not subscribe to a code similar to 
Hollywood’s own and that Italian producers 
should make films “as they want,” Dr. Gua- 
lino admitted that they should be familiar 
with the provisions of the Code so as to im- 
prove their chances in the American market. 

Dr. Gualino pointed out that European 
producers thought the Continental method 
of film approval for various age groups 
prevailed also in the U. S. and he added that 
many of the difficulties with the Code had 
arisen because of the fact that the foreign 
film arrives in this country already as the 
finished product and that no consideration is 
given it during or prior to production. 

Praising the idea of the Advisory Unit, 
Dr. Gualino said that it should be most 
helpful in widening the scope of the market 
for the Italians. He also said he expected 
a double-taxation treaty between Italy and 
the U. S. signed in 1951 and he spoke warm- 
ly in favor of dubbed presentations. 
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BITES CONGRESSMAN 


The Federal admission tax bite 
struck home this week. 

Representative Foster Furcolo (D., 
Mass.}, in a letter to COMPO's tax 
committee, said: "My son asked me 
to take him to the movies one Satur- 
day. He told me that | could get a 
card there and send it to someone in 
Washington and then we'd all pay 
less for our movies and he could go 
more often. So you see, you have a 
friend in court." Representative Fur- 
colo's son is six years old. 

"Out of the mouths of babes..." 
observed Abram F. Myers, chairman 
of COMPO's tax committee. 





Kansas Body 
Accepts New 
TOA Plan 


The setting up by each affiliate of Theatre 
Owners of America of six committees cov- 
ering publicity and public relations, taxation 
and legislation, theatre television, operating 
cost economies, fair trade practices and mer- 
chandising concessions, was proposed last 
week by Gael Sullivan, TOA executive di- 
rector, at the Kansas-Missouri Theatre As- 
sociation convertion in Kansas City, Mo. 

Before the convention closed, Dale Daniel- 
son, KMTA president, informed Mr. Sulli- 
van that his organization had accepted the 
plan. The committees were named immedi- 
ately. “Exhibition is moving into a real 
challenge today in facing the elements that 
are competing for the amusement dollar and 
in launching the kind of showmanship that 
will win new patrons at the box office,” 
Mr. Sullivan said. 

He continued: “Above all, we need a con- 
stant flow of good product. Producers have 
an obligation to us to provide good product 
and we have an obligation to them to pro- 
vide fine theatres and good showmanship in 
the exhibition of their product. More and 
more do exhibitors recognize that the motion 
picture house of today must become the com- 
munity house of tomorrow. KMTA deserves 
the highest citation for the manner in which 
they have made public service just as impor- 
tant as profits.” 

Mr. Sullivan was referring to the dis- 
cussion that preceded his address on exhibi- 
tors participating in the affairs of their 
communities. The meeting also served as a 
symposium as to what “grass roots exhibi- 
tors in the midwest” can do in connection 
with the showmanship campaign. 

Exhibitors were urged to cultivate public 
speaking ability, and others urged that 
shorts be made available in 16 mm to be 
shown at local meetings, thus avoiding the 
necessity of bringing an entire meeting to 
the theatre to see the picture. 


ByCommittee 
After Recess 


Washington Bureau 

There'll be no voting in the House Ways 
and Means Committee on excise taxes, 
which includes the 20 per cent Federal ad- 
mission tax, until after the -House returns 
from its Easter recess April 18, the Council 
of Motion Picture Organization’s taxation 
committee was assured at the weekend. 

Abram F. Myers, committee chairman, 
said this means that industry members can 
contact their Congressmen with the latest 
figures on box office slumps while the legis- 
lators are back in their home districts during 
the recess. He urged that special attention 
be concentrated on members of the Ways 
and Means Committee. 

Meanwhile, it was learned that the House 
Committee has just about given up hope of 
raising enough revenue to offset the excise 
cuts and have begun counting noses to see 
whether they can override a Presidential 
veto. The President has threatened to veto 
any tax bill that means a net loss in revenue. 

If this situation should develop, it means 
a much tougher fight for the industry to get 
tax relief this year. For while there seems 
little doubt that Congress will favor cutting 
the admission tax and other excises, there is 
some question whether a two-thirds vote 
can be mustered to override a veto. 

Monday, another member of Congress 
again came out for a reduction in the ad- 
mission levy. Representative Helen Gaha- 
gan Douglas, a prominent stage and screen 
actress turned legislator and a Democratic 
representative from California, renewed her 
demand for at least a 50 per cent reduction 
in the levy. She said that so far she has 
received petitions signed by 17,000 film- 
goers in her district urging tax repeal. 


Selznick Denied Injunction 
On Korda's "Gone to Earth" 


Robert P. Patterson, as special master by 
appointment of the District Court in New 
York, this week held that David O. Selznick 
is not entitled to an injunction restraining 
Sir Alexander Korda from licensing his 
“Gone to Earth” in Europe and other areas 
outside the Western Hemisphere. 

At the same time, in London, a high court 
refused the Selznick application for an in- 
junction which would bar Sir Alexander 
from screening the film which stars Jen- 
nifer Jones. Mr. Selznick claimed breach of 
contract based on the fact that the film 
varies in substance from the Mary Webb 
novel. 

The Selznick-Korda dispute broke into the 
open several months ago when Korda Pro- 
ductions attempted to stop Selznick Releas- 
ing Organization from opening “The Third 
Man” on Broadway. Earnings of the pic- 
ture are held in escrow pending a decision 
from Mr. Patterson. 
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ALBANY 


The Palace booked “Nancy Goes to Rio” 
and “Side Street” fer six days, after a dis- 
appointing week with “The Outlaw.” The 
theatre expected a capacity audience for per- 
formance of “La Traviata” by the San Carlo 
Opera Company. The Verdi work was the 
opener in “Grand Opera Movie Week” at 
the Ritz. Others presented were: ‘“Tosca,” 
“T’Elisir D’Amore,” “Rigoletto,” “Carmen” 
and “Lucia Di Lammermoor.” A strip of 
tickets for the seven shows was sold at dis- 
count. ... The Variety club rooms near the 
Palace theatre have been completely re- 
decorated. They were leased last fall. Chieti 
Barker Charles A. Smakwitz presided at a 
monthly meeting. He also introduced, at the 
weekly dinner, Tommy Thomas, promoter of 
the National Catholic Intercollegiate Invi- 
tation Basketball Tournament at _ the 
Armory. 


ATLANTA 


H. E. Holmes has been appointed man- 
ager of the Mountain drive-in theatre at 
Birmingham, Ala. He was formerly assist- 
ant manager at the Fair Park drive-in there. 
... Ronnie Otwell has returned as man- 
ager of the Martin theatre at Bremen, Ga., 
and replaces J. H. Smith, who has been 
made manager of the Martin in La-Fayette, 
Ala. ... Mac Russell, former assistant man- 
ager of the Strand theatre, Birmingham, is 
now manager of the Tennessee at Knoxville, 
Tenn. ... Martin Theatres, Columbus, Ga., 
has announced that work will start shortly 
on their new drive-in at Eufaula, Ala. Wal- 
ter Jolly will be the manager. . . . Work has 
started on a drive-in at Sylvania, Ga., by 
Mrs. Joe Lariscy. It will accommodate 300 
cars. 


BALTIMORE 


First run theatres offered seven new pic- 
tures including: “Buccaneer’s Girl,’ at the 
Century; “Guilty Bystander,” at Keith’s; 
“Under My Skin,” at the New theatre; 
“Baron of Arizona,” at the Stanley; “End 
of the River,” at the Mayfair ; “A Woman of 
Distinction,” at the Town; “Project X,” 
with “Road to Rio,” at the Roslyn and Times. 
... Oscar Coblentz, Alpha, Catonsville, has 
given up his lease on the Westway and after 
being closed several days for renovations, 
it reopened April 8 under direction of Leo 
H. Homand, who operated it previously. 
Harry Vogelstein is booking. . . . Enoch 
Pratt Free Library, Baltimore, has opened 
its new film theatre in the main building 
on the third floor seating thirty persons. 
This is used when officials have films run 
off for approval or rejection by the library 
and when representatives of various organi- 
zations want to view films they wish to bor- 
row for showing. There are 185 different 
titles in the film library, with features and 
shorts. . . . Walter Gettinger, Howard, ad- 
vertised what was called “Academy Award 
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Week,’ in which he offered an Academy 
Award winning picture of various years one 
a day for seven days starting April 2. 


BOSTON 


Best sellers, moderate though these were, 
placed “Francis” at the Keith Memorial, and 
“East Side, West Side,’ at the Loew’s 
houses out front. . . . The newly formed 
Drive-In Theatre Association of New En- 
gland appointed Ray Seeley as its field sec- 
retary, set dues, established by-laws and 
made plans to enlist all other New England 
drive-in operators to their membership prior 
to the first election of the officers for the 
Association, a subsidiary of Independent 
Exhibitors of New England... . Saul Levin 
has been appointed to the Albany Eagle Lion 
sales spot from the same position in Boston. 

-MeyerStanzler, president, Independent 
Exhibitors of Rhode Island, announces that 
organization will oppose the adoption of the 
proposed new Rhode Island law requiring 
two booth attendants in projection room at 
all times in that state... . Lew Breyer has 


announced that he has purchased the New 
England rights to “Thunder in the City” for 
Madison Pictures, Inc. 


BUFFALO 











April Il: Allied Theatre Owners of New 
Jersey meeting at the Newark Athletic 
Club. 

April 18-19: Allied Independent Theatre 
Owners of Wisconsin regional meeting 
at Green Bay. 

April 24-28: Society of Motion Picture 
and Television Engineers 67th semi- 
annual convention at the Hotel Drake 
in Chicago: 

April 26-29: Variety Clubs International 
annual convention at the Roosevelt Ho- 
tel in New Orleans. 

May 3-4: North Central Allied board 
meeting and annual convention in Min- 
neapolis. 

May 9-10: Allied Independent Theatre 
Owners of Kansas and Missouri drive-in 
convention in Kansas City. 

May 16-17: Allied Rocky Mountain Inde- 
pendent Theatre Owners convention at 
the Cosmopolitan Hotel, Denver. 

May 16-17: Allied Independent Theatre 
Owners of lowa and Nebraska annual 
convention in Omaha. 

May 21-23: Motion Picture Theatre Own- 
ers and Operators of Georgia annual 
convention in Atlanta. 

May 23-25: Independent Theatre Owners 
of Arkansas annual meeting in Little 
Rock. 

May 24-25: Allied of the Mid-South an- 
nual convention in Memphis. 

June 19: Virginia Motion Picture Theatre 
Association convention at the Hotel 


Chamberlain, Old Point Comfort, Va. 








Joseph B. Clements, manager of the Para- 
mount, staged a special screening of “Riding 
High” for disc jockeys and record depart- 
ment folks Wednesday evening in the Op- 
erators’ Union headquarters in Pearl street. 
. .. The three Skyway drive-ins, the Lake- 
shore, the Niagara and the Genesee, the lat- 
ter in Batavia, will open the new season 
on Saturday, April 8... . A bandit stole 
about $250 from manager Walter Sunder- 
land and cashier Kathryn Fullington in the 
lobby of the new Farman theatre in War- 
saw, N. Y., while an audience of 500 were 
watching “Twelve O’Clock High.” ... Rob- 
ert Case now is in charge of the Reade up- 
state theatre direction in Kingston. 
Over 100 turned out to honor Mike Simon, 
recently promoted to Detroit Paramount 
manager and to welcome the new local chief, 
Eddie Fitzgerald, in the Variety club the 
other day. Ted O’Shea, assistant general 
sales manager, and Al Kane, district man- 
ager, were speakers. 


CHICAGO 





The drive-in season is in full swing, with 
six in this area in operation. Attendance 
thus far indicates a bang-up year for the out- 
doors. .. . In the Loop, ‘“‘Wabash Avenue,” 
with Dean Martin and Jerry Lewis on stage, 
and “Perfect Strangers” were the newcom- 
ers... . Howard Burns, formerly manager 
of the Montclare theatre, is now manager 
of James Jovan’s Monroe theatre downtown. 
... Alvin Frank has leased the Rivoli the- 
atre from Saul Meltzer, who has had the 
house shuttered for several months. . . .Zen- 
ith’s Phonevision tests, to be made in 300 
homes here, are expected to get underway 
by September 1, E. F. McDonald reported 
this week. Producer Walter Wanger 
lectured at a forum held by the University 
of Chicago on the subject, “Donald Duck 
and World Diplomacy.” ... The new Varie- 
ty Club at Michigan and Harrison will be 
open by May 1, Jack Kirsch, chief barker, 
reports. ... The new Bell theatre, destroyed 
by fire a year ago, reopens shortly, having 
installed the latest in sound, projection, air 
conditioning and seats. . . . Lester Stepner 
has been made manager of the 400 theatre, 
under new operation of Jones, Linick and 
Schaeffer. 


CINCINNATI 





“Cinderella,” going counter to the trend 
with two unusually big weeks at the RKO 
Albee, where holdovers are the exception 
rather than the rule, moved to the RKO 
Lyric for a third showing. . . . Warren Cor- 
bus, operating the Center and New Liberty 
theatres, has given up the latter house. . . 

(Continued on following page) 
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(Continued from preceding page) 
Nat Turberg, previously operating the Pal- 
ace theatre, in Hamilton, Ohio, and subse- 
quently city manager for Northio Theatres 
there, has again taken over the Palace, 
which Northio released under the Govern- 
ment consent decree. 


CLEVELAND 


Arnold King and Sol Briskind have start- 
ed construction of a new drive-in near Wil- 
loughby at East Lake, Ohio. . . . Bill Slater, 
U-I exploiteer, is in town setting up a cam- 
paign on “Ma and Pa Kettle Go to Town,” 
which gets its territorial premiere March 
21 at Loew’s State theatre. . . . Local sub- 
sequent run theatres which were playing 
“All the King’s Men” when the picture re- 
ceived its Academy Award, jumped to record 
breaking business. . . . Marvin Samuelson 
has resigned as booker for Ohio Theatre 
Service Corp. to join the Warner theatre 
department in Pittsburgh as assistant buyer- 
booker. . . . Imperial Pictures will distribute 
Motion Picture Sales production in northern 
Ohio. . . . Irving Lamm is back in town 
from Los Angeles to manage the Union 
Square theatre, succeeding Ness Auth, who 
will manage M. B. Horwitz’ new Cuyahoga 
Falls theatre, due to open within four weeks. 


COLUMBUS 


The Ohio had “Black Hand,” RKO Pal- 
ace split the week with a four-day vaudeville 
bill and a three-day revival bill; Loew’s 
Broad also has a revival of “Beau Geste” 
and “The Lives of a Bengal Lancer,” with 
the Grand showing “Outside the Wall.” The 
World had a 10-day run of “Symphonie 
Pastorale,” which elicited unanimous critical 
approval. .. . John Di Benedetto, relief man- 
ager of the Broad for the past six months, 
has returned to his position as house man- 
ager of Loew’s Poli, Bridgeport, Conn... . 
Local drive-ins are opening for the season. 
... WBNS-TV has announced showing of 
23 films recently released for TV showing. 
The films, many with currently popular 
stars, are to begin April 8. . . . Joe Gins, 
newly-named Cincinnati branch manager of 
Universal-International, was a local visitor 
recently. . . . Carl Rogers, manager of the 
Broad, has been named honorary mayor of 
the newly-organized Junior Town Boys and 
Girls Club, which he is setting up with co- 
operation of the police department. . . . Vir- 
gil Jackson, former partner in the Jackson- 
Murphy theatres, has been named chairman 
of the local cancer fund drive. 


DENVER 
i inaiastinianatensientieiaiemmimmmaataell 

Basil L. Smith has purchased Wayne Bar- 
ton’s interest in the La Junta, Col., drive- 
in... . The Brighton drive-in, at Brighton, 
Colo., was preparing for its grand opening 
this weekend. . . . J. Arthur Rank made a 
social call on Frank H. Ricketson, president 
of Fox Intermountain Theatres. They met 
on Mr. Ricketson’s recent European tour. 
... William C. Reid is now managing the 
Egyptian, succeeding Charlotte Stuever, who 
has become assistant at the State. . . . Den- 
ton M. Pinkerton is the new manager at the 
Coronet. He succeeds C. J. Chucovich, 
resigned. . . . United Enterprises, Inc., a 
booking and buying firm, has elected Robert 
Spahn, recently manager of the Nile, 
Mitchell, Neb., president. 
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DES MOINES 





Dick Bruce, head shipper for Columbia 
and a veteran Columbia employee, has re- 
signed to become an Iowa farmer. Mr. 
Bruce had been with the -exchange since 
1929 except for a period he served with the 
armed forces during World War II. Jack 
Ricketts, assistant shipper under Mr. Bruce, 
has been named Columbia head shipper... . 
Max Rosenblatt, RKO branch manager, at- 
tended the recent district drive meeting at 
Omaha. . . . Paul McMaster is new booker 
at Columbia, replacing Mark Dersh, who 
has resigned to take a job with a hearing- 
aid concern. . . . Fox is receiving many let- 
ters congratulating them on their fine show- 
manship meeting here... . Among new the- 
atre owners are Paul O. Sill, who purchased 
the house at Thompson from Bob Johnson, 
and Delbert Dietrich, who bought the the- 
atre at Adair from Curtis Bigley. . . . James 
Greene has been named manager of the 
Englert theatre at Iowa City—largest house 
in the college city. 


DETROIT 


Plenty of newcomers are featured on the 
first-run screens here. “Barricade” and 
“Tyrant of the Sea” opened Friday at the 
Palms. “South Sea Sinner” opened Friday 
at the Fox. Co-feature is “Tight Little 
Island.” The United Artists is showing 
“Cargo to Capetown” and “Military Acade- 
my.” Michigan is featuring “Key to the 
City.” . . . Despite the continued downward 
impact of the Chrysler strike, business has 
picked up some. Several neighborhood 
houses feature “family nights” twice weekly 
with reduced admissions. . . . John Himmel- 
lein has been upped from city salesman to 
sales manager at Paramount. . . . Elizabeth 
Kirk is new secretary at United Artists 
exchange here. 


HARTFORD 


Downtown Hartford first-run theatre busi- 
ness was fair... . Drive-in theatres through- 
out this territory are reopening for the sea- 
son during the early part of April. The 
E. M. Loew circuit, one of the territory’s 
largest drive-in theatre operators, plans to 
open an 800-car capacity drive-in at West 
Springfield, Mass., now under construction, 
this spring. . . . Robert Hanson has been 
named manager of the West Springfield 
drive-in theatre, West Springfield, Mass., 
which is operated by the American Theatres 
Corp. . . . The Kupchunos Brothers and 








Peter Kostek of Wapping, Conn., have ap- 
plied to the East Windsor, Conn., zoning au- 
thorities for permission to build a drive-in 
theatre in the Warehouse Point section of 
East Windsor. . . . Hartford visitors: Dick 
Stephens, exploitation man for Columbia’s 
“Woman of Distinction”; Larry Wallace 
and Ira Loew, E. M. Loew Theatres; Harry 
F. Shaw, Loew’s Poli-New England Thea- 
tres, Inc.; Joe Spivack, Connecticut Candy 


Co. 


INDIANAPOLIS 


The Variety Club will stage a midnight 
preview of “Francis” at the Indiana Satur- 
day night as a Heart Fund benefit. . 
Howard Rutherford, manager of Loew’s, had 
Bridget Carr, MGM’s Safety Queen, under 
his wing Thursday and Friday and got plen- 
ty of newspaper space for “The Yellow Cab 
Man.” ... Matt Scheidler will install a new 
glass screen in his Main at Dunkirk... . 
Gus Heinrich has resigned as office manager 
and booker at Columbia, effective April 21. 
He will be succeeded by Milt Ettinger, 
Eagle Lion salesman. . . . Clyde Brandt has 
taken over operation of the Lyceum at Terre 
Haute from Theodore Parzu. 


KANSAS CITY 


The Paramount is getting away from its 
usual policy of presenting single features. 
This week it advertised a “Bargain Week” 
and the showing of a double feature: “Cap- 
tain China” and “Backfire.” ... A. C. Smith, 
Jr., opened his drive-in at Arkansas City, 
Kan., and is taking over the drive-in at 
Winfield for summer operation. . . . Com- 
monwealth’s Crest and Riverside drive-ins 
had gala openings last week, with the River- 
side putting on a stage show on the roof of 
its snack bar. . . . The County Court of 
Jackson County now has a record of turning 
down five applications for drive-in theatres 
because of zoning laws. 


LOS ANGELES 


As to be expected, “All the King’s Men” 
was the picture of the week, following its 
garnering three Academy Awards. The film 
opened strongly at the Music Halls and 
Forum. . . . The Goldberg Film Delivery 
firm will concentrate on Southern California 
and Arizona trade after selling their freight 
business to Watson Bros. of Omaha. New 
firm name for the Goldbergs, as announced 
by Benjamin S. and son Earl, will be the 
Film Transport Co. of So. Calif. and Ari- 
PONE, s.65 Alex Schreiber arrived from De- 
troit to check on the building of his two 
theatres in the Valley and the Westchester 
area... . Newly appointed manager of the 
Vista theatre is Bob Batten. .. . It was a 
promotion as well as change of duties for 
Perry Pazmezoglu at Fox West Coast, where 
he assumed the advertising department func- 
tions of Dean Hyckell, who moved up to 
promotion of the first run theatres but re- 
tained his editorship of the company publica- 
tion. 


LOUISVILLE 


Still heading the list of programs in the 
downtown first run houses, “Samson and 
Delilah” continued its run at the Rialto, 
going into its second week here at advanced 
prices. . . . Work on Charles H. Behlen’s 
new theatre now under construction in 

(Continued on opposite page) 
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(Continued from opposite page) 
Nicholasville, Ky., is progressing as planned, 
and it appears it will be completed for an 
opening some time in July. . . . Quentin 
Barry, assistant manager of the Vogue the- 
atre in St. Matthews, has been promoted to 
manager of the Palace theatre in Toledo, 
Ohio. Both theatres are owned by William 
Rosenthal of Indianapolis....C. R. 
Mitchell, head of the Barbourville Amuse- 
ment Co., Barbourville, Ky., was in town to 
attend the Shrine Convention. Other visi- 
tors in town recently included Russell Phil- 
lips, Franklin theatre, Greensburg, Ky.; R. 
L. Gaines, Riverview drive-in theatre, Car- 
rollton, Ky.; Louis Chowning, Sky-Line 
drive-in theatre, Madison, Ind.; W. D. Asp- 
ley, Jr., Trigg and Plaza theatre, Glasgow, 
Ky.; O. D. Hopper, Arista theatre, Leba- 
non, Ky... . The Sky-Line drive-in theatre 
at Madison, Ind., is scheduled to open for 
the season on Saturday, April 1. 


MEMPHIS 


W. A, Lewis, who has been a salesman 
in the Charlotte exchange, has become 
branch manager for Film Classics in Mem- 
phis. He reported to work Monday and 
succeeds Leonard Shea, resigned. .. . First 
run business and fair, warm weather went 
hand-in-hand in Memphis. lLoew’s State 
showed “Borderline.” Loew’s Palace had 
“The Man on the Eiffel Tower.” Malco 
led the attendance parade with “All the 
King’s Men.” Strand played “The Sun- 
downers” and Warner showed “Barricade.” 
All had first class attendance. ... J. F. 
Adams has sold the Tate theatre, Cold- 
water, Miss., to N. D. Patterson... . T. O. 
Baldridge, well known RKO veteran sales- 
man, was recovering after removal of his 
appendix at Methodist Hospital... . J. E. 
Singleton, owner, opened his new 400-seat 
New theatre, Marked Tree, Ark. 


MIAMI 


WTVJ, on the television end, and news- 
reel cameras grinding away at the other, 
made much of the ground-breaking cere- 
monies for the new Wometco Carib theatre. 
A “Carib Capsule,” with a sealed container 
holding much. present day paraphernalia, 
including newspapers, predictions and other 
posterity rich material, was to be buried un- 
der a bronze tablet in the lobby floor with 
instructions for removal and opening 25 
years hence, on Wometco’s 50th anniversary. 
...+ Theodore A. Murray, Jr., assistant at 
the Tivoli, reported several schools cooperat- 
ed with the management during the run of 
“Cinderella” and allowed students to attend 
during school hours, which gave them the 
advantage of a reduced price also... . 
Screen offerings included “Black Hand” at 
the Roosevelt, “East Side, West Side,” at 
Embassy and Variety, “Wabash Avenue” 
at Miami, Lincoln and Miracle, “Nancy 
Goes to Rio” for the second week at Florida 
and Colony, “Captain Carey, USA,” at the 
Sheridan, Paramount and Beach,” “Strom- 
boli” at Dixie, “Chain Lightning” and stage 
show headed by Gloria Jean at the Olympia, 
“All the King’s Men” at Mayfair Art and 
“Red Shoes” continuing at the Flamingo. 





MILW AUKEE 


The Delft and affiliated theatres will be 
moving their main office from Marquette, 
Michigan, here July 1. The offices will be 
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ARCHIBALD SILVERMAN, philanthropist and 
president of the Strand Realty Company, 
Providence, R. I., operators of the Strand 
theatre there, was honored last week by 
more than 400 of his friends and associates at 
the Providence Sheraton-Biltmore Hotel on 
his 70th birthday. With Governor John O. 
Pastore as guest speaker, Mr. Silverman was 
presented a console model television set, and 
a plaque by the National United Jewish Ap- 
peal for "great contributions made for the 
relief of the poor, suffering and needy." 


in the screening tower of the first drive- 
in theatre they are building, which is two 
miles west of Butler. Moving here also at 
that time will be the president of Delft and 
Affiliated Theatres, H. S. Gallup and his 
family... . The Allied Independent Theatre 
Owners of Wisconsin will hold their north- 
ern regional meeting in Green Bay on April 
18 and 19. In conjunction with this meet- 
ing the board of directors will also hold 
their monthly meeting at that time... . Joe 
Malits has taken over the theatre at Pal- 
myra, Wis. His wife, Vivian, resigned from 
Eagle Lion here, where she was secretary to 
J. Imhof, branch manager, to be with her 
husband at Palmyra....F. Georgiades, 
formerly with Fox-Wisconsin, but more re- 
cently with Alliance theatres in Illinois, is 
now booker and general manager for the 
Ted Karatz and Associate’s drive-in theatres 
in northern Wisconsin. 


MINNEAPOLIS 


“Sands of Iwo Jima” is in its fifth week. 
“Young Man with a Horn” and “Tight Lit- 
tle Island” are in a second week. “Cinder- 
ella,” “Perfect Strangers” and “Ambush” 
are slated to open next week. . . . Minnesota 
Amusement Company’s 446-seat State at 
Huron, S. D., has gone to March Bros. of 
Vermillion S. D., in the circuit’s divestiture 
program. ... Mac’s 465-seat Eastman, St. 
Cloud, Minn., has been taken over by Wil- 
lard H. Burnap. . . . The Hopkins, Minn., 
City Council is considering an ordinance 
which would bar drive-ins. . . . Albert Lea’s 
bank night case is before the Minnesota Su- 
preme Court. Lower court held it is in 
violation of lottery laws. . . . Grosses con- 
tinue spotty. 


NEW ORLEANS 








Managers of the Class A houses of Para- 
mount Gulf Theatres met at their home of- 
fice in the Tudor Theatre Building last week 
to discuss general operations and ways of 


recapturing audiences. . . . Three theatres 
have opened in the area. The Beach drive- 
in at Biloxi, Miss., with a capacity of 662 
cars, started operation last week. It is 
owned by Ernest Landaiche. St. Mary’s 
drive-in, owned by Mr. and Mrs. William 
Lightner, Jr., opened at Berwick, La., and 
the Air Base theatre at Jackson, Miss., 
opened its door last week. 


NEW YORK 


Preparing for the annual Easter week 
business boom, Broadway theatres brought 
new product to their screens. Most of it was 
on the lighter side. The openings included: 
MGM’s “Nancy Goes to Rio” at Loew’s 
State; Universal-International’s “Ma and Pa 
Kettle Go to Town” at the Palace; Warners’ 
“The Damned Don’t Cry” at the Strand; 
U-I’s\ “Comanche Territory” at the 
Rivoli; MGM’s “The Reformer and the 
Redhead” at the Capitol, and United Artists’ 
revival of Charlie Chaplin in “City Lights” 
at the Globe. . . . The Eagle Lion Family 
Club held its second annual dance at the 
Park Sheraton Hotel last Friday evening. 

The Motion Picture Association of 
America’s International Film Relations Com- 
mittee was host at a cocktail party last week 
at the 21 Club for four visiting Argentine 
newspaper publishers. They were Emilio 
Rubio, Emilio Solari Tarravicini, Matiniano 
Passo and Julio Lopez Pajaro. 


OKLAHOMA CITY 


The Frontier theatre, formerly The Log 
Cabin, has opened under the management of 
Lansing Nichols. The building has been re- 
modeled and redecorated with a modern 
ladies lounge, new floors and comfortable 
seats. It has been equipped with a cry room 
for the children and the largest concessions 
stand of any of the city theatres... . 4 An 
April Fool fun show, mixing music with 
mirth, was offered at the Delman theatre, 
Tulsa, Saturday, L. O. Daniel, Jr., manager, 
announced. . . . Arkansas business concerns 
will underwrite a 30-minute motion picture 
on the state’s industrial, agricultural, edu- 
cational and recreational features, Wayne C. 
Fletcher, executive director of the Arkansas 
Resources and Development Commission 
said. The film, which will be completed 
early in 1951, will be made by Roy Marsh 
of Tasco Motion Picture Productions. 


OMAHA 


Another major storm, including dust, 
wrecked weekend business. . . . April 9 is 
circled for opening of the Omaha drive-in 
theatre. . . . The Colosseum held a farewell 
party for I. M. Weiner, recently promoted 
to Universal-International branch manager, 
and made him an honorary member... . 
Leonard Leise put new sound in his Rand 
theatre, Randolph, Neb. .. . Jerry Shinback, 
RKO Theatres division manager, arrived to 
plan for painting and re-decorating of the 
Brandeis theatre. . . . Julian King of King 
Enterprises will be here from Des Moines 
for a meeting he has arranged with about 
50 exhibitors at the Blackstone Hotel. 


PHILADELPHIA 


Warner Theatres announced the follow- 
ing managerial changes: Maurice Goldberg 
goes from the Model to the Parker, succeed- 

(Continued on following page) 
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ing Edward J. Coyle, on leave of absence 
to go to the Mayo Clinic; Ronald Moray 
transfers from the Orient to the Model; 
John Wilson, formerly of the Avon, becomes 
manager of the Richmond as Maurice Dov- 
berg leaves for private business; John 
Plunkett, former assistant manager at the 
Colonial, transfers to the Orient as man- 
ager; John Cerrone, former Uptown assist- 
ant, to Avon as manager. Outside the city, 
Louis Martin moves from the State, Chester, 
Pa., to the Virginia, Atlantic City, N. J., 
with Vincent Olanin. State assistant, taking 
over under the supervision of Walter Leach 
and Bill Morgan. The Virginia, in reopen- 
ing for the season, also has Henry Calcasac- 
co as assistant manager. . .. Sunday movies 
will be voted upon in a referendum to be 
held in conjunction with the town election in 
Newark, Del., on April 11. A similar refer- 
endum held here some years ago was de- 
feated. 


PITTSBURGH 


Business has been decidedly off here and 
three of the downtown houses put in “sneak” 
previews. The Fulton had “Wabash 
Avenue”; the Stanley screened “Stage 
Fright,” and the Harris had ‘Woman of 
Distinction.” . . . Bob Ferber resigned as 
salesman with Universal-International and 
was succeeded by James Coyne of the book- 
ing office. James Ley moved into Mr. 
Coyne’s former post. Sam Fineberg, 
former chief barker of Variety Club, Tent 
No. 1, has been moved from the Lebanon, 
Mo., hospital to his home in Phoenix to re- 
cuperate. ... Mr. and Mrs. Joseph Weiss, 
the McKeesport theatre owners, are cele- 
brating their Golden Wedding anniversary 
in Miami. . . . Sam Galanty, Columbia Pic- 
tures district sales manager, is in a Miami 
Beach Hotel trying to beat a pneumonia 
siege. ... When the Academy Award win- 
ners were announced, “All the Kings Men” 
broke all existing records in the suburban 
South Hills theatre. 


SAN ANTONIO 


Maurice Wolf, MGM, Boston, Mass., ad- 
dressed the San Antonio Rotary Club and 
the San Antonio Motion Picture Advisory 
and Reviewing Board here on matters per- 
taining to the motion picture industry. This 
week, Mr. Wolf will speak in the Lubbock 
and South Plains region... . Antonio Badu, 
Leticia Palma and Gloria Rios, Mexican 
film players, were featured in a stage presen- 
tation at the Alameda here. . . . Genaro Tre- 
vino and Joseph Salazar of the Alta Vista, 
Beeville, were in town to contract for Span- 
ish-language product. ... / After a week’s let- 
up, union projectionists were back on the 
picket line at the Alameda and National. 
These houses are operated by the Zaragoza 
Amusement Company. ... The new Tower 
drive-in theatre on Highway 81, opened 
Friday in New Braunfels, Texas. 


SAN FRANCISCO 


Again it’s varied film-fare with the 
Northcoast chain bringing in “Johnny Holi- 
day” at its United Artists theatre, “Buc- 
caneer’s Girl” at the Orpheum, and holding 











“Francis” in a sixth successful Market 
street week at the Esquire. . . . Mario 
Parisi has announced the new $200,000 


Geneva drive-in theatre will open during the 
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Association, of which he is national chairman. 


Bob Hope takes time out in Kansas City to help the drive of the United Cerebral Palsy 
Left to right, Elmer Rhoden, president of Fox 


Midwest Theatres; A. B. Eisenhower, vice-president of the Commerce Trust Company; 
Mr. Hope, and J. Guy Robertson, regione! director of the Cerebra! Palsy campaign. 


late days of April. Fifteen minutes from 
downtown San Francisco, the drive-in por- 
tion will handle 900 cars in addition to seat- 
ing 3,000 in the grandstand. Owned by the 
Bay Cities Amusements, Inc., the grand- 
stand area will be expanded. shortly after 
April, in a half million dollar project. A 
giant, glass-enclosed Terrace Restaurant, in 
the Continental manner, and refreshment 
booths are to be added... . “The Yellow 
Cab Man” arrived at Loew’s Warfield with 
exciting ballyhoo. Doormen, dressed in 
natty Yellow Cab uniforms (fitted to order 
by John Petit) and a sparkling cab in front 
of the theatre, which also boasted a starter, 
were among the highlights, including a Cab 
Parade, safety award presentations and 
mileage contests. All Yellow Cabs are car- 
trying fender signs advertising the picture. 
and cab company telephone operators answer 
calls with “The Yellow Cab Man” phrase. 


SEATTLE 


“Francis” entered its fourth week at the 
Blue Mouse to lead the downtown holdovers. 
while “The Outlaw” completed its third 


week at the Paramount, and “Davy 
Crockett” its second week at the Blue 
Mouse. Max Hadfield, salesman for 


Eagle Lion, returned from four weeks in 
Eastern Washington, as did Hal Boehme, 
Monogram salesman. . . . Ray Ackles, who 
resigned as Eastern Washington salesman 
for 20th Century-Fox because of ill-health, 
is in St. Luke’s Hospital in Spokane, and 
his condition is reported as serious... . Mr. 
and Mrs. S. A. Benton have sold their 
Ridgemont theatre to Herbert Davies... . 
Ed Strongin, division manager for the 
Northwest Automatic Candy Company at 
Portland, was on Film Row conferring with 
Phil Blake, Seattle manager. 


ST. LOUIS 





Programs at the'first-run houses for the 
week: “The Outlaw” and eight acts of 
vaudeville at the Fox; “Perfect Strangers” 
and “They Live by Night” at the Missouri: 
“Conspirator” at Loew’s State; “Black 
Hand” and “The Dalton Gang” at Loew’s 
Orpheum; “Singing Guns” and “12 
O’Clock High” at the Ambassador; “Fran- 
cis” and “Blondie’s Hero” at the St. Louis. 
... A holdup man forced his way into an 
automobile belonging to Maurice Davis. 


manager of the Will Rogers theatre here, 
and took $60 from Mr. Davis’ companion 
Saturday night. Mr. Davis had just left 
the theatre with his assistant manager, 
Bentley Freeman. . . . Fox theatre will stage 
its own Easter parade on Sunday, April 9, 
at the stage show, when women in the audi- 
ence will be invited to disport their Easter 
finery for prizes. All women in the audience 
will be eligible to participate, with no age 
limit, either minimum or maximum, and 
winners will be selected by audience ap- 
plause. The clothes worn will be described 
by a commentator. 


VANCOUVER 


“Lost Boundaries” continues on its im- 
pressive way for its 14th week at the Studio, 
but may be pulled to make room for new 
product. It broke the former Vancouver 
long run by six weeks. ... Healthy business 
was done on the Academy Award winner, 
“All the Kings Men,” at the Capitol... . It 
was reported that the British Columbia gov- 
ernment will introduce a bill in the Legisla- 
ture cutting the amusemenet tax from 25 per 
cent to 17%. Reduction will not be passed 
on to the public, theatre officials said, and 
“as a matter of fact, it averted a price in- 
crease due to the increased operating costs 
of labor.” . . . The Lougheed drive-in, near 
Vancouver, is now having Buck-Nite two 
nights weekly. A car full of patrons are 
admitted for one dollar. . . . The outdoor 
theatres already operating report that busi- 
ness is very good. 


WASHINGTON 


New openings included: “Perfect Stran- 
gers” at the Warner; “Barricade” at the 
Metropolitan; “Yellow Cab Man” at the 
Capitol; carryover for the week was “Key 
to the City” at the Columbia. . . . Para- 
mount Pictures preview theatre had a pri- 
vate screening of “Salt to the Devil,” which 
will have its Washington premiere the latter 
part of April at the new Sam Roth theatre, 
the Plaza. The entire cast of “Goodby My 
Fancy,” which was appearing at the Gayety 
theatre, was invited to the screening. Sam 
Wanamaker, who appears in the picture, is 
also in Goodby My Fancy.” ... The Variety 
Club Rodeo and Thrill Show will play at 
the National Guard Armory April 8 
through the 15th. 
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TV to Get 
Star Names 
In Pictures 


Television acquired more films last week. 
Most of the pictures involved date back ten 
years or more, but the talent involved still 
ranks high on theatre marquees throughout 
the country. 

The biggest deal involved the purchase of 
television rights to 23 features by WCBS- 
TV for exclusive presentation in the New 
York area. The station acquired the rights 
to the films from Masterpiece Productions, 
reissue distributors, which in turn had re- 
ceived them from their original major dis- 
tributors. 

Nine of the 23 pictures are Walter Wan- 
ger productions. Among the stars listed in 
the entire group are Fredric March, Joan 
Bennett, Thomas Mitchell, George Sanders, 
Gene Tierney, Leo Carillo, George Raft, 
Walter Pidgeon, Charles Boyer, Henry 
Fonda, Madeleine Carroll, Ray Milland, 
William Bendix, Joel McCrea, Laraine Day, 
Jane Wyatt, Broderick Crawford, Edward 
Arnold, Susan Hayward, Claire Trevor and 
Preston Foster. 

Two more acquisitions of motion pictures 
for television purposes were reported last 
week. Station WJBK-TV in Detroit pur- 
chased 49 feature films from Eagle Lion for 
$12,500 and Standard Television sold 65 
J. Arthur Rank-produced features to the 
Crosley Broadcasting System for presenta- 
tion over Cincinnati, Dayton and Columbus 
stations. 

The CBS deal included such features as 
“Trade Winds,” “Sundown,” “House Across 
the Bay,” “You Only Live 
“Blockade,” “Crystal Ball,” “The Kansan,” 
“Slightly Honorable,” “Eternally Yours,” 
“Woman of the Town,” “History Is Made 
at Night,” “I Married a Witch,” and the 
John Ford western epic, “Stage Coach.” 


Skiatron Complains to FCC 
On RCA's Competition 


Washington Bureau 

The Skiatron Corporation of New York 
last week complained to the Federal Com- 
munications Commission that RCA has been 
competing unfairly against its theatre tele- 
vision projection equipment. The company 
implied that RCA is holding out the lure 
of NBC programs to sell RCA equipment. 
The Skiatron unit is not yet available but, 
according to Skiatron executives, it will be 
the only reasonably-priced projector on the 
market. 


Congressmen See MOT Film 


One hundred fifty members of Congress 
attended the recent preview, sponsored by 
the National Press Club in Washington, of 
producer Richard de Rochemont’s feature 
for the March of Time, “The Golden Twen- 
mes;”” 
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TELEVISION URGED TO ADOPT 
SCREEN'S PRODUCTION CODE 


Following in the footsteps of WOR-TV, 
the New York television outlet for the Mu- 
tual Broadcasting System, station WFIL- 
TV in Philadelphia has announced that it, 
too, will rigidly observe the provisions of the 
Hollywood Production Code in its studio 
programs. 

At the same time, Walter H. Annenberg, 
editor and publisher of the Philadelphia Jn- 
quirer, which also operates the station, called 
on the owners and operators of all networks 
and stations to join in adopting the provi- 
sions of the code. He argued that such 
self-imposed regulation would obviate the 
threat of Federal censorship. 

New York executives of the television net- 
works said the medium had yet to develop to 
the point where it could formulate its own 
code and they pointed to the recommenda- 
tion by the Television Broadcasters, made 
more than a year ago, that the National As- 
sociation of Broadcasters code and the mo- 
tion picture Production Code be applied un- 
til such time as television deems it feasible 
to set its own rules. 

Joseph I. Breen, vice-president of the Mo- 
tion Picture Association of America and 
Production Code Administrator, is scheduled 
to discuss the Production Code and its pos- 
sible application for video in a talk entitled 
“A Code of Good Taste for the Television 


Industry” at a luncheon session of the Amer- 
ican Television Society at the Hotel Roose- 
velt in New York April 20. 

In his instruction to Roger W. Clipp, 
general manager of the WFIL station, Mr. 
Annenberg called for special attention to the 
provisions of the motion picture code as they 
apply to the depiction of crime, the use of 
vulgarity and restrictions as to costumes and 
dances. 

“As a publisher,” Mr. Annenberg said, “I 
am firmly opposed to any form of censorship 
that might be imposed upon a medium of in- 
formation. It is obvious, however, that un- 
less the television industry exercises self- 
control there will soon be a demand for 
censorship by the Federal government. 
Self-imposed control, as practiced by the mo- 
tion picture industry, certainly is preferable 
to Government censorship. 

“Since television enjoys the same basic 
principles of the movies—sight and sound— 
and since the Code has proved successful 
during the past 20 years, it is reasonable that 
the same Code should apply to both medi- 
ums.” He went on to “urge the owners 
and operators of all networks and television 
stations to join in adopting the Motion Pic- 
ture Code for self-control as a means of liv- 
ing up to the responsibilities of our public 
franchises.” 








Ansell Urges Saving to 


Install Screen Television 


Exhibitors would be “very foolish” if they 
did not protect their investments by building 
up funds to purchase large-screen theatre 
television equipment, Louis K. Ansell, chair- 
man of the Motion Picture Theatre Owners 
of St. Louis, told a regional meeting there 
this week. He advised theatre owners to 
start saving for the units which, he said, 
would come to about $25,000. Television 
and Phonevision do present a threat, Mr. 
Ansell thought, adding: “But it’s not so bad 
all together.” 


Three Quit Canada Board 
During Security Probe 


The screening of 580 employees of Cana- 
da’s National Film Board to weed out those 
of doubtful security has resulted in the de- 
parture of three employees, it was announced 
last week in the House of Commons by 
Robert H. Winters, Minister of Resources. 
Mr. Winters said that the three persons who 
had been given a choice of resigning or be 
discharged, would remain unidentified. They 
were not, he said, occupying any important 
executive positions. Mr. Winters also 
recommended a reorganization of the board’s 
administration. He said the previous admin- 
istration under Ross McLean, who had re- 
signed, indicated loose conducting of affairs. 


139 Now Use 
Title Bureau 


Reporting a 57 per cent increase in the 
use of the Motion Picture Association of 
America’s Title Registration Bureau, Mar- 
garet Ann Young, director of the depart- 
ment, said this week that 119 non-member 
producers and distributors, in addition to 20 
members, were using the facilities by the 
end of 1949. 

In her annual report to Eric Johnston, 
MPAA president, Miss Young said 4,418 
titles were submitted during 1949—the high- 
est total since 1942. Of this number, 3,887 
were accepted for registration. In addition, 
183 titles were approved under the provi- 
sions of the Production Code for non-mem- 
bers who are not signatories to the title 
registration agreement. 

Titles turned down because of duplication 
of prior registrations numbered 250, while 
61 titles were rejected as unsuitable—an in- 
crease of five over the preceding year. 
Eleven titles were submitted for arbitration 
to the Association’s Board of Directors. 

The title registration bureau this year 
celebrates its silver anniversary. It was 
established in 1925 by member companies of 
the Association following years of wrang- 
ling and litigation. 
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FOREIGN FILMS Johnson Bill 


GAINED 


Report of New York State 
Censor Board Shows Rise 
From 406 to 525 


A sharp increase in the number of foreign 
pictures submitted for approval to the Motion 
Picture Division of the New York State 
Education Department (censor board)— 
from 406 to about 525—was disclosed for 
the year 1949 this week by Dr. Hugh Flick, 
director of the division. 

Dr. Flick’s department reviews all produc- 
tions, domestic and foreign, shown in the 
state of New York. In 1949, a year when 
the foreign film business was already defi- 
nitely on the decline from post-war peaks, 
pictures imported from abroad made up 
about one-third of all films examined by 
the division’s five reviewers, Dr. Flick told 
the HERALD. 


406 Films Imported 


In 1948, some 1,700 productions were re- 
viewed, 406 of them from abroad. This 
includes importations from Britain. The 
1,700 total embraces shorts along with fea- 
tures. 

Since tabulation of the 1949 figures is not 
yet complete, Dr. Flick estimated the 1949 
imports on the basis of statistics for the 
10-month period ending January 31, 1950. 
The average of foreign imports ran to 44 
pictures a month during that year. 

There also has been an increase in the 
number of countries seeking an outlet for 
their product in the U. S. In 1948, films 
from 26 nations were brought in. In 1949 
this total rose to 29 with pictures from 
Switzerland, Yugoslavia and India. 

Dr. Flick stressed that the rise in the 
number of films seen did not necessarily 
reflect a widening of exhibition possibilities 
in this country. The State Motion Picture 
Division merely passes on films on the 
basis of the state’s motion picture law 
which bans productions considered immoral, 
obscene, sacreligious, etc. Regardless of 
whether a picture is rejected in its entirety 
or whether only some cuts are recommended, 
the distributor has the right to re-submit 
the film after changes have been made. 


Most from Mexico 


The following figures represent imports 
from the leading motion picture producing 
nations abroad, covering a 10-month period 
ending January 31, 1950: Mexico, 84, Brit- 
ain,77; Italy, 52; China, 47; France, 31; 
Spain, 21, and Germany, 20. The most no- 
table increase appears in the number of 
films brought in from Britain (41 in 1948), 
China (36 in 1948) and Germany. French 
imports during 1949 dropped or remained 
even while there was a slight increase in 
the number of Italian films submitted. 

Distributor reaction to Dr. Flick’s figures 
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IN 1949 


was one of surprise and unhappiness. “There 
are fewer theatres than ever to play foreign 
films and with so many poor pictures from 
abroad glutting the market, it’s harder than 
ever to get bookings,” one said. 
According to Sam Siritzky of Siritzky In- 
ternational, his company has decided to cut 
down sharply on the number of imports 
and to bring in only one or two of the 
outstanding productions available. An av- 
erage French picture, he said, today gets 
only 100 to 150 bookings, about 25 to 30 
per cent less than just a few years ago. 
By comparison, he pointed out, his “Well- 
digger’s Daughter” got 450 to 500 bookings 
when the foreign film boom was on. 


Chances Are Slimmer 


That so many distributors should continue 
to risk their money preparing foreign pro- 
ductions for the American market is a mys- 
tery to observers close to the field. They 
point out that it costs from $4,000 to $5,000 
to come up with just one print and one 
negative and that the chances for the aver- 
age picture to get on the screen are slimmer 
than ever. 

To help foreign producers gain an entry 
into this market, the Motion Picture Asso- 
ciation has set up a special Foreign Films 
Advisory Unit to act as a central informa- 
tion agency for those unfamiliar with the 
foreign film field. 


Committee Heads Named 
For SMPTE Convention 


The following have been appointed chair- 
men of the various committees that will 
have charge of the arrangements for the 
67th semi-annual convention of the Society 
of Motion Picture and Television Engineers. 
The gathering will be held April 24-28 at 
the Drake Hotel in Chicago. Convention 
vice-president, William C. Kunzmann; ar- 
rangements committee, George W. Colburn; 
reservations and transportation, Harold A. 
Witt; papers, N. L. Simmons; registration 
and information, E. R. Geib; ladies’ recep- 
tion, Mrs. George W. Colburn; member- 
ship, Lee Jones; luncheon and banquet, Car- 
rington H. Stone; publicity, Harold Desfor, 
assisted by Leonard W. Bidwell and R. T. 
Van Niman; public address equipment, 
Robert P. Burns. 








The industry’s campaign 
against the 20 per cent Federal 
admission tax is making itself 
felt in Washington. Congress- 
men are deluged with exhibi- 
tors’ letters and patrons’ peti- 
tion cards. Continued industry 
pressure, however, must be 
maintained. 








Under Attack 


Senator Edwin C. Johnson’s proposal to 
license film actors, directors and pictures as 
a means of insuring proper moral conduct 
and content was under fire last week. The 
Senator himself told correspondents that he 
did not plan an investigation but only a 
hearing on a “respectable” bill. 

The Washington Post said editorially that, 
whatever evidence the Senator may have to 
support the “whirling charges” he has been 
making against Hollywood “we doubt very 
much that it would add up to a good reason 
for a bill to place all actors and actresses 
under some form of Federal license.” 

The paper declared further that if any- 
thing is wrong with the film business, the 
audience had to bear a share of that respon- 
sibility. “If the scandal (about the Ros- 
selini-Bergman affair in Rome) had not been 
so widely relished, far less publicity would 
have been given to it,” the editorial read. 
“Tf the movies are in need of reformation, 
the best and surest way to go about it would 
be to reform ourselves.” 

In Hollywood, Eric Johnston, president of 
the Motion Picture Association of America, 
told the Motion Picture Industry Council: 
“T firmly reject any suggestion from Senator 
Johnson that I become the czaf of Holly- 
wood morals. I am not a commissar, and I 
know nobody who wants that job in Ameri- 
ca. I have always believed in self-regula- 
tion.” 

MPAA executives, who were to meet in 
Washington on Friday, reportedly had the 
Johnson bill on the agenda. 

On the CBS program, “Capitol Cloak- 
room,” Senator Johnson said his original 
bill “covered the whole water-front” but 
that this wasn’t necessarily the version he 
would finally adopt. He had introduced it 
merely to get reactions, he said. He stated 
once again that he was ‘‘a devotee of motion 
pictures,” which he considers “a great edu- 
cational institution.” 


Watertown Exhibitor 


Answers Sen. Johnson 

Lou S. Hart, operator of the Avon theatre 
at Watertown, N. Y., last week took advan- 
tage of the “Letters to the Editor” space in 
the Watertown Daily Times to give his own 
reply to Senator Edwin Johnson who at- 
tacked the film industry on morals grounds. 
Mr. Hart, in a letter that ran more than 
a half-column, stated “we are sick and tired 
of reading such ridiculous charges . . . we, 
in the motion picture business . . »are proud 
of our industry.” Mr. Hart also used statis- 
tics to point up the normal living habits of 
the average person in Hollywood. 


Representatives Named 

J. P..Frogereais and Robert Cravenne 
have been elected by the film producers. of 
France to serve as their representatives on 
the Motion Picture Association of America’s 
advisory unit on foreign films. 
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Studios Seek. 
RECFilm Aid 


Washington Bureau 


An undisclosed number of independent 
producers, members of the Society of Inde- 
pendent Motion Picture Producers, have 
applied to the Reconstruction Finance Cor- 
poration for loans to finance their produc- 
tion activities, Ellis Arnall, SIMPP presi- 
dent, disclosed in New York last week. 

Members of the Independent Motion Pic- 
ture Producers Association are known to 
have recently discussed the Finance Cor- 
poration as a possible source of funds and 
one or more IMPPA members actually have 
applied for assistance. 

Mr. Arnall said he was in the capital to 
discuss SIMPP loan applications with RFC 
officials. He stressed, however, that the ap- 
proach to the Government agency had 
nothing to do with separate financing plans 
now being discussed between him and Wall 
Street interests in New York. Details of 
this project will not be disclosed until next 
month, he said. 

After discussion with Justice and State 
Department officials in Washington, Mr. Ar- 
nall left for Atlanta. He will return to 
Washington April 10 for a meeting of the 
National Commission for UNESCO, of 
which he is a member. 

The SIMPP president said he had origi- 
nally been slated to meet Eric Johnston, 


president of the Motion Picture Association 
of America, last weekend for a discussion of 
the foreign situation and particularly the 
up-coming British talks, but that the MPAA 
head had been detained on the coast because 
of the death of a grandson. 


Dublin Theatre Workers 


Plan Strike on Contract 
Dublin Bureau 

The Union of Cinema Workers, which 
claims full membership at all theatres, 
threatened this week to tie up all houses in 
a strike that was to start either this Satur- 
day or a week hence. The exact starting 
date depends on the interpretation of a dis- 
pute clause in the present agreement between 
the union and management. The employees 
seek revision of a three-year old agreement. 
They ask that the 48-hour work week be 
reduced to 44 hours, three weeks of paid 
holidays and increased wages including 
double pay for Sunday duty. The manage- 
ment’s compromise offer has been rejected 
in a ballot by a narrow majority of the 
workers. 


Technicolor Dividend 

A dividend of 50 cents per share was an- 
nounced last week by Dr. Herbert T. Kal- 
mus, president and general manager of 
Technicolor, Inc., following a board of di- 
rectors meeting. The dividend is payable 
April 24, 1950, to stockholders of record 
April 10, 1950. 


Agenda Set 
For Variety 


Showmen will find four full days of activ- 
ity at the 14th annual convention of the 
Variety Clubs International, which this year 
will be in the Roosevelt Hotel, New Orleans, 
April 26 to 29. The agenda was disclosed 
this week by the executives of the various 
committees. 

The first day will require registration, 
and will see opening of Variety clubrooms 
on the hotel’s second floor. That night 
there will be a cocktail party and canvass- 
men’s dinner at Antoine’s, and a get-together 
party for all registrants at the clubrooms. 

Thursday there will be continuing regis- 
tration, a business session in the morning, 
luncheon for all barkers at the meeting, an 
afternoon session, an Open House at the 
New Orleans Spring Fiesta Association, and 
a Mississippi River Show Boat party that 
evening. 

Friday, a third business session will be 
held in the morning, followed by luncheon, 
and then a final business session, featuring 
elections and an open forum. That evening 
will be a “Night in Old New Orleans” at 
eating places in the French Quarter. 

Saturday, April 29, will feature a brief 
session for unfinished business, an open day, 
an evening cocktail party, and the annual 
Humanitarian Award Banquet. 








DELAY. 





op, FOR MEN $35 
REGISTRATION FEE: } anyps 


“THE HEART OF SHOW BUSINESS” 


LAST CALL! 


14th ANNUAL CONVENTION OF 


VARIETY CLUBS INTERNATIONAL 


ROOSEVELT HOTEL, NEW ORLEANS, LA. 


April 26th to 29th, 1950 


BARKERS OF VARIETY CLUBS AND 
INDUSTRY PEOPLE PLANNING TO 
ATTEND THIS OUTSTANDING GET- 
TOGETHER ARE URGED TO SEND IN 
THEIR REGISTRATION FEE AND 
HOTEL RESERVATIONS WITHOUT 


$15 


Fee covers complete entertainment program for 
four solid days including magnificent Humanitar- 
ian Award Banquet on Saturday night. 


PLEASE RUSH YOUR RESERVATIONS TO 


VARIETY CLUBS INTERNATIONAL 
801 MERCANTILE BANK BUILDING 
DALLAS, TEXAS 


“THE HEART OF SHOW BUSINESS” 
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JAPAN REDUCES 
ADMISSION TAX 


by J. WEBSTER 
in Tokyo 

Acting in accordance with the recommen- 
dations of the Shoup Mission, the Japanese 
government has reduced the admission tax 
on motion pictures from 150 to 100 per cent. 
The industry had been asking for a reduction 
to 75 per cent, but the present reduction 
was the best obtainable since income from 
the tax source constitutes an important por- 
tion of national income. 

Part of the reduction will be reflected in 
admission fee, particularly in the six major 
cities, this being an effort to stimulate at- 
tendance. However, in local situations, 
where exhibitors are on the verge of bank- 
ruptcy, this will not reflect on the box of- 
fice but simply means an extra 20 per cent 
income for the exhibitors. 

Most of the roadshow houses in Tokyo 
have announced a reduction in rate of 20 
yen, that is to say from either 120 yen to 
100 yen or 100 yen to 80 yen. First run 
houses have reduced their rate to 50 yen. 
Generally speaking a reduction of roughly 
20 to 30 per cent has been effected. 


Sir Laurence Olivier’s ‘“‘Hamlet,” which 
was roadshown at the Piccadilly theatre here 
for 18 consecutive weeks, has run up an at- 
tendance of 259,199 and total box office re- 
ceipts of 12,797,800 yen. It has had the 
longest run of any single picture in Japan. 


Subaru Za, a roadshow theatre for Ameri- 
can pictures since 1946, and the first film 
house to put into effect the reserve seat sys- 
tem, has switched to foreign pictures. “Shoe 
Shine” was the first film to play there. 


INDIA 
by V. DORAISWAMY 
in Bombay 

Domestic production of raw film, which 
would save this country dollars for the im- 
port of such stock, is being planned. 

A contract between a Swiss firm and an 
Indian company now is being finalized and 
the Government of India is understood to 
have pledged all possible assistance. 

A Swiss expert recently visited this coun- 
try and, in conjunction with the Bombay 
firm, explored the possibilities of the manu- 
facture of raw film in India. A scheme was 
worked out calling for the production of 
20,000,000 square feet of photographic pa- 
per and raw film each year. 

The Swiss organization is said to have 
agreed to provide the machinery and the 
processing know-how. The agreement, it is 
learned, provides for assistance to set up the 
plant, responsibility for technical direction, 
a guarantee of quality and the promise to 
train Indian personnel in the industry. 

A capital issue of two crores of rupees 


40 


has been approved for this projection along 
with the support of foreign capital. Part 
of the necessary funds would be raised by 
public subscription. 


The Central Provinces Government in the 
Republic of India has passed a law prohibit- 
ing children between five and 16 years from 
seeing any entertainment films other than 
those of religious and educational character. 

Characterizing this as ‘“‘a stupid piece of 
legislation,” various film industry organiza- 
tions have lodged an emphatic protest with 
the Central Government as well as with the 
state government of Central Provinces. It 
calls for “an end to the idiosyncracies of 
morality-crazed ministers and _ legislators.” 
The Central Provinces accounts for a fifth 
of the total revenue of the Indian film in- 
dustry. 


SPAIN 
by JUAN CUENCA 
in Madrid 

The Circulo de Escritores Cinematografi- 
cos has announced the results of its vote on 
the best film turned out by the Spanish in- 
dustry during 1949. The awards cover all 
phases of production here. 

“La Meis Es Much” was named the best 
film and Jose Luis Saenz de Heredia, who 
directed it, the best director. Ana Mariscal 
was voted the best actress and Tomas Blanco 
the best actor. Julia Caba Alba reaped 
honors as the best supporting actress. ‘““Ham- 
let” received an award as the best foreign 
film. 


A total of 219 pictures were released in 
Madrid during 1949. Of these, 106 came 
from the U. S. and the rest from Spain, 
England, Italy, France, Mexico and Argen- 
tina. The critics generally consider “Street 
with No Name” and “Joan of Arc” the best 
Hollywood productions released here and 
their opinion is borne out by public senti- 
ment. Altogether, some 40 domestically- 
produced films were shown in Madrid during 
the year. Among them is the first color 
film turned out in Spain. It was made in 
Cinefotocolor, a Spanish invention. 


IRELAND 


by T. J. M. SHEEHY 
in Dublin 

The first film poll ever organized by an 
Irish newspaper has resulted in a response 
from fans which exceeded all of the organ- 
izer’s expectations. 

Dublin’s Evening Herald, which has a 
large circulation in the capital and the prov- 
inces as well as other cities, originally in- 
tended to confine the poll to Dublin alone, 
but replies came in from such a wide area 


that entries from all Ireland were counted 
toward the final result. 

The audience voted “The Third Man” to 
be the best film released in Ireland during 
1949. Next came “Johnny Belinda,” “Mon- 
sieur Vincent,” “Scott of the Antarctic,” 
“Joan of Arc” and “The Secret Life of Wal- 
ter Mitty.” Aiden Pender, film critic of the 
Herald, said 171 films were named on the 
ballot papers. “Third Man” was an easy 
winner. 


PUERTO RICO 
by E. SANCHEZ ORTIZ 


in San Juan 

A bill to regulate the motion picture show 
business in Puerto Rico and to authorize 
the Parks and Recreation Commission to 
assume jurisdiction upon the business, fixing 
a ceiling on all admissions to motion pic- 
tures and theatre show houses operating for 
profit, has been introduced in the Senate by 
Senator Heraclio H. Rivera Colon. 

It provides that public hearings shall be 
held by the commission, after an investiga- 
tion of the business, before ceiling prices 
are fixed. In order to set such prices or 
rates, all theatres shall be classified by the 
Commission, in different categories or 
classes, the commission authorized to fix a 
reasonable rate of admission for each cate- 
gory. As soon as the commission shall fix 
the rates, it will be illegal on the part of any 
person operating such a theatre to charge 
the public a higher rate than that fixed. 

The bill establishes a penalty of $100 to 
$1,000 for each violation of the act or im- 
prisonment for one year, or both. 

According to the measure, the motion 
picture film exhibition business is declared 
of public interest in Puerto Rico, and the 
Parks and Recreation Commission is em- 
powered to call witnesses, request motion 
picture film distributors to provide docu- 
ments and all the necessary data to facilitate 
the investigation. Penalties also are provid- 
ed for persons refusing to give information. 


ISRAEL 
by ALBERT D. MATALON 
in Tel Aviv 

An easing of the tight theatre situation 
here is foreseen in the opening of a new 
700-seat house and the planning of five 
others. Two of the five will be American- 
built. Twentieth Century-Fox plans one and 
Metro the other. Both will be constructed 
along lines followed by these companies in 
Egypt. 





V 
Although the Government had promised 
free film imports, with no strings attached, 
no new licenses have been issued as yet to 
any of the film companies. At the same 
time, talks are continuing between the Gov- 
ernment and the Motion Picture Association 
of America for the release of out-of-pocket 
expenses incurred by the U. S. companies. 
V 
Dr. Czinner, husband of Elizabeth Berg- 
ner and a film director, has joined his wife 
here. He plans to make pictures in Israel. 
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Columbia 


ALL THE KING’S MEN: Broderick Crawford— 
Well acted. They just didn’t come out again as they 
do not want to know the truth about crooked politi- 
cians. Weather excellent. Screen rental too high. 
Played Friday, Saturday, February 24, 25.—E. J. Bun- 
nell, Christ Theatre, Loveland, Ohio. 


JOLSON SINGS AGAIN: Larry Parks, Barbara 
Hale—A beautiful show and equally as good as the 
“Jolson Story,’’ but don’t let anybody fool you, be- 
cause it won’t do “Jolson Story’? business. With 
plenty of advertising back of it, it opened big but the 
second to fourth day it went to below normal business. 
There were no complaints about the quality of the 
picture. People just weren’t interested. Played Sun- 
day, Monday, Tuesday, Wednesday, March 12-15.— 
William Hayden, Vacaville Theatre, Vacaville, Calif. 


KNOCK ON ANY DOOR: Humphrey Bogart, John 
Derek—"‘Knock On Any Door” and you can find a 
better picture than this one. The only good thing IJ 
found in the whole picture was this new star of to- 
morrow, John Derek. He was tops and certainly can 
act for a newcomer. The rest of the picture was all 
hogwash, in my estimation. Funny thing—I enjoyed 
above average gross on the picture and still think 
the picture is poor. Played Wednesday, Thursday, 
March 8, 9.—Fred G. Weppler, Colonial Theatre, Col- 


fax, Ill. 


LADIES OF THE CHORUS: Adele Jergens, Rand 
Brooks—Doubled with ‘Riders of the Whistling Pines” 
(Columbia) to two-thirds of the average gross, and 
when that happens on Saturday, I’m hurt bad. The 
picture is strictly program fare and a low grade at 
that, in my estimation. Wish I had passed it up! 
Played Saturday, March 4.—Fred G. Weppler, Colonial 
Theatre, Colfax, Ill. 


MATING OF MILLIE: Glenn Ford, Evelyn Keyes 
—I picked this up even if rather old at a pretty good 
price and from all reports am glad I did. Everyone 
seemed to enjoy themselves. For a change, Ford man- 
aged to unbend a little and didn’t act like a wooden 
dummy. This is one of the best from this company. 
Played Friday, March 10.—Fred J. Hutchings, Com- 
munity Theatre, Leader, Saskatchewan, Can. 


RIDERS OF THE WHISTLING PINES: Gene Au- 
try—Doubled with ‘‘Ladies of the Chorus” (Columbia) 
to two-thirds of average gross. Can’t account for the 
low gross because Gene Autry usually goes over very 
well here. It wasn’t the weather, because it was 
perfect. Fair, with our first spring-like weather. 
The picture was the usual Autry with a slightly dif- 
ferent plot. Was enjoyed by the Autry fans who came 
to see it. Played Saturday, March 4.—Fred G. Wep- 
pler, Colonial Theatre, Colfax, Ill. 


SONG OF INDIA: Sabu, Gail Russell—Just another 
jungle film without even the benefit of a Tarzan. 
Not even suitable for the Saturday matinee crowd. 
The picture was released in a sepia tone, but we got 
a black and white print. Played Saturday, Sunday, 
March 4, 5.—L. F. Adams, Tapline Theatre, Ras EI 
Misha’ab, Saudi Arabia. 


Eagle Lion 


BIG CAT, THE: Lon McCallister, Peggy Ann Gar- 
ner—A good outdoor picture in beautiful color. It has 
one very rough fight in it that should please the ac- 
tion fans. In fact, it’s a picture that will be liked by 
everyone. Due to heavy downpour rains, my business 
was below average, however. Played Sunday, March 
12.—Pat Fleming, Gail Theatre, Round Pond, Ark. 


DOWN MEMORY LANE: Bing Crosby, W. C. 
Fields—Double-billed this with Roy Rogers in “Far 
Frontier’? and had our first full house in months. My 
patrons enjoyed the old-time picture, too. Played 
Thursday, Friday, Saturday, arch 16-18—K. A. 
Spears, Roxy Theatre, Winlock, Wash. 
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GUILTY OF TREASON: Charles Bickford—Mar- 
velous picture. Every American should see this one. 
This condition is here now but my patrons don’t want 
the truth, so they stayed away, but it did bring new 
faces, who will return. Weather good. Played Sun- 
day, Monday, March 19, 20.—E. J. Bunnell, Crist 
Theatre, Loveland, Ohio. 


Metro-Goldwyn-Mayer 


ADAM’S RIB: Spencer Tracy, Katherine Hepburn 
—Leo, you’ve done it again! You have given us a 
picture that is tops in entertainment and comedy. 
Thanks! Our first night patrons were certainly in 
a receptive mood for this picture. The laughs were 
many and almost continuous. During the first show I 
timed the laughs and for 22 minutes during the first 
show, I could not hear the “slogue in the box of- 
fice because of the laughter. It takes a lot of laughs 
to drown out my sound, too. Thanks, Leo, for a 
swell picture. Played Sunday, Monday, March 5, 6. 
—Fred G. Weppler, Colonial Theatre, Colfax, Ill. 


BARKLEYS OF BROADWAY, THE: Fred Astaire, 
Ginger Rogers—The singing and dancing in this pic- 
ture is just tops and it seemed to please most of my 
patrons, but we seldom do well on musicals here. 
Box office, 80 per cent. Played Sunday, Monday.— 
Leo W. Smith, Elk Theatre, Elkton, S. Dakota. 


BORDER INCIDENT: George Murphy, Ricardo 
Montalban—This was a very well done picture that 
failed to draw average midweek attendance in my 
situation. It has a very gripping story that holds 
your attention throughout. Personally, I enjoyed the 
picture very much and the majority of those who ven 
tured in to see it enjoyed it, too. The weather during 
the first night was cold and windy, with some snow, 
which probably accounts for the low attendance. If 
you want action, good acting, and a semi-documentary 
film, this is it! Played Wednesday, Thursday, March 
1, 2—Fred G. Weppler, Colonial Theatre, Colfax, III. 


NEPTUNE’S DAUGHTER: Esther Williams, Red 
Skelton—After reading several good comments on this 
page recently about this picture, I decides to give it 
a try here. All of the patrons who came enjoyed it 
very much, but rains kept many of them away. It’s 
a good musical comedy in Technicolor, many beautiful 
scenes of bathing beauties, good Latin music by Cu- 
gat, somewhat silly comedy by Skelton and just a lit- 
tle too many love scenes. It may click and it may 
not. Played Sunday, March 19.—Pat Fleming, Gail 
Theatre, Round Pond, Ark. 


NIGHT AT THE OPERA, A: Marx Brothers—Good 
comedy. Some liked it, others didn’t. Business fair. 
Played Thursday, Friday. March 23, 24.—Harland Ran- 
kin, Plaza Theatre, Tilbury, Ontario, Can. 


THAT FORSYTE WOMAN: Errol Flynn, Greer 
Garson—A good picture which did average business. 
Played Tuesday, Wednesday, March 14, 15.—K. A. 
Spears, Roxy Theatre, Winlock, Wash. 


Monogram 


MASSACRE RIVER: Rory Calhoun, Guy Madison 
—This drew a pretty fair crowd on Pal night and most 
of them seemed fairly pleased. Some day some pro- 
ducer will let the dance hall girl live and get her man. 
Performances pretty standard. More could have been 
made of the big Indian battle scene. Good in its 
class. Except for the price it would be fine for top 


half of a double bill. Played Wednesday, March 8.— 
Fred J. Hutchings, Community Theatre, Leader, Sas- 
katchewan, Can. 


Paramount 


DEAR WIFE: Jean Caulfield, William Holden— 
Swell cast, swell picture. A big laugh for every mem- 
ber of the family and that is the sort of picture we 
like to get for good business. Played Thursday, Fri- 
day, March 23, 24.—Ken Gorham, Town Hall Theatre, 
Middlebury, Vt. 


STREETS OF LAREDO: William Holden, Mona 
Freeman—There was a iot of wasted talent concerned 
with this feature. With the cast, color and a big 
studio behind the production, something better was to 
be expected. Definitely not worth the price asked, and 
in all a poor attempt at a Western drama. It drew 
a large crowd, many of whom expected something 
better. Played Monday, March 6.—Fred J. Hutchings, 
Community Theatre, Leader, Saskatchewan, Can. 


Republic 


ANGEL IN EXILE: John Carroll, Adele Mara—One 
of the drawbacks from Republic’s top features is the 
generally weak star power. This feature is no excep- 
tion. Carroll makes a good lead but is hardly star 
material. The same goes for Miss Mara. However, 
this feature drew well, many of whom were more 
than satisfied. In fact, it was better than expected. 
Parts were improbable to non-Catholics, but these 
weren’t overdone to any extent. Played Monday, 
March 13.—Fred J. Hutchings, Community Theatre, 
Leader, Saskatchewan, Can. 


FIGHTING KENTUCKIAN, THE: John Wayne, 
Vera Ralston—Just when Wayne’s name begins to 
mean something at the box office, Republic smothers 
the whole business with this wet blanket. Absolute- 
ly a big disappointment. Doubled with the Bowery 
Boys in “Fighting Fools” (Monogram); the second 
feature gets all the credit for whatever entertainment 
the customers got. Played Friday, Saturday, March 
—— Hayden, Vacaville Theatre, Vacaville, 

alif. 


SANDS OF IWO JIMA: John Wayne, Adele Mara- 
John Wayne scores another hit. A four-star picture 
from start to finish and also four-star gate receipts. 
Everyone thought it great. Played Sunday, Monday, 
March 19, 20.—Ken Gorham, Town Hall Theatre, Mid- 
dlebury, Vt. 


RKO Radio 


ADVENTURES OF ICHABOD AND MR. TOAD: 
Walt Disney feature—With 65 per cent of my gross 
going for film rental on this picture, there isn’t one 
good thing I can say about it. RKO certainly sold 
me a bill of goods on this one. In my estimation, and 
three-fourths of the few adults who came to see it, 
this is the biggest waste of film and talent ever put 
out by Disney. I had more walkouts among the 
adults on this Disney than on any other picture in a 
long time. If I hadn’t had to work, I’d have been 
with them. I had good children attendance, but I 
can’t pay film rental and expenses on that even if 
I filled the house every show. Played Sunday, Mon- 
day, March 12, 13.—Fred G. Weppler, Colonial Thea- 
tre, Colfax, Ill. 

(Continued on following page) 
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BOY WITH GREEN HAIR, THE: Dean Stockwell, 
Pat O’Brien—We couldn’t figure why the boy’s hair 
turned green, nor why this picture was made, but 
we think we know why its producer left the studio! 
Played Thursday, Friday, March 2, 3.—L. F. Adams, 
Tapline Theatre, Ras El Misha’ab, Saudi Arabia. 


GUN SMUGGLERS: Tim Holt—Flood waters in 
this territory have had me closed down for the past 
month, but now I’m in business again. We started 
everything off with a doggone good Tim Holt Western 
and the water began to really fall—from the sky, that 
is. Business rained out. Played Friday, Saturday, 
March 10, 11.—Pat Fleming, Gail Theatre, Round 
Pond, Ark. 


Screen Guild 


RETURN OF WILDFIRE, THE: Richard Arlen, 
Patricia Morison—Played with a cartoon festival to 
above average gross during rain, sleet, snow and 
wind. You could have knocked me over with a feath- 
er! Don’t know what happened after perfect weather 
and low gross the week before. The picture?—in my 
estimation, just a regular programmer with nothing 
to write home about. Perhaps the cartoon festival 
brought them in... or was it really wildfire? No 
one will ever know. Played Saturday, March 11.— 
Fred G. Weppler, Colonial Theatre, Colfax, II. 


SON OF BILLY THE KID: Lash LaRue, Al St. 
John—As I have said before, anytime “Fuzzy” St. 
John doesn’t draw the customers in here, something 
is wrong. Nothing was wrong, so I made up for lost 
time and had a most enjoyable evening. Perhaps 
these Westerns may not do so well in some towns, but 
here they’re my best Saturday night insurance ‘poli- 
cies. Played Friday, Saturday, March 17, 18.—Pat 
Fleming, Gail Theatre, Round Pond, Ark. 


Twentieth Century-Fox 


COME TO THE STABLE: Loretta Young, Celeste 
Holm—Here is one of the best. Will please any audi- 
ence. Box office only 9 per cent, but this was due 
to weather and other local conditions. Played Sunday, 
Monday.—Leo W. Smith, Elk Theatre, Elkton, S. Dak. 


DEEP WATERS: Dana Andrews, Jean Peters—I 
did not see this feature myself but a good crowd was 
on hand and general satisfaction seemed to be the 
result. The original title would have been better for 
this situation as many had read the book and that 
meant something while the title used meant just an- 
other show. Played Friday, March 17.—Fred J. 
Hutchings, Community Theatre, Leader Saskatchewan, 
Can. 


MOTHER DIDN’T TELL ME: Dorothy McGuire, 
William Lundigan—An unusual comedy that is very 
well done and very entertaining, but did not have 
too much drawing power. Played Sunday, Monday, 
March 26, 27.—Ken Gorham, Town Hall Theatre, Mid- 
dlebury, Vt. 


OH, YOU BEAUTIFUL DOLL: June Haver, Mark 
Stevens—A swell show but no business. Musicals just 
don’t go anymore for small town patronage. Played 
Sunday, Monday, March 19, 20.—K. A. Spears, Roxy 
Theatre, Winlock, Wash. 


ROAD HOUSE: Richard Widmark, Ida Lupino—A 
good film, with good performances by Widmark, Wilde, 
Miss Lupino, and Miss Holm. Widmark does these 
neurotic roles to perfection, but it’s time for him to 
get a sympathetic part. Played Monday, Tuesday, 
March 6, 7.—L. F. Adams, Tapline Theatre, Ras El 
Misha’ab, Saudi Arabia. 


STREET WITH NO NAME, THE: Mark Stevens, 
Barbara Lawrence—We played this one late, but it 
has not diminished in interest. Widmark is well liked 
here, nearly everyone being familiar with his later 
roles. Played Saturday, Sunday, February 25, 26.— 
L. F. Adams, Tapline Theatre, Ras El Misha’ab, Saudi 
Arabia. 


TWELVE O’CLOCK HIGH: Gregory Peck, Hugh 
Marlowe—This was advertised as tops for the year and 
brother, it was just that. Gregory Peck did a miracu- 
lous job, also the director and cast. (It is just plain 
marvelous and everyone knows it, so book it early and 
top business.) Played Sunday, Monday. Tues- 
day, March 12-14.—Ken Gorham, Town Hall Theatre, 
Middlebury, Vt. 


WHIRLPOOL: Gene Tierney- 


enjc Vv 


-No good for rural or 





Congressional study of revi- 
sions in the Federal admission 
tax law is still in the first of 
many stages. A repeal measure 
still has a long hard pull in 
front of it. Aid its progress and 
eventual passage by continued 
anti-tax activity. 
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Short Product in First Run Houses 


NEW YORK—Week of Apr. 3 


ASTOR: Merry Chase......20th Century-Fox 
Feature: Three Came Home... .20th Century-Fox 


CAPITOL: Traffic With the Devil......MGM 
It Was Only Yesterday...........Columbia 
Mississippi Swing.........20th Century-Fox 
Feature: The Yellow Cab Man............ MGM 


CRITERION: Self-Made Maids (Three 
Stooges) ose se oss MII 

Mr. America and Black Panther. ...Columbia 

Mother Goose on the Loose.......Universal 


Feature: Buccaneer's Girl.............. Universal 
GLOBE: Sportsbest..............RKO Radio 
Feature: The Outlaw................ RKO Radio 


MAYFAIR: Audition with August. .RKO Radio 
Pal, Dog Detective..............-RKO Radio 
Feature: Cinderella................. RKO Radio 


PARAMOUNT: Downstream Highway 
(Sportlight) .................Paramount 
Teacher's Pet ...............+.-Paramount 


Sing Me A Goodbye (Pacemaker) . Paramount 
Feature: Captain Carey, U.S.A........ Paramount 


RIVOLI: Aquatic Health Party... .Paramount 


Feature: Samson and Delilah......... Paramount 


ROXY: Just a Little Bull. ..20th Century-Fox 
Action With a Rod & Reel. .20th Century-Fox 
Green Gold.................United Nations 
Feature: Cheaper by the Dozen. .20th Century-Fox 


STRAND: Sports World........Warner Bros, 
Strife With Father............Warner Bros, 
Spills for Thrills..............Warner Bros, 
Feature: Barricade ................ Warner Bros. 


CHICAGO—Week of Apr. 3 


GRAND: Hurdy Gurdy Hare....Warner Bros, 
Money in the Pot...............RKO Radio 
Feature: Outside the Wall............. Universal 


UNITED ARTISTS: Water Speed. . . Paramount 
SIMMEEROE 6 nso 0 6s 0.0c 00s s0s 600g DeOe 
Feature: Paid in Full................. Paramount 








small communities. Acting splendid especially Jose 
Ferrer. Why do they continue making those psycho 
pictures. They really don’t go over anywhere. Didn’t 
make expenses. Weather excellent. Played Friday, 
Saturday, March 17, 18.—E. J. Bunnell, Crist Theatre, 
Loveland, Ohio. 


Universal 


AFRICA SCREAMS: Abbott & Costello—One of the 
best of these stars. Box office, 120. Played Sunday, 
Monday.—Leo W. Smith, Elk Theatre, Elkton, S. D. 


CHRISTOPHER COLUMBUS: Frederic March, 
Florence Eldridge—Magnificent color, fine acting, but 
it’s deadly dull and slow. We got by with a school 
tie-in, but aside from its novelty as a historical docu- 
ment, there isn’t much to interest the average movie- 
goer. Lots of good comment, but you'll have to get 
up a full head of steam to get people in. Played 
Thursday, March 16.—William Hayden, Vacaville Thea- 
tre, Vacaville, Calif. 


Warner Bros. 
INSPECTOR GENERAL: Danny Kaye—One of the 


cleverest and cleanest to come out of the studios in 
Hollywood for some time. More power to Danny Kaye. 
At least he tries to keep the screen clean. You could 
take anyone to see this and not have to blush. More 
power to Danny. He is the most versatile actor today 
and really talented. I’d love to hear him sing opera. 
Played Sunday, Monday, February 26, 27.—E. J. Bun- 
nell, Crist Theatre, Loveland, Ohio. 


JOHNNY BELINDA: Jane Wyman, Lew Ayres— 
This is the best film played here in a long time, and 
it made up for many mediocre exhibits. Ayres and 
Miss Wyman were wonderful. Played Monday, Tues- 
day, February 27, 28.—L. F. Adams, Tapline Theatre, 


27, 
Ras El Mish’ab, 


Saudi Arabia. 

MONTANA: Errol Flynn, Alexis Smith—The best 
action Western to come out for some time. Color 
gorgeous and well acted, not corny. No business due 
to television and school minstrel, but where you have 
no TV competition, play it by all means. Played 
Friday, Saturday, March 24, 25.—E. J. Bunnell, Crist 
Theatre, Loveland, Ohio. 


MY DREAM IS YOURS: Jack Carson, Doris Day 
—This was very light entertainment. Didn’t do too 
well. However, we have mud with no bottom from 
the rains. Played Monday, Tuesday, Wednesday, 
March 20-22.—Harland Rankin, Plaza Theatre, Tilbury, 


Ontario, Can. 


Shorts 
Columbia 


SOUND MAN, THE: Industry short—This is an- 
other fine short subject on the motion picture indus- 
try, but not up to par with the ones which have gone 
before. This one deals with the evolution of the 
sound pictures, or talking pictures. Very good.—Fred 
G. Weppler, Colonial Theatre, Colfax, IIl. 


Metro-Goldwyn-Mayer 


SATURDAY EVENING PUSS: Tom & Jerry Car- 


toon—I have yet to receive a bad Tom & Jerry car- 
toon. I play all of them I can get.—Pat Fleming, Gail 
Theatre, Round Pond, Ark. 


TENNIS CHUMPS: Tom & Jerry Cartoon—Tom & 
Jerry are the best cartoons on the market. Need I 
say et — Fred G. Weppler, Colonial Theatre, Col- 
fax, Il. 


Paramount 


BLUE HAWAII: Screen Song Cartoon—The usual 
screen song from Paramount. A few cute gags in it, 
but it was mostly the same old stuff. My patrons 
won’t sing anyway.—Fred G. Weppler, Colonial Thea- 
tre, Colfax, Ill. 


BREEZY LITTLE BEARS: These re-releases are 
the best of any shorts I’ve seen in a long time. I 
believe the first one of the series, “Busy Little Bears,” 
is the better of the two. Anxiously awaiting the next 
and last of the series.—Fred G. Weppler, Colonial 
Theatre, Colfax, IIl. 


YOUNG DOCTOR SAM: This is an excellent short 
from Paramount on the country doctor. Every small 
town and rural exhibitor should play this and invite 
the local doctors as their guests. It’s good, don’t miss 
it!—Fred G. Weppler, Colonial Theatre, Colfax, III. 


Universal 


SCREWBALL, THE: Woody Woodpecker Cartoon— 
The best Woody Woodpecker cartoon I’ve seen yet.— 
Fred G. Weppler, Colonial Theatre, Colfax, Ill. 


Columbia Sales Sessions 
Set for Two Cities 


Columbia’s annual sales convention will be 
held in two sessions and in two cities, it 
was announced this week by Abe Montague, 
general sales manager, who will preside. The 
first session will take place May 1 to 4 at 
the Drake Hotel in Chicago, while the 
second session is set for May 15 to 18 at 
the Ritz Carlton Hotel in Atlantic City. At- 
tending will be home office executives, de- 
partment heads, division and branch man- 
agers, salesmen and office managers. 


Georgia Operators Group 


Postpone Convention 

The annual convention of the Motion Pic- 
ture Theatres Owners and Operators of 
Georgia have postponed, the dates of their 
annual meeting from May 14 through 16 to 
May 21 through 23. It will be held at the 
Biltmore Hotel in Atlanta. 
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Reagan Is 
Distributor 


Drive Head 


Charles Reagan, assistant general sales 
manager for MGM will direct the film dis- 
tributors’ participation in the U. S. Savings 
Bond Drive for 1950, it was announced last 
week by Samuel Pinanski, head of the in- 
dustry’s committee for the national effort. 

Mr. Reagan will serve as chairman of the 
distributors committee, which will be made 
up of film exchange heads in ev ery" major 
city. These committeemen, whom Mr. Rea- 
gan will appoint shortly, will coordinate 
bond promotion efforts with exhibitor lead- 
ers throughout the nation for the drive 
which gets under way May 15 and continues 
through July 4. 

Mr. Pinanski, Boston circuit head and 
president of the Theatre Owners of America, 
last week returned from Washington, where 
he conferred with Secretary of the Treasury 
John W. Snyder on the industry's projected 
role in the campaign. 

Mr. Pinanski said the Secretary was not 
only pleased with the industry’s prompt ac- 
ceptance of his invitation to join with all 
industry in this important governmental ef- 
fort, but that he looks to filmdom to provide 
its best showmanship in bringing the ob- 
jectives of the bond sales before the Ameri- 
can public. 


B & K Great States House 
Sold to New Exhibitor 

Kenneth F. Wilcox, in his first exhibition 
venture, has purchased the Rialto theatre at 
Pekin, Ill., a Balaban and Katz-Great States 
house which was sold to comply with the 
divestiture provisions of an anti-trust con- 
sent decree. The Rialto is the third Great 
States house to be sold for the purpose of 
opening closed situations. 


Schreiber is Selling 
12 Associated Theatres 


Alex Schreiber of Associated Theatres, 
Detroit, is selling all of his 12 theatres in 
Michigan and plans to move to California. 
For sale are two houses in Mt. Clemens, 
two in Flint, one in Trenton, one in Farm- 
ington and six in Detroit of which one is a 
1,000-car drive-in. 


Kaufman Heads Cancer 


Drive in Terre Haute 


A. H. Kaufman, an exhibitor in Terre 
Haute, Ind., has been chosen chairman of 
the cancer drive of the Vigo County Cancer 
Society. The national campaign to raise 
$14,565,000 to finance the work of the Amer- 
ican Cancer Society got under way last 
week. In signalling the start of the drive, 
Mr. Kaufman urged citizens to help fill the 
$10,000 Vigo County quota and pointed to 
the decrease in cancer deaths in Indiana. 
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IN NEWSREELS 


MOVIETONE NEWS—Vol. 33, No. 27—Germany: 
Czech refugees flee by air. Greece: Royal family 
helps celebrate Indepedence Day. Gold found in 
Australian village. Loyalty records denied to Sen- 
ate a hearing. asketball champs. Intercity 
boxi: ater skiing. 

MOVIETONE NEWS—Vol. 33, No. 28—Census taking. 
Western nations meet at the Hague. French explode 
Nazi war bomb. Names in the news: Owen Lat- 
timore, Capt. Brown, Walter Winchell, Garry Davis, 
and Mel Allen. Veil fashions. Baseball. Wrestling. 
Gymnastics at West Point. 

NEWS OF THE DAY—Vol. 21, No. 261—Mid-century 
census begins. Ambassador Steinhardt dies in plane 
crash. J. Edgar Hoover opposes revealing FBI 
Stine. reports. Canine fashions. Basketball. Water 
skiin 

NEWS. OF THE DAY—Vol. 21, No. 262—Marshall 
warns “chips are down.” Guns for Italy. Latti- 
more home, blasts McCarthy. Winchell honored 
for cancer work. New baseball attire. College gym- 
nastics championships. Spring training for circus 
Stars. 

PARAMOUNT NEWS—No. 64—Water ski tourna- 
ment. U. S.-Canada mourn Steinhardt’s death. 
Dog fashions. Eisenhower urges more defense funds. 
Basketball champions. 

PARAMOUNT NEWS—No. 65—Marshall Plan two 
years old. Front Royal: Bing Crosby Day. Confer- 
ence in the Hague. Lattimore home to testify. 
Coast team first to wear baseball shorts. é 

TELENEWS DIGEST—Vol. 4, No. 13-B—Berlin: 
Preparation for Communists Youth meet in May. 
Man-made rain in New York. Bulgaria: Funeral 
services for Premier Kolarov. Holland: Complete 
documents of Nuremberg Trial flown there by U. S. 
Mexican fashions. Basketball. 

TELENEWS DIGEST—Vol. 4, No. 14-A—New York: 
Lattimore home to answer McCarthy charges. 
Munich: Czechs make air escape. France: On-the- 
scene films of murderer’s capture. Passover celebra- 
tions. , People in the news: Capt. Brown of the “‘Mis- 
souri,’ Garry Davis, and King Gustav. 

UNIVERSAL NEWS—Vol. 23, No. 339--U. S. envoy 
re in plane crash. Hats and ae Water ski 

ps. Wrestling. Boxing. Basketball. 

UNIVERSAL NEWS—Vol. 23, No. 340—Staff chiefs 
meet as arms leave for Italy. Secretary Snyder 
opens bond-buying drive. Cycle race. New baseball 
uniforms. West Point mnastics. 

WARNER PATHE NE Vol. 21, No. 66—Census 
taking begins. J. Edgar Hoover urges FBI files be 
kept secret. Ambassador Steinhardt killed in air 
crash. Gen. Eisenhower urges unity. Paris glove 
fashions. Water skiing tournament. Basketball. 

WARNER PATHE NEWS—Vol. 21, No. 67—People 
in the news: Owen Lattimore, Garry Davis, Irish 
ambassador, President Truman. Philadelphia fire. 
ECA equipment to Moroci send Turkey. Atlantic 
chiefs meet at the Hague. West Point: National 
gymnastic show. Basketball. Hollywood: Baseball 
team wears shorts. 








45-City Promotion Campaign 
Set for 20th-Fox's 'Cheaper" 


A 45-city nationwide promotional cam- 
paign has been started by Twentieth Cen- 
tury-Fox to coincide with the April release 
of “Cheaper by the Dozen.” The campaign 
will have Jeanne Crain as “star salesman” 
for various “baby foods” and will be ex- 
ploited through Libby, McNeil and Libby. 
Exploitation at the local level will be timed 
with the opening of the film in the various 
cities. Supervising the campaign will be the 
J. Walter Thompson agency in Chicago. 
Special screening-meetings for exhibitors, 
company personnel, Libby officials and pro- 
motion executives of chain and independent 
grocery companies have been arranged. The 
meetings will be used to explain the drive 
to the film and food store men. 


Coast Studio Employment 


Is Down in January 

The California Department of Industrial 
Relations has revealed a drop in studio 
employment in January to 66.2 per cent 
from the previous month’s figure of 72 per 
cent. The 1940 average is indexed at 100. 
The statistics indicate that the employment 
figures slipped to 12,500 in January from 
13,600 in December. Average weekly earn- 
ings in January were $94.32 compared to 
$99.13 in December. 


Joe Yule Dead at 56; 
Was "Jiggs" on Screen 


Joe Yule, stage star of “Finian’s Rain- 
bow” and “Jiggs” of the screen, died at his 
home in Hollywood March 30 of a heart at- 
tack. He was 56. Mr. Yule, father of 
Mickey Rooney, went to Hollywood in 1932 
and appeared in a number of films including 
“Tdiot’s Delight,” “Sudden Money” and 
“Fast and Furious.” In 1946 he was cast 

“Jiggs” in Monogram’s “Bringing Up 
Father” series. In addition to his son, he is 
survived by his wife and two adopted 
children. 


Briton N. Busch, Was 


Pioneer Film Executive 

Funeral services for Briton N. Busch, 
father of Noel F. Busch, senior editor of 
Life magazine and of Niven Busch, novelist 
and film producer, were held Tuesday at 
Steen’s Mortuary in North Hollywood. Mr. 
Busch died April 2. He was a former mem- 
ber of the New York Stock Exchange and 
an early day motion picture executive. He 
is survived by his wife, the former June 
Elvidge, a daughter and two sisters. 


Clarence Erickson 

Funeral services for Clarence Erickson 
were held in Hollywood at the Chapel of 
Wee Kirk of the Heather at Forest Lawn 
Tuesday. Mr. Erickson, a business associate 
of the Douglas Fairbanks family for over 30 
years, died March 31 at the age of 65. He 
helped found United Artists in 1919 and 
was a partner in the Fairbanks Company 
when it was associated with Universal. 


Johnston's Grandson Dies 

Following receipt of the news that his 
four-month-old grandson had died of pneu- 
monia, Eric Johnston, president of the Mo- 
tion Picture Association of America, flew to 
Spokane last week to be with his daughter, 
Mrs. Elizabeth Butler. Mrs. Johnston joined 
her husband in Spokane. 


Schwalberg Heads Unit of 
Cerebral Palsy Campaign 


A. W. Schwalberg, Paramount Film Dis- 
tributing Corp., president, has been appoint- 
ed chairman of a special committee to 
coordinate the efforts of producers and dis- 
tributors in the forthcoming $5,000,000 
campaign of the United Cerebral Palsy As- 
sociations, Inc. The drive will be held 
May 1 to 31. Leonard H. Goldenson, presi- 
dent of United Paramount Theatres, is 
president of the organization while Bob 
Hope is campaign chairman. “This will be 
the first campaign on the part of the recent- 
ly-organized palsy group to raise funds 
for the dual purpose of research and allevia- 
tion of suffering for the some 546,000 vic- 
tims. Head of the public relations commit- 
tee is Max E. Youngstein, Paramount’s 
national director of advertising ad exploita- 
tion. He will be aided by Nick John 
Matsoukas of the Skouras circuit. Sherwin 
Kane, Motion Picture Daily editor, heads 
the trade paper committee. 
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PICTURE 
GROSSES 


A statistical compilation and 
comparison of Box Office Per- 
formance in first run theatres 





Figures directly below picture title compare estimated dollar gross with average gross 
and show relative percentage of all engagements tabulated. 


Figures opposite theatre names represent percentage of tabulated grosses to average 
weekly business based on the six months’ period ending January 31, 1950. 


SYMBOLS: (DB) Double Bill—associate feature title; (SA) Stage Attraction; (MO) Move- 


Over Run; (AA) Advance Admission. 





CINDERELLA (RKO) 
First Report: 


Total Gross Tabulated $419,000 
Comparative Average Gross 305,300 
Over-all Performance 137.3% 
BALTIMORE-—Hippodrome, Ist week . . . 108.5% 
(SA) Vaudeville 
BALTIMORE—Hippodrome, 2nd week . . . 91.4% 
(SA) Vaudeville 
BALTIMORE—Hippodrome, 3rd week . . . 85.7% 
(SA) Vaudeville 
BALTIMORE—Hippodrome, 4th week . . . 70.0% 
BOSTON—Memorial, Ist week . . . . . . 19.2% 
BOSTON—Memorial, 2nd week .... . . 159.5% 
BOSTON—Memorial, 3rd week . . .. . . 132.9% 
BOSTON—Memorial, 4th week ...... 3.0% 
BOSTON—Memorial, 5th week . .... . 66.4% 
CHICAGO—Palace, Ist week . .... . . 261.4% 
CHICAGO—Palace, 2nd week . . . . . . . 254.8% 
CHICAGO—Palace, 3rd week rere 
CHICAGO—Palace, 4th week . ..... . 124.1% 
CHICAGO—Palace, 5th week . ...... 849% 
CINCINNATI—Albee, Ist week . . . . . . 141.8% 
CINCINNATI—Albee. 2nd week . . . . . . 94.5% 
LOS ANGELES—Hillstreet . — 2 « « ee 
LOS ANGELES—Pantages . 182.4% 
PHILADELPHIA—Trans-Lux . 164.3% 
& 
BLACK HAND (MGM) 
First Report: 
Total Gross Tabulated $225,500 
Comparative Average Gross 246,500 
Over-all Performance 91.4%, 
ATLANTA-—Grand ......+:+.. « M6S% 
BUFPFALO—Buffalo ....+5..+..+ =. .« S6B® 
BUFFALO—Teck, MO Ist week .... . 114.6% 
CHICAGO—State Lake, Ist week . . . . . 99.4% 
CHICAGO-—State Lake, 2nd week . ... . 70.1% 
DENVER—Orpheum . «wo « » 
(DB) The Daring Caballero (UA) 
DETROIT—Palms . . ‘ 109.2% 
KANSAS CITY—Midland . 96.0% 
(DB) The Palomino (Col.) 
NEW YORK—Capitol, ist week .. .- . 90.0% 
(SA) Art Mooney’s Orchestra 
NEW YORK—Capitol, 2nd week . . .. . 73.2% 
(SA) Art Mooney’s Orchestra 
PHILADELPHIA—Karlton ...... =. + 97.9% 
ST. LOUIS—State - « = & Ree 


(DB) The Dalton Gang (Lp.) 
e 


EAST SIDE, WEST SIDE (MGM) 
Final Report: 


Total Gross Tabulated $489,500 
Comparative Average Gross 484,300 
Over-all Performance 101.0% 
PS py Ns i ae 
BATIMORE—Century ~~» « 2% 

ALTIMORE—Valencia, Mo Ist week . . . 119.6% 
BOSTON—Orpheum . . . . . 84.0% 
BOSTON-—State ... BS iss ata: ls, «or 
BUFFALO—Buffalo . re. .- 
BUFFALO—Teck, MO “4st "week . . « 139.0% 
CHICAGO—Oriental, Ist week . ..... 95.1% 

(SA) Vaudeville 

CHICAGO—Oriental, 2nd week . ... . . 80.0% 


(SA) Vaudeville 
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CLEVELAND-State .. «+ OD 

CLEVELAND—Ohio, MO Ist week . - . « 100.0% 

DENVER—Orpheum, ist week . ... . . 100.9% 
(DB) Satan’s Cradle (UA) 

DENVER—Orpheum, 2nd week .... .. 80.6% 


(DB) Satan’s Cradle — 
DETROIT—Adams.. . Sale ws » 6 ee 
INDIANAPOLIS—Loew’s 2 98.1% 

(DB) Intruder in the Dust (MGM) 


os CITY—Midland 106.7% 
DB) Tension (MGM) 
L és ANGELES—Egyptian . = « « SLR 
(DB) Challenge to Lassie (MGM) 
LOS ANGELES-—State . - « » » SOS% 
(DB) Challenge to Lassie (MGM) 
NEW YORK-—State, Ist week ‘ 148.1% 
NEW YORK-—State, 2nd week 155.5% 
NEW YORK-—State, 3rd week o « « « 1035% 
NEW YORK-—State, 4th week ..... . 50.0% 
PITTSBURGH—Penn o + ss Se 
PITTSBURGH—Ritz, MO ist week <5» « eee 
SAN FRANCISCO—Warfield . o« s « BS 
ST. LOUIS—State . 138.3% 
ST. LOUIS—Orpheum, ‘MO- Ist “week 130.1% 
(DB) Arson, Inc. (SG) 
TORONTO—Loew’s, 1st week _2 ss BS 
TORONTO—Loew’s, 2nd week ..... . 6.0% 


THREE CAME HOME (20th-Fox) 
First Report: 


Total Gross Tabulated $249,900 
Comparative Average Gross 243,600 
Over-all Performance 102.5% 
BALTIMORE—New, ist week 107.0% 


BALTIMORE—New, 2nd week . . . . . . 97.0% 


BOSTON—Fenway, Ist week . ; 172.7% 
(DB) Western Pacific Agent (Lp.) 
BOSTON—Fenway, 2nd week . . ; 118.1% 
(DB) Western Pacific Agent (Lp.) 
BOSTON—Paramount, Ist week . 105.5% 
(DB) Western Pacific Agent (Lp.) 
BOSTON—Paramount, 2nd week . . 105.5% 
(DB) Western Pacific Agent (Lp.) 
CLEVELAND—Allen . 125.0% 
NEW YORK—Astor, iscweek ... 5. 164.6% 
NEW YORK—Astor, 2nd week ...... 98.7% 
NEW YORK-—Astor, 3rd week ...... 864% 
NEW YORK-—Astor, 4th week ...... 65.8% 
NEW YORK—Astor, 5th week wi a” tea no 
PHILADELPHIA—Fox, Ist week - « « ioe 
PHILADELPHIA—Fox, 2nd week . . . . . 75.8% 
PITTSBURGH—Fulton bY oe eee 
e 
CHAIN LIGHTNING (WB) 
Final Report: 
Total Gross Tabulated $429,500 
Comparative Average Gross 468,100 
Over-all Performance 91.7% 
ATLANTA—Fox . oh = se 
ATLANTA—Roxy, MO ist “week : a ee: te ee 
BALTIMORE- -Stanley . ; on ae, ee 
BUFFALO—Center ' : ae 
CHICAGO—Chicago, 1st orn a ke 84.6% 
(SA) June Havoc, others 
CHICAGO—Chicago, 2nd week ..... . 66.9% 
(SA) June Havoc, others 
CINCINNATI—Albee ......... . 800% 
CLEVELAND—Hippodrome . eee ll 
DEN VER—Denver ea 
(DB) The Green Promise (RKO) 
DENVER—Esquire “a. =) Se 


(DB) The Green Promise (RKO) 






DENVER—Webber . cae « FOR 
(DB) The Green Promise (RKO) * 


DENVER—Rialto, MO ist week .... . 80.6% 
(DB) The Green Promise — 

DETROIT—Michigan . 5 < @ se: a: oe 

INDIANAPOLIS—Indiana - 92.5% 


(DB) Joe Palooka Meets Humphrey *(Mono.) 
LOS ANGELES—WB Downtown, Ist week . 142.8% 
LOS ANGELES—WB Downtown, 2nd week . 85.7% 
LOS ANGELES—WB Hollywood, 1st week . 117.0% 


LOS ANGELES—WB Hollywood, 2nd week 80.0% 

LOS ANGELES—WB Wiltern, Ist week . . 107.1% 

LOS ANGELES—WB W iltern, 2nd week . . 83.3% 

NEW YORK-—Strand, Ist week . . - « 120% 
(SA) Latin Quarter Review 

NEW YORK-—Strand, 2nd week . ... . . 81.4% 
(SA) Latin Quarter Review 

OMAHA-—Brandeis_ . a. le kl & “ae 
(DB) Mule Train (Col.) ° 

PITTSBURGH-—Stanley ...... . .- + 103.6% 

SAN FRANCISCO—Fox .....-+..- - 80.0% 

ST. LOUIS—Missouri . oe « ws, Se 
(DB) Blonde Dynamite (Mfono.) 

TORONTO -Imperial . ive ae as 





Cartoonists Are Guests 
At AMPA Luncheon 


The Associated Motion Picture Advertis- 
ers last week were hosts to members of the 
National Cartoonists Society at the Hotel 
Edison in New York. With Jack Cohn, 
executive vice-president of Columbia as the 
main speaker, the artists also witnessed a 
preview of the short subject “Famous Car- 
toonists.” Mr. Cohn stressed the importance 
of the cartoon in film entertainment. The 
meeting, presided over by Harry McWil- 
liams, AMPA vice-president, also chose 
a nominating committee for the election of 
officers which will take place at the next 
meeting, April 27. 


Warner Pathe News Wins 
Annual Headliner Award 


Warner Pathe News was the winner this 
year of the annual Headliner Award for its 


“dramatic presentation of the return of the - 


body of Private Rodger Young.” The chair- 
man of the committee judging the 16th 
annual contest, Tom Paprooki of Associated 
Press Features, made the announcement last 
weekend. The Headliner Awards are made 
each year in the field of newspaper, news 
service, radio and film reporting and pho- 
tography. Seventeen awards were made this 
year, but Warner Pathe was the only one 
to receive a prize for a newsreel story. 


Time to Make Busch 
Work Into Feature 


The March of Time will produce Dr. 
Vannevar Busch’s “Modern Arms and Free 
Men” as a feature as part of a plan to swing 
further into the feature field, Richard de 
Rochemont, executive producer for the 
March of Time, told the HeraLp in New 
York this week. The company has put in 
its bid for the video film market by supply- 
ing the “Crusade in Europe” series and is 
now compiling material for a similar pic- 
torial survey on the war in the Pacific. 


‘Room Upstairs" Ban 


Is Upheld in Ohio 

The Ohio Censor Board has reviewed its 
decision to ban the Lopert film, “The Room 
Upstairs,” and has decided that the picture 
is not to be played. In another ruling, the 
board said it would approve another Lopert 
picture, “It Happened in Europe,” if cer- 
tain cuts were made. 
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Showmanship (lakes a Bit of Boing 


of Allied States Association of Motion 

Picture Exhibitors, says in his Indi- 
ana bulletin that he has some doubt in his 
mind regarding the institutional advertising 
which 20th Century-Fox has so generously 
offered. In his opinion, there are some ex- 
hibitors who are not entitled to use such ads 
because in actuality they are not practising 
the things the ads proclaim. 

He asks, “Is the exhibitor meeting his 
responsibilities for community — service? 
Does he cooperate with local educational, 
religious and civic organizations? Because 
of the power and influence of the screen, 
does the exhibitor use care and judgment in 
the selection of his bookings, or is he too 
quick to capitalize upon sensationalism? Is 
the exhibitor offering his patrons all that 
they are entitled to in physical facilities in 
the theatre? Does he properly supervise his 
theatre in order to properly protect his 
patrons, particularly the children? When 
an exhibitor can answer these questions 
affirmatively, and most can, then he should 
give institutional advertising both barrels.” 

We go along with that theory, and we 
have been bearing down on it, editorially. 
For the same reason that Trueman ex- 
pressed it to Indiana Allied members. We 
believe a majority of managers do the right 
things to qualify for their jobs, but this is 
no time for elementary instruction. It is 
time to wake up, and therefore, that’s our 
alarm clock you hear ringing. We know 
you can do what your community expects 
of you, if you’re awake. So please, for your 
own sake and the good of your industry, sit 
down and hold a showmanship conference 
with yourself. Go over that check list of 
showmanship questions and determine your 
own rating. Then do something about your 
errors of omission and commission. 


Ter atiea REMBUSCH, president 


Tommy Edwards, president of Motion 
Picture Theatre Owners of Eastern Mis- 
souri and Southern Illinois, ‘operates the 
Edwards & Harris Theatres in the mining 
country of Missouri, and he has a phrase 
for it. Tommy says: “Get the lead out!” 
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OLD FILMS 


The reverse of the industry slogan, 
"Movies Are Better Than Ever", is the be- 
lief that in some quaint manner, the old- 
time movies are more to be desired. Be- 
lieve us, they are not. We booked and 
played most of the historic films in their 
day and nothing is more depressing than 
to view them now, with the feeling of how 
inadequate and incompetent they were, 
measured by present-day standards. 

There is a "lost audience" who relish the 
old films, and truly they are lost, since 
it has become rather fashionable, in cer- 
tain circles, to dwell on ancient films, and 
proclaim them as superior. Such sources 
are basic opposition to the belief that 
"The Movies Are Better Than Ever", be- 
cause they sell the idea that nothing new, 
nothing from Hollywood, nothing the gen- 
eral public likes and enjoys, is to be com- 
pared to their mildewed pictures. 


Trace back public feeling that movies 
aren't as good as they used to be, and 
you'll find the propaganda slant, aimed at 
present-day movies, which originates with 
the libraries and sources engaged in ped- 
dling old films for profit. Some things ac- 
quire value through age—old wine, old 
furniture, old houses, old friends. But 
there's none of this quality in antique films. 
The public is getting old films on tele- 
vision. Let them observe the difference, 
and don't diminish your own best kind of 
entertainment at the point of sale. 








If you see a new Yellow Cab, out in front 
of the theatre, or hear the tinkle of a “Good 
Humor” bell, you can hail either with rea- 
sonable assurance that it is ballyhoo, enroute 
from Hollywood to New York. Red Skelton 
started a pert girl friend in a transcontinental 
taxi ride a week or so ago, and. now, Colum- 
bia has a truck loaded with good humor, on 
a 33-city cross-country tour as pre-release 
publicity for “The Good Humor Man.” 


araneranansnannsnanat 


Jimmie Thames, advertising and pub- 

licity director for Robb & Rowley 
theatres, Little Rock, Ark., sends us a tear 
sheet of the editorial page of the Arkansas 
Democrat with glowing praise for the pro- 
gram of educational films now available for 
schools from motion picture sources. As 
the Democrat editor remarks, “How many 
people know that nearly four times as many 
educational films are made as for entertain- 
ment in theatres?” He quotes the Wall 
Street Journal to prove that 1,400 short edu- 
cational films were completed last year. And 
that has virtue as editorial comment on this 
page, because we’ve always been sure that 
if educational films were available to schools, 
new movie-goers would be created for the- 
atres, and schools would be less apt to tres- 
pass on the theatre’s privilege of running 
which would benefit both parties. 


aU 


Two Walter Reade Drive-In theatres 

will be the scene of unprecedented 
inter-denominational Easter dawn services 
on Sunday, April 9th. Endorsed by the 
Council of Churches and sponsored by four 
Trenton churches, services will be held at 
the Lawrence Drive-In near the New Jer- 
sey capitol, and at the 9W Drive-In theatre, 
near Kingston, under sponsorship of the 
Church Council of that city. Platforms will 
be built at the foot of the screen for the 
clergy and choirs, and the sound system will 
carry the service into the individual cars by 
the in-car speakers. 

We also compliment B. J. “Jim” Bell, 
manager of the People’s theatre, Pleasant 
Hill, Mo., for again this year making his 
theatre available to ministers of the town 
for noon-hour services the week before 
Easter. Many managers have taken up this 
forward-looking plan for community rela- 
tions, and it has become a regular event in 
many places. But Jim Bell is first this year 


to report to the Round Table with news of 
this activity. 


—Walter Brooks 








British Showmen Have a Sense of Humor 


OUR BRITISH COUSINS liven up 
the serious side of their showmanship 
with a good measure of comedy, at 
the point of sale. 


For instance, V. C. P. Pennell, assist- 

ant manager of the Astoria cinema, 

Liverpool, had this intriguing lobby 

and street display for "You Can't 

Sleep Here''—({known in this country 

as "| Was a Male War Bride.'’) Ea 


Pir 


Below, a verra, verra authentic group , x 
to provide atmosphere and added ANT EO 
good humor for the presentation of 
"The Hasty Heart'’ at the Regal 
cinema, Kirkcaldy, Scotland. Man- 
ager L. Lowell poses with members 


of the Black Watch Pipe Band, a 


stage attraction. 





Leonard A. Keene, manager of the Odeon 
theatre, Reading, had a real inspiration when he 
placed this outdoor display for "Every Girl 
Should Be Married", with just the right approach 
to stress the comedy angle. 


A. D. Pavey, manager of the Odeon theatre, Herne Bay, J. S. Brooke, manager of the Empire theatre, Cardiff, took advan- 
figured out this display, using cut-out cardboard "ghosts’’, tage of an art students’ ball to obtain the services of a masterful 


not too clearly seen behind a muslin curtain, as realistic "Joe Young''—with the benefit of a free street parade—as 
adveriising for the popular Abbott & Costello. exploitation for his theatre. 
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QUIGLEY AWARDS 
CONTENDERS 


JOHN BALMER 
Paramount 
Long Branch, N. J. 


L. W. BEVEL 
Keith-Albee 
Huntington, W. Va. 


T. W. BIRD 
Empire 


Whitley Bay, Eng. 


A. BROADHURST 
Ritz, Oxford, Eng. 


R. E. BURNETT 

Holderness Hall 
Hull, Eng. 

W. D. BUTLER 

Lyric 


Salt Lake City, Utah 


LARRY CAPELLO 
Maine, Portland, Me. 


LARRY CAPLANE 


Brandeis, Omaha, Neb. 


ROBERT CARNEY 


Poli, Waterbury, Conn. 


KEN CARTER 
Madison, Richmond, Ky. 


BEN COLEMAN 
Senator, Washington 


S. CCNSTANTINE 


Downer, Milwaukee, Wis. 


“BOB DEITCH 
Stanley 
Jersey City, N. J. 


R. E. EASON 
Carolina 


Hickory, N. C. 


BILL ELDER 
Penn, Pittsburgh, Pa. 


C. H. G. EVILL 
New Colisseum 
Whitley Bay, Eng. 


LES FAGG 
Roxy, Tacoma, Wash. 


JACK FINK 
Park, Tampa, Fla. 


MEL HABER 
Miracle 


Coral Gables, Fla. 


K. A. HALL 
Savoy 
Wolverhampton, Eng. 


BILL HARWELL 
Palace, Lorain, O. 


JOHN H. HAVENS 
New State 
Pittsfield, Mass. 


WILLIAM V. HERMAN 
Ritz, Elizabeth, N. J. 


GUY HEVIA 
Mayfair Theatre 
Asbury Park, N. J. 


LESLIE HODSON 
Majestic 
South Woodford, Eng. 


CLIFF HOLT 
Hoyts Theatres 
Sydney, Australia 


A. D. HOSTETLER 
State, Elkhart, Ind. 


BILL HUPP 
Music Box 
Tacoma, Wash. 


W. D. KEEFE 


Orpheum, Utica, N. Y. 


CHUCK KEELING 
Tower 


Oklahoma City, Okla. 
WILLIAM KNAUSS 


Park, Morristown, N. J. 


R. KOUTNIK 


Palace, Milwaukee, Wis. 


R. C. LANGFITT 


Orpheum, Dubuque, la. 


RALPH LANTERMAN 
Community, 
Morristown, N. J. 


PAUL LAVEALL 
Varsity, Martin, Tenn. 


NORMAN LEVINSON 
Poli, Hartford, Conn. 


J. L. McDONALD 
Empire 


Clydebank, Scot. 


ROY A. McLEOD 
Vogue, Vancouver, Can. 


D. MACKRELL 
Playhouse 
Dewsbury, Eng. 


TOM MARTIN 
State, Minneapolis 


HAROLD MARTZ 
Strand 
Piainfield, N. J. 


S. ¥. MURDOCH 


Corona, Liverpool, Eng. 


HOWARD F. MYERS 
Valencia, Macon, Mo. 


RUFE NEAS 
Lyric, Elkin, N. C. 


ROBERT W. PARKER 
Regal, Torquay, Eng. 
FRANK M. PAUL 
Lyric, Indianapolis 


E. G. PIKE 
Odeon 
Herne Bay, Eng. 


ROBERT R. PORTLE 
Poli, Worcester, Mass. 


N. E. POTOCHNIK 


Delft, Iron River, Mich. 


ARTHUR PRICE 
Wometco: Theatres 
Miami, Fla. 


EUGENE RACE 


Cameo, Miami, Fla. 


H. W. REISINGER 
Loew's, Dayton, O. 


GEORGE C. RICE 
Majestic, La Salle, Ill 


EDW. RICHARDSON 
Granada, Cleveland, O. 


L. R. ROBBINS 
Beau Nash, Bath, Eng. 


ROY ROBBINS 
Mastbaum, Philadelphia 


MORRIS ROSENTHAL 
Poli, New Haven, Conn. 


GIL SCHOEFFLER 
Blue Mouse 
Tacoma, Wash. 


TED SHEAHON 
Palace, Wichita, Kan. 


HARRY SCHREIBER 
Palace, Columbus, O. 


NAT SILVER 
Palace, Lowell, 


B. SMITH 
Gaiety, 
Manchester, Eng. 


CASS SMITH 
Muric Box, 
Tacoma, Wash. 


STEPHEN SMOLAK 
Fifth Avenue 
Inglewood, Calif. 


JOSEPH SOMMERS 
Carlton 
Red Bank, N. J. 


Mass. 


SPENCER STEINHURST 
Weis, Savannah, Ga. 


REG STREETER 


Downtown, Los Angeles 


MYRON TALMAN 
Roxy, Kansas City, Mo. 


S.. TONY TENSER 
Savoy, Croyden, Eng. 


J. F. THAMES, JR. 
Robb & Rowley 
Little Rock, Ark. 


RALPH L. TULLY 
State, Portland, Me. 


DICK WALSH 
Strand 
Niagara Falls, N. Y. 


JESSE WHITE 
Roxy, Americus, Ga. 


GERALD C. WIESSLER 
Leader, Philadelphia 


DAVID B. WILLIAMS 
Blue Hall 
Islington, Eng. 


J. LESLIE WILLIAMS 
Empire, London, Eng. 


S. E. P. WILLIAMS 
Ritz, Woking, Eng. 


ANSEL WINSTON 
Palace, Chicago, Ill. 
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Britt Exper, manager of Loew's Penn theatre, Pittsburgh, first 
across the board to submit exploitation for “Annie Get Your Gun.” 
. Ep Pyne, manager of RKO Keith’s 105th St. theatre, Cleveland, O., 
sent postcards to doctors advertising “Mother Didn’t Tell Me” 
H. S. Mortin, manager of Loew’s State theatre, Syracuse, getting good 
publicity breaks in his “Nancy Goes To Rio” campaign. . . . Jimmy 
THAMES, advertising and publicity director for Robb & Rowley theatres, 
Little Rock, Ark., showing samples of new institutional-style newspaper 
copy, set into regular display space. One photograph shows staff of 
“your Arkansas theatre” standing at attention, front and center! . 
SPENCER BREGOFF, manager of Fabian’s Ritz theatre, on Staten Island, 
promoted a half-page on “Whirlpool” from the Whirlpool Washer 
dealers... . MAtr SAUNDERS running a “Mother Didn’t Tell Me” limer- 
ick contest, sponsored by local merchants in full-page cooperative ads, to 
boost the picture at Loew’s Poli theatre, Bridgeport, Conn. . . . Loew’s 
theatre managers generally plugging their “best mother and teen-age 
daughter” contest, winner to get a trip via luxury liner to Rio, as 
promotion for “Nancy Goes To Rio” . . . TEp DAvinson tied in with a 
local Ford dealer for a 48-inch ad to benefit the run of “Mrs. Mike” 
at the State theatre, Lima, Ohio. . .. Birt DworskI, manager of War- 
ner’s theatre, Findlay, Ohio, sold the Republican-Journal on the idea 
of a full page institutional ad on “What’s at the movies tonight?” 
which was underwritten by sixty local merchants. . . . Reg Streeter, 
manager of Warner’s Downtown theatre, Los Angeles, had his staff 
wearing 8x10 stills of Ginger Rogers as lapel badges for “Perfect 
Strangers.” . Edgar Lynch, manager of the Roger Sherman theatre, 
New Haven, tied up with local Temple of Music to promote “Young 
Man With a Horn.” 
vvyv 


Smiling Steve SMOLAK, manager of the Fifth Avenue theatre, 

Inglewood, Calif., acknowledges his new Round Table member- 
ship card, and sends us more good photographs. . . . LEONARD TUTTLE, 
manager of the St. Albans theatre, St. Albans, L. I., proud of Army 
cooperation from Fort Totten to sell “Battleground.” . . . ARTHUR 
Groom, manager of Loew’s State theatre, Memphis, had a pretty girl 
giving away “Keys To The City.” . Mollie Katz, manager of Loew’s 
Poli-Palace theatre, Meriden, Conn., in first place with her new Easter 
“Treasure Hunt,” based on “Mr. Sweep” and his radio show. .. . 
George Rice, manager of the Majestic theatre, LaSalle, Ill., promoted a 
record-breaking engagement for “Battleground” by talking up the picture 
to everybody who would listen, especially veterans, club leaders, minis- 
ters and newspaper people. . . . L. W. BEVEL, publicist for the Keith- 
Albee theatre, Huntington, W. Va., who reports a fine campaign on 
“Sands of Iwo Jima,” used a tape recording of Marine Corps premiere 
for re-broadcast purposes. . . . Met HaAser, house manager of the 
Miracle theatre, Miami, sends us photos of some recent exploitation and 
clippings of his Children’s Club newspaper column, conducted by “Uncle 
Mel.” .. . Howarp F. Myers, manager of the Valencia theatre, Macon, 
Missouri, wrote every school teacher in the country and had overflowing 
business for “Christopher Columbus.” . LARRY SCHULTz, manager 
of the National theatre, Milwaukee, Wisc., acknowledges his membership 
card in the Round Table with examples of his showmanship. . . . 
Dorts PEARL Moss, advertising and publicity head for the Adams theatre, 
Detroit, placed an ad on the women’s page in Detroit papers for “East 
Side, West Side.” . Dave IpZAL, manager of the Fox theatre, Detroit, 
built a seven-foot model in the lobby to exploit “The Man On The 
Eiffel Tower.” 

vvyv 


Leroy ScouTEN, manager of Schine’s Strand theatre, Ven Wert, 
Ohio, made an early start campaigning for “When Willie Comes 


Marching Home,” and came marching home with the bacon... . Dick 
WALSH among the first to show photographs of the new “movie” slogan 
on the marquee, and a blow-up of the institutional ad, as lobby 
display, at the Strand theatre, Niagara Falls, N. Y. .. . 4 ARTHUR 


PRIcE using a circus clown to push Mason’s Root Beer in spon- 
sored tieup for children’s matinees, at the Center theatre, Miami, 
Play. Cuuck KEELING, manager of the Tower theatre, Oklahoma 
City, staging “Red Riding Hood” with juvenile players as a stage attrac- 
tion for children’s matinees. . Epw. RICHARDSON, manager of Loew’s 
Granada theatre, Cleveland, had fine cooperation from the Veterans’ 
Council in promoting “Battleground.” . . . Bob Deitch, manager of the 
4400-seat Stanley theatre, Jersey City, N. J., is a firm believer in ac- 
cessories for exploitation and has been doing all right “_ some “Porky 
Pig” wrist watches which he promoted as prizes... . BEN CoLEMAN, 
manager of the Senator theatre, Washington, D. C., starting a new 
serial, “The Adventures of Sir Galahad” as a Saturday kiddie attraction. 

. Roy H. Merca.re, manager of the Times theatre, Cedar Rapids, 
Iowa, showing good results with his campaign for “Quartet.” .. . 
Eucene Race, manager of the Cameo theatre, Miami, employed an 
ex-M. P. to ballyhoo for “When Willie Comes Marching Home.” . . . 
NyMAN KEssLer is celebrating ~ twentieth anniversary with the Leo 
Brecher theatres in Harlem. . .. Ken CARTER, manager of the Madison 
theatre, Richmond, Ky., sends his very successful “Miss Valentine” 
contest as an entry for the Quigley Awards. 
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Roy Rogers Riders Club 


Baltimore Welcomes ore i We 


Harry Wiener, manager of Smalley’s the- 


g Th @ Gui t Ea rf i rf R &? rf ad ater, Johnstown, N. Y., reports that his Roy 
per Rogers Riders Club has completed twenty 





Jack Flex, manager of the Town theatre, 
Baltimore, Md., assisted by Max Miller of 
the Eagle Lion exploitation staff, put on a 
welcoming campaign for “The Great Ru- 
pert,” for its premiere showing, with all the 
fanfare of radio, television, newspaper in- 
terviews and merchant cooperation that any 
squirrel could ask. Even Jimmy Durante 
lent an assist (and what an assist!) to the 
proceedings. 


The Great Durante 


To start the pre-selling campaign Jimmy 
made a special radio transcription for 
WFBR, WBMD, WSID, WBAL, WCAO, 
WITH and WCBM. After that they ran 
out of letters. It was great, it was terrific, it 
was stupendous and what’s more, it was 
sensational! The radio stations in the area 
were congratulated and the people of Balti- 
more complimented for receiving the honor 
of the world premiere for “The Great 
Rupert” (with an assist from the Great 
Durante.) All copy was in Jimmy’s best 
style, and all stations used the transcription 
for two days in advance. 

More than 13 key radio programs were 
tied in for lengthy plugs, playing of Durante 
tecords. Some 62 television plugs were 
given by Baltimore’s TV stations, all featur- 
ing the special television trailer. In addi- 
tion, more than 50 plugs were given the 
shows in which lovely models appeared, as 
escort for “Rupert” on his personal appear- 
ances. The squirrel and his beautiful ac- 
complices were interviewed liberally by the 
local press, and “Rupert” was driven around 
the city in his own town car, with charming 
Virginia Wilson to show him the way. 


Merchant Cooperation 


Practically every leading store in town 
displayed inside-the-store and window ad- 
vertising for the picture, catching a ride on 
the extensive radio and television promo- 
tion. Local pet shops suggested they had 
kinfolk and close relatives of “Rupert” on 
display. Forty-eight local drug stores sold 
“Rupert” sundaes, appropriately concocted 
with nuts and other squirrel food. All stores 
handling Camel cigarettes used special coun- 
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weeks as a Saturday afternoon feature, with 
the sponsorship of local merchants. It has 
tripled the regular business for the theatre, 
but Harry says “the manager has to work” 
to keep it rolling in high gear. There is a 
novelty contest, on stage, of one kind or an- 
other, with the regular appearance of the 
Ranch Hands Band, made up of youngsters, 
plus the personal appearance of the mana- 
ger, as master of ceremonies. First 500 kids 
in line, each week, get 5 x 7 pictures of 
their favorite western star. 


Harry Rose Plays Up Run of 


"Treason" in Bridgeport 

Harry Rose, manager of the Loew Poli- 
Majestic theatre, Bridgeport, Conn., was 
fortunate in having Countess Klara de 
Corba, who comes from Hungary, for per- 
sonal interviews and radio broadcasts to in- 
troduce “Guilty of Treason” at a special pre- 
view. The Countess knew Cardinal Mind- 
zenty and her talks augmented the strong 
support which the picture received from 
church groups. Local radio stations went 
all out to promote the picture, and the news- 
papers were very generous with art breaks 
and special stories. 


Contests for Easy Winners 


ter and window displays, and all Decca rec- Dave Idzal, manager of the Fox theatre, 
ord outlets featured special offerings of Detroit, is playing safe in his current con- 
Durante records. test, insofar as paying-off may be con- 

Three weeks prior to opening, the Hippo- cerned. But the publicity will pay-off, 
drome and Little theatres, of the same chain, regardless, for he offers awards for the first 
used the cross-plug trailers for the benefit family of twelve to show up for “Cheaper 
of the Town theatre engagement. By the Dozen” and he is prepared to prove it. 








Womeitco Managers Promoted 





Sydney Meyer, general manager and co-owner of the Wometco circuit in Miami, Florida, 
announces the appointment of four newly-created zone managers, in Wometco's subsequent- 
run and neighborhood theatres division. Pictured above with district manager Harvey Fleisch- 
man (center) are Dana Bradford, manager of the Rosetta theatre, who will be in charge 
of northeast theatres; Flynn Stubblefield, State theatre manager, who will guide the down- 
down area show houses; Fleischman; Herb Rubenstein, Center theatre manager, for the north- 
west section, and Bill Goller, Tower theatre manager, to direct the southwest area. 
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“What I Did 
For the Picture” 


HAMLET and SQUARE DANCE JUBILEE. “Ham. 
let” is a tough one to put over in any small town, but 
1 contacted all the schools within a 35-mile radius. 
Result: nine high schools sent students and filled both 


of our theatres. The students sold the picture to 
their parents and built up our night trade. We really 
broke a record. ‘Square Dance Jubilee’ was a nat- 
ural, but when you have a square dance festival sched- 
uled as competition, you better do something about it. 
We contacted the square dance callers and had them 
appear on stage. Result: three big days and I could 
have had nothing.—R. W. G. Frisbey, Star and May- 
fair theatres, Weiser, Idaho. 


YOUNG MAN WITH A HORN—Warners. I was 
able to promote a new trumpet which we incased with 
an appropriate sign in a three-hundred-pound block 
of ice. e sign read “Just cooling this red-hot 
trumpet for Kirk Douglas, the ‘Young Man with a 
Horn,’ now playing.” I’m back in exploitation, I] 
guess you might term it, after several months touring 
Warner’s West Coast theatres. Now working up a 
larger scale campaign on “Perfect Sicengers tae 
Streeter, Warner's Downtown theatre, Los Angeles, 
California. 


THE QUIET ONE-A picture of juvenile delinquency, 
photographed on Harlem streets, played downtown 
Philadelphia first-run almost a year ago to mild busi- 
ness. Our patronage is 90% Negroes, and as a late 
run, we have a limited budget. I invited 140 repre- 
sentatives of civic and social organizations, members 
of the clergy and police officials to a preview (104 
showed up) and asked for their personal endorsements. 
With this as a basis, gave the film an all-out exploi- 
tation campaign, using local Afro- ican (Negro) 
newspaper. Results were phenominal; business best in 
26 weeks, 115% above normal.—Gerald C. Weissler, 
Liberty theatre, Philadelphia, Pa. 


MONTANA—Warner Brothers. We used a beaver- 
board covered wagon as an advance display in foyer, 
then transferred it to the front of the box office dur- 
ing the engagement. The cashier, dressed in western 
hat and bandana, sold tickets through the window in 
the back of the wagon. We had an old-fashioned 
hitching post in front of the sidewalk. Sign read 
“Hitch your hosses! Check your guns. No hardware 
inside!’’—-Bill Harwell, Palace theatre, Lorain, Ohio. 


SANDS OF IWO JIMA— Republic. We _ received 
spots on local news broadcasts due to the fact that our 
program centered around local ex-Marines. We sold 
a two-page co-op ad in the Daily Times Recorder, 
which of course was gratis. The ad sold in about two 
hours on the telephone. We had a tank in front of the 
theatre, and Jap equipment. The Marines prepared 
the display. They cooperated 100% although some dis- 
tance away. Five front-page articles were promoted 
with scene mats. Regular newspaper advertising plus 
window cards and heralds. On opening day manager 
of Sumter County Chamber of Commerce was master 
of ceremonies to introduce veterans and Marine Band 
program from the stage.—J. B. White, city manager, 
Martin theatres, Americus, Ga. 


CHICAGO DEADLINE—Paramount. One of my best 
displays which proved very effective at a cost of only 
20 cents. I mounted a copy of the front page of a 
recent issue of the Chicago Daily News on a large 
black cardboard, pasted pressbook clippings and pic- 
tures over some of the page, and a large ad of “‘Chi- 
cago Deadline” in the lower corner. The effect was as 
if it were all fest of the paper, and of course, no one 
missed the ‘‘Chicago Deadline.’”’ Patrons stopped to 
comment on the Chicago weather and snow out there. 
~—William Guest, Cambria theatre, St. Albans, L. I. 


JOLSON SINGS AGAIN—Columbia. We blanketed 
the neighborhood with 3,000 postcards in advance. 
Then we placed 40x60’s in the window of a local music 
shop. Promoted 24 record albums from Decca, and 
gave 18 to first correct answers “How many pictures 
did Al Jolson appear in and what were their titles?” 
Other six albums were given away in the theatre with 
the old “under-the-seat” gag. Although competing 
houses did not exactly break down the doors with 
“Jolson Sings Again” we did a smashing business, in 
spite of terrific sleet.—Murray Meinberg, Ritz theatre, 
Brooklyn, N. Y 


FRANCIS—Universal-International. Opening day had 
a mule tied to a column on the marquee with a sign 
reading, “I have come to see my talking cousin Fran- 
cis.” A sidewalk 30x40 announced free mule rides the 
following morning for children. Two boys roamed up 
and down Main Street, calling across to each other, 
Where’s Francis” and the reply, “At the State thea- 
tre.” Held a sneak preview for press, radio and vet- 
erans groups. Used six sheets special heralds and 100 
window cards. There was no one in Pittsfield who 
was not told that ‘‘Francis” was coming. Used every 
exploitation angle. P. S.—We held the picture over for 


5. more days!—John H. Havens, New State theatre, 
Pittsfield, Mass. 
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Selling Approach 





PERFECT STRANGERS—Warner Brothers. 
They met by chance . . . and once they 
kissed ,they knew they never should have! 
The lovers of ''Kitty Foyle'’ meet again in 
another hit. A big, bold and beautiful pic- 
ture. One of the screen's most exciting 
women becomes the "other woman'’ every 
woman fears. The kind of "other woman" 
other women never know! Posters are fine, 
made to order for cut-outs as mar- 
quee and lobby display. We congratulate 
Warner Brothers for the issue of posters 
that have poster value, that are not clut- 
tered up with more copy than you expect 
in the telephone book. Newspaper ad mats 
are good and strong, with the same direct 
simplicity. You'll find a generous assort- 
ment, in a variety of sizes, and with a 
theme running through them that will give 
this campaign a “‘different'’ look in com- 
parison with other attractions. You can 
take your choice from more than you can 
possibly use. We like No. 304 which ap- 
pears to be the result of a pre-release cam- 
paign in a spot where showmanship came 
through. Cooperative newspaper page sug- 
gestions in the pressbook will inspire you 
to go out and do this cost-free advertis- 
ing in your town. There is no herald, but 
an idea is supplied in the pressbook, using 
special mat No. 724-2D. There's also a mat 
for a direct mail postcard. Title suggests 
possibility of a "blind date’ contest or 
interview in which both young people are 
"Perfect Strangers’. Two recorded star 
interviews with Ginger Rogers and Dennis 
Morgan will appeal to local disc jockeys. 
A department store “'hunt'' is also a press- 
book suggestion that you can twist around 
locally to fit in with the desire of a com- 
mercial sponsor, a variation of an old 
theme. 


NANCY GOES TO RIO—Metro-Goldwyn- 
Mayer. In tropical color by Technicolor. 
MGM takes you on a romantic trip from 
mad Manhattan to riotous Rio! Oceans of 
love and laughter on the way. It's Jane 
Powell's new musical spree, with Anne 
Sothern, Carmen Miranda, Louis Calhern. 
24-sheet will make good poster cut-outs, 
but 6-sheet and 3-sheet are needlessly 
crowded and distracting. It's hard to see 
the point in such a scramble of detail. The 
one sheet has the virtue of being an an- 
nouncement that can be read while pass- 
ing, and which has selling approach. News- 
paper ad mats are jammed with copy and 
scattered illustration also, but pick those 
that make sense to you. We like No. 308 
which is available in larger and smaller 
sizes, and also No. 407, which your com- 
posing room foreman can fix up to have a 
different left-hand box. There is no herald, 
but the pressbook suggests using an over- 
sized newspaper ad mat to print your own. 
Small ads, for program or directory adver- 
tising, are okey. One style, No. 106, offers 
good display in single column. Publicity 
mats and stories will attract attention. 
"Nancy" makes good box office music and 
thus offers good tieups with record stores 
and music shops. There are nine good 
tunes. Exploitation is along romantic lines, 
and a fine contest, now running in Loew's 
theatres, is for the most attractive mother 
and ‘teen-age daughter. You can do this 
over again in your own town. The stores 
will go for the same idea. Pressbook says 
"there is increasing waste of pressbooks 
which makes it difficult to supply all who 
need them, so keep and use your copy." 
Furnishing pressbooks is an important ser- 
vice, and more important, that you use 
the point of least resistance. 








French Legation Supplies 
Theatre Mailing List 


Jim Pisapia, manager of the Parsons the- 
atre, Jamaica, Long Island, submits his cam- 
paign for “Symphonie Pastorale” and the 
interesting information that the French Le- 
gation in the U. S. supplied him with the 
addresses of 300 in his area who would be 
interested in the showing of the French film, 
to whom postcards were sent. Special ads 
in French newspapers supplemented the 
regular advertising in the Long Island press. 
Proximity of United Nations’ headquarters 
was a factor in this unusual cooperation. 


Celebrates Second-Run 

Marking the establishment of the first the- 
atre in the Detroit down-river area to show 
pictures second-run, the Wyandotte the- 
atre presented “Twelve O’Clock High” led 
by a 34-piece United States Army Air Force 
band, in a Sunday parade to the theatre. 
Redick Hamer, manager of the theatre, is 
a veteran of 56 missions over Germany. 


Business Men's Luncheon Special 

Norman Levinson, assistant manager of 
the Loew-Poli theatre, Hartford, maneu- 
vered an exploitation stunt for his current 
attraction which makes more sense, as you 
think it over. Local restaurants made a 
big play with their “12 O’clock High Busi- 
nessmen’s Lunch” and it not only sold the 
title of the picture, but hit them directly at 
the point of least resistance. 














YOU'LL LIKE OUR 
QUICK SERVICE & 
QUALITY WORK! 
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CLASSIFIED ADVERTISING 





Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four 
insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 
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POSITIONS WANTED 


HELP WANTED 





PROJECTIONIST—FULLY EXPERIENCED, ANY 
equipment—desires to locate in South or Texas. BOX 
2433, MOTION PICTURE HERALD. 





I CAN MAKE YOUR THEATRES PAY. EM- 
ployed manager ten years’ one circuit desires change. 
Experienced exploiteer, advertiser, booker, stage shows, 
vaudeville, pictures, city and small towns. Seeking 
supervisory work five or more theatres. Go anywhere. 
Available usual notice. One year contract. Salary $130. 
BOX 2427, MOTION PICTURE HERALD. 





MANAGER, 34, ENERGETIC LIVE WIRE. MAR- 
ried, responsible. 15 years’ experience circuit and inde- 
pendent operation. Will build your business. Excellent 
reference. N. Y. C. area only. Write BOX 2436, MO- 
TION PICTURE HERALD. 





MANAGER. FORTY THREE. TWENTY TWO 
years’ experience large operations. Excellent references. 
Available three weeks. West coast preferred. BOX 2438, 
MOTION PICTURE HERALD. 





SUPERVISOR. SHREWD, INTELLIGENT. 
Equipped with necessary know how and drive to run 
your circuit at a profit. Stop leaks—cut expenses. Keep 
showmanship high. N. Y. and vicinity only. Write BOX 
2437, MOTION PICTURE HERALD. 


USED EQUIPMENT 


FOR THE PREVIEW ROOM, REBUILT NAVY 
DeVry projectors, $550. Pair. Renewed Navy DeVry 
amplifiers, $65. Holms Educators, complete, $600, like 
new. MIDSTATE THEATRE SUPPLY, 1906 Thomas 
Ave., Fresno, Calif. 


THESE REBUILTS EQUAL NEW — HOLMES 
Educators $550; Simplex Acme $795; Simplex SP or 
Standard $995—all dual equipments with maga- 
zines, lenses, amplifier, speaker, etc. 2 RCA Brenkert 
Econarc L. I. arc lamps with Benwood-Linze 30A 
rectifiers, like new $395. Available on Time Payments. 
S. O. S. CINEMA SUPPLY CORP., 604 West 52nd 

-- New York 19. 














EXHIBITORS! MAKE EVERY DOLLAR COUNT! 
Compare our offerings! E-7 mechanisms, rebuilt like 
new, $1100 pair; Strong Intermediate high lamphouses, 
rebuilt, $325 pair; electric 2 unit ticket machines, re- 
built, $139.50; 3 unit $169.50; Simplex rear shutter 
mechanisms, latest features, rebuilt, $279.50; Neumade 
Dynamic rewinders $7.95 set; DeVry XD projectors, 
complete, rebuilt, $550. What do you need? STAR 
CINEMA SUPPLY, 441 West 50th St., New York 19. 


SEATING 


THEATRE CHAIRS, WE HAVE THEM, $1.50 
each and up. Also the finest in rebuilt chairs from $2.75 
each and up. Write us for photos and prices. BODEL- 
SON & COMPANY, BOX 324, Long Island City, 
New York. 











NEED CHAIRS? HERE’S YOUR SPOT. 800 HEY- 
wood veneer back, squab seat, good condition, $3.25; 
1000 American panel back metal lined spring cushion, 
excellent $4.95; 271 sturdy veneer folding chairs, $2.95; 
293 rebuilt panel back spring cushion, only $4.95; 2000 
late American 7-ply veneers, like new, $5.25. Send 
for Chair Bulletin for complete list, S. O. S. CINEMA 
SUPPLY CORP., 604 West 52nd St., New York 19. 





1200 PRACTICALLY NEW HEYWOOD-WAKE- 
field, 7-ply veneer back, spring edge or veneer seat 
chairs, with modern end standards. Other fine chairs 
in stock. Photos and prices upon request. ALLIED 
saa CO., INC., 234 West 44th St.. New York 
18, N. Y. 





DRIVE-IN EQUIPMENT 


DON’T BUY TOY SPEAKERS YOU’LL EVEN- 
tually discard. For greater volunie, better tone quality, 
your best bet is S.O.S. Co-op speakers. Buy sample 
pair for $16, compare against any other. Be convinced! 
Complete 35mm dual high-intensity projection and 
sound outfit, from $1,595; 14-2 underground cable 
$47.13M. Write for details and Time Payment Plan. 
S. O. S CINEMA SUPPLY CORP., 604 West 52nd 
St.. New York 19. 





MANAGER WANTED FOR NEW DRIVE-IN AT 
Harrisburg, Pennsylvania. Booking and _ concession 
independently handled. State experience and salary 
desired. BOX 2431, MOTION PICTURE HERALD. 


STUDIO EQUIPMENT 


WIDE SELECTION 16-33MM SOUND PROJEC- 
tors for sale. All motion picture production equipment, 
bought, sold, rented. Send for 1950 Mart Message. 
THE CAMERA MART, INC., 70 West 45th St., New 

ork. 











EYEMO 71K CAMERAS LESS LENS, $195; 
Mitchell standard camera, 3 lenses, excellent $3,995; 
slapstick slates, $9.95; film phonographs 1200 RPM, 
$395; 35/16 optical reduction printer, $1995; new Bridga- 
matic automatic processors, $1595; synchronous 35mm 
dubbing projectors, $795; twin turret Eyemo, 6 fast 
lenses, motor, etc. $1,095; 35mm recorders from $495. 
Send for Catalog Sturelab. S. O. S. CINEMA SUP- 
PLY CORP., 604 West 52nd St., New York 19. 





LOOKING FOR LIGHTING EQUIPMENT? FILM- 
craft studio close-outs—wonderful shape including bulb, 
barndoors. diffusers, rolling stand—SKW niors 
$189.50; 2KW Juniors, $104.50; Juniors less stands, 
$87.50; hundreds other lights, dimmers, cables, plugs. 
etc. Background process projection outfit including 4 
Selsyn motors, sound playback, lenses, screen, etc., 
worth $15,000, rebuilt $4,995; MR microphone boom with 
dolly, $395. Send for Bulletin Filmli. S. O. S. CINEMA 
SUPPLY CORP., 604 West 52nd St., New York 19. 





NEW EQUIPMENT 


METAL BOOTH TABLES $29.50; 18” MAGA- 
zines uppers $27.50; lowers $31.50; rear shutters $145 
pair; aisle lights $2.95; 15 ampere rectifier bulbs $4.95; 
splicers $3.95. STAR CINEMA SUPPLY, 441 West 
50th St., New York 19. 








NEW TOO? YESIREE! WITH COOPERATION 
of manufacturers S. O. S. has assembled latest booth 
equipments for theatres $2950; drive-ins $3950 actually 
50% of market price! Time Deals and Trades Too! 
S. O. S. CINEMA SUPPLY CORP., 604 West 52nd 
St., New York 19. 





SAVE AND BE SAFE. BUY FROM ESTAB- 
lished source—serving satisfied customers since 1926. 
Rectifier bulbs, 15 amp. $4.95; 6 amp. $2.95; Bell & 
Howell 35mm splicers $3.95; carbon savers 77c; coin 
changers $149.50; intercommunication telephones $9.95 
pair; crystal pickups $1.75; marquee letters 35c up; 
beautiful stage settings $277.50; wall and ceiling 
lighting fixtures 45% off. (Send for brochure.) S. O. S. 
og SUPPLY CORP., 604 West 52nd St.. New 

or E 





BLOWER: MORE FOR YOUR MONEY. 5000 TO 
30,000 c.f.m. Curtain controls—$89.95 and up. ZIP- 
AIRE MFG. CO., 638 Sinclair Ave., N. E., Grand 
Rapids, Mich. 





THEATRES 








THEATRES FOR SALE. WRITE FOR LIST. 
— EXCHANGE, Fine Arts Bldg., Portland, 
e 





SELL OR RENT THEATRE 50 MILES FROM 
New York City. Little cash necessary. Good proposi- 
tion for experienced theatre man. BOX 2428, MOTION 
PICTURE HERALD. 





PARTY HAS UP TO $25,000 TO BUY BRICK 
fireproof motion picture theatre, about 500 seats, 
equipment top condition. Must be in prosperous town 
three to five thousand, mild climate. Must stand rigid 
investigation. BOX 2435, MOTION PICTURE 
HERALD. 


PRINTING SERVICE 





WINDOW CARDS, PROGRAMS, HERALDS. 
Photo-offset printing. CATO SHOW PRINTING CO., 
Cato, New York. 


DRIVE-IN THEATRE MANAGERS — BOOKLET, 
sixteen pages in colors “Comforts of Your Drive-In”. 
Write for sample). CATO SHOW PRINTING CO.,, 
Cato, New York. 


SEND 10c FOR 100 GUM STICKERS. “MOVIES 
are better than ever.’’ Use on stationery, milk bottles, 
etc. Nationwide campaign. CATO SHOW PRINT.- 
ING CO., Cato, New York. 











VENTILATING EQUIPMENT 





PROMPT SHIPMENTS FANS, BLOWERS AND 
washers, Special! Complete 11000 cfm evaporative cooler 
$595. S. O. S. CINEMA SUPPLY CORP., 604 West 
52nd St., New York 19. 


BUSINESS OPPORTUNITIES 


NEWLY FORMED FILM COMPANY WITH 
good contacts amongst distributors in London wishes 
to act as agents to sell film rights (35mm, 16mm and 
television) for United Kingdom top quality American 
pictures only. Write BOX 2434, MOTION PICTURE 
HERALD. 











AN OPPORTUNITY FOR AMERICAN PRO- 
ducers with plans for production in England. Instruct 
your British representatives to write to auctioneers 
for catalogue of important sale by auction of British 
and American production equipment and all equipment 
for production of animated cartoon movies. Included 
are Mitchell cameras and Mole Richardson Lighting. 
Also Air Mail direct for particulars of two first class 
Production Studios which are economical to run and 
which can be purchased immediately. GODDARD & 
SMITH are the principal Estate Agents to the British 
Motion Picture Industry. 


SCHOOLS 











LEARN MODERN MANAGEMENT. HUNDREDS 
have successfully advanced to better theatre positions 
through the institute’s time tested training in spare 
time, at low cost. Free information. Established 20th 
ra‘ THEATRE MANAGERS INSTITUTE, Elmira, 





BUSINESS BOOSTERS 


BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS 
—2 colors—$3.00 per thousand. PREMIUM PROD- 
UCTS, 354 West 44th St., New York 18, N. Y. 


COMIC BOOKS AVAILABLE AS PREMIUMS, 
giveaways at your kiddy shows. Large variety, latest 
newsstand editions. COMICS PREMIUM CO., 412% 
Greenwich St., N. Y. C. Publications for premiums 
(exclusively) since 1939. 











COMIC BOOKS PROVEN THE MOST SUC- 
cessful method of attracting the “small fry” to their 
Saturday matinees. Always large variety and latest 
popular titles. Sold on all newsstands at 10c; $22.50 
per 1000, F.O.B. New York City. DUMONT SALES, 
15 Park Row, New York City. 


BOOKS 


MAGIC SHADOWS—THE STORY OF THE ORI- 
gin of Motion Pictures by Martin Quigley, Jr., Adven- 
turovs explorations of the screen’s history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid, 
$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New 
York W, N. Y. 


RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best Seller since 1911. Now in 7th edition, Revised 
to present last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection and 
equipment. Special new section on television. Invalu- 
able to beginner and expert, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y. 
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SUGGESTIONS FOR THESE TIMES: 





Meeting the Challenge 
Page 13) Of Home Movies 





Constructive (Page 16) 
Public Relations Today 


PR at Each Theatre ‘raze 38) 























PHYSICAL OPERATION: MAINTENANCE 













Have YOU seen it? 
—I. 





Nothing like 
it ever for 
Projector 

Perfection! 


Newest, most modern, most perfect projector the world has ever seen 













-».@ revolution in design...a revelation in performance! Scores of vitally important new features that 
mean greatest pleasure for the patron, greatest convenience 
for the projectionist, greatest profit for the 


exhibitor. See the Simplex X-L now...more than 





ever the top-name in top-quality projection! 


PROJECTOR 


**The Projector that Runs Like a Song”? 


Your projector isn’t up-to-the-minute unless it has... 














MICROMATIC ~ CONICAL \, EE And 
SCREENSCOPE Fis. SHUTTER f « . \BMthaan many other 
for swiftest, most : ‘4 WN to deliver more ae f , . for quietest advancements 


exact focusing ' ‘\\ light absolutely f Ee > operation, X-clusive 
Gives the booth j without travel 2 : sharply reduced 








a ‘front row pi ' ghost. No other Y \ ga wear. Eliminates with 
close-up’ of 7 projector can » i human error SIMPLEX 
the screen! ’ compare! ‘ . anal in framing! X-L! 

* es e e 


MANUFACTURED BY INTERNATIONAL PROJECTOR CORP., BLOOMFIELD, N. J. © DISTRIBUTED BY NATIONAL THEATRE SUPPLY 











IN-CAR SPEAKER EXISTS 
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“NO FINER 


ON THE MARKET..." 


writes H. E. Hanson, co-owner and operator 
of two drive-in theatres in South Dakota. 






HEN you consider the investment behind a 

drive-in theatre, as well as today’s operating 
costs, it’s only common sense to take a good look 
at the point-of-sale... how well are your patrons 
hearing the show? 

Drive-in operators tell us they experience more 
consistent success with General Electric speakers 
than with any other make. In two years, writes 
Mr. Hanson, he has replaced only two G-E speak- 
ers out of a total of 800 installed in his theatres. 
That’s a replacement ratio of less than one-eighth 
of one per cent a year! 

There’s a reason for this. General Electric knows 


HAVE YOU RECEIVED YOUR SAMPLE VOICE COIL YET? 


We have one for every drive-in operator and manager. It’s a waterproof 
Aluminum Voice Coil—the heart of every G-E speaker—in an unusual pack- 
age. It shows you at a glance what we mean when we say this Voice Coil 
is the hottest feature in drive-in speakers today! Write us, and it will be in 
the mail to you—free! General Electric Company, Section 2840, Electronics 


Park, Syracuse, New York. 
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the sound problems of drive-in operation, and 
builds in-car speakers to meet them. At Electronics 
Park, where research never stops, engineers put 
these speakers through exhaustive tests before ap- 
proving them for sale. They test them acoustically 
—to reduce spurious response...they test them elec- 
trically—to assure peak power handling capacity 
...they test them structurally—to make sure they 
will deliver superior performance in any weather. 

In a nutshell, here’s our whole pitch—drive-in 
operators who specify in-car speakers made by 
General Electric find that their replacement costs 
come down—and stay down! 


GENERAL ELECTRIC 
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PROJECTORS and AUTOS 
by Hand 















neither do wise 
exhibitors now show 
their pictures on a 

PERFORATED SCREEN 



















OF THE FUTURE 


NO PERFORATIONS! 


MORE LIGHT WITHOUT REFLECTION GLARE- PERFECT SOUND TRANSMISSION 
~ Distributed through Theatre Supply Dealers in All Film Centers 







Manufactured by 


B.F. SHEARER COMPANY 


2318 Second Avenue, Seattle 1, Washington 





Sold Exclusively in Export by FRAZER & HANSEN, Ltd 301 Clay St. Son Francisco 11, 























AND OF BUSINESSES SERVING THEM 





Century Theatres, prominent New York 
City and Long Island circuit, will install 
RCA theatre television systems in two the- 
atres, one of them its new 2200-seat 
Meadows theatre in the Borough of 
Queens, the other the 26-year-old Albe- 
marle in Brooklyn, which seats 2500. An- 
nouncement was made by ALBERT A, 
HoveLt, president, and Frep SCHWARTZ, 
vice-president, of Century. Both systems, 
the Model PT-100, are expected to be in- 
stalled early next summer. 


The Jefferson Amusement Company ex- 
pects to open its new Lakewood theatre, 
now under construction in suburban Den- 
ver, in May. It will be equipped with 870 
Kroehler push-back chairs upholstered in 
green mohair with metal finish in deep 
cream. 


Mrs. Witiiam A. Cassipy, head of 
Cassidy Theatres, Inc., of Midland, Mich., 
has announced the purchase of a 30-acre 
site near Midland, to be used partially for 
a drive-in theatre, The Sunset, which will 
accommodate 500 cars. HAROLD STEINKE 
will be the manager. 


The Tex, newest theatre at Alvin, Mo., 
is scheduled to open in April. Roy LAms- 
DEN and M. A. Mattock are partners. 


Paut McNem of Brookfield, Mo., 
plans to open a theatre in Galt, Mo. It 
will be the town’s first theatre. Mr. 





Business properly compounded with pleasure in 
Mexico—Erwin Wagner (left), president of Wagner 
Sign Service, Inc., Chicago, and Mrs. Wagner 
during their recent visit to, Mexico City, shown 
with Don Carlos at the home of a friend. Mr. 
Carlos heads the theatre equipment firm of Catado 
Frio de Mexico, agents for Wagner attraction ad- 
vertising equipment. 
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HAVE A STRONGER, LARGER PANEL 





Wagner frames make possible larger, stronger SINGLE 
panels. This is vitally important with drive-ins because 
of the setback from the road and the speed of passing 
traffic. The attraction board must be large to be effective. 


DO A BETTER JOB 
OF ATTRACTING ATTENTION 





Wagner single panel frames can be built in any size! 


WAGNER FRAMES CUT YOUR 
MAINTENANCE COST 





They’re more economical to service. Lamps, neon and 
glass, can be replaced in any section without disturb- 
ing other portions and WITHOUT REMOVING 
FRAMES. This is another feature exclusive with 


Wagner. 
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THE WIDE SELECTION OF LETTER SIZES 
IS IMPORTANT 


Wagner translucent plastic letters permit a more color- 
ful, more attractive display because of the wider range 
of sizes and colors. They are available in red, blue, green, 
amber and black in 4”, 6”, 8”, 10” and 17” sizes. Wagner 
also offers the largest range of sizes, styles and colors 
in aluminum letters. 





WAGNER LETTERS ARE SAFE 


Only Wagner letters are pressure-adjustable from easy 
slide to hurricane-proof. By a simple adjustment of the 
bars they can be locked in place so that they will not 
slide nor blow off the board. 





BETTER, EASIER STORAGE PERMITTED 





Wagner’s strong, shock-proof letters are the only plastic 
letters that can be stacked without warping. The patented 
slotted method of mounting prevents the letters freez- 
ing to the sign. 








WAGNER SIGN SERVICE, INC. 
218 S. HOYNE AVE. CHICAGO 12, ILL. 


Please send BIG FREE CATALOG on Wagner show-selling 
equipment, the largest line in the world. 


NAME ... 
THEATRE 
SUREED 2 
CITY & STATE... 








THE ACCENT is on comfort 
in the new Shea Theatre in 
Ashtabula, Ohio. That’s why 
Anemostat Air Diffusers are 
utilized in the theatre’s mod- 
ern air conditioning system. 
“Anemostats assure uniform 
draftless air distribution 
throughout the entire area of 
the theatre”, states Architect 
Michael J. De Angelis of 
Rochester, New York. 





NEW SHEA THEATRE OFFERS DRAFTLESS COMFORT WITH 


ANEMOSTAT {ir Diffusers 


Today, hundreds of theatres 
throughout the country provide 
draftless comfort in every seat in 
the house . . . thanks to Anemostat 
Air Diffusers. Due to their aspira- 


HERE’S WHY ANEMOSTAT AIR DIFFUSERS 
GIVE YOU THESE BENEFITS ... 


The Anemostat Air Diffuser 
is distinguished by the ex- 
clusive feature of aspiration 
- .. drawing room air into 
the device where it is mixed, 
in the unit, with supply air 
before it is discharged in a 
multiplicity of planes. 


Use Anemostat Air Diffusers 
to eliminate air distribution 
problems in existing heating, 
ventilating and air condi- 
tioning systems. If you are 
installing a new system, be 
sure Anemostats are included 
in the specifications. 


ANEMOSTAT : 


DRAFTLESS Aspirating AIR-DIFFUSERS 


ANEMOSTAT CORPORATION OF AMERICA 
10 EAST 39th STREET, NEW YORK 16, N. Y. 
REPRESENTATIVES IN PRINCIPAL CITIES 


tion effect, Anemostats prevent 
stale air pockets, equalize tem- 
perature and humidity, permit a 
high number of air changes per 
hour. There are never any drafts. 





“Vo 


Air Conditioning 
System 
Is Better Than 
Its Air Distribution” 


AC-1234 








i i ine 


WENZEL 
Time-Tested 
Theatre Equipment 


has more 





McNeil has several other houses in north- 
west Missouri. 


A drive-in is being constructed near 
Coalton, Ohio, by FrRanK RAucH, Jr, 
and FRANK NoLaAn. A naming contest js 
to be held in connection with the opening, 


Construction of a drive-in is planned 
near Fort Smith, Ark., by J. Frep Brown 
and Mose SMITH, JR., co-operators of the 
Temple theatre there. The opening is 
scheduled for May. The cost is reported 
as $100,000. 


A 650-car drive-in theatre, estimated to 
cost $100,000 is planned near Decatur, IIl,, 
by FRANK STEwart of the Family Amuse- 
ment Company, of Danville, III. 


A 1000-seat theatre is planned at Spring 
Branch, Texas, in a large housing project 
which will also have a shopping center, ac- 
cording to Tom D. RULAND, the operator, 


Long Theatres, Inc., of Bay City, Tex., 
have purchased a 23-acre site about three 
miles from Pasadena and South Houston, 
Texas, as a location for a new drive-in 
theatre and shopping center. The cost is 
estimated at $500,000. 


C. R. BEECHLER has opened his new 
600-seat Rapids theatre at Eaton Rapids, 
Mich. 


WILLIAM FRANK has opened his new 
400-seat Lake theatre at Oscida, Mich., 
which has RCA sound and Brenkert pro- 


jection equipment. 


The Ashmun circuit of Caro, Mich., and 
CLARK SEELY of Cass City, Mich., have 
formed a partnership to operate the Starlite 


| Theatre Company, which is planning a 


750-car drive-in, the Starlite, near Bay 
City, Mich. Mr. Seely will manage the 


| house. 


Work has started on the remodeling of 


| the Ritz theatre at Blytheville, Ark. It is 


planned to double the present seating ca- 
pacity, making it 1100. O. W. McCurt- 
CHEN is the operator. 


Frep H. Kent has leased a 15-acre site 
near Jacksonville, Fla., on which he will 
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PRO-3| Vj," space 
between reel and rear wall of 
magazine, preventing scratching 
of the magazines due to bent 
reels. 


erect a 400-car drive-in at a reported cost 


of $100,000. 


A. W. ADAMSON, owner of a group of 
theatres in Oregon and Washington, plans 
to construct two drive-ins at Vancouver, 
Wash. The theatres will have a car ca- 
pacity of 600 each. 


Send for descriptive 
literature. 


WENZEL 
PROJECTOR CO. 





Complete 
Unit 











2505-19 S. State Street PRO -31 
Chicago 16, Ill. De Luxe Deep Case Construction of the first drive-in of Gal- 
OT ee ET ee ee Rr a ee aoeeeeeee.e | VESton, Texas’ famous resort city, has been 
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COMFORT 
NEXCELLED 


deal Chair 
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Custom-Built Slide-Back, Conventional and Drive-In 
Chairs for Every Condition, Taste and Budget. Write 


for free Literature. 


IDEAL SEATING CO., Grand Rapids, Michigan 


COMFORT . BEAUTY 
SERVICEABILITY - VALUE 


























s Sousa MasteR MASTER the only amplification system 


designed exclusively for drive-in theatres 


Ballantyne’s Royal Soundmaster amplification system for drive-ins is not converted 
indoor equipment. It is especially designed to meet the particular requirements of 
drive-in theatres. Available for either single or dual channel operation, it can be 
adapted to handle any size drive-in from 200 to 1000 car capacity, simply by the 
addition of one or two units. The entire system is unit-matched assuring smooth, 
trouble-free performance. Tested and proved in drive-in theatres the country over. It is 
the accepted quality leader in the amplification field, yet the cost is unbelievably low. 
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A FINE CHAIR FOR FINE THEATRES 
the new GRIGGS 30-line chair 


* Self-rising seat. * Finest in materials 
and workmanship. 
Call, Wire or Write for Sample 


PI J EQUIPMENT COMPANY 


Belton, Texas 


Offices: Dallas, Memphis, Shreveport, Oklahoma City 
and New York City 

















announced by HERMAN E. KLIENECKE, 
Jr., vice-president of Galveston Theatres, 
Inc. He estimated the cost to be $200,000, 
It will have a capacity of 750 cars, and an 
overall area of 20 acres. One of the impor- 
tant features will be a miniature golf 
course. 


At Rook, a former Columbia Pictures 
sales representative, is now the owner of a 
drive-in at Fort Lauderdale, Fla. 


Lucius Kennepy has announced that 
work on his new drive-in, accommodating 
250 cars, will start shortly at Glenville, 
Ga. 


Britt GREEN, theatre owner at Palmetto, 
Ga., has leased the Hanger theatre there 
and renamed it the Skyway. Mr. Green 
plans to build a theatre also at East Lake, 
Ga. 


Rep WeEPPLER of Colfax, IIl., is mod- 
ernizing his Colonial theatre there. He re- 
cently visited the Kroehler factory in 
Naperville, Ill., and purchased Kroehler 
push-back seats for the project. He plans 
to exploit the modernization throughout 
his drawing area. 


The Illini theatre at Champaign, IIL, 
featuring foreign films and reissues, has 
opened. ERNEST PANNOs is the owner. 


GRAHAM THORNTON Woop Law, §84, 
pioneer exhibitor of the Pacific Northwest, 
who operated the Circle theatre in Port- 
land, Ore., for almost 50 years, died at his 
home there March 12th. 


C. H. (Dupe) SMITH, veteran Oregon 
exhibitor, has announced plans to construct 
a 400-car drive-in for opening in June. The 
cost is estimated at $75,000. 


Work hag started on the construction of 


a drive-in theatre near Bend, Ore., to be 
operated by ALBERT and WILLIAM ForuM 


BIG NEW COMFORT JOB 





The 2400-seat auditorium of the New Liberty Hall 
in El Paso, Tex., showing the installation of Ideal 
chairs in two styles. The lower floor and first five 
rows of the balcony are seated in the Ideal "Chief" 
model, which has a long-paneled back and self. 
raising seat; the remainder has the "Challenger." 
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For Motion Picture Projection, 
National Carbon announces: 


lotihesy wihifest 
arc iin the wold 
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FOR CONDENSER TYPE LAMPS 





“NATIONAL” “HITEX” Super High Intensity projector 
carbons are brand new, another milestone in the develop- 


ment of projection light sources. They are considerably The terms “'Hitex” and "National" 

brighter than any other High Intensity projector carbon are trade-marks of 

you can buy. They are much better in color balance. They NATIONAL CARBON DIVISION 

last longer. They cost less to operate. UNION CARBIDE AND CARBON CORPORATION 
If your theatre og with condenser type High In- 30 East 42nd Street, New York, 17, N. Y. 

tensity lamps, investigate the new “National” “Hitex” pro- 

‘ Kl Jie 8 ° P h P District Sales Offices: 

jector carbons. We believe you will want to use them to Aslauta, Chitdie, Dida, Kaman City, New York, 

get the ultimate in screen lighting. Pittsburgh, San Francisco 


FOR COMPLETE INFORMATION, WRITE TO NATIONAL CARBON DIVISION, 
UNION CARBIDE AND CARBON CORPORATION, DEPT. BT. 
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A modern drive-in is not modern without 
the unfaltering power source of the de- 
pendable Robin-Esco ‘Super-Power" Motor 
Generator. 
Distribution Thru Independent Theatre Supply 
Dealers .. . 


Write for Information and Literature 


J. E. ROBIN, Inc., 267 Rhode Island Av. 
East Orange New Jersey 

















Auto -Voice 
1950 


ACOUSTI-MATIC 
in-car 
SPEAKERS 


Your theatre name imprinted on 
each speaker cabinet puts the final 
perfect touch on the beautiful, 
gleaming new 1950 Auto-Voice 
Acousti-Matic. When you get your 
Auto-Voice with the Talk-Back sys- 
tem concession sales increase beyond expectations. Every speaker becomes a salesman for you. 
Write for details. 

APPROXIMATELY 10%, OF DRIVE-IN THEATRES IN THE U.S.A. 

ARE EQUIPPED WITH AUTO-VOICE 


DRIVE-IN THEATRE EQUIPMENT CO. Inc. 


2110 SUPERIOR AVENUE e CLEVELAND 14, OHIO 








K!f¥ecano, One 
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Bring Back The Missing Tenth to Your Theatre 


THE MISSING TENTH is that segment of THE TELESONIC SYSTEM WILL FILL 
your potential patronage that does not now THESE VACANT SEATS FOR YOU—AND 
come to your theatre. It comprises the PAY ITS MODERATE COST OF INSTALLA- 
thousands of hearing aid users and the many TION OVER AND OVER AGAIN. 

more thousands who do not use hearing aids 

yet have difficulty in hearing and enjoying Let us send you full details—Theatre owner's 
your programs. opinions—s pecifications. 


Charles H 


TELESONIC THEATREPHONE CORPORATION 


MU 8-2670-1 


Lehman, President 


3 EAST 48th STREET, NEW YORK 17, N. Y. 








of Portland and Seattle, who operate 
Bend’s two downtown theatres. Opening 
for the 500-car drive-in is set for June. 


A drive-in is planned for early construc- 
tion east of Springfield, Ore., by HaRRIsoNn 
DOHERMANN, manager of the Springfield 
theatre. It will accommodate 600 cars. 


DorF VARRELMAN, exhibitor at Omak, 
Wash., is scheduled to open his Valley 


drive-in near there in April. 


The Planning Board of Stratford, Conn., 
has approved permits for two drive-ins, 
The first permit was given to PHILIP C, 
CAHILL of East Haven, Conn., the second 
to JaMEs M. SNIFFEN of Stratford, Conn, 
Capacity of each will be 600 cars. 


The former village-owned Schoharie 
theatre in Schoharie, N. Y., has been re- 
opened by Mr. and Mrs. JosEPH BurGEss 
of Ravena as the Avon, after being remod- 


elled at a cost of $50,000. 


Construction has started on a new the- 
atre at Clinton, N. C., to replace the old 
Gem theatre. The capacity will be 600. 


E. S. Gres, vice-president and general 
manager of the Westrex Corporation, New 
York, recently went to Johannesburg, 
South Africa, on company business there. 


Parkway Theatres, Inc., has begun con- 
struction of a theatre near Mount Pleasant, 
S. C. B. D. BENFIELD of Myrtle Beach, 
S. C., is president of the company. The 
theatre will seat 650. 


Owners of four theatres at Anadarko, 
Okla., have confirmed a contract for the 
sale of the Redskin, Columbia and Moore 
theatres there, to ELMER BILLs of Kansas 
City, Mo., and H. F. Strowic of Abilene, 
Tex. 


KALMAN SPELLETICH has been ap- 
pointed district sales manager in Iowa, 
Minnesota and Wisconsin, for the DeVry 
Corporation, Chicago. He was formerly 
with the Victor Anematograph Corpora- 
tion. 


Howarp DAHL has been named direct 
factory sales representative in New Eng- 
land and New York State, of D. W. 
Onan & Sons, Minneapolis, manufacturers 
of electric power generating equipment. 
His headquarters are at Sea Bright, N. J. 


J. Farrett NICHOLL, vice-president 
and general manager of the Lumite plastic 
woven fabric division of the Chicopee 
Manufacturing Corporation, New York, 
has announced the appointment of WIL- 
LIAM CRUMPTON to the post of fabric 
sales manager. 
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LUMIT, 


When WEAR comes first... 


the first choice is 
LUMITE! 


Here’s why Lumite is the first choice... 
is your best bet for theater upholstery of 
lasting beauty, comfort and luxury. 


/ 
1 GH. Scuff-resistant. Can't rot or mildew and 


it’s non-inflammable. 


pqagle ‘ 
rgmFo The weave “breathes”—lets air circu- 
late freely. Assures year around seating 


comfort—cool in summer, never clammy 
in winter. 


ys TRIM: 
Is easy to fold, shape and cut. Keeps 
its glove-snug fit . . . won’t sag, stretch, 


wrinkle or ‘‘cup’’ when properly fitted and 
installed. 


nreNAN ol 


Lumite is unaffected by all ordinary 
stains . . . is easily cleaned in place with a 
cloth or brush dampened with soapy water 
or cleaning fluid. 






lke a good look at Lumite! 


Stnd for FREE fabric samples and a 

*lor photo of an actual Lumite 
‘wallation. See how you can keep 
our patrons sitting pretty. Write 
Vept, MP-03 


*Registered Trade-mark 


LUMITE DIVISION, CHICOPEE MFG. CORP. OF GEORGIA 


40 WORTH STREET, NEW YORK 13, N. Y. 
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EDMONDSON 
VILLAGE 
Builds Patronage 


H d W k fl ld ( The exterior is designed in pleas- 
RCE ee a 






patrons to the comfort of Heywood-Wakefield chairs. They’re designed 

for comfort—with correctly proportioned, luxurious coil springs in beth 
seat and back. And operators take real comfort in the time-tested sturdiness 
of Heywood-Wakefield Construction. All-steel standards, seat—and back-pans 
and trouble-proof design keep maintenance costs at a minimum. 

See for yourself the distinguished good looks of Heywood-Wakefield chairs, 
and learn all the use-tested advantages of the line that puts comfort first. 
Call your nearest Heywood-Wakefield distributor or one of our sales offices 
in Baltimore, Boston, Chicago or New York. 


[stron GOOD REASON for the enthusiastic and profitable response of 


I. K. Makover, Manager, Edmondson Vil- 
lage Theatre, Inc., is genuinely enthusias- 
tic about Heywood-Wakefield comfort. He 
says, “‘The ‘repeat’ business that we have 
enjoyed in this short period of operation, is 
mainly due to comfort. Your chairs con- 
tributed immeasurably to that comfort.”’ 
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Heywood- Wakefield ‘‘Encore’’ Model 

TC 701 accents the unusual beauty 

of the recently opened Edmondson 
illage Theatre. 


HEYWOOD- 


WAKEFIELD 


Ef 


Theatre Seating Division 
MENOMINEE, MICHIGAN 
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Meeting the Challenge 


of Home Movies 





Outlining a course of action 
aimed at advancement of 
the service peculiar to the 


motion picture theatre 


By BEN SCHLANGER, Theatre Architect and Consultant 


HOW SHOULD we plan 
and revamp our motion picture exhibition 
plant to fit it into these new times? That 
question does not appear to be reflected 
very much in current thought in the mo- 
tion picture industry ; nevertheless, it would 
seem to underly the ultimate solution of 
problems that are very much on the mind 
of this business. We therefore submit it 
in this article, and will attempt to point 
out directions of exploration that could 
produce a fairly constructive answer. 

Predominant among developments which 
are reshaping the field of motion pic- 
ture exhibition are, first, television; and 
secondly, the drive-in. There are other 
factors in the changing pattern, but those 
are the more substantial ones. The drive-in 
is now pretty widely distributed, and prom- 
ises to become quite general, at least in 
the more populous urban areas. Television 
is so far restricted to the principal metro- 
politan sections, but it is steadily spreading; 
exhibitors now competing with it already 
blame it for quite an important per- 
centage of a decrease in box-office receipts, 
so although one may not be justified in 


making predictions for the nation on that 
score, one certainly is advised to consider 
home television as a growing competitive 
factor. 

Nearly all commercial amusements—that 
is to say, businesses offering entertainment 
outside the home—are in this competitive 
picture at least to the extent that television 
shows are reckoned to keep people home 
for more of their recreational hours than 
they now spend there. Some are affected 
differently from the rest. The commercial 
sports people, for example, are between 
the devil of televising their performances, 
and the deep blue sea of losing the gate. 
The drive-in is potentially affected, but 
differently from the enclosed theatre be- 
cause of its outdoor appeal. It is the regu- 
lar movie theatre that home television hits 
at most menacingly, with the little which 
it has to do with now, but with threats of 
far more effective weapons. 

That’s the situation; now is there any- 
thing to do about it? There is no answer 
to that question, of course, if we adopt 
the idea that what home television is offer- 
ing, or will eventually supply, will for the 


GEORGE SCHUTZ, Editor 





most part supplant what the theatre does 
and could offer in the demand of the pub- 
lic for dramatic and related entertainment. 

This whole phase of the subject is pretty 
academic; the real answer will be given by 
the public in its own good time. We don’t 
happen to think home television will sup- 
plant theatrical entertainment and have 
explained why in previous articles, This 
discussion is prompted by the belief that 
at any rate the chance of it could be re- 
duced to less than it is. How? By continu- 
ing to give what television can’t give, and 
balancing so far as possible the difference 
in convenience. 

As to the difference in cost to the public, 
there is some question whether this is as 
great as people are in the habit of thinking. 
Today a home television set, delivered and 
installed costs, at a minimum, several hun- 
dred dollars. This would be one of those 
outfits providing a picture around 7 or 9 
inches wide, which is adequate for even a 
single face perhaps only Bécause the whole 
idea of television is 4 the moment so 
wonderful that anything is adequate. 


TELEVISION FOR FREE? 


When you get into the larger sizes, and 
they are only around twice as large, you 
start paying real money—many hundreds 
of dollars, in some cases.a thousand and 
up. Well, a whole average family can go 
to the movie theatre regularly once a week, 
every week of many years, for that kind of 
money. And should there come the time 
when they could receive theatre-type fea- 
ture pictures on their home sets (imagine 
"em on a screen a foot or so wide!), the 
cost will be a great deal more—perhaps 
comparable to family admission at the 
vast majority of theatres for just the service 
alone. Two or three hundred dollars, to a 
thousand dollars or more, would be addi- 
tional, for the equioment! And is there no 
maintenance on such equipment whatever ? 

(Continued on page 44) 
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B The lobby of the Flower leads directly into foyer area 
continuous with the auditorium. Walls are finished in 
wood grain veneer, the floor in terrazzo arranged in 
door lanes. Lighting is by dome lights with flush baffles. 
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In a Suburban 
Shopping Center 


The new 900-seat Flower theatre of K-B Theatres 
recently built as a recreational center of a residential 
section shopping district serving Maryland’s Takoma 
Park and Silver Springs suburban to Washington. 


Architect: JOHN ZINK, Baltimore 


M The Flower is the sixth theatre in the circuit of Fred Kogod 
and Max Burka in the metropolitan area of the nation's capital, 
with operation under the direction of Frank Boucher, general 
manager. Part of a newly constructed suburban shopping cen- 
ter, the Flower has large parking facilities. It is of steel and 
masonry fireproof construction with facade of face brick used 
throughout the shopping center. The entrance is flanked by 
limestone, while a central box-office, between clear-vision 
doors, is of corrugated metal. A triangular marquee is faced 
with Adler attraction advertising equipment with only narrow 
border of neon, and the soffit is lighted by flush-recessed fila- 
ment lamps. With the theatre heating system fueled by natural 
gas, the area immediately inside the lobby doors is zone- 
heated by auxiliary equipment. The entire theatre is air-condi- 
tioned, with cooling by York compressors and diffusion by ceil- 
ing type Anemostats. 
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B With 963 Kroehler push-back seats in three 
banks with a four-aisle plan, the auditorium of the 
Flower theatre has side walls in effect set off by 
both aisle and ceiling treatment, the latter rising 
into a central section through a series of steppings. 
Except for forward panels finished in plastic mate- 
rial of pale rose and aquamarine, the walls above 
Keene cement dado are covered in green fabric, 
with flower basket embellishment painted on. The 
fabric is laid over rock wool. The ceiling is hard 
plaster painted canary yellow, with stepping trim in 
rose, grey and green. Seating is spaced 34 inches 
back-to-back. The Kroehler chairs are covered in 
coral veldur, while end standards are cream trimmed 
in coral. For the stage drapery, the color scheme 
is red for the curtain and lime-yellow for the val- 
ence and borders. The auditorium is illuminated 
entirely by downlights on two circuits, one for run- 
ning light, both for house lighting. Carpeting 
throughout is a Mohawk Wilton in solid dubonnet. 
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M@ The women's lounge (left) is a simply treated, spacious room off 
a corridor. Facilities of the Flower also include a cry-room, or nur- 
sery, and a party room, located on either side of the projection room 
(see windows of one of them in rear auditorium view above). The 
nursery is fitted out with high chairs and a play pen. The party 
room, which also has its forward wall glazed for viewing the pic- 
ture, is intended for use of groups which may wish to bring re- 
freshments to enjoy while watching the performance. Both rooms are 
equipped with loudspeakers cut into the theatre sound system. 
Projection is by Brenkert mechanisms, sound by RCA equipment. 
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THINGS SAID AND DONE AND THINGS TO COME MORE OR LESS CONCERNING THE SHOWPLAC: 











April Note on Drive-In Planting 


APRIL, bringing spring, 
has new meaning in the business of motion 
picture exhibition since the re-establishment 
of an outdoor theatre. Over most of the 
country it revives drive-in operations that 
have been hibernating since fall. And there 
is an aspect of these drive-ins related to the 
universal meaning of April. That would 
be the recovering of the earth in the green 
of grass and foliage. In the North this 
annual rebirth reaches deeply enough into 
human innards to be a thing of the spirit. 
Which makes it stock in trade to the drive- 
in operator. 

Trees, shrubs, lawn, flower beds—these 
are part of the drive-in equipment. Nature, 
if there has been wise choice and adaptation 
of site, may have installed much of it. 
Often, however, the operator has had to 
equip the property quite as he would buy 
carpeting and drapes and other environ- 
mental appurtenances for an indoor theatre. 

But in any case the designer ultimately 
is Nature. And there must be few drive-in 
operators of more than a season or two in 
the business who do not appreciate the 
difference between her and the people who 
service the installations of a regular theatre. 
She’s arrogant and stubborn. You do things 
her way er not at all. 

You can’t say, of course, that she doesn’t 
know her business. If things don’t turn out 
the way you wanted them, the trouble is 
likely to be that you didn’t know her busi- 
ness. That and the weather, which latter is 
something only the operator of an indoor 
theatre can do something about. 

Not many drive-ins have very much area 
devoted to lawn. Nothing is more appre- 
ciated by patrons who live in close-together 
houses and flats in cities. But a drive-in 
operator susceptible to headaches had better 
confine lawn areas to small conspicuous 
plots, instead of developing extensive bor- 
ders of grass. Lawns are expensive to start 
with, more costly to keep up. Approaches 
often need a neat sward of green. The 
operator who goes beyond his needs is 
asking for trouble, renewed annually. 

Every time we visit a drive-in in the 
North with a lot of evergreens we try to 
remember to ask the owner why. We 
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know, of course, that he could answer very 
reasonably that they are pretty. That reply 
would leave us without an argument except 
for the fact that there are many other 
plants just as pretty during the operating 
months which also would grow faster, are 
hardier to winter and spring winds, and 
might reach maturity in a size better suited 
to their purpose. 

Compared with most deciduous shrubs 
and trees, the so-called evergreens (coni- 
fers) grow slowly. But they keep at it (or 
soon fizzle out altogether). Maybe their 
growth to maturity will take longer than 
amortization ; some deciduous shrubs would 
have attained the desired effect much sooner 
and stayed like that. Evergreens display their 


Having a Look at What Makes . 
Constructive Public Relations 


AMERICA’S motion picture 
theatres are grossing several hundred mil- 
lion dollars more per year than before the 
war, and apparently they have a larger 
public than they had then; however, the 
approved observation is “business is way 
off,” and this has been so well publicized 
in statements available, and often ad- 
dressed, to the lay press that the customers 
“know” it, too. Possibly it has been hoped 
that at least the more sympathetic ones— 
they would be the older folk—would wag 
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advantages in winter. At northern drive-ins 
their ever-greenness is no advantage. 
A small group of pines or spruces, of 
their equivalent, make charming effects her 
and there. But we've seen long rows of 
dinky shrubs, planted only a few feet apart, 
that hardly made a splotch on the land 
scape, but which one day would spread out 
into each other’s way and traffic lanes, 
Deciduous shrubs — like honeysuckle, 
spirea, viburnum, to name only a few—— 
quickly make borders tall enough to figure’ 
impressively in the landscaping, and they 
therefore can be placed so that they will 
keep within bounds forever, which is prob- 
ably longer than most drive-ins will operate, 
No shearing, either. And in the spring, { 
or later, they will burst into a splendor of | , 
flower—something for the customers, espe- 
cially city folk, to thrill at. —GS... 





their heads and say to themselves, “It is 
such nice amusement. Too bad it is pass 
ing.” 

This represents PR of a sort. 

The kind of PR that stimulated the in- 
terest of the necessary millions was quite 
different. It was based, at the outset, on 
steady technical progress. It publicized 
this progress through theatres which, what- 
ever their functional faults, dressed the 
art according to its cultural claims—and ) assure 
aspirations. It was PR _ of glamorous | has en 
growth. It exaggerated—but in the par- bom Cor 
donable language of showmen. The exag- pe ‘. 
geration was pleasant to the ears, pleasant _ 
with the offer of something fine and roman- } traffic 
tic for the mass of people, who don’t like sfor sc 
to hear about defeat. Moreover, the mes- 
sage was supported by action. It cost a lot 
of money—but it was damn good PR. 

Rapidly motion picture exhibition grew 
into almost every nook and cranny of the 
nation with the distinction of a_recrea- 
tional service. Circuses, carnivals, stage 
troupes came and went, but the motion pic- 
ture theatre remained along with the drug 
store, the school, the: church, and “lover's 
lane” in Washington Park. Few activities 
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Faster Deliveries 


You don’t have to worry about mill delays. Through 
special production arrangements, prompt delivery of 
RCA Theatre carpet is more certain. 


Extra-Long Wearing 


mM You can’t beat these finest of Wiltons for extra years of 
service wear. They give more wear than you have 
ever experienced for the money. 

e in- ts can buy carpet custom-loomed for use in theatres. ; 

quite f requirements for long wear, your preferences in color, Beautiful Patterns, Gorgeous Colors 

1 “ need for arresting patterns—have all been transformed A wide choice of smartly styled theatre designs. Custom 

a Wiltons of outstanding durability, beauty and low price patterns loomed to your order receive personalized 

the 2ew RCA Theatre Carpets. ia as 

-and ) assure theatre owners of the best buy in floor covering, 3 Outstanding Grades 


rous }has entrusted its carpet requirements to the Thomas L. Headliner—Top Performer—The Showman 


par pn Company of Bristol, Pa., specialists in attractive con- 

ee) carpet—floor covering that has proved its wearability in Best Buy in Carpets 

man- } ttaffic areas such as theatres, hotels, and other public You'll instantly recognize the superior quality and 
like fSfor scores of years. exceptional value of RCA Theatre Carpet. 


mes fore you buy another yard of carpet, look at the RCA 


0d Carpet line now on display at your Independent RCA tia so is: agate x ee _ 
ew {¢¢ Supply Dealer headquarters. sais paar 7 

4 out Leedom Looms the Finest in Carpet for RCA 

f the Since 1865, Leedom has specialized in high quality con- v- 
crea: tract carpet in 27-inch (3/4) and 36-inch (4/4) widths. on 
stage Bk. : oe a TE 
drug v ee 

wer's THEATRE EQUIPMENT 
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RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT, CAMDEN. N. J. 














Atmosphere is empha- 
sized in the two top 
treatments. The new Fox 
theatre in Missoula, 
Mont. (above), exploits 
a Western theme in a 
modern-ornamental set- 
ting. The Atoz Amuse- 
ment Corporation's new 
Gothic in Englewood, 
Denver suburb, is forth- 
rightly fanciful. The Fox 
has 1050 seats, all 
Kroehler push-backs with 
coral metal finish and 
lime-colored fabric. The 
Gothic seats 726, also 
having Kroehler chairs, 
including 116 spring- 
back models in a loge. 





CONTRASTS IN AUDITORIUM FORM AND STYLING 








Functional in pattern, the auditorium of the Elmwood theatre in a new residential section of Providence, 
R. |., is of plaster finish in pastel shades, with walls in a series of splayed panels painted with light from 
reflector lamps concealed in the wainscot. The Elmwood has 1000 Heywood-Wakefield “Encore” chairs 
with bronze-finished end standards and blue fabric. 


Architects—Fox: Charles D. Strong, Gothic: 


Joe Lort; 


Elmwood: William Nelson Jacobs. 





are so well established in national habit as 
going to the movies. The film is now food 
and medicine of a kind. Kept inexpensive 
enough, it is a kind which, it seems safe 
to say, wouldn’t be easily given up. 

We now conceive, of course, that people 
could get it at home. Of the same com- 
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petence ? Perhaps; again, perhaps not. Any- 
way, relatively few people, the nation over, 
now have access to television facilities, 
whereas “business is way off” generally; 
so the ostensible decrease in theatre grosses 
can’t be conclusively charged to television. 

Pictures, it often is said, provide the 





answer. Make good pictures and you'll 
have good business. (Anyone come in who 
knows, right off, for sure, what a good pic. 
ture is?) ... All a “good” picture is, box. 
office-wise, is a picture most of the public 
likes, whatever that is and subject to 
change without notice. 

This immediately suggests that the ‘‘good 
picture” problem might be met by making 
a lot of pictures, supplying a big assort. 
ment. However, the industry has got away 
from that—been forced to, as a matter of 
fact, in effect by law. 





WHAT TO DO? 


It is questionable, however, whether the 
prosperity of motion pictures theatres gen- 
erally—and it was a get-rich-quick business 
for quite awhile—can be traced to a steady 
stream of “good” pictures. An average of 
competence to entertain, at the price, was 
probably all that the market ever supplied, 
A daily service must be like that. It is so 
with radio; it will continue to be so with 
television—and both of these arts are pretty 
shabby compared with even the _lousiest 
turkey that comes to the screen. 

Convenience, financially and physically, 
is a tremendous factor in the operation of 
a daily recreational service. Because of it, 
radio audience accepts “kerosene 
circuit hamatics’” and Joe Miller gags, 
with moronic advertising interruptions; 
and a smaller public is already accepting 
grotesque crudities from television. 

Motion picture exhibition, which aiso 
owes much to convenience, cannot match 
that of radio and television; but it could 
grow in that direction. Which would mean 
what? Well, for one thing, scaling the busi- 
ness to the maintenance of a low admission 
price. For another thing, acceleration of 
the trend away from centralized large 
units. (We know of a huge housing proj- 
ect in the Midwest—at any rate, in the 
talking stage—where the idea of one 1000- 
seat theatre was rejected for that of two 
500-seat units, each to be associated with 
commodity and service shops, so as to have 
them within walking distance.) Heavy 
traffic areas (except for the big city down- 
town showplaces) would be avoided, and 
there parking area would be ample and 
convenient. 








a vast 


TECHNICAL ADVANCEMENT 


These pages have had quite a bit to say 
about one aspect of such action in recent 
months—that of a larger image, substan- 
tially filling the arc of vision, allowing 
maintenance of setting (atmosphere of the 
story) without diminishing the focal ac- 
tion, all for the purpose of creating dram- 
atic impact. The idea also contemplates 
designing the auditoriums of new theatres, 
and revision of those of existing theatres, 
to get rid of the picture-on-a-wall, magic- 
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The Only 
Theatre Seat 
that Combines 
Push-Back 
Conveniences 
with Kroehler 
Lounge-Chair 
Comfort and 
Style 


3. Relax, chair slides 
back to normal, com- 
fortable position— 
no standing up, no 
inconvenience, 


2. Seated patrons 
need not stand—a 


1. Here’s the normal, 
comfortable lounge- 
chair position of the gentle movement cf 
Push-Back Theatre the body slides the 
Seat. seat back. 





KROEHLER Dah-Bach THEATRE SEATS 


The World’s Finest Theatre Seat 
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Leading theatre managers 
agree that only Kroehler 
Push-Back—with its 12- 
year history of proof-in- 
use—gives the four suc- 
cess qualities a theatre 
needs: 


PROVED ADVERTISING FEATURES 
Outstanding advantages of Push-Back 
Seats create valuable word-of-mouth 
advertising. 


PROVED COMFORT AND CONVENIENCE 


Thousands of comfort-conscious patrons 
heartily approve Kroehler Push-Back. 


PROVED BOX OFFICE APPEAL 
Push-Backs are real showmanship—per- 
manent salesmen that pay off at your box 
office. 


PROVED QUALITY AND DURABILITY 
Day in, day out, in hundreds of theatres, 
Push-Backs have proved sturdy, efficient, 
durable. 


Write or Wire Today 
Chicago 11, Ill. Los Angeles 7, Calif. 
666 Lake Shore Drive 2028 So. Vermont Ave. 
New York 18, N. Y. Dallas, Texas 
206 Lexington Ave. 2023 Jackson Street 
Canadian Theatre Chair Co., Ltd., 40 St. Patrick St., 
Toronto 2B, Canada 
















































lantern effect of prosceniums and screen a 
frames. If it is no more than idea, it at n 
any rate is a constructive substitute for 
worry and wailing. Submission of it js it 
predicated upon the idea that the motion js 
: 7 picture of the theatre is still capable of t] 
Do your posters pull their weight considerable technical progress of its own, i 
in ne the public to your enough to carry it yet farther beyond the . 
bx oe? hey wil delay | Gallenge of vole home edges |S 
: mi : It is an old observation of this industry : 
‘play-up” the attraction value of that the business has always followed th ; 
posters. Available in lustrous : ’ Pi s 
stainless steel or heavy alumiliced art. Its technologists are aware of various t 
aluminum (natural, bronze or channels of further development. Now 
color) and built to any size. Con- would seem to be a good time to explore I 
structed to last a lifetime, they energetically the possibilities for technical 
are weatherproof, tamperproof advancement. Or would it be better to 
and trouble free. Fluorescent and wait until home television is nation-wide, ' 
black light lamps are inter- reproducing feature films of its own? | 
changeable in illuminated 
models. Write today for fur- TV VERSUS TV? 
ther information. 
Technical preoccupation with theatre ' 
television represents an attempt to fight 
television with television. The writer of ; 
these lines is one of those who believes the 
' public cares not a tinker’s damn how the 
OTHER PRODUCTS at picture gets on - ge It’s what gets ; 
Complete porcelain and stainless steel fronts = there that counts. As a supplementary at- 


. Marquees . . . signs . . . box offices .. . 


poster cases, aluminum and stainless steel . drive-in traction, equivalent to a stage presentation, 


signs . stainless steel doors and frames . Snack-Kar. ‘ and occasionally (in some theatres, perhaps 

——_” D ie : fewer than many folks now think!) supply- 

= ~ gil ing a fight or a ball game, television could , 

- fF OUMOCKL an0 sons g a fig game, televisis | 


oars 
a strengthen a theatre program a little, for 


2159 S$. KINNICKINNIC AVE MILWAUKEE 7, WISCONSIN 





at least awhile. But “the play’s the thing” 
and our motion picture theatre establish- 
ment, in competition with home television, 
is pretty likely to prosper or to peter out 
according to the relative merits of its prin- 


The ONLY cipal dramatic performance. 
The play is Theatre. It is sometimes 
Al aa C re) Bye >] t T ? o my i Sap 4 said that people will always go out to the 


me movies because they want to get away from 
designed especially for 


home. There would seem to be some truth 
I £ 4 in that—they go out to drink beer when 
theatres! ay they could more easily and cheaply have 


it at home. But people have a lot of places 


: Pn to go today when they want to get out of 
N | | the house. The theatre gets “em when they 
—“ a want to see a show. 

A To be sure they have had shows in the 





home for over twenty years, many of them 
exploiting celebrities of the theatre. A 
whole generation has grown up schooled in 
the entertainment format of the radio with- 
out serious threat to the theatre. To the ex- 
tent that television assumes some of radio’s 
function, it may reasonably be expected to 
settle down to radio level competitively. 
But as we have previously observed, it 
is as a dramatic story teller, and particu- 
larly in its ability to employ the technique 
of the film, that home television bears upon 
the decisions of the theatre business. 
Opposing this little show in a_ living 
room box, however, is the obvious privi- 
lege of the theatre to portray a story in 4 
manner that creates a convincing illusion, 
that gives full scope to the talents of the 
performers, that allows the material to ex- 
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ert its due dramatic impact. It is a formid- 
able advantage which technical progress 
might well make commanding. 

And two things outside the performance 
itself contribute to the illusion thereof— 
one, an environment in “higher key” than 
the common surroundings of daily life; the 
other, a group largely composed of strang- 
ers, which gives the individual a certain 
“psychological privacy” along with the 
stimulation of group response. ‘Tricky 
stuff? Real factors, just the same. Of such 
things is Theatre made. 


MODERNIZATION AS PR 


Natural advantages, and the prospects 
produced by their energetic exploitation, 
hardly call for negative public relations— 
or, for that matter, merely a defensive kind. 
If the cue were to be taken from the good 
years of growth, this thing called PR 
would start with (1) pursuit of improve- 
ment in the art, and (2) making theatres 
realize and reflect the superior competence 
of that art. 

How much reseating is being done ? How 
much obsolete projection and sound equip- 
ment is being replaced ? What is being done 
about the miserable acoustics of many the- 
atres? In how many theatres is something 
at last being done to make the performance 
visible without two hours of gymnastics? 

The situation would seem to call for fur- 
ious activity of these and other kinds cal- 
culated to heighten theatre appeal. 

Drive-ins apparently have proved the 
need for a special type of recreational serv- 
ice. Here again one may observe the po- 
tency of convenience. Having that quality, 
plus appeal of the outdoors, their needs 
must have peculiarities of motion picture 
exhibition which represent adaptation to the 
medium rather than natural aptitude for it. 
But at least sometimes, people will take 
second or even third best simply because it 
is handier than what they really want. In 
this respect drive-ins share an advantage 
with home entertainment. 

Seating comfortably built and arranged, 
air-conditioning, walking distance location 
or sufficient parking facilities—these plus 
a technically superior performance form the 
material of constructive public relations for 
the regular theatre. 

Slogans of desperation just don’t seem to 
this scribe to be the answer. —G. 8. 

e 
ADD DRIVE-IN IDEAS: R. A. Noret, owner of the 


Sky-Vu drive-in at Lamesa, Tex., operates his out- 
door theatre the year around. But they get cold 
nights sometimes in his parts, so what's he do but 
build himself an enclosed auditorium. He calls it 
a "Ramp House," and folks drive in as usual, but 
get out of their cars and take seats inside, where 
it is warm, and witness the picture program pro- 
jected there. The auditorium has 220 Griggs the- 
atre chairs. . . . And at Galveston, Tex., an 800- 
car drive-in being built by Galveston Theatres will 
have a miniature golf course. Another thing: In 
providing in-car heaters, an attachment will be 
included for heating baby’s bottle right in the car! 
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Now you can choose a 
name and attraction sign 
that fits your theatre, your 
location, and your pocket- 
book. Offered for your 
consideration is not one, 
but twenty-one plans, orig- 
inated by Poblocki and 
Sons, specialists in theatre 
front construction for over twenty- 
five years. 


* LARGE 
* MEDIUM 


* SMALL 
DRIVE-INS 


Here are signs designed to fit any 
size drive-in, and all offer the ut- 
most in attraction and visibility. 
Maximum use and minimum up- 
keep are built into every sign, 
from the tamper-proof “no-glass” 
economy models for small layouts 
to the most striking towers. 


LOW ERECTION COST 


All signs can be erected by local 
labor. Structure and engineering 
blueprints are furnished. 


Send today for new lavish cata- 
logue and see for yourself the ex- 
clusive patron-pulling selection of 
21 drive-in signs — designed to do 
your best advertising. 









Patrons won’t miss a scene; 
you won’t miss a sale, when 
the Snack- Kar takes re- 
freshments to every car. 
Your profits will soar when you 
sell warm popcorn and hot dogs, 
refrigerated cold drinks and ice 
cream as well as candy at the car 
door. 


The Snack-Kar brings back $90 
in profits for every $150 pay- 
load it takes in. You'll 
want this profit builder in 
your outdoor theatre and 
recreation area. 


Poblocki and Sons 

2159 S. Kinnickinnic Ave. 

Milwaukee 7, Wisconsin 
Please send me the new “Designed for 

Drive-Ins” catalog ( ) Further infor- 
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! 

mation on the ‘“‘Snack-Kar” (_ ) Litera. 1 
J 
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ture on other productsS ( ) ssscceveces 
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WITH THE STRONG MIGHTY “90” YOU 
CAN HAVE REALLY BIG PICTURES 








The Strong Mighty “90” 75 to 130 ampere Reflector Arc Lamp with exclusive Ligh- 
tronic Automatic Focus Control projects a tremendous volume of light (21,000 
lumens at 90 amperes)—more than is required for the largest screen. 


Forced air cooled feed mechanism. Low operating temperatures. 
Bi-Metal Lightronic Tube controls both carbon feed motors. Simple 
feed rate adjustment. 


Big 16% inch reflector matches high speed f1.9 lens. 
Air stream arc stabilization. 


Unit construction permits instant removal of major components. 
Rugged burner mechanism. 


Complete combustion of black soot. White deposit on reflector 
prevented. 


USE COUPON NOW! 


e 
THE STRONG ELECTRIC CORPORATION 
© 1 City Park Avenue Toledo 2, Ohio 
e 
( ) I would like a demonstration of the Strong Mighty ‘‘90’’ in my theatre, 
& without cost or obligation. 
€ Please send free literature on the ( ) Mighty “90; ( ) Mogul Lamp; 
( ) Utility Lamp; ( ) Strong Arc Spotlamps; ( ) Strong Rectifiers; 
( ) Strong Reflectors. 
e 
NAME 
& 
THEATRE 
e 
e STREET 
@ CITY & STATE 
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A DEPARTMENT ON PROJECTION & SOUND REPRODUCTION EQUIPMENT 
& METHODS FOR THEATRE OWNERS, MANAGERS and PROJECTIONISTS 





"No other art or industry in the world narrows down its success to quite such a needle's eye as 


that through which the motion picture has to pass—an optical aperture—in the continuous miracle of 


the screen by a man and his machine, the projectionist and his projector." 


TERRY RAMSAYE 








A Basis for Judging Your 
Lamp-Projector Efficiency 


By GIO GAGLIARDI 


Assistant Chief Engineer of 
Sound, Projection and Maintenance, 
Warner Theatres, Newark Zone 


HIGH - SPEED _ projection 
lenses have been available in short focal 
lengths for quite some time and now are 
being produced in the 
focal lengths and 
larger barrel diameters. 
In order to accommo- 
date these new lenses, 
the projector manufac- 
turers are now making 
their equipment able to 
hold the lenses of 
4-inch diameter. The 
optical companies could 
produce, were it prac- 
tical to-do so, lenses in short focal lengths 
with speeds as high as f 1.0 for standard 35 
mm film projection. 

Today, lamphouse optical systems, espe- 
cially in the 16-inch reflector types, have 
reached a speed of f 1.9, and may not stop 
there. It seems a very good idea therefore 
to study the functions of these new pro- 
jection lenses and lamphouse optical sys- 
tems, and their relationship to screen light. 

In the motion picture projection system, 
a source of intense light is focused by an 
optical unit upon the projector film aper- 
ture gate, then the aperture gate is focused 
upon the screen in the auditorium (as 
shown in Figure 1). The source of light 
A, which is normally an incandescent car- 
bon crater, is collected by a condensing lens 
or mirror reflector B and focused as an en- 
larged image at the film aperture C. The 
light at the film aperture C now becomes 
a new source which is collected by lens D 
and is focused as an enlarged image at 
screen E. As may be seen from the 





GIO GAGLIARDI 
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sketches points 4, C and E are focal posi- 
tions of the whole projection system and 
therefore are conjugate to one another. 
Figure 1 shows the path taken by the 
light rays from the theoretical center of the 





























FIGURE 3 





carbon crater to the center of the aperture 
gate and to the center of the screen. 
Figure 2 illustrates the path of a ray 
from the extreme edge of the crater to the 
corner of the aperture plate and to the 
corner of the screen. 
Figure 3 shows the outline of the whole 





Lorraine Carbons lead in Screen 
Light brilliance. The light is 
evenly distributed to every cor- 
ner of the screen. 


Economy 1... LAMP MAINTENANCE 
—New copper-coating process now de- 
signed to eliminate pitting of mirrors. 
The copper coating does not strip back 
but recedes in minute bead form. Hence, 
mirror replacement and re-surfacing costs 
become negligible. 


Economy 2... SAVING IN CARBONS 
—Lorraine Carbons burn at a slower rate, 
giving a steadier, more even light distri- 
bution on the screen. 


Economy 3... CURRENT CONSUMP- 
TION—Lorraine Carbons produce more 
light at lower amperages. 


Lorraine Carbons are now cello- 

phane-packed to insure an air-tight 

moisture-proof product. 

FOR ANY LAMP... ANY SIZE 
THEATRE OR DRIVE-IN 


Write for distribution data. 


CARBONS, INC. 


BOONTON, NEW JERSEY 


NEW YORK: 234 WEST 44th STREET 








A FINER 


PROJECTION LAMP 
FOR BETTER THEATRES 


No projection lamp made will pro- 
duce more light than the New Ash- 
craft C70 at comparative currents. A 
precision built — wide range — 40-65 
ampere lamp — capable of projecting 
a brilliant picture in all theatres, 
large and small. 

See your Independent Theatre Supply 
Dealer or write factory direct for full 
information. 


C. S. ASHCRAFT MFG. CO. 
36-32 38th St, L. §. City, N.Y. 
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RUTH I. SMITH— Manager, 
Miami Drive-In Theatre, Dayton, 
Ohio—says: 
“My patrons tell me that we 
have the finest sound in the 
Dayton area and that is why 
they like to come to the Miami 
Drive-In Theatre. Of course, 
RCA Service keeps the system 
at peak efficiency.” 
To get the benefits of RCA Service— 
write: RCA SERVICE COMPANY, 
INC., Radio Corporation of America, 
Camden, N. J. 
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NOW SPECIALIZING 
IN REFRESHMENT 
SERVICE FOR 


RIVE-IN THEATER 








bundle of light rays from the crater through 
the whole aperture to the full area of the 
screen. 


THE LIGHT TRAIN 


Now let us try to analyze what happens 
in the transmission of light from source 4 
to product E—the image on the screen. 

The ideal source of light, as far as opti- 
cal convenience goes, would be a source 
large enough to cover the whole film aper- 
ture and located as close to the aperture as 
possible. If this theoretical source provided 
even illumination all over its surface, then 
the only optical unit to contend with, would 
be the projection lens. It could then be 
argued that the larger the lens aperture, 
the greater would be the total amount of 
light delivered to the screen; and if this lens 
were very thin, the lens aperture would 
equal the lens diameter and then the light 
on the screen would not vary more than 
5% between the center and the corner of 
the screen. 

These, of course, are entirely ideal and 
theoretical conditions which can only be 
approximated. Unfortunately, no source 
of light even remotely approaches such con- 
ditions. Available sources that are bright 


let us assume that the film aperture 1s not 
a rectangle with a diagonal of one inch, but 
that it is a circle with a diameter of one 
inch. Now then, in Figure 4, the light from 
a circular carbon crater A, which is 0.185 
inches in diameter, is collected by a re- 
flector B, which is 16 inches in diameter 
and focused at the film aperture, which is 
one inch in diameter. ‘Thus this optical 
system has a magnification of 5.4 times. 

This value is computed by dividing the 
distance BC by the distance BA and is said 
to be the magnifying power of the ellip- 
soidal reflector shown in Figure 4. 

Now remember that the actual light 
spot focused against the film aperture is 
larger than the Diameter DE, because the 
total incandescent area of the carbon is 
greater than 0.185 inches; but this outside 
zonal area is of much lower brilliancy and 
therefore has to be discarded. 

Let us then limit ourselves to a cone of 
useful light whose base is the area formed 
by the reflector, and whose truncated (split 
lengthwise) tip is formed by the film aper- 
ture, which in this case we said would be 
considered as a circle 1 inch in diameter. 
Since DE is the focal plane of the reflector, 
then all the separate rays which come from 
the reflector will cross in this plane and will 




















FIGURE 4: Representation of a large-reflector projection optical system, 
drawn approximately to scale. A is carbon crater; GBF the reflector, with 
O as central point in line with the rim (on a chord of the reflector circum- 
ference). HI inscribes the limits of the projection lens. JK is the limit of light 
through the gate. GD and FE indicate the limit of light beam from the reflec- 
tor, while DE indicates the diameter of light beam at the film gate. See text. 

















enough are not only tremendously hot, but 
are also physically too small, so the science 
of optics has to be called upon to bridge the 
gap. 

To get away from the danger due to 
heat, the source of light (the carbon arc) 
is moved away from the film in the aper- 
ture. To overcome the difficulty due to 
the insufficient size of the source, an opti- 
cal device (lens or mirror) can be used 
which will magnify the source to the re- 
quired size so as to fill the film aperture. 
This magnification, however, cannot be 
accomplished without having a reduction 
of the relative intensity between the orig- 
inal source and its image at the gate. 


ARC IMAGE FOCUS 


For the sake of simplification, and since 
most optical systems are circular in shape, 


form an inverted cone of light on the lens 
side of the film gate which will be in exact- 
ly the same pattern as the cone on the 
other side. 


THE MIRROR-LENS TEAM 


Figure 4 has been drawn approximately 
to scale. It represents a large reflector type 
lamphouse and a_ high-speed projection 
lens. The diameter of the reflector FG is 
16 inches. The distance from the rear of 
the reflector to the film aperture BC is 35 
inches. The distance from the rear of the 
reflector to the positive carbon crater BA 
is 6.5 inches. The distance from the re- 
flector (at a point in line with the rim) to 
the aperture plate OC is 31.375 inches. 

The projection lens HJ is shown as a 
single element for simplification. This con- 
dition is not absolutely correct because 
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actual projection lenses are made up of 
many elements and have barrel mounts of 
considerable lengths which actually have 
a definite deteriorating effect on the screen 
light. This effect will be discussed later. 
Anyway, the projection lens H/ has a focal 
length of 4 inches, and a clear diameter of 
2 inches. 

Let us take the cone of light GCF. This 
is a reproduction of the center of the carbon 
crater upon the center of the film aperture 
and produces a cone of light HCI, which 
completely fills the lens aperture. The 
speed of the lens for this particular condi- 
tion is CZ divided by HI, or 4 divided by 
2, which gives f 2.0. And the speed of the 
reflector for this same point would be OC 
divided by FG, or 31.375 divided by 16, 
giving f 1.96. 

For the center of the crater, the center 
of the aperture, and the center of the screen, 
the speed of both the reflector and of the 
projection lens are thus well matched. 
However, let us look at the relationship 
between the lens and the total cone of light 
coming from the film gate. 

If we take a section through the lens, we 
will see that the light from the reflector 
through the gate forms a cone whose base 
diameter is JK at the lens, and whose 
truncated tip diameter is DE at the film 
gate. But JK is a larger diameter than HI, 
therefore a good deal of the light coming 
through the outer areas of the aperture 


from the reflector is not completely trans- 
mitted by the lens. 

Let us assume that we increase the lens 
stop diameter to equal JK. Now the full 
cone of light sent out by the f/1.96 reflector 
should be accepted by this new lens aperture 
and transmitted to the screen. The speed 
of this larger lens would have to be about 
f/1.23 (This value was scaled off the draw- 
ing and computed by dividing the distance 
JK by CZ). Although the increased speed 
of the lens JK would increase the total 
amount of light delivered to the screen, it 
is doubtful if the intensity at the center 
would be changed. The greatest effect 
would be to increase the level of illumina- 
tion at the side and corners of the screen. 


EFFECT OF MATCHED SPEED 


The reason for the above is as follows: 
Cone HCI, which comes from the center 
of the aperture, will continue to be accepted 
by the larger lens; but since the dimension 
of the base of the cone will not change, the 
intensity at the center of the screen will not 
change. Cone HDM coming from the 
corner of the film gate, however, will be 
changed to Cone JDM for the new lens. 
The base for this cone will be increased 
from HM to JM and therefore the light 
at the corner of the screen will be in- 
creased proportionately. 

It can be seen from the sketch that the 





POWER FAILURES 
COST YOU 
MONEY and PATRONS 


A Motor Generator 
Set with ‘Built in 
Electrical and Motion 
Picture Experience” 
to Meet Today’s Ex- 
acting Requirements. 


a 
ESTABLISHED IN 1889 

















— 


f/2.0 lens is fast enough to collect the full 
amount of light projected through the 
center of the film aperture by the f/2.0 re- 
flector. However, it is not fast enough to 
collect all the light rays from the reflector 
when these rays are shifted from the center 
of the film aperture towards the edges. In 
order to utilize these lost light rays, a faster 
lens becomes necessary. 


MINIMUM PROJECTION LENS SPEED 


From the above discussion we can then 
conclude that in order to obtain the max- 
imum screen center light from a reflector 
lamp optical system, the projection lens 
should be at least as fast as the lamp optics. 
And then in order to increase the screen 
side and corner illumination, the projection 
lens should be faster than the lamp optical 
system, 

For example, where the lamphouse 
optics have a speed of f/2.3, a lens of the 
same speed would produce the maximum 
illumination at the center of the screen, 
with a possible side-to-center ratio of 55%. 
This ratio can normally be improved only 
by forming the crater image closer to the 
lens, but this operation reduces the illumin- 
ation at the center quite a considerable 
amount. However, by changing the projec- 
tion lens to an f/2.0, the original maximum 
center illumination could be maintained 
and the side to center ratio could be materi- 
ally increased. 











-BUILT ON A BUSINESS CREED 


QUALITY ° 


SERVICE e« RIGHT PRICES « COURTEOUS TREATMENT 


Stedypower is for direct current operated arcs. - 
Vibration eliminated ey rubber-in-shear mounted base. 
For Suprex Arcs in various ratings and voltages. 
A generator set for every requirement. 


THE IMPERIAL ELECTRIC COMPANY. 
Factories: Akron, Ohio e Middleport, Ohio | 
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The Booth 


AND ITS PEOPLE 








LEONARD ALBEE, projectionist at the 
Center theatre in Hartford, Conn., for the 
past four years, recently resigned to attend 


the RCA Television School in New York. 
EVEN IN INCH . elevisio ys ool in Ww 


FOCAL LENGTH! 


PauL PATTERSON and HARRy 
MicH ae Ls have replaced the late CHARLES 
REED and JAMEs LEONE in the booth at 
the State in Harrisburg, Pa. Mr. Reed, 
whose career in projection had begun in the 
earliest days of the industry, and Mr. 
Leone died within five days of each other. 
Messrs. Patterson and Michaels were for- 
merly at the Rio in Harrisburg. 








The newest projectors can take 
larger lenses. Here is the lens designed 
specifically to achieve top performance with these & 

modern projectors—the sensational four inch diameter Super Fil _— . till “kt + yy 
Snaplite. Speed of {/1.9 from 5 through 7 inch focal lengths, in im mutilation is sti par 
\ inch steps. CHARLES A. CHRISTOPHER, chief pro- 


MORE LIGHT ...the four inch di- 
ameter Super Snaplite gives you an 
£/1.9 lens in focal lengths as long as 
7 inches! 


LONG LIFE .. one piece mount, 
specially sealed lens elements, ano- 
dized finish that cant flake off — all 
spell longer, top-notch performance 
for the four inch diameter Super 
Snaplite! 


SHARPER PICTURES. ..c true 
anastigmat lens for longer throws — 
the four inch diameter Super Snaplite 
produces pictures wire-sharp right to 
the very corners! 


HIGHER CONTRAST... anti- 
reflection coatings further enhance 
the brilliant, crisp, sparkling pictures 
projected by the four inch diameter 
Super Snaplite! 


jectionist at the Lyric in Stuart, Fla. And 
well it might from the clips he sends along 
with a letter deploring what he sees as 
some complacency over such vandalism. He 
cites the regular arrival at the Lyric of 
prints containing “punch holes as big as 
your thumb,” and of film cans “so badly 
damaged you have to be a safe cracker to 


get in one.” He adds: 

“The projectionist is handed a can of 
film and is supposed to be a magician when 
it comes to putting the picture on the 
screen. The projectionist is not only the 
showman who gets no applause, but he is 
the forgotten man of the theatre.” 

At the same time Mr. Christopher indi- 
cates he is aware of many sympathizers 
with his protests, his letters to this publica- 
tion having brough him reports of similar 
experiences from projectionists “‘as far away 
as Pennsylvania and Ohio.” 

He also tells of receiving a film can 
having this notice pasted inside: ‘Hole 
punchers and film mutilators—join the con- 
ductor’s union while the charter is open.” 

Probably nearly all projectionists would 
agree that if there ever had to come a time 
when bad film prints could not be tolerated, 
this—in view of the issues now before the 
industry—is emphatically it. To put Mr. 
Christopher’s urgings in a little stronger 
language: Give ’em hell, boys. 


Four inch diameter Super Snaplites are available, to order, in focal lengths 
from five up through seven inches, in quarter inch steps. In all these focal 
lengths the true effective speed of {/1.9 is maintained. Four inch diameter 
Super Snaplites are also available, to special order, in focal lengths longer 
than seven inches, at somewhat slower speeds. 


Get the full facts of this superlative new lens 
now—write for your copy of Bulletin No. 209 today! 


“You Gel the Most Uniform Light With Super Frafilite” 








oe 
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Make “The Needle’s Eye” your projection round table. 








- 

Two-Can- Live -as-Cheaply-as-One De- 
partment: MicHAEL MASSELLI, chief pro- 
jectionist at the Webb Playhouse in 
Wethersfield, Conn., and Miss Lee Totedo 
of Hartford, who is a singer, will be 
married in the traditional month of June. 
. . . WALTER RayMonpD TINNEY, JR., 
San Antonio, Tex., projectionist, and Miss 
Anna Lea Hiller of Cuero, Tex., were 





DISTRIBUTED ONLY BY 


AUTHORIZED LEADING 
THEATRE SUPPLY DEALERS 


Monufactured by HEYER-SHULTZ, INC. Cedar Grove, N. J. 
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IT’S THE BEST 
YOU CAN BUY! 










This is one time you 
can buy the very best 
there is... AND GET THE 
BIGGEST VALUE! It’s the first 
economy-priced speaker 


that gives you 
all these features: — 


Weather-defiant design:—it will play in a 
cloudburst. Perma-Luster finish: — outlasts 
others by years. Super cushioned, spring- 
loaded, speaker unit mounting: — built to 
take abuse. Amber-Glo Plexi-glass dome 
light. New post light. New built-in speaker 
hanger. New easy-mounting coupling unit. 
New type volume control from full-on to 
full-off. And the finest, clearest tone you’ve 
ever heard! 


IN-A-CAR 
SPEAKER 





“Everything for the Drive-In Theatre” 
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TELESEAL 


curs 


DRIVE-IN 


Not only is TELESEAL the most ef- 
ficient low cost cable for under- 
ground use, but it costs less to 
install, because you can bury 
TELESEAL directly in the ground, 
even in damp locations, without 
conduits or other protection. 
TELESEAL is made like a miniature 
submarine cable with a tough, 
long-wearing neoprene jacket for 
extra protection. TELESEAL also is 
provided with lasting adhesion of 
the inside rubber insulation to the 
conductor by means of Teleplate,* 
a Whitney Blake exclusive process. 


TELESEAL 


FOR ECONOMICAL, EFFECTIVE, 
LOW-COST UNDERGROUND 
SOUND TRANSMISSION 


For further information, see 
your theatre supply house or 
your local Graybar warehouse. 


*Copyright 


WHITNEY BLAKE 
COMPANY 


NEW HAVEN 14, 
CONNECTICUT 











married recently in Alamo City. Both Mr. 
Tinney and his father are members of 
Local 407. 

. 

The Booth’s poetry editor (that isn’t 
his only job, of course), recently received 
this tribute to the motion picture from 
Donald Coffey, projectionist at the Gem 
theatre in Chester, II1.: 


Music and laughter is brought to you 
From MGM and Warner ,too; 
RKO is tops for chills and spills, 
Monogram brings your double bills! 
The best in Westerns from R. P. C., 
Paramount brings your mysteries. 
These lines are to show you what | mean: 
Keep on watching your movie screen! 
e 
JoHN HEMMINGER, 67-year-old projec- 
tionist at the Family theatre in Des Moines, 
Ia., recently suffered a broken arm when 
thrown from a ladder during a windstorm 
while changing the theatre’s attraction ad- 
vertising letters. 
® 
Local 257, Ottawa, Ont., has re-elected 
all officers for 1950. They are JAMeEs P. 
McGuzrg, Capitol theatre, president; W. 
H. HartNeEtTT, Regent, business manager; 
A. B. ZuMe_r, Capitol, secretary-treasurer ; 
SaM VENTURA, Elgin, sergeant-at-arms. 
Trustees are C. DaGeNats of the Rideau, 
and Ep Fretps and Lorne Simpson of the 
National Film Board. 


GENERA Garcia of the Empire theatre 
in San Antonio, Tex., has been elected 
president of Local 407, succeeding GorDon 
Dyer. The 1950 business representative 
is now JOHN DENNISs, in place of WIL- 
LIAM KEELER. 

& 

Add sidelines: J. V. Munpcg, St. John, 
N. B., projectionist, supplies and installs 
stage lighting equipment for amateur shows 
in his home area. He also is associated with 
W. H. Cuase, St. John projectionist for 
37 years, in a projection equipment and film 
sales and rental business. 

. 


CHARLES COHEN has closed up his 
theatre supply business in Philadelphia to 
devote all his time to projection. 

- 

Harry Irvinc, Philadelphia projec- 
tionist, is also holding down the job of 
recording engineer for the Keystone Record 
Company in that city. 

e 

Maurice E. CALpwELt and MILton 
C. MILter recently celebrated the 25th 
anniversary of their joining the projection 
staff at Loew’s theatre in Harrisburg, Pa. 
They started their careers in projection, 
however, when crank cramps were an oc- 
cupational malady. Now the Loew’s pro- 
jection staff also includes CLARENCE Rupy, 
SaM RuBIN and GEORGE BENTZEL. 





Spacious and neat booth of the Ross theatre in Evansville, Ind., showing the recent installation 
by Ger-Bar, Inc., Indianapolis theatre supply dealers, of Motiograph projectors and sound 
equipment, also Strong Mogul lamps, which are supplied by a Motiograph motor-generator. 
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THEATRE SUPPLY 





ADVERTISERS 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Reference Adv. 

Number Page 

|—Adler Silhouette Letter Co............. 45 
Changeable letter signs. All dealers. 

2—American Mat Corp.................% 43 
Rubber mats and matting. Direct. 

3—American Seating Co.................. 34 
Drive-in stadium seating. NTS and direct. 

4—Anemostat Corp. of America........... 6 
Air diffusers. Direct. 

5—Ashcarft Mfg. Co., C. S................ 24 
Projection are lamps. Unaffiliated dealers. 

6—Automatic Devices Co................. 33 
Floor pulleys (GA), curtain tracks (6B). Unaf- 
filiated dealers. 

7—Ballantyne Co., The................000. 8 
Amplification systems for drive-in theatres. Un- 
affiliated deairs. 


8—Breuer Electric Mfg. Co................ 35 
Vacuum cleaners. Authorized deairs. 

9—Carbons, Inc. 
Projection carbons. Franchise dealers. 

10—Chicopee Mfg. Corp. of Ga., Lumite Div. 11 
Plastic upholstery materials. Direct. 

1I—Cretors & Co., C 
Popeorn machines. Authorized a) 

12—Drive-In Theatre Equipment Co., 10 
In-car — and talk-back poy mee 
ized dealers. 

13—Droll Theatre a 35 
Projection carbons. Direct. 

14—Elizabeth Iron Works................02- 35 


Prefabricated steel screen towers for drive-in 
theatres. Franchise dealers. 


I5— F & Y Building Service, The........... 45 
Architectural design and building service. 

16—Forest-Harrison, Inc. ...............40.. 36 
Rectifiers. NTS and unaffiliated dealers. 

17—General Electric Co., Electronics Dept... 3 
In-car speakers. Direc’ 

\8—General Register Bie Riad oe hos os eee 40 


Ticket issuing machines, (18A nd itrel 
box for drive-ins (18B). All d Deal ‘onion 


19—Goldberg Bros. ............... 34, 35, 36 
Box-office Ng eed one (19A), rewinders ‘(19B), 
reels (19C). 

20—GoldE einai 7 SSS cree 45 
Film rewinders. All dealers. 

2!1—Griggs Equipment Co.................. 8 
Auditorium chairs. Direct. 

de—Pieyer-Shuliz, Ine. .........scccccccess 26 
ney projector are reflectors. Dealers marked* 

23—Heywood- Wakefield Bio sich 's. ois. vuis 12 
Seiaiiats chairs. Unaffiliated dealers and di- 

24—Ideal Seating Co..................0005 7 
Auditorium chairs. Unaffiliated dealers. 

25—Imeprial Electric Co., The.............. 25 
Motor-generators. Direct. 

26—International Projector Corp... 2 
Projectors (26A), sound equipment (26B), “NTS. 

27—King Amusement Co................... 37 
pean equipment for drive-in theatres. Di- 

28—Knoxville Scenic Studios, Inc............ 34 
Interior decoration. Direct. 

29—Kollmorgen Optical Corp............... 26 
Projection lenses. NTS and all dealers. 

30—Kroehler Mfg. Co..............0...055 19 
Auditorium aon. Direet and unaffiliated dealers. 

3l—LaVezzi Machine Works................ 34 
Projector parts. All dealers. 

32—Maier-Lavaty Co. ............0.00 000s 37 
Uniforms. Direct. 

33—Motiograph, Inc. ..............0..000. 33 


Projectors (33A), ge are lamps (33B), 

motor-generators (33C), sound equipment (380), 

In-car speakers (aE, ’ Unaffiliated dealers. 
34—National Carbon Co., 
Projection carbons. All dealers. 





Ad 


Reference Adv. 

Number Page 

35—National Sunper Service Co., Inc........ 43 
Vacuum eleaners. All dealers. 

36—National Theatre Supply ............ 20, 27 


Unit air conditioners (36A), in-car speakers 
(36B). 


37—Novelty Scenic Studios, Inc............. 37 
Interior decoration. Direct. 

Ce ee 20, 21 
Display frames (38A), marquees (388). portable 
snack bar (38C). All dealers and direct. 

39—Radio Corp. of America............... 17 
Carpeting. Dealers marked". 

40—RCA Service Co.......... 24, 34, 36, 37 
Projection maintenance service. 

Fe ee ee, 10 

Motor-generators, Direct. 

42—S, 0. | 5. Ce Cinema Supply Corp........... 42 

aiccieane +4 PMR ee tad ers) Deica 4 
Sereens. PF. dealers. 

44—Simonin's Sons, C. F............-200000% 45 
Popeorn seasoning. Direct. 

45—Sportservice, Inc. ..............-.0.06. 24 
Concession service. 

46—Strong Electric Corp., The.............. 22 


Projection are ror (6A), rectifiers, (46B), re- 
flectors (46C). All dealers 


47—Telesonic Theetveghene SR a tris nie 10 
Hearing aids. Direct. 
48—Theatre Managers Institute............. 34 


Correspondence course in theatre management. 


Po eee AE = RE Te Se ey 37 
Curtain controls (49A), curtain tracks (49B). 
Franchise dealers. 

50—Vocalite Screen Corp.................. 34 
Screens. All dealers. 

51—Wagner Sign Service, Inc............... 5 
Changeable letter signs. Unaffiliated dealers. 

52—Wenzel Projector Co,.................. 6 
Magazines (52A), projectors (528), projector 
bases (52C). Unaffiliated dealers. 

ee 32 
Foreign di butors, 

54—Whitney-Blake Co., The................ 28 


Non-conduit speaker system cable for drive-in 
theatres. Distributor: Graybar Electric Corp. 


55—Williams Screen Co.................06. 33 
Sereens. Direet. 























EDITORIALLY 


MOTOR-GENERATOR, page 31. 


Equipment for supplying the projection arc, in- 
troduced to the theatre market by J. E. Robin, 
Inc. Postcard reference number 41. 


FLOOR MACHINE, page 31. 


Compact, highly mobile model for scrubbing, 
waxing and otherwise maintaining all types of 
floors, manufactured by Breuer Electric Manufac- 
turing Company. Postcard reference number E56. 


LONG FOCAL LENGTH LENSES, page 31. 


Projection lenses of £/2.0 in focal lengths from 
6 through 12!/2 inches, marketed by PAR Prod- 
ucts Corporation. Postcard reference number E58. 


SMALL POWER PLANT, page 31. 


400-watt equipment adapted to emergency 
lighting and special drive-in applications, manu- 
factured by D. W. Onan & Sons, Inc. Postcard 
reference number E6l. 


IN-CAR SPEAKERS, page 32. 

Five new models of drive-in speakers, three with 
special disconnection feature, manufactured ty 
Teca Manufacturing Corporation. Postcard refer- 
ence number E59. 


AUDITORIUM CHAIR, page 33. 


New International model with long contour back 
and fabric maintenance features, announced by 
RCA, distributors. Postcard reference number 39. 


COUNTERFEIT DETECTOR, page 36. 


Device designed to reveal fraudulence of coun- 
terfeit bills, announced by Stanat Sales. Postcard 
reference number E62. 


ASBESTOS-GLASS FABRIC, page 36. 


Drapery material woven of asbestos and glass 
yarns, manufactured by U. S. Rubber Company. 
Postcard reference number E63. 


For further information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 





ALABAMA 
i—Queen Feature Service, 2009% Morris Ave., Birmingham. 


ARKANSAS 
2—Theatre Supply Co., 102i Grand Ave., Fort Smith. 


ARIZONA 
3—Girard Theatre Supply, 320 W. Washington St., Phoenix. 


CALIFORNIA 


Les Ragetes: 
4—Breck Pheteplay Suoety. Ine., 1960 S. Vermont Ave. 
5—John P. Filbert, $8. Vermont Ave.* 
National Theatre Supply, 1961 S. Vermont Ave. 
—e ag & Maintenance, 1975 S. Vermont Ave. 


7—B. F Vermont Ave. 
San Diege: 
8—Riddles Theatre Supply, 1543 Fifth Ave. 
resne: 


9—M idstate Theatre Supply, 1906 Thomas. 
San Francisco: 


National Theatre Supply, 255 Golden Gate A 
10—Preddey Theatre Supplies, 187 — Gate Ave. 


11—B. F. Shearer, 243 Golden Gate 
12—Western Theatrical Equipment, a7 “Golden Gate Ave.* 
COLORADO 

Denver: 


13—Graham Brothers, 548 Lincoln St. 
National Theatre Supply, 211i ponmen | . 
14—Service Theatre Cupply, 2054 B 

15—Western Service & Supply, 2120 y Breaxway.* 


CONNECTICUT 


New Haven: 
16—Phillips Theatre Supplies, 130 Meadow St. 
National Theatre Supply, 122 Meadow St. 
DISTRICT OF COLUMBIA (Washington) 
17—Brient & Sons, 802 Capitol St.* 
18—Bon Lust, 1001 New Jersey Ave., N.W. 
FLORIDA 
19—Joe Hornstein, 714 N. E. Ist a , ee 
eastern Equipment, 625 W a Jacksonville.* 
2i—United Theatre Supply, 110 Feantlin St., Tampa. 
GEORGIA 
Albany: 
22—Dixie Theatre Service & Supply, 1014 National Slappery Dr. 
Atlanta: 
23—Capitol City Supply, 161 Walton St., N. a. 
National Lea mg Supply, {87 Walton St. 
24—Seutheas Theatre Equipment, 201-3 Luvkie St., N. W.* 
25—Wil- Kin ‘Theatre Supply, 150-4 Walton St., N. W. 
ILLINOIS 
Chicago: 
26—Abbott a Supply, 1311 S. Wabash Ave.* 
27—Drol] Theatre Supply, 925 W. Jackson ~ yt 
28—Gardner Theatre Relomees ‘1235 Wabash A 
29—Midwest Theatre Service & Equipment, 1950" ‘W. Belmont 


Ave. 
30—Movle Supply, 1318 S. Wabash A 
Notional Theatre Supply, 1325 $. Wabash Ave. 


INDIANA 
Evansville: 
31—Evansville Theatre Supply, 1738 E. Delaware St. 
Indianapolis: 
32—Ger-Bar, Inc., 424 N. Illinois St. 
33—Mid-West Theatre Supply Company, 448 N. Illinois St. 
National Theatre Supply, 436 N. Illinois St. 
IOWA 
Des Moines: 
34—Des Moines Theatre Supply, 1121 High St. 
National Theatre Supply, 1102 High St. 
KANSAS 
35—Southwest Theatre Equipment, P. 0. Box 2138, Wichita. 


Unaffiliated and RCA dealers are numbered, with RCA dealers distinguished by 
an asterisk. National Theatre Supply (NTS) branches are geographically listed. 


KENTUCKY 


Louisville: 
36—Falls City Theatre Equ ipment, 427 &. Third St. 
37—Hadden Theatre Supply, 209 8. Third St. 
LOUISIANA 


New Orleans: 
38—Delta Theatre Supply, 214 § s. Liberty st 


39—Hodges Theatre Supply, S$. Liberty St. 
National’ Theatre Supply, 20 3 Liberty St. 
Shreveport: 
40—Alon Boyd Theatre Equipment, Cedargrove Station. 
MARYLAND 
Baltimore: 


4i—Dusman Motion Picture Supplies, * a Charles St. 
National Theatre Supply, 417 St. Paul P 
MASSACHUSETTS 


Boston: 
42—Capitol Theatre Supply, 28 Piedmont St.* 
43—Joe Cifre, 44 Winchester St. 
44—Independent Theatre Su noth og 28 Winchester St. 
4 usetts Theatre 7 Winehasior 8 20 ‘oe St. 
y, 


itandard Theatre Supply, 78 B 

47—Theatre Service & Supply, 30 Piohonet St. 
MICHIGAN 

Detroit: 
48—Amusement Supply, 208 W. Montcalm St. 
49—Ernie Forbes Theatre Supply, 214 W. Montcalm St.* 
50—McArthur Theatre Equipment, 454 W. Columbia St. 
National Theatre Supply, 2312-14 Cass Ave. 
5i—United Theatre Equipment, 2501 Cass Ave. 

Grand Rapids: 
52 Ringold Theatre Equipment, 196 Michigan St., N. F. 
MINNESOTA 

Minneapolis: 


53—Minneapolis Theatre Supply, 75 Glenwood Ave. 
54—Elliott Theatre Equipment, 1110 Nicollet Ave. 





55—Frosch Theatre a (111 Currie Ave.* 
National Theatre Supply, 56 Glenwood Ave. 
56—Western Theatre E it, 45 G d Ave. 
MISSOURI 


Kansas City: 
57—Missouri Theatre Supply, 115 W. 18th St.* 
National Theatre Supply, 223 W. | e. 
58—Shreve Theatre Supply, 217 W. {8th St. 
59—Stebbins Theatre Equipment, 1804 Wyandotte St. 
St. Louis: 
60—Hornstein, Joe, 3146 Olive 
National Theatre Supply, 3212 Slive St. 
6i—St. Louis Supply Co., 3310 Olive St.* 
MONTANA 
62—Montana Theatre Supply, Missoula. 
NEBRASKA 
Omaha: 
63—Ballantyne Co., 1707 Davenport St. 
National Theatre Supply, 1610 Davenport St. 


uality Theatre Supply, 1515 Davenport St. 
65—Western Theatre Supply, 214 N. 15th St.* 


NEW MEXICO 


66—Eastern New Mexico Theatre Supply, Box 1099, Clovis. 


NEW YORK 
Albany: 

67—Albany Theatre Supply, 1046 Broadway. 

68—Empire Theatre Supply, 1003 - 

National Theatre Supply, 962 Broadway 
Auburn: 

69—Auburn Theatre Equipment, 5 Court St. 
Buffalo: 

70—Eastern Theatre Supply, 496 Pearl St.* 


National Theatre Supply, 498-500 Pearl St. 
71—United Projector & Film, 228 Franklin St. 




































New York City: 
72—Amusement Supply, 341 W. 44th St. 
73—Capitol Motion Picture Supply, 630 Ninth Ave.* 
74—Crown Motion Picture ith AYE 364 W. 44th St. 
in 
National Theatre Supply, 356 W. h St. 
76—S. O. S. Cinema Supply, 602 w Mond St. 
77—Star Cinema Supply, 441 W. 50th St. 
Syracuse: 
78—Central N. Y. Theatre Supply, 210 N. Salina St. 


NORTH CAROLINA 
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Charlotte: 
79—Bryant Theatre Supply, cl S. Church St. 
80—Dixie Theatre Supply, Box 217. 


National Theatre Supply, 304 "s. Church St. 
81—Southeastern Theatre Equipment, 209 8. Poplar St.* 
— Theatre Supply, 222 S. Church St. 
3—Theatre Equipment Co., 220 S. Poplar St. 
oa—Wil-Kin Theatre Supply, 229 S. Church St. 


Greensboro: 
85—Standard Theatre Supply, 215 E. oy ane St. 
86—Theatre Equipment Co., iif Edwards Pl. 


NORTH DAKOTA 
87—MeCarthy Theatre Supply, 55 Fifth St., Fargo. 


OHIO 


Akron: 
88—Akron Theatre Supply, 1025 N. Main St. 
Cincinnati: 
89—Cincinnati Theatre Supply, 1716 Logan St. 
90—Mid-West Theatre Supply, 1638 Central Pkway.* 
National Theatre Supply, 1637-39 Central Pkway. 
Cleveland: 
9i—Cleveland Projector Co., 1723 E. 86th St. 
National Theatre Supply, 2128 Payne Ave. 
92—Ohio Theatre Equipment, thf Payne Ave. 
93—Oliver Theatre Supply, 2108 S. Payne.* 
94—Oklahoma Theatre Supply, E. 23rd & Payne. 


Columbus: 

95—American Theatre Equipment, 165 N. High St. 
Dayton: 

96—Dayton Film, 2227 Hepburn Ave. 

97—Dayton Theatre Supply, !{1 Volkenand St. 

98—Sheldon Theatre Supply, 1420 Canfield Ave. 
Toledo: 


99—American Trade Supply, 519 E. Broadway 
100—General Theatre Equipment, 109 Michigan St. 
10i—Theatre Equipment Co., 109 Michigan St. 


OKLAHOMA 


Oklahoma City: 
102—Howell Theatre Supplies, 12 S. Walker Ave. 
National Theatre Supply, 700 W. Grand Ave. 
103—Oklahoma Theatre Supply, 628 W. Grand Ave." 


OREGON 


Portland: 
104—B. F. Shearer, 1947 N. W. Kearney St. 
105—Theatre Utilities Service, 1935 N. W. Kearney St. 
106—Western Theatre Equipment, 1923 N. W. Kearney St. 


PENNSYLVANIA 


Philadelphia: 
107—Blumberg Bros., 1305-07 ag - a 
National Theatre Supply Co., 1225 e St. 
108—Penn Theatre Equipment, 307 Ve * ath St. 
Pittsburgh: 
109—Alexander Theatre Supply, 1705 Blvd. of Allies.* 
110—Atlas Theatre Supply, 425 Van Braam St. 
National Theatre Supply, 1721 Bivd. of Allies 
iti—Superior Motion Picture Supply, 84 Van Braam St. 
Wilkes Barre: 
112—Vincent M. Tate, 1620 Wyoming Ave., Forty-Fort. 


RHODE ISLAND 
113—Rhode Island Supply, 357 Westminster St., Providence. 


SOUTH DAKOTA 
114—American Theatre Supply, 316 S. Main St., Sioux Falls. 
TENNESSEE 


Memphis: 
115—Monarch Theatre Supply, one S| ae St.* 
onal Theatre Supply, 412 8. 
ie—Tri -State Theatre Service, ae. S. ;-™ St. 
TEXAS 


Dallas: 
ieee Theatre Supply, 714 Hampton Rd. 
(18—Herber Harw t. 


ros., 

119—Modern Theatre Equipment, 214 a Paul St. 

National Theatre Supply, 300 S. Harwood St. 

120—S: estern Theatre Equipment, *3010 Jackson St.* 
Houston: 

121—Seuthwestern Theatre Equipment, 1416 Main St.* 
TAH 


Salt Lake City: 
122—Intermeuntain Theatre Sepoly. ‘. E. First St. 
123—Service Theatre Supply, 256 E. First 
124—Western Sound & Equipment, 142 E. First South St.” 
VIRGINIA 
North Theatre Supply, 2706 Cooley Ave., Norfolk. 
WASHINGTON 


Seattle: 
126—American Theatre Supply, 1504 14th Ave., E. South Pike 
127—Modern Theatre Supply, 2400 Third Ave.* 
National Theatre Supply, 2319 y ond St. 
= Be a , 2318 Second Ave 

Theatre Equipment, 2224 Second Ave. 

WEST VIRGINIA 
130—Charleston Theatre Supply, 506 Lee St., Charleston. 
WISCONSIN 


Milwaukee: 
1{31—Manhardt Co., 1705 W. Clybourn St.* 
National Theatre Supply, 1027 N. Eighth St. 
132—Ray Smith, 710 W. State St. 
133—Theatre Equipment & Supply, 1009 N. Seventh St. 
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NEWS AND VIEWS OF 


THE MARKET AND 


ITS SOURCES OF SUPPLY 





New Motor-Generator 
Line in Theatre Field 


MOTOR - GENERATOR sets 
manufactured by the Electric Specialty 
Company, Stamford, Conn., have been ac- 
quired for exclusive theatrical distribution 





both domestically and abroad, by J. E. 
Robin, Inc., which recently removed its 
operations from New York to 267 Rhode 
Island Avenue, East Orange, N. J. Mar- 
keted in the theatre field as the Robin- 
Esco “Superpower,” the line of motor- 
generators includes all standard sizes for 
the motion picture projection arc, and also 
a 115-230 ampere, 90-volt size. 

The motor is constructed with frames 
of steel or iron ribbed castings having feet 
cast integrally for rigid maintenance of 
alignment and to prevent shifting of the 
laminated stator. Stator windings are 
form-wound coils completely insulated be- 
fore being placed in insulated core slots, 
after which the wound stator is baked in an 
electric oven to remove moisture, then 
soaked in insulating varnish and rebaked. 

Generators have frames of steel castings 
with laminated poles and interpoles, except 
in the smaller capacities. Armatures are 
of laminated steel, and are wound, insu- 
lated and baked as in the case of the 
motor stator. 

Generator commutators, of unit design 
for easy replacement, are fabricated of 
hard-drawn copper bars with mica insula- 
tion between segments and assembled under 
pressure_on a steel shell, insulated from it 
by mica “V” rings. The assembled com- 
mutator is baked twice to season the mica. 

Commutator segments are undercut to 
tliminate mica in edges of the slots, and 
armature coil leads are soldered into milled 
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slots in the commutator bar risers. Brushes 
are over-sized, of low current density, and 
fabricated in a special material designed 
to combine heavy current capacity with 
good lubrication characteristics. Brush 
boxes are thoroughly insulated from the 
mounting, and the entire brush rigging is 
of non-corroding parts. 

Shafts are of carbon steel, end shields of 
cast iron; the latter are centered in the 
bore of the frame and bolted thereto. 
Oversized ball bearings are of self-oiling 
type and completely sealed. 

All sets have ventilating fans and air 
guides. 


Small Gas-Motored 
Electric Power Plant 


ELECTRIC power equip- 
ment in a new model designed to operate 
five hours on one gallon of gasoline has 
been added to the line of power plants 
manufactured by D. W. Onan & Sons, 
Inc., Minneapolis. Of 400 watts capacity, 
it is sufficient to power lighting circuits of 
small theatres, and since it is relatively 
small and light, it is readily mounted on a 
small carriage for powering grounds main- 
tenance equipment of a drive-in. It could 
also provide emergency power for drive-in 
floodlights and public address systems. It is 
only 19 inches long, 1414 inches wide, and 
16% inches high. 

The equipment consists in a generator of 
standard Onan design, with power by a 
4-cycle air-cooled gasoline engine. It is 
available for either remote or pull-rope 
starting. 


Easily Handled Machine 
For Floor Maintenance 


AN ALL-PURPOSE floor ma- 
chine, designed for scrubbing, waxing, pol- 
ishing and removal of stains from all types 
of floors, has been developed with a new 
brush attachment feature by the Breuer 
Electric Manufacturing Company, Chi- 
cago, manufacturers of the “Tornado” line 
of portable heavy-duty vacuum cleaning 
and litter blowing equipment. 

The “Tornado” floor maintenance 
equipment is constructed for easy manipu- 


lation and movement over the floor, and 
to handle materials for sanding, steel wool- 
ing, pumicing and discoloration removers 
as well as cleaning solutions. 

The brushes are composed of individual 
concentric bristle rings fastened to the 
brush back by spring steel clamps. Only 





one metal brush back is required. This 
feature has been introduced to provide for 
quick change of brushes according to the 
job right on the floor. 

The brush unit is attached merely by 
running the machine over it and lowering 
it into place; when the switch is turned on, 
the brush locks into position automatically. 
To remove the brush requires only a slight 
push with the foot when the machine is 
stopped. 

Solution flow is regulated by finger-tip 
control, and brush backing openings and 
bristles are so related as to assure complete 
sudsing without puddling due to occasional 
overflow. 

The handle, which is adjustable to the 
height and preference of the operator, has 
a rotary-action safety-grip switch. It can 
be placed in a vertical position for compact 
storage, or removed for convenient trans- 
port. Wheels draw up automatically by 
lifting the handle. 

e 


LONG THROW LENSES 


Projection lenses of £/2.0 rated speed, in 
focal lengths from 6 throvgh 12% inches, 
and fitting projector holders of standard 
diameter, have been marketed by the PAR 
Products Corporation, Hollywood, Calif. 
(926 N. Citrus Avenue). Called the 
“Super Luxar,” it is a ten-element lens 
with all glass surfaces coated, and elements 
cemented together with heat-resistant ad- 
hesive and sealed into the mount. 
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Western Electric Recording Equipment FIVE NEW models of in-cay 

speakers have been marketed by the Tec, 
RECORDING RE-RECORDING Manufacturing Corporation, Toledo, three n: 
é prin age pins a with quick disconnect provisions allowing ne 
line of pe tren for re-recorders offer a choice of D 
photographic, mag- 100 mil standard, 100 mil i 

netic and disk re- or 200 mil push-pull, photo- 
cording. There is a graphic or magnetic. C 
system for every stu- w 
dio — large or small. WESTERN ELECTRIC ti 
RE-RECORDER 
i 35 MM RECORDING 

SYSTEM § 


..eFOR THEATRES OUTSIDE U. S. A. AND CANADA 


Westrex Theatre Sound Systems 
Teca "Custom" speakers (above) and 


SOUND AND PROJECTION LOUDSPEAKER oak Meee ks ke 
SYSTEMS ) SYSTEMS | 


Westrex Master, Advanced Backstage systems for 
and Standard Sound Systems, theatres and studio review 
all featuring Western Electric rooms, based on Western 
Hydro Flutter Suppressors, Electric loudspeakers, range 
meet the needs of every in size from single units to 
theatre. large multiple installations. 














Research, Distribution and Service for the Motion Picture Industry 


Westrex Corporation 





111 EIGHTH AVENUE, NEW YORK 11, N.Y 


HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 





immediate disconnection of speaker cable 
without entering the junction box. 
These three are cataloged as the ‘“‘Stand- 


ard,” which has housing of stz 1 alu- 
RICHARDSON’S B LU EBOO K Skies sh “Deluxe.” of sonia’ a w 


and the “Custom,” of cast aluminum. - 


The other two, the “Master Deluxe,” - 
O of stamped steel, and the “Custom De- 
ar 


luxe,” of cast aluminum, have plugs and 

















‘ jacks. - 
Standard All speakers in the line have a 4-inch 

driver unit designed to take full advantage ag 

Textbook of cavity response in reproduction of the he 
lower frequencies. The driving units are 

G fungus- and moisture-proofed. The speaker cli 

of a reat, units are subjected to the Army-Navy salt ab 

is spray test for resistance to corrosion. Trans- - 
Growing Craft formers are. double-varnished with vacuum 

impregnation. G 

A large screw wire terminal is provided be 


K NOWN simply as "The 
Bluebook"" among _projectionists 
throughout the United States 
and in many other countries as 


to save installation time. Ramp lights are 
available and can be tested without open- 
ing the junction box. re 

Speaker car hangers are designed to 

















well, this celebrated work has : ; : tur 
changed with the technics of permit suspension from the window when i 
the motion picture, with edition it is all the way down. Koiled Kords and Co 
after edition, through more than 25 theft-resisting cable are available, as is also i 
three decades. The current edi- $ / e a two-tone vinyl plastic finish. “5 
tion — the Seventh — represents POSTPAID e ma 
the latest established basic prac- NEW 16mm PROJECTORS bet 
tices in projection and sound projection, and additionally contains four chap- , 
ters on Theatre Television prepared specifically for projectionists. Leading ’ Three new 1950 models of 16mm pre YP 
projection engineers and supervisors of projection consistently recommend  sitieshdad have been announced by the DeVry a 
"The Bluebook" as an essential tool of the craft. Corporation, Chicago. The group provides inc 
Published by the Quigley Publishing Company. . . . Send your order to— for verianon sadtictes inimenmnand for sound, and So! 
QUIGLEY BOOKSHOP, Rockefeller Center, New York 20, N. Y. all permit showing sound and silent films ~ 
on a. c. and d. c. without converters. wh 
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New Auditorium Chair 
With Protective Details 


A NEW MODEL of [nter- 
national auditorium chair has been an- 
nounced by the RCA Theatre Equipment 
Department, distributors for the Interna- 
tional Seat Corporation, Union City, Ind. 
Cataloged as Model 2000, it is constructed 
with the International rod-type hinge ac- 
tion that is standard with this line. 

The contoured back panel curves to the 
full cushion depth to protect the fabric 














when the seat is up, and to prevent foot 
pinching. Back fabrics are protected by 
an inch-deep enameled metal rim. 

Seat cushions, which are relatively wide, 
are of coil-spring edge construction and are 
removable from the pan for recovering. 

Standard seat units rest, when lifted, 
against rubber stops. Seats can be equipped, 
however, with a self-raising device. 

Regular end standards are of modern- 
classical design, and other styles are avail- 
able when preferred. Finish is enamel and 
may be had in a choice of colors. 


Glass Blocks in Types 
For Varied Light Control 


IMPROVEMENTS in_ the 
characteristics of glass blocks for architec- 
tural applications have resulted in seven 
new styles in the line of the Pittsburgh 
Corning Corporation, Pittsburgh, Pa. Re- 
cently made commercially available as the 
“55” line, the new blocks are said to per- 
mit a more uniform panel appearance, and 
better brightness control, than the previous 
types.. The announcement continues: 

“Functional features of the new blocks 
include Pittsburgh Corning’s exclusive 
Soft-Lite edge treatment (opal glass fused 
into the block junction to diffuse light 
which would otherwise be transmitted 
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YOU CAN PUT THEM IN LIGHTS — 
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PHOTO BY WAGNER SIGN SERVICE, INC. OppeR FROM YOUR MOTIOGRAPH DEALER OR WRITE 


MOTIOGRAPH, INC. 


4431 W. LAKE ST. CHICAGO 24, ILL. 
Export Division (Except Canada) Frazar & Hansen, Ltd., 301 Clay St. San Francisco 11, California 








TOUGH 
FLEXIBLE 
SEAMLESS 

~ SOLID-PLASTIC 


for Sharp 
Brilliant 
Pictures 


C A 
| WILLIAMS 


Tear-Proof 


| SCREENS 
5 J 


: AMS SCREEN co. 
1675 Summit Lake Blvd. Pee 7, oa : 




















on One way To heep posted— bea coupon clipper 




















NEW «IMPROVED | ADC} FLOOR PULLEYS 


Te | They're ADJUSTABLE up to 26 inches! 
No, 1 No. 2 











To increase or decrease rope tension 


simply release thumb screw and lower or raise the pulley wheel. Sturdy, 
ball-bearing construction. No. | for use with BESTEEL Curtain Track. 
No. 2 for use with SILENTSTEEL Track. 


Write For These new, adjustable pulleys are furnished as acces- 
Information sories with ADC Curtain Track at no extra cost! 


Automatic Devices Co. 


116 N. 8th Street, Allentown, Pa. 
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WOXVILLE 
NTERIORS 


HAVE DEFINITE 
BOXOFFICE VALUE 


The know-how and ability of Knoxville’s experienced 
planning department is your guarantee of a superiatively 
beautiful and original interior, an atmosphere of luxury 
and splendor. Every Knoxville job is an outstanding triumph 

in beauty and economy. 
If you are building a new theatre or modernizing an old one, 
let us create and execute an unusual, distinctive theme and 
charming effect for you. We invite you to consult us, regard- 

less of the size of the job. 


KnoxvViL 





P. 0. BOX 1028, KNOXVILLE 1, TENN. 

















YOUR SCREEN 


IS THE HEART 
OF YOUR THEATRE! 
Don't mesloci It 





VOCALITE SCREEN CORP. 
ROOSEVELT, N. Y., U. S. A. 

















GIES PRECISION MADE 


PROJECTOR PARTS 


“SERVICE” 
Once you've used them, you'll agree that the built-in preci- 
sion and trouble free performance of La Vezzi parts do much to 
hasten repair jobs and help you to the better projection that 
delights patrons. Specify La Vezzi SUPER-SERVICE Parts for 
all your replacements! Your Theatre Supply Dealer has them. 


MACHINE WORKS 


CHICAGO 44, ILLINOIS 





LaVEzzI 


4635 WEST LAKE STREET © 
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directly through the block edge, thus 
creating a uniformly soft and comfortable 
panel apperance) ; a fibrous glass insert used 
to further diffuse light transmitted by the 
block itself; and light-directing prisms on 
the interior faces of certain patterns. 
“These features are combined in the 
blocks in accordance with the functional use 





for which the specific block has been desig- 
nated. Some blocks are designed for use on 
south elevations, others for north elevations; 
light-directing blocks and_light-diffusing 
blocks are available for these special appli- 


cations. The blocks with fibrous glass in- 
serts increase the light-diffusing effect on 
extremely sunny exposures.” 

Besides these functional characteristics, a 
new face pattern has been added, both for 
appearance and easier cleaning. 


Principal Features 
Of RCA-100 Projector 


SPECIFICATIONS _ released 
on the new RCA-100 standard theatre pro- 
jector, recently announced to succeed the 
Brenkert BX80 (March Issue of BETTER 
THEATRES, page 27), reveal numerous fea- 
tures in addition to those retained from the 
earlier Brenkert mechanism. The continued 
BX80 features continued include the gear 
train, sealed-in automatic lubrication, and 
unit construction. Other principal char- 
acteristics are described as follows: 

The film trap is completely enclosed to 
prevent seepage of light from the arc during 
threading. 

A heat baffle of new design is incor- 
porated in the film trap to reduce heat 
absorbed by metal parts around the aper- 
ture. There are two lamps in the operating 
compartment. 

Nylon pad rollers requiring no lubrica- 
tion are used on both upper and lower 
sprocket roller assemblies. 

The gear compartment is illuminated 
and encased in a dust-tight, oil-tight cover 
with a large window of tempered glass. 

A unit-constructed lens mount is pro- 
vided for the high-speed lenses of long focal 
length in 4-inch diameter. The mount has 
two knurled thumb screws compressing slit 








N. H. WATERS, JR.—Vice-Presi- 
dent, Waters Theatre Company, 
Birmingham, Ala.—verifies: 


“We are entering our eighteenth 
year with RCA Service. Experi- 
ence has taught us we can al- 
ways rely on RCA to give us 
the best service obtainable.” 


To get the benefits of RCA Service— 
write: RCA SERVICE COMPANY, 
INC., Radio Corporation of America, 
Camden, N. J. 


‘DRIVE-INS? 


Seat mew in 


ctmeucan | 


Outdoor ~ 
Theatre Chairs ———.. 


Cradleform seats and deep- 
curved backs insure comfort. 
Back and seat slats are solid 
wood. All parts durably fin- 
ished for outdoors—hardware 
treated for rust-resistance. 





















(Also available for attaching 
to risers.) Write for details. 


AMERICAN SEATING COMPANY 
Grand Rapids 2, Michigan 

Branch Offices and Distributors in Principal Cities 

PTURPEUUUEREREUUE UU) 


ALUMINUM 


LS 


feje)a9):ia"e@” BROS. Denver, Colo. 








LEARN MODERN THEATRE 
MANAGEMENT 


Advance by special training which will 
qualify you for the better theatre posi- 
tions. Start now through = train- 
ing. Free catalog. Est. 20 y 
THEATRE MANAGERS YINSTITUTE 
380 Washington Street 
Elmira, New York, U. S. A. 
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Sweet Music 


FOR \ THEATRE OWNERS 





MAINTENANCE 


GREATLY sovceo! 


1 UNIT -2 USES 


TORNADO* 


AIR SWEEPER and PAC-VAC 

















Cleans Auditoriums 
quickly without effort 
... without stooping. 
Air Sweeper blows 
all popcorn boxes, 
candy wrappers, mud, 
grit and trash from 
under seats and be- 
tween aisles for easy 
removal. Leaves audi- 
torium absolutely 
clean. 
Pac-Vac cleans Upholstery, Stairways, Lobby 
and similar places quickly and easily. Light 
ae = in weight yet simple 
to operate. Effective 
and versatile. May 
be easily converted 
into a powerful insec- 
' ticide or deodorant 
| sprayer. Shoots a fine 
mist up to a distance 
of 50 feet which penetrates into every crack 
and opening. 
Bolletin 584 contains complete information... Ask for ir. 
*Trade Mark Reg. U. S. Pat. Off. 


BREUER ELECTRIC MFG. CO. 


ers of Heavy Duty Commercial Vacuum 





aners and All-Purpose Floor Machines 


5102 Ravenswood Ave., Chicago 40, Illinois 


"GOLDBERG 


4 lofes 


CASHIERS 
Peaki ng 
tube 


\ $6.00 anywhere in the United States 
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rings near the front and rear of the lens 
to hold it rigidly in place. Focusing is by a 
knob located in the front of the mount, 
where it can be reached from either side. 
With unit construction throughout the 
RCA-100, all units of the same type are 


interchangeable, being mounted on _ ac- 
curately machined surfaces and positioned 
by dowels. 


The gear train consists entirely of large- 
diameter helical gears with a 3¢-inch gear 
face. All gears are mounted on parallel 
shafts so that the full width of the gear 
face is in mesh with its mate at all times. 
All shafts and bearings are of large diam- 
eter to help maintain the original accuracy 
of the gear alignment. 

Framing is accomplished without the use 
of angular gears, and without sliding mesh 
gears over different parts of their areas, as 
in the Brenkert BX80. 

A shear pin, which is an integral part 
of the main drive, serves as a mechanical 
“fuse” in the event of film pile-up. 

Shutters are of double rear type. 


NEW LITERATURE 


Drive-In Projection, Sound and Traffic 
Control Equipment: An eight-page bro- 
chure devoted to equipment available as 
individual items, or as a “package,” has 
been published by The Ballantyne Com- 
pany, Omaha, Neb. (1707 Davenport 
Street). All models in each class of equip- 
ment are illustrated photographically, both 
in general and in detail, while design and 
application characteristics are fully de- 
scribed. Besides a projector and all re- 
quirements for drive-in sound installations, 
the line includes two new high-amperage 
water-cooled lamps, a 70-140-ampere mo- 
tor-generator set, and a variety of ramp, 
traffic, ramp and directional signs. 

e 

Drive-In Name and Attraction Signs: 
A pocket type folder containing specifica- 
tion. sheets on 21 styles of sign structures 
recently introduced for the theatre name 
and integrated changeable letter attraction 
advertising frames, is available from Pob- 
locki & Sons, Milwaukee (2159 S. Kin- 
nickinnic Avenue). Each sheet illustrates 
the sign in line drawing, and gives descrip- 
tive details for selection and ordering. The 
folder cover supplies general selection data. 
There is also a sheet on the company’s 
drive-in “‘Snack-Kar.”’ 

e 

Metal Projection Arc Reflectors: A de- 
scriptive mailer has been issued by Heyer- 
Shultz, Inc., Cedar Grove, N. J., on its 
line of metal arc lamp reflectors now em- 
bracing all types of reflector arc equipment. 
This is in addition to the recently published 
data booklet on lamp adjustment and pro- 


jector alignment. 
e 


Plastic-Finished Wall and Ceiling 
Panels: A group of folders embracing new 








LOW-COST 
ALL-STEEL 


SCREEN TOWER 


All of the features of the most ex- 
pensive steel screen towers at less 
than the cost of telephone pole 
structures! 


waeetnes Thirty pounds per square foot wind 
........Approved by State Building 

36’ x 50’ steel screen surface, 
Erected in 3 days or less, Tilted screen 
surface. Complete! Paint, show your pic- 
ture. Practical streamlined design. Pro. 
vision for stage platform. 





Write for 
Circular 

















SAVE 10% T0 25% 


using 


DROLL 
PROCESSED CARBONS 


—a continuous trim that 
burns the entire carbon. 


Available for these H. |. trims: 


NEGATIVES POSITIVES 

6 mm. x 9” 7 mm. x 12” and 14” 
7 mm. x 9” 8 mm. x 12” and 14” 
and 13.6 mm. x 22” (machined for adapt- 
ers) to provide 20 minutes more burning 
time. 

Shipped PREPAID at regular carbon list 
prices, plus $1.15 per hundred for milling, 
drilling and clips (on 13.6 mm. x 22”, $1.50 
per hundred), less 5% on carbons, 10 days. 





Write today for literature. 


DROLL THEATRE SUPPLY COMPANY 


925 W. JACKSON BLVD. 
CHICAGO 7, ILL. 
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MRS. ANN R. KANTNER— Man- 
ager, New Pittsburgh Drive-In 
Theatre, Turtle Creek, Pa.—says: 


“Tn our business sound is im- 
portant. So it’s RCA 100%.” 


To get the benefits of RCA Service— 
write: RCA SERVICE COMPANY, 
INC., Radio Corporation of America, 
Camden, N. J. 
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RECTIFIERS 


For Every Size Theatre 





@ TYPE LD-90—50 to 90 amps. 

@ TYPE LD-75—40 to 75 amps. 

@ LD-60 BULB TYPE—40 to 60 amps. 

@ LD-30 BULB TYPE—30 amps. 

@ SELENIUM and MAGNESIUM COPPER 
SULPHIDE RECTIFIERS up to 90 amps. 


FOREST-HARRISON, INC. 


207 RAILROAD AVENUE HARRISON, N. J. 





You'll save time—be able to de- 
tail your requirements—by writing 
advertisers direct. However, The 
Theatre Supply Mart provides a 
postcard for your convenience. 
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| Wall Products, 
| sidiary of the Masonite Corporation. 


developments in the “Marlite”’ line of wall 
and ceiling panels, with each folder supply- 
ing a sample of the material to which it is 
devoted, have been prepared by Marsh 


sub- 
The 
various colors and patterns are reproduced 
in full color, and wash drawings illustrate 
applications also in color. 


Inc., Dover, Ohio, 


dir Filters: 


Descriptive circulars and 


| specification sheets have been issued by the 


f | Wis., on its new 
/ | num 


| Onan & Sons, 





Research Products Corporation, Madison, 
“Multi-Velocity” alumi- 
and copper filters, and “E-Z 
Kleen” washable air filter, the latter as 
redesigned for lower pricing. The “Multi- 
Velocity” line has been developed for a 
variety of applications to prevent critical 
limitation of air velocity. 


air 


e 
Electric Power Generating Plants: Two 
new catalogs have been issued by D. W. 
Minneapolis, Minn., 
1950 line—one devoted to gasoline-driven 
power plants, (Folder A-168), and one on 
diesel power equipment (Folder A-192). 
Gas-driven equipment, pictured and de- 
scribed in an 8-page publication, ranges 
from 260 to 35,000 watts, in all standard 
voltages, frequencies and phases. Diesel 
models, to which a four-page folder is de- 
voted, range from a 2500-watt air-cooled 
unit to 60,000-watt water-cooled plants. 


on its 


Light Dimming Equipment: The 1950 
line of ‘“‘Powerstat” dimming equipment of 
the Superior Electric Company, Bristol, 
Conn. (1949 Demers Avenue), is pictured 
and described in a new 12-page catalog. 
With the line embracing a full range of 
transformer type dimmers, including a 
‘package” model for small installations, the 
catalog gives specifications of each type and 
capacity together with application data. 





Modern Uniforms for 
Feminine Attendants 


FOR FEMININE _attend- 
ants of refreshment services — snack bars 
and popcorn machines of regular theatres 
as well as conces- 
sions of drive-ins— 
uniforms should be 
functionally efficient 
and good-looking, as 
exemplified in the 
righthand figure of 
the adjoining _pic- 
ture. Here modern 
styling is contrasted 
with that of, say, 
thirty years ago, 
which is represented 
by a style from the 
line of Angelica 
Uniforms, St. 
Louis, of around that time. The modern 
style is a recent Angelica creation, made 
of Sanforized poplin with silvertone em- 
broidery trim. It is washable, however, and 
has a breast pocket as well as large skirt 
pockets, and an apron to protect the over- 
all garment from soiling. A new catalog 
showing the complete line of Angelic uni- 
forms is available on request (1419 Olive 
Street, St. Louis 3). 


Device for Detection 
of Counterfeit Bills 


A DEVICE for detecting 
counterfeit bills mechanically has been an- 
nounced by Stanat Sales, New York. Dis- 
tributors for the in- 
strument, called a 
“Spuriscope,” the 
sales agency states it 
is designed “in exact 
accordance with the 
coded numbering 
and checking meth- 
od employed by the 
U. S. Bureau of En- 
graving and Printing,” and according to 
the price announced it is inexpensive. 

The device is described as being of black 
plastic and measuring 4% inches in diam- 
eter. The announcement declares that a 
cashier can learn the detection code in a few 
minutes, and that the character of bills can 
be determined in from 2 to 10 seconds. 





Fire-Resistant Drapery 
Of Asbestos and Glass 


DRAPERY fabric woven of 
asbestos and glass filaments have been an- 
nounced by the United States Rubber Com- 
pany, New York. Combining the company’s 
asbestos yarns with glass yarns, the fabric 
is rated as fire-resistant: It is naturally 
beige in color, and can be given the effect 
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DESIGNED FOR 
THE NEEDS OF 
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AS TOMORROW’S 
REQUIREMENTS 


MAY BE... VALLEN 
HAS THE ANSWER TO 
YOUR STAGE 
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Vallen, inc. 
AKRON, OHIO 











For over a quarter 
of a century, leading 
theatre operators 
have demonstrated 
a preference for our 
expert tailoring by 
continuing to place 
their uniform prob- 
lems in our stylists 
hands. Our cus- 
tomers know that a 
MAIER - LAVATY 
quality design means 
reliable fabric 
whether used for Fall 
or Winter. They also 
know that a MATER. 
LAVATY theatre 
uniform creation is 
not only the _ best 
that money can buy, 
but also within pos- 
sible maintenance 
budget. 





We welcome your inquiry and place you 
under no obligation. 


MAIER-LAVATY CO. 


2141 Lincoln Avenue, Chicago 14, Illinois 














of violet, crimson and other shades, it is 
pointed out, according to the color of light 
used to illuminate it. 

The fabric is installed in the new Brook 
theatre of Century Theatres in Brooklyn, 
N. Y., where it is used for stage drapes, 
screen curtain and auditorium exit drapery. 

° 


Line of Wilton Carpet 
Set Up for Theatres 


A LINE of Wilton carpet- 
ing in patterns especially selected for their 
suitability to theatres will be manufactured 
for exclusive distribution through the RCA 
Theatre Equipment Section by the Thomas 
L. Leedom Company, Bristol, Pa., accord- 
ing to Jack O’Brien, RCA theatre equip- 
ment sales manager. 

The line will contain three grades, all of 
imported wool, called “Headliner,” “Top 
Performer,” “The Showman.” Each will 
embrace a wide range of patterns, Mr. 
O’Brien states. 

* 


OUTDOOR SPEAKERS 

Production of weather-proof outdoor 
speakers after two years of testing has been 
announced by the Oxford Electric Corpora- 
tion, Chicago (3911 S. Michigan Avenue). 
The announcement states that the speakers 
employ a patented “pressure pole” design, 
one effect of which is declared to be greater 
sensitivity. 


DRIVE-IN LIKE REGULAR 


Be se 


“TORY JOE - 





Simple structural provision for combination name 
and attraction advertising equipment of regular 
theatre character at the Pioneer drive-in near 
Tampa, Ariz. This Adler installation uses 17- and 
10-inch plastic letters. Below is a recent regular 
theatre Adler installation, at the Royal in Detroit, 
using similar letters. 
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PETEE CHANDIS— Manager and 
partner, Log Cabin Theatre, Okla- 
homa City, Okla.—affirms: 

“T like RCA Service because 
my sound worries are over.” 
To get the benefits of RCA Service— 
write: RCA SERVICE COMPANY, 


INC., Radio Corporation ef America, 
Camden, N. J. 








DRIVE-IN THEATRES 


Increase Your Family Patronage ! 





Entertain the children with the latest kiddie 
riding devices. Complete line of miniature trains, 
auto rides, pony rides, and airplane rides. Im- 
mediate deliverv. tarma arranged. 


KING AMUSEMENT CoO. 


Mt. Clemens, Mich. 























THE MOST SIMPLIFIED THEATRE 
BOOKING SYSTEM YET DEVISED 
Enables you to keep an accurate and up-to-the 
minute record of every phase of your theatre. 

$2.00 postpaid. 
QUIGLEY BOOKSHOP 
Rockefeller Center, New York 
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METHOD in MANAGEMENT 


in its relations to the physical theatre property e e to the public e « and to personnel 


A department devoted to the interests of the house manager, conducted by CHARLES H. RYAN, veteran showman and circuit executive 





Selling Each Theatre as an 
Institution Is the Basic PR 


INSTITUTIONAL theatre 
advertising—selling the theatre itself as a 
pleasant place to get together with one’s 
fellows for mental and emotional stimula- 
tion—has been a pet theme of these columns 
for quite some time. At the start we had 
no particular condition of the business in 
mind—merely thought the community 
movie should be constantly sold as a service. 
The idea is tremendously emphasized, how- 
ever, by these times. 

I note a lot of agitation in the business 
about something called PR. This would 
seem to be simply our old friend Public 


Relations in a drum-major’s uniform. All 
of a sudden he looks important to us. But 
he always was a handy fellow to have 
around. Trouble was, we didn’t use him 
enough. 

There is a frantic search for slogans. The 
public is hearing the business exclaim, “The 
movies are better than ever!” That is quite 
a commitment to live up to; after all, the 
public will do its own judging. And one 
hopes that it doesn’t reveal too much of the 
industry’s state of mind. 

Whatever the value of such a general 
campaign on behalf of the art of the mo- 


tion picture, the basic 
selling job is one for 
each theatre; and a 
big part of that job is 
—as it always should 
have been—to keep the 
theatre fresh in the 
minds of its commu- 
nity as uniquely de- 
lightful place to go. 

In the face of in- 
creased competitive attractions, including 
home television, the element of uniqueness 
should not be overiooked. The arts of the 
theatre—that is where they are most con- 
vincing. A part of the enjoyment of those 
arts comes from mass experience. Plays 
can deal with subjects in the theatre that 
are taboo in the home, not because of the 
children, but because of the smallness and 
familiarity of the home audience. That 





CHARLES H. RYAN 


UMI 


A MANAGER DEMONSTRATES HIS SIMPLE METHOD OF RECOVERING SEATS 





FIGURE 3 


FIGURE | FIGURE 2 
One way for a manager to get things done correctly is to know how to do 
them the best way themselves. M. E. Gomez, manager of the Tower theatre 
in Sacramento, Calif., didn't supply this bit of managerial philosophy, but he 
certainly illustrates it in these pictures showing him demonstrate his method 
of reupholstering auditorium seating cushions. The Tower chairs now have 
seats covered in Lumite woven plastic fabric, and in this pictorial sequence 
Mr. Gomez shows how the Tower seats are quickly recovered. A piece of 
Lumite is cut to fit the cushion as a slip-cover, and in FIGURE | Mr Gomez is 
shown placing the fabric over the old covering. The next step (FIGURE 2) 
is to staple the new fabric to the old bexeath the seat from which the metal 
frame plate has been removed. Screwing the plate back on (FIGURE 3) 
completes the job. All the Tower seats were recovered in this manner 
(FIGURE 4). A unit of Blumenfeld Theatres, the Tower seats over 1200. For 
recovering the seat cushions, cream-colored Lumite in a twill pattern was 
selected, and Mr. Gomez explains that a light fabric was chosen for the 
Tower because it helps patrons to locate seats. 


FIGURE 4 
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Calling for Examples 
Of “Selling the Theatre” 


TODAY the theatre—as Theatre—needs to 
be "sold" to the public more than ever 
before! Stressing the importance of insti- 
tutional exploitation—and that includes 
“selling new equipment installations and 
other facilities that mean service, comfort, 
good picture presentation, stimulating en- 
vironment—this department would like to 
publish more examples of what is being 
actually done by theatre operators and 
| managers in this sector of showmanship. 
| It's important—let's give it the recognition 
| due it! You send—we'll spotlight. Better 
| Theatres, 1270 Sixth Avenue, New York 20, 
| N. Y., is address enough. 


me Se Pao 

















isn’t theory. It is a psychological fact of 
long standing in our civilization. Tech- 
nically, of course, the theatre is obviously 
unique, and it is practically certain to re- 
main so. 

So in the motion picture theatre (and we 
speak here of the majority of houses, rather 
than of the big city downtown theatres of 
“transient” patronage) we do have a mod- 
ern recreational institution that is unique 
in many ways. Nowhere else can one énjoy 
dramatics so diversified, so technically com- 
petent, so inexpensively and so conviently. 
If a slogan could be of that, it would be 
one that couldn’t be challenged. 

It isn’t slogans, however, that are needed 
so much as consistent publicity for all of 
the things that go to make the theatre at- 
tractive to people when they want amuse- 
ment. These things must be kept live in 
their minds. Everything that is done for 
their comfort, convenience, enjoyment of 
the screen productions should be made 
promptly known to them through news- 
papers and, as a general rule, also by mail. 

In previous articles on the subject we 
have offered examples of copy for such in- 
stitutional selling. The job is, however, 
mostly an individualized one. It takes a 
manager who is fully aware of his opera- 
tion as a community service, who appre- 
ciates keenly the recreational interests of his 
particular public (what his competition is 
outside as well as within his own business), 
and who is habitually alert to every occa- 
sion for telling why his theatre is a delight- 
ful place to go to. 

Yes, we can hear someone say, “Hell, 
give me a good picture and I’ll do good 
business, regardless.” 

That is precisely what we are talking 
about. This isn’t a when-and-if business. 


Use an Informed 
Inspection Routine 


IN SPRING a theatre man’s 
fancy urgently turns to—well, it could be 
love, but that isn’t what we were thinking 
of. It was—you guessed it—cleaning—in- 
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STYLE Gleaming stainless steel in a new satin-finish 
you laok stripe makes the Cretors Hollywood a standout in any 


setting. 


t it! 
a : * PERFORMANCE 


Cretors the "know-how" in making popcorn machines. 


Years of experience have given 


Originators of a host of improvements, Cretors is constantly ahead in the production of 
eye-appealing, profit making machines. Improvements such as the Automatic Cover Lift 
have cut down operating costs, increased output. 


EARNINGS Improved mechanism and modern 
engineering insure economical operation. Because 
of style and performance, greater earnings are 
assured. You'll always be glad you bought a 
Cretors. 





C. CRETORS « CO. 


600-620 W. CERMACK ROAD e@ CHICAGO 16 














DISTRIBUTORS 
: Sheorer.Ce. Former Boy Corn & Equip. Co. Superior Popcorn Co. 
Seattle, Wash. of Illinois Des Moines, lowa 
Chicago, ill. F 
Blevins Popcorn Co. : Lb & L Popcora Co. 
Nashville, Tena. Farmer Boy Corn & Equip. Co. “Kansas City, Mo. 
of New York 
Wilkin Theatre Supply, inc. New York, N.Y. Poppers Supply Co. 
: Salt Loke City, Utah 
Walter £. Huge - Walter St. Clair : 
Hammond, Ind. indianapolis, Ind. j 
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You Boost 
Net Profit 
when you 
STOP 
THESE LOSSES 
1. 
THE DOOR!. 









STUB ROD 
BOX 
now in 
over 
myelele) 


theatres! 











Only 


GIVES You 


EFFECTIVE CONTROL . 
OF EVERY TICKET ~ 

_ EVERY MINUTE! 

- See the Stub Rod Box at 
_ your dealer or write or phone 
GENERAL REGISTER CORP. 
-, beng Island City 1, New York — 
| 1018 S. Wabash Ave., Chicago 5; fll. 
| 335 N, Taylor Ave., Montebello, Cal 
























spection particulary of the things that win- 
ter damages or conceals, repair of such 
damage, and general cleaning up of the 
winter-accumulated debris. Actually, there 
shouldn’t be an accumulation, but practi- 
cal circumstances too often encourage it. 

In talking about spring inspection and 
cleaning, we are of course revisiting oft- 
traveled territory. It is one of those old 
subjects that recurrently becomes new. 
Many circuits have compiled little manuals 
that give advice along this lines; more- 
over, managers really serious about their 
job have kept (we like to assume) the in- 
spection guides published in this depart- 
ment. A couple of years ago there was a 
series of them, on just about everything 
in the theatre, including the building, and 
they were detailed regarding both inspec- 
tion and repair. (As a matter of fact, they 
were republished a year ago in BETTER 
TuHeatres 1949 “Manual” Edition, in 
which they now can be found together, 
making a pretty handy “helper” for all 
kinds of inspection. ) 


EMPHASIS ON BUILDING 


Equipment and furnishings are subject 
to regular maintenance regardless of sea- 
son, but the building and its external fit- 
tings, such as fire escapes, marquees, signs, 
etc., are likely to go along without much 
notice from fall to spring in most of the 
northern part of this continent. Where 
that is the case, now—not sometime pretty 
soon, but now—is the time to give this 
part of the property a thorough examina- 
tion. It takes time to do this as thoroughly 
as the inspection deserves. There can be 
much that is hidden; moreover, repairs to 
the building and related structural work 
may well be such that repairs will require 
weeks. 

In any inspection, a regular procedure 
of examination helps to avoid ‘“overlook- 
tions,” and in any case is likely to save 
time. When you know what to look for, 
where it is, and how it should be, you 
don’t waste time just looking—you get to 
the point, decide immediately whether a 
repair is needed, and what it should be, 
and go on to the next item in the schedule. 

Take a blower, for example. Follow a 
routine: ‘Check parts for uneven wear, 
bad mars, which may indicate improper 
grease or oil. Check for proper alignment 
of shaft (a spirit level should be used for 
this). Examine lag bolts or screws holding 
frame to foundation to be sure blower does 
not creep. Inspect connection from mouth 
of blower to duct for looseness.” We've 
taken this procedure from the Inspection 
Guide of the 1949 BeTrer THEATRES 
Manual. You'll find inspection easier and 
more effective in a minimum amount of 
time if you have with you some such 
guidance, whatever the source. 

Accumulation of debris (and, we’re sorry 














Last call for answers... 


We've had some interesting replies to 
those questions submitted in this depart- 
ment in last month's issue of Better The- | 
atres (March 4th Motion Picture Herald). 
In the meantime we are preparing answers 
in collaboration with the circuit which put 
them to their own managers, so there is 
time for more responses from the field. | 
Why not try your hand at them? They | 
appeared on page 39. | 











to say, sometimes actual, genuine dirty 
dirt) has long been regarded as something 
that could be allowed in non-public parts 
of the theatre especially over winter. There 
could be an excuse for it during some 
period of particularly bad weather during 
the winter; but certainly not all winter 
long. Some of it is more of a fire hazard 
in winter than it would be in summer! 
Corners of the basement, backstage, over 
the auditorium ceiling are hardly places 
for inflammable materials when the heat 
is oni Attics, of course, are specific loca- 
tions fcr spontaneous combustion in sum- 
mer. ‘hey should never be storage space 
at any time. Things out of sight are soon 
forgotten. If the space is immediately over 
a hung ceiling, the stored material is an 
additional threat to the ceiling. 

Spring cleaning does refer particularly 
to such things as drapes, which may de- 
serve dry cleaning (depending on the 
kind), or especially thorough vacuuming ; 
and also furniture fabrics and carpeting, 
which ought to get a shampooing (which 
should be a regular spring and fall job). 

And look for needed paint both outside 
and in. 


PARKING GARAGE SERVICE 
t “ acumen EE ” 





Harry Goldberg, manager of the Pilgrim theatre 
in Boston, shown welcoming a patron at the en- 
trance to the theatre from an adjoining parking 
garage. The separating walls were broken through 
and a special entrance installed, with its own box- 
office, to make it easy for Bostonians to attend 
the Pilgrim. 
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WINNING ATTRACTION ADVERTISING 


GOOD CURRENT attraction 
advertising at the theatre is a thing of two 
parts—equipment designed for effective 
display, and intelligent use of that equip- 
ment so as to achieve effective display. 
Here as examples of both, selected from 
the winners of a recently closed contest. 
The competition is conducted annually by 
the Wagner Sign Service, Chicago. 

ee sange Awards in the 1949 Wagner sign photo 
, ° THE FIGHTING RENTUCKIA ane, ASK F 8g contest, which is eligible to theatre supply 
own WAYNE YERA RALSTON dealers and sign companies holding this 

— : BAI manufacturer's franchises, were made at 
the recent convention of the National Elec- 
tric Sign Association. The photographs 
were judged principally on the correct 
spacing of letters, originality of design, 
proper use of multiple-size letters, good il- 
lumination, and effectiveness of copy. 





In the theatre classification, first prize 


FIRST PRIZE (above): A high degree of legibility achieved in shallow, 
wide space through careful copy placement and combination of 17- and 
10-inch letters, in a display of the Imperial theatre, Inglewood, Calif. 
SECOND PRIZE (right): Attractive provision for attraction advertising 
at a drive-in, the Twin near Cincinnati. The sign has two attraction frames, 
each 113x30 feet. Red, green and blue plastic letters are used, in 17- 
and 10-inch sizes. The supporting structure supplies ample elevation of 
the changeable letter equipment both for good highway vision and safety. oct “fp 
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($400) went to the B. F. Shearer Com- 
pany in Los Angeles for the Imperial thea- 
tre at Inglewood, Calif. Second prize 
($200) was awarded the Lackner Com- 
pany, Cincinnati, for the installation at the 
Twin Drive-In, Bond Hill, Cincinnati. A 
third award of ($100) was made to the 
Neon Company of Atlanta for the Nor- 
mandy Outdoor theatre at Jacksonville, 
Fla., and a fourth ($75) to the Young 
Electric Sign Company, Salt Lake City, for 
the Villa theatre installation there. The 
Shearer Los Angles branch won also a fifth 
prize ($50) for an installation at the 


Whittier drive-in, Pico, Calif. (February 


Third prize went to the attraction advertising in- 
stallation at the Normandy twin drive-in, Jack- 
sonville, Fla. (right hand below); and fourth to that 
of the Villa theatre, Salt Lake City, whose main 
sign, a structure separate form the theatre facade, 
is shown below at left. The sign at the Edwards 
drive-in, El Monte, Calif. (above), won a citation. 


{ NE AST ta oS 
BEST TAM a - ; 
— phe aa | BETTER THEATRES, page 26). 


Judges were Dave Souder, editor of 
Signs of the Times; Kenneth G. McKier- 
nan, Chicago printing industry executive; 
and J. Harrison Toler, representing BEt- 
TER THEATRES. 
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Speaking of PTREOENL, 


EVERYONE 

BLOWS HIS 

OWN HORN — 
* 


It's easy to say "greatest speaker 
value” . lowest cost quality speaker", 

"most spectacular value", or make 
other superlative claims . . . BUT a 
tiny, tinny, toy speaker is no ‘bargain 
even if you got it for nothing. 


Buy a Pair of S. O. S. “CO-OP” 
speakers and compare with any 
speaker at any price 


—IT SPEAKS FOR ITSELF! 




















> BUYS 2 speakers 
and a junction 
box complete 


NO OTHER SPEAKER CAN MAKE 
ALL THESE STATEMENTS:— 


Large 6” cone for greater volume and tone 





(1) 
quality. 

(2) Die cast Aluminum Alloy housing with 3 
different handles. 

(3) Junction Box has 244” illuminated bulls-eye 
showing ramp and station number. 

(4) Post down light prevents accidents. 

(5) Speaker cone protected by perforated disc— 

even a pin can’t penetrate. 

Volume control knob without screws—pre- 

vents tampering. 

(7) L-Pad volume control means operation of 1 
speaker does not affect any of the others. 

(8) Simplified thumb screw binding post con- 
nections means quick and simple installa- 
tions. 


S.0.S. IS DRIVE-IN HEADQUARTERS 


Complete 35mm Dual Projection & Sound Equip- 
ment, as low as $1595. Full line Amplifiers, 
Projectors, Arclamps, Rectifiers, Booth acces- 
sories, carbons & spare parts; also popcorn 
machines, etc. 


1 TEMPERED MASONITE 
MARQUEE LETTERS 


35¢ UP 


S.0.S. CINEMA SUPPLY CORP. 


Dept.A 602 WEST 52nd ST.,N. Y.19 
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Actual suits involving points of law bearing on theatre operation, concisely described and 
analyzed in laymen's terms for the purpose of helping theatre management to avoid condi- 
tions which might lead to it to be sued, and of providing cases on which its own suits or 
legal defense might be based. All decisions given are of higher courts and of recent date. 


By LEO T. PARKER, Member Ohio Bar 





Right to Profits from 
Unleased Vacant Lot 


A READER has asked this 
rather unusual question: 

“Three years ago we leased a theatre 
building from its own- 
er. In the rear of the 
building is a vacant lot, 
a part of the premises 
which we converted in- 
to an automobile park- 
ing lot. We charged 
a small fee to automo- 
bile owners who parked 
their cars on the lot 
during periods when a 
show was not on. Also, 
during show hours automobile owners who 
did not attend our show were charged park- 
ign fees. Now the landlord threatens to sue 
us for all profits we earned during the past 
three years unless we compromise and pay 
him at once one-half of our profits derived 
from the parking lot. The landlord claims 
that the parking lot was not included in our 
lease.” 

We think the court will imply that the 
vacant lot was included in the lease contract 
although the lot was not specifically men- 
tioned in the lease contract, if in the past 








LEO. T. PARKER 


‘ other tenants occupied and used the lot 


without objection of the landlord. And the 
landlord cannot sue and recover the earned 
profits realized from operation of the park- 
ing lot. 

However, in one case the court decided 
that the lessee had no right to occupy and 
use the vacant lot. This was in Kruse v. 
Deye (88 N. E. [2d] 60). The testimony 
showed that a landlord sued a tenant for 
profits earned from rentals received by the 
tenant on spaces not included in the lease 
contract. The court indicated that the 
landlord should have sued the tenant for 
the rental value of the space instead of for 
the profits earned. The court said: 

“It may be well doubted whether under 
such allegations the plaintiff (landlord) 
ever will be entitled to any accounting. It 
would appear that his damages are limited 
to the reasonable rental value of the space 
unlawfully occupied, if it be shown that 


The Quality (tenant) had no legal right 
to occupy the space used.” 

The most the court will allow is reason- 
able rental for the occupied space, and if 
the lessee proves that past tenants used the 
space without objection on the part of the 
landlord, the latter can recover no payment 
for utilization of the space for a parking 
lot, or other uses. 


Liability for Patron’s 
Parking Lot Injury 


THEATRE PATRONS are 
justified in believing that a theatre parking 
lot is safe, if no bright lights illuminate the 
dangerous locations. In other words, failure 
of a theatre operator to provide bright 
lights to illuminate dangerous conditions on 
a parking lot, furnished for convenience of 
theatre patrons, will result in the theatre 
proprietor being liable for injuries to 
patrons. 

For example, in Falen yv. Monessen 
Amusement Company (69 Atl. [2d] 65), 
the testimony showed that the Monessen 
Amusement Company operated a motion 
picture theatre. On one side of the theatre 
building there was a vacant lot on which 
the company maintained a parking lot for 
the use of patrons. The parking lot was 
level and surfaced with slag. The company 
maintained a floodlight on the side of the 
theatre building to illuminate the parking 
lot at night; and there was also a light over 
the emergency door. 

One night neither the floodlight nor the 
light over the door was lighted. A patron 
drove his automobile onto the parking lot, 
intending to enter the theatre. When 
leaving his automobile, he saw a retaining 
wall, and, mistaking it in the dimness of 
the light for the curb of a sidewalk, he 
stepped up on the wall and then fell down 
a ramp, receiving severe injuries. ‘The 
higher court held the amusement company 
liable in damages, saying: 

“Here the jury was warranted in finding 
that, while the light was sufficient to enable 
Falen (patron) to see, it was also so dim 
as to deceive him into mistaking the top of 
the retaining wall for the curb of a side- 
walk.” 

For comparison, see Bartek v. Grossman 
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(52 A. [2d] 209). Here a patron was 
denied damages for injuries received in a 
fall through an open trap door in a dark 
and unoccupied room, ‘not for patrons. 


Liability in Death of 
Employe on Premises 


HIGHER COURTS consist- 
ently hold that an injured employe cannot 
recover compensation for an injury unless 
he proves that the injury was sustained 
within the scope of the employment. The 
law is applicable when a theatre employe 
dies from an injury or illness. 

For illustration, in Finch v. Evins 
Amusement Company (56 S. E. [2d] 489), 
one Finch was employed as a ticket taker 
at the Plaza theatre from 2:20 to 6 o’clock, 
on the afternoon shift. One day Finch was 
seen sitting in a seat after it had been re- 
ported to the theatre manager that he was 
ill. This was approximately 2:05 p.m. 
Soon afterward Finch died. In subsequent 
litigation the higher court refused to award 
compensation to Finch’s dependents. The 
court said: 

“The Board of Workmen’s Compensa- 
tion was authorized to find that the 
employe (Finch) had not entered upon his 
duties at the time of his heart attack and 
that at that time he was not expending 
any physical energy in the performance of 
his duties for his employer.” 

This court explained further that in 
order for an injury to be compensable, the 
testimony must show that the employe was 
in the performance of his duties. 


Contract Employe Can 
Collect If Unduly Fired 


Theatre owners and officials should be 
very careful not to discharge a theatre 
employe in violation to the contract of em- 
ployment. This is indicated in Goudal v. 
Cecil Pictures (5 P. [2d] 432). 

Here the employe had been hired for one 
year at an agreed weekly salary. He was 
discharged without good cause before the 
employment contract terminated. The em- 
ploye sued his employer to an amount equal 
to the salary he would have earned the 
balance of the year if he had not been dis- 
charged. It is interesting to observe that 
the higher court held the employe entitled 
to a full recovery, and said: 

“The measure of recovery by a wrong- 
fully discharged employe is generally and 
primarily the agreed wage for the 
unexpired part of the term. , The 
measure of damages in such cases is the 
amount of the salary agreed upon for the 
entire period of service, less the amount 
which the employe has earned or with 
reasonable effort might have earned from 
other employment.” 
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How To Save Money On 
Your Spring Cleaning 


Your worst cleaning job of the year is just around the corner. Winter’s accumula- 
tion of grime and dirt has been ground into floor coverings and upholstered furniture. 
Air currents have carried it to screen, drapes, all high places. 
The Super Specialized Theatre Cleaner and its especially designed tools will make 
a quick, easy job of restoring your house to its original fresh beauty. Most 
economical, too. Any available help can use it. It works fast—is easy on 
the operator. 
With a Super you can clean all high up equipment and furnishings right 
where they are. No costly and troublesome removal is necessary. Super 
cleaning prolongs the life of everything in the theatre. Easily portable 
it goes wherever cleaning is needed. 
Air filters, too, can be cleaned with the Super Metal Shod Tool. 
The Super cleans 100 air filters in 15 minutes. No need for 
expensive removal and washing. 
@ The Super Screen Brush with its special bristles keeps screen 
bright and sound holes free of clogging dirt. 
@ The Super Hi-up Tube adds {0 feet to the reach of the 
operator enabling him to clean hard-to-reach, overhead areas 
without danger. Cleans chutes and other under floor places 
just as easily. 
@ The Super Blower Elbow boosts popcorn boxes, candy 
wrappers and other debris down front for easy disposal, 
leaving under seat areas free for thorough cleaning. 
























With the Super Jr. Shampoo you 
can scrub floor coverings right 
where they lie. The powerful suc- 
tion picks up the dirty lather leav- 
ing carpets bright and fresh. Many 
other Super Tools solve each and 
all of your cleaning problems. 


National Super Service Company, Inc. 
1941 N. 13th St., Toledo 2, Ohio 


National Super Service Company of Canada 
Toronto, Ont. Vancouver, B. C. 


Let a Super do your Spring Clean- 
ing at no expense to you. Ask 
your dealer today about our 5-day 
free trial offer. 
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Meeting the Challenge of Home Movies 


(Continued from page 13) 


Never any replacement? Altogether, home 
television does not loom up as a device 
offering entertainment any more cheaply 
than the movie theatre, and apparently it 
can be considerably more expensive. 

Its competition with the theatre therefore 
seems to add up to (1) physical conveni- 
ence, and (2) relative appeal of its enter- 
tainment material. 

The second factor is the one we have 
already referred to as something only the 
public can answer. The ultimate answer is 
not available now. Television is a novelty 
—we had the same endless-sit-by-the-radio 
twenty years ago. Radio has greater limi- 
tations, true; but compared with the dra- 
matic effect possible in a theatre, home 
television is likely to have pretty sizeable 
limitations, too. 

Now, then, we come to part of our 
answer to the question with which this 
article began: Is it not possible for the art 
of theatrical motion pictures, both in pro- 
duction and in exhibition, to develop even 
greater, more forceful distinctions? We'll 
return to that question later in this dis- 
cussion. 


EASY ACCESSIBILITY 


Here let us consider the other factor, 
that of convenience. It is amusing (some- 
what unhappily so) to recall that television 
was already popping up on the horizon when 
prominent motion picture theatre interests 
Were persuing a policy of centralization. 
The idea contemplated big super-dupers in 
the main business sections of small cities, 
and in all of the business centers of large 
cities. The outlying residential districts, 
and small towns? Let ’em ride to the the- 
atre! Even without home television, park- 
ing conditions have begun to queer that. 
Besides, the super-dupers (they cost a mint 
of money) lost their novelty. Theatre con- 
struction soon returned to the communities 
where people lived. 

Well, it appears that convenience in com- 
petition with that of home television calls 
for some more of the same—much more. 
And that, we realize, is a terrible thought 
today, in the light of present building costs. 
But look at the stake! And remember what 
the revolution of sound cost. 

The cost figure need not be auite so 
horrifying, however, as old habits may 
suggest. First of all, we get rid of all our 
notions about making the theatre fancy. 
Then, where we must, we eliminate other 
things only less extravagant and, for prac- 
tical purposes, entirely expendable. Indeed, 
much of what good money was spent on 
was only in the way of the functional ele- 
ments of a theatre. A building can be made 
an excellent motion picture exhibition ma- 
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chine for substantially less than former 
values would now call for; and it can still 
provide an attractive, stimulating environ- 
ment without overloading the budget. 

Ordinarily, we would be thinking of 
theatres of not more than a thousand seats. 
We often would be calculating our needs 
in terms of 500 seats! Instead of one unit 
for a riding distance, we often would con- 
sider two units for walking distances. Con- 
struction, operating and maintenance costs 
would be calculated accordingly. 

At present price levels, most theatres 
would have to be built and equipped for 
not more than $175 a seat. In some locali- 
ties this could well be considerably lower. 
It would mean stripping the job to its essen- 
tials—but these essentials could be so han- 
dled that you would have a better exhibi- 
tion machine than most theatres are now. 

Planning would have to consider operat- 
ing and maintenance costs more critically 
than has been the general practice. Lobby, 
foyer, lounge and toilet space would have 
to be allocated to eliminate waste cubage ; 
the whole structural form would need to 
be related more closely to function. Front 
appurtenances, floor coverings, toilet in- 
stallations — all such components would 
have to be chosen and fitted in so as to 
reduce care and replacement. Do to the 
auditorium what always should have been 
done and the result will be both cheaper 
and better. None of these suggestions is an 
arrow shot into the sky. Each represents 
tangible, earthy fact. Indeed, such theatres 
have been built! 

We would finance for twenty-year 
amortization, possibly longer in some cases. 
Amortization periods,'as they actually work 
out, are in some degree a reflection of the 
care taken in the original planning. Design 
for rapid obsolescence and you set up a 
short amortization pattern. A theatre well 
located and built to serve its purposes 
efficiently without any burden of passing 
fads and fancies is good as it stands for 
much more than twenty years. . 

This is the only way the writer can think 
of to meet home television’s challenge of 
natural convenience. Make theatres easy to 
get to, wonderfully comfortable to be in, 
enduringly pleasant to the eye, and it will 
offer a fair challenge of its own to the 
living room’s everyday ordinariness. 

Especially when the show at the theatre 
represents a drastic change from a techni- 
cally limited substitute to the real McCoy! 
.. . Which brings us back to Factor No. 2. 


A THEATRICAL PICTURE! 
It hardly seems possible that the tech- 


nologists of motion picture production and 
exhibition can be stumped by the qualifica- 


tions of television to realize in the home 
the experiences that have always belonged 
to the theatre. The two places are so 
tremendously different, in both scale and 
environment ! 

A number of possibilities for technical 
advancement of the motion picture per- 
formance occur to a person familiar with 
the field. In these pages we have sug- 
gested one, a larger projected image; and 
especially a larger picture that has greater 
canvas cinematographically—that is, more 
pictorial material than the mere characters 
essential to the bare telling of the story, 

Let us examine the conditions of the tele- 
vised picture in the average home. It is 
being viewed at a distance of from ten to 
fifteen times the width of the image. Now 
pictures in a theatre are being witnessed at 
distances from five to six times the width 
of the image. Even with present cinema- 
tographic technique, the theatre image is 
less dependent than television upon close- 
ups. With a still larger picture, the advan- 
tage is increased in two ways: 


VISUAL ADVANTAGES 


First, the time-and-place of the story— 
the illusion of the performance—is greatly 
enhanced because the picture fills the spec- 
tator’s vision. There is less invasion of it 
by optical material foreign to the _per- 
formance. 

Secondly, the contributory narrative 
material need not be lost (which is where 
cinematography would play a role in the 
scheme) in order to give focal action due 
physical prominence. In other words, the 
narrational effect of the present close-up 
would be retained, but the pictorial area 
would be expanded to keep the action in 
context—the atmosphere which gives time 
and place and credence to the drama would 
not be sacrificed, as it now so often is be 
cause of the visual restrictions. As for the 
musical performance, such as revues and 
operettas, the increase in impact of a larger 
picture is obvious. 

And here we can’t help thinking of color. 
What Theatre! 

It is comparatively simple to achieve a 
viewing distance of three and a half times 
the picture width in our smaller theatres; 
however, with varying degrees of structural 
change our large theatres could be adapted 
to it also. 

New construction would of course pro- 
vide an auditorium designed throughout 
for the creation of a more perfect illusion, 
not only with respect to the dimensions of 
the screen, but to its surroundings as well. 

We have observed that new construction 
would be mostly concerned with theatres of 
the smaller capacities, if the factor of con- 
venience were to be given fundamental con- 
sideration. And the smaller theatre pro- 
vides the best technical conditions for 
motion picture exhibition. It is more easily 
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designed for optimum picture presentation 
than a large theatre, both visually and 
acoustically. Then, too, we think that for 
regular theatre attendance, the atmosphere 
of intimacy inherent in a small theatre is 
appreciated by the people of a community. 


KEEPING COST DOWN 


Unit costs are usually lower also in the 
construction of a small theatre. And here 
are major items of low cost: 

1. Minimal cubic foot volume per seat 
of the auditorium. 

2. Minimal square-footage of aisle area 
per seat (consistent with building codes). 

3. Elimination of all extraneous orna- 
mentation. (This does not mean that forms 
and surfaces are not handled so as to be 
pleasant to the eye, which is quite possible 
at moderate cost). 

4. Clean-cut rather than ornamented 
facade, and confinement of marquee to 
essential purpose (a good deal of progress 
has been made in this direction in recent 
years, many marquees now having no struc- 
ture beyond the requirements of attraction 
advertising equipment; and in some situa- 
tions, an actual marquee could be elimi- 
nated altogether, with current attraction 
advertising equipment otherwise provided 
for). 

5. Dual incline auditorium floor, with 
staggered seating, to avoid excavation and 
excessive foundation and other sub-surface 
work, including damp-proofing. 

6. Efficient planning to reduce volume 
of structure beyond auditorium walls. 

7. Eliminate, wherever possible, stage 
platform. 

8. Maximal use of dry wall and interior 
finishes (that is, avoiding plaster). 

9. Maximal use of factory-finished in- 
terior surfaces. 

10. Minimal toilet and lounge space. 

The character of the clientele is, of 
course, always a criterion. But regardless 
of the type of patronage, it is feasible to 
take advantage of above Points 1, 2, 3, 5 
and 6. And where the clientele advised 
going somewhat beyond the essentials in, 
say, interior finish or in furnishings or in 
service facilities, these would provide handy 
sources of the money for it. 

Be it ever so humble, there is no place 
like home. But not all of the time, par- 
ticularly for people like modern Americans. 
And when they want to see a show, they’ll 
probably go where there is a better one. If 
it is convenient. And just as inexpensive 
as the substitute. 
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popcorn sales when Popsit Plus 
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famous butter-like flavor, color 
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return engagements, — 
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YOUR QUESTIONS ARE INVITED. If you have a problem of design or maintenance, 
the editors of BETTER THEATRES will be glad to offer suggestions. Please be as specific 
as possible so that questions may be answered most helpfully. Address your letters to 
BETTER THEATRES SERVICE DEPARTMENT, Rockefeller Center, New York. 
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agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street Columbus 15, Ohio 


“The Buildings We Build Build Our Business” 
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Wagonmaster 


RKO Radio-Argosy—Fine Western 


Having tried a Second World War comedy 
with success in “When Willie Comes Marching 
Home,” John Ford is back in the saddle again. 
Once more he is reaching* into the West of a 
century ago, this time enriching with directorial 
touch and photographic flair the story of a 
Mormon band pushing from Utah to a virginal 
valley where it may pursue its religious bent 
without interference. 

Ward Bond is the leader. Ben Johnson—this 
is his first major role—and Harry Carey, Jr., 
are the horse traders who join up, Johnson as 
wagonmaster and Carey as his aide. The train 
picks up a medicine show run by Alan Mowbray 


and assisted by Joanne Dru and Ruth Clifford. , 


Charles Kemper, wounded outlaw leader known 
as Uncle Shiloh, inflicts himself and his des- 
peradoes on the train, taking over by force. 

The unfolding of the story, or perhaps more 
properly an incident, reveals how the medicine 
troupe establishes a reluctant acceptance with 
the Mormons and how, at the proper time, 
Shiloh and his group finally are eliminated in 
an exciting blaze of gunfire. In an enveloping 
thread is a double romance, one between John- 
son and Miss Dru, and the other between Carey 
and Kathleen O’Malley. Always in the calcu- 
lations are the rigors of the journey across 
desert, high mountain and uncharted territory. 
“Wagonmaster” aside from its expert mixture 
of dramatic and humorous content, may be de- 
scribed as a minor-scale saga of fidelity to an 
ideal crowned by fulfillment. 

This story by Frank Nugent and Patrick 
Ford, the director’s son, depended upon the 
kind of insight which only a weaver of mood 
and effect such as Ford could endow. In other 
hands ““Wagonmaster” would have been routine 
and quite likely banal. In Ford’s, it takes on 
dramatic scope and stature and emerges as a 
fine piece of story telling. 

There are four songs by Stan Jones—“Sha- 
dows in the Dust,” “Song of the Wagonmaster,” 
“Wagons West” and “Chuckawalla Swing”’— 

' which course in and out of the film. Not seen, 
_but very much heard, are The Sons of the 
Pioneers with a clear suggestion of the open 
spaces and the grandeur of the Far West. 

What Ford has managed in this film is a 

‘balanced quota of punch which no accredited 
Western can afford to be without; music, effec- 
tively played and sung; comedy without. strain 
and an array of very good performances led by 
Ward Bond, Kemper and Mowbray. 

Reviewed at trade showing at Normandie 
‘theatre, New York. Reviewer's Rating: Ex- 
cellent—ReEp KANN. 


Release date, April 22, 1950. Running time, 86 min- 
utes, PCA No. 14313. General audience classification. 
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The Lawless 


Paramount-Pine-T homas 
— About Mob Rule 


The delicate scale which sometimes stands 
between order and mob rule is illustrated with 
considerable conviction in a new kind of film 
for the two Bills—Thomas and Pine. 

They have centered their story, written by 
Geoffrey Homes, in a Northern California town 
where the fruit packers employ Mexican labor 
to harvest their crops. Resentment prevails 
on both sides. Some of those on the “right 
side” of the tracks look down their noses on 
their less affluent neighbors whereas the Mexi- 
can colony never takes it kindly to be treated 
as menials. Out of this taut situation with its 
clear overtones of explosion, there develops a 
situation in which a young Mexican field work- 
er accidentally strikes an officer at a dance 
and then becomes panic-stricken in his frantic 
attempts at escape. He steals one car, then 
another, frightens a farmer’s daughter who 
later is induced by yellow journalistic tactics 
and sensation-seeking television newscasters to 
believe—or to say so, at any rate—that an at- 
tack was attempted. 

The responsible citizens of the town are un- 
able to stem the rising tide of lawlessness. 
A posse, armed to the teeth, finally runs down 
the frightened lad. An ugly mob wrecks the 
newspaper office of Macdonald Carey, former 
big-league reporter who is persuaded by Gail 
Russell to re-activate his beliefs in the demo- 
cratic processes and thus takes up the cudgels 
for the accused boy. The interlude passes, 
but not before it leaves its scars of shame 
on the unruly. Carey, ready to pull out, agrees 
to reorganize his paper with the financial aid 
of the better elements. Adequate legal talent 
is assured for the accused, indicating he will 
go free or get a fair and unbiased trial. 

Joseph Losey’s direction tends toward the 
semi-documentary. His small town California 
scenes are on the spot; therefore, they are 
authentic. As the story moves towards its 
climax, the director catches the flavor and the 
impact of the situation at hand. While “The 
Lawless” is an action-moving melodrama of a 
man hunt, it never ceases being thoughtful or 
thought-provoking. As such, it is a commend- 
able effort. Carey and Miss Russell do nicely. 


Reviewed at Paramount home office projec- 
tion room. Reviewer's Rating: Good.—R. K. 


Release date. July, 1950. Running time, 83 minutes. 
PCA Ne. 14310. General audience classification. 
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Comanche Territory 


Universal—Real, Old-time Western 


Not for a long time has there been the type 
of action Western which Universal has now 
come up with in “Comanche Territory.” Filmed 
in Technicolor, the picture is in the oldest 
traditions of this type of picture: cowboys and 
“Injuns” galore, scalping parties, war dances, 
the “bad whites” trying to steal land from the 
Indians, a “good white man’ who plays it 
straight and honest, a straight-shooting, tough- 
talking Annie Oakley type of gal, etc., etc. 

In fact, “Comanche Territory” has all the 
ingredients, including important marquee names 
like Macdonald Carey and Maureen O'Hara, 
to make the film pay off nicely at the box of- 
fice, especially in situations where straight- 
from-the-shoulder Westerns are important 
product. 


A somewhat original twist, too, is added by 
the use of an historical personality—Jim Bowie, 
inventor of the famous bowie knife—as a peg 
for the story. Carey plays Bowie, and he is 
presented as a frontiersman who is sent by the 
U. S. Government into Indian territory to 
complete a treaty allowing the white man to 
dig for badly-needed silver. 

Carey finds Miss O’Hara, who owns every- 
thing in the town, opposed to peace with the 
Indians. Her brother, Charles Drake, pre- 
sumably a quiet-spoken, mild individual, is be- 
hind a plot to jump the time limit for staking 
claims. The treaty which would have wrought 
peace with the Comanches has been stolen by 
the gang, and a full-scale Indian war appears 
imminent. 


However, Carey persuades the Comanches 
that the Government is negotiating in good 
faith, and cooperates with them to destroy 
the gang. Through all these shenanigans there 
is a romance between Carey and Miss O’Hara, 
which starts off with them hating each other 
but winds up with her giving him all possible 
help. 

Leonard Goldstein, producer, and George 
Sherman, director, have fashioned a satisfying 
action picture from the screenplay by Oscar 
Brodney and Lewis Meltzer. The action is 
well-paced and the production values including 
dialogue, photography, musical background, etc., 
are well up to par. 

Carey plays his part in a restrained but virile 
manner, and the role fits him like a glove. Miss 
O’Hara is equally competent as is Will Geer 
in the role of an old politician who works with 
Carey. Charles Drake is adequate as the 
brother. 

Reviewed at the Universal screening room in 
New York. Reviewer's Rating: Good.— 
CHARLES J]. LAZARUS. 

Release date, May, 1950. Running time, 76 minutes. 
PCA No. 14175. General audience classification. 
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EE tninas cabaankescrretydeatud IK Aaeer 
Dan’l Seeger 1 Geer 
Stacey Howard Cha + sn Drake 
Pedro de Cordoba, Ian MacDonald, Rick Vallin, Parley 
Baer 
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Beware of Blondie _ 
Columbia—Trouble for Dagwood 


As another film in the lengthy series, “Beware 
of Blondie” is on a par with its predecessors. 
And like the previous films the story line fol- 
lows Dagwood’s bumbling path into trouble but 
coming out on top with Blondie’s aid. Penny 
Singleton and Arthur Lake again head the cast, 
which also includes the kids and canines of the 
family tree. 

The story and screenplay by Jack Henley 
has Chick Young’s newspaper cartoon charac- 
ters in the midst of a swindle. Dagwood, tem- 
porarily the operating head of the Dithers Con- 
struction Company, becomes innocently in- 
volved with a beautiful client, Adele Jergens. 
She lures him to her apartment to sign a build- 
ing contract then swindles him out of $5,000 in 
company funds. Blondie and fate step in to 
solve the problem when the check is found to be 
drawn on an account no longer in existence. 

Milton Feldman produced and Edward Bernds 
directed the picture which emerges as the stand- 
ard “Blondie” picture with all the familiar com- 
edy devices. 

Reviewed in the Columbia projection room in 
New York. Reviewer's Rating: Fair—GrorGE 
H. Spires. 

Release date, not set. 


PCA No. 14133. 


Running time, 66 minutes. 
General audience classification. 


EE suie tha akupinssneceskes cubes babe Penny Singleton 
Dagwood ............ oss snessessnebsen cheese Arthur Lake 
Larry Simms, Marjorie Kent, Adele Jergens, Dick 


Wessel, Jack Rice, Alyyn Lockwood, Emory Parnell, 
Dougles Fowley, Isabel Withers, Danny Mummert 


A Modern Marriage 


Monogram—Silver Cord Theme 


This David Diamon production for Mono- 
gram has been the recipient of extensive pre- 
release publicity accruing from the fact that 
it’s taken from the case book of the American 
Institute of Family Relations and because that 
organization’s Dr. Paul Popenoe served as tech- 
nical advisor on the picture. In addition, Dr. 
Popenoe enunciates a printed preface, and the 
AIFR is named several times in the story, with 
Reed Hadley portraying a Dr. Edward Ander- 
son of the AIFR staff. 

Maybe the advance publicity will count in a 
box office way, and Dr. Popenoe’s services un- 
questionably were of value along the story line, 
but the picture would be better off without the 
preface, which starts it off pretty discouragingly 
—no way to treat a snug little domestic story 
showing how a possessive mother can make 
life miserable for a young bride. It’s the silver- 
cord theme again, dealt with a little differently, 
and from the family-advisor angle this time, 
with an unrenowned but competent cast running 
out the plot. 

Sam Roeca and George Wallace Sayre wrote 
the script; which opens on a wedding from 
which the bride, Margaret Field, and the groom, 
Robert Clarke, go to a hotel room from which 
she flees in sudden panic to her home and at- 
tempts suicide. The two have been to see 
AIFR’s Dr. Anderson before marrying, so he’s 
called in to find out what made the bride run 
away, and he does so through a series of talks 
with the bride, the groom and the bride’s 
mother, covering their past lives. He finds out 
the mother is responsible, explains to her why 
she is, and brings about a reunion of bride and 
groom. Direction by Paul Landres gives the 
story more motion than this slim synopsis sug- 
gests. William F. Broidy was associate pro- 
ducer. 

It’s primarily a woman’s picture, of course, 
and probably not many among them will argue 
with the title, which could be, however, a little 
less wholesale in implication. 

Previewed at studio. Reviewer's Rating: 
Average —WIiLLt1aAmM R. WEAVER. 

Release date, not set. Running time, 66 minutes. 
PCA No. 14476. Adult audience classification. 
Ps IO, 55cok ocbaor vente otnbensnbotll Reed Hadley 
NN ross os cawacsioseyaepanensasbornnes Margaret Field 
a Robert Clarke 
Nana Bryant, Charles Smith, Dick Elliott, Lelah Tyler, 
Pattee Chapman, Frank Fenton, Edward Keane 
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Wabash Avenue 


20th Century-Fox—Staple Grable 


Betty (“Legs”) Grable, Victor (“Samson”) 
Mature and Phil (“Curley”) Harris in a 
sprawling, splashy show about hurly-burly Chi- 
cago and the World’s Fair back in 93 sound 
like a combination for Grable fans and addicts 
of Technicolor musicals. -“Wabash Avenue” is 
all of that. It’s more, because Betty makes 
a substantial comeback in her first release 
since “The Beautiful Blonde of Bashful Bend” 
—and of bashful memory. 

Story-wise, this concoction by Harry Tugend 
and Charles Lederer cover the course in about 
par for its type. The period, allowing for 
handle-bar mustaches, profusions of drunks and 
brawls, schooners of beer, gaslight, Lillian Rus- 
sell hats and the rest of the very familiar 
aggregation of props, permits color and the 
colorful in profusion. Production-wise, there- 
fore, this attraction fills the eye to overflowing. 
Musically, it is pleasing with its mixture of 
old numbers and five new ones by Mack Gor- 
don and Joseph Myrow including “Wilhelmina,” 
“Clean Up Chicago,” “Baby Won’t You Say 
You Love Me,” “May I Tempt You With a 
Big Red Apple?” and “Down on Wabash Ave- 
nue.”  Histrionically, distinction is decidedly 
lacking. But the Grable chassis, being neither 
lacking nor wanting, makes up for a good deal. 

The narrative whisp finds Mature and Harris, 
saloon keepers and gamblers, in a hassle for 
Betty. There is cross-play and double-cross 
which serve the time-honored purpose of keep- 
ing Mature and the girl apart until the curtain 
is ready to drop. But the purpose of “Wabash 
Avenue” is not to convince. It’s to entertain, 
which it manages with reasonable success. 
James Barton, as the constantly drunk Harri- 
gan, is the standout among the men although 
no serious competition ever does get in his way. 
His work is a highlight of a film which is 
oiten routine and dull, but decidedly a Grabie 
staple. 

Henry Koster’s direction is along traditional 
lines for a subject of this type. William Perl- 
berg produced. 

Reviewed at home office projection room. Re- 
viewer's Rating: Good.—RED KANN. 


Release date, April. Running time, 92 minutes. 
PCA No. 13820 General audience classification. 
| SIRS Serrce Syren ee ere eA Betty Grable 


DMN $cdeke ame vibelaskomaeebphetastene sine Victor Mature 
DD sclssckdudecepdanaseeahenapapeanneaehaue Phil Harris 
Reginald Gardiner, James Barton, Barry Kelley, Dor- 
othy Neumann, Charles Arnt, Jacqueline Dalva, Hal 
K. Dawson, Margaret Hamilton, Irving Bacon, Alex- 
ander Pove 

(Review reprinted from last week’s HERALD) 


The Capture 


RKO Radio—Showtime Properties— 
Man's Conscience 


Niven Busch, as writer, provided himself as 
producer with an overextended and generally 
unimpressive story of a man’s conscience in 
“The Capture.” Or, if perhaps the story had 
it at the outset, its processing went astray. 

This tells about Lew Ayres, field boss for an 
American oil company in Mexico, who single- 
handed captures Edwin Rand, _ suspected 
hijacker of the company payroll. But having 
shot Rand while one arm was raised, Ayres 
begins to feel the prickings of conscience. He 
shot fast because he had suspected trickery, only 
to learn later Rand could not have raised the 
other arm because of an injury. 

Ayres’ uncertainty induces him to quit his 
job to head for new pastures which turn out to 
be the inland town where Rand lived, from time 
to time anyway, with Teresa Wright, his wife, 
and their young son. Under an assumed name 
Ayres is taken on as a ranch hand. Miss 
Wright, who does the unladylike thing of check- 
ing his belongings, learns who he is. She takes 
out her resentment and hate, presumably, by 
working him at odd hours and at odd jobs. 

The showdown finally comes, after which 
comes love, then marriage. At about this junc- 
ture, what Ayres evidently has been thinking 
but not saying, comes into the plot: his sus- 


picion that Rand was innocent of the robbery, 
To eliminate the speculation and the shadow jt 
casts, Ayres reopens the case, pins the theft on 
Barry Kelley, who is killed in a scuffle. Rather 
than surrender, which he tells Jory, a sym- 
pathetic priest, he should have done via flash- 
back, Ayres flees. The manhunt follows. On 
pleadings of Miss Wright, Ayres surrenders 
but not before he surmounts a psychological 
hurdle induced by the paralleling chain of cir- 
cumstances which identify his position with 
that of Rand—same wife, fugutive from justice, 
a paralyzed right arm. Left to the audience is 
the outcome of the unseen trial. 

Development of this story never quite blos- 
soms into dramatic flower. Aside from the 
manhunt which enters when the film is practi- 
cally over, “The Capture” is usually placid, only 
mildly interesting and frequently dull. It be- 
comes an unfortunate commentary that its 8] 
minutes seem considerably longer. 

Ayres and Miss Wright, as the two leads, are 
competent without distinction. Supporting roles 
are standard. Production values are excellent, 
John Sturges directed. 

Reviewed at trade showing at the Normandie 
theatre, New York. Reviewer's Rating: Fair. 
—R. K. 

Release date, April 8, 1950. Running time, 81 min- 


utes. PCA No. 14215. General audience classification, 
MN ep ecakoangun een cau b adnan e PAREN CAEER w Ayres 
MRROR icke Clac ca Gnas c han dussneneess oan sneeee Teresa Wright 
Rater MNES. 335 <node se sunccsn aware otis<eer Victor Jory 


Edwin Rand, Jacqueline White, Jimmy Hunt, Barry 
Kelley, Duncan Renaldo, William Bakewell, Milton 
Parsons, Frank Matts, Felipe Turich 

(Review reprinted from last week’s HERALD) 


ADVANCE SYNOPSES 


THE BIG LIFT 
(20th Century-Fox) 


PRODUCER: William Perlberg. DIREC- 
TOR: George Seaton. PLAYERS: Mont- 
gomery Clift, Paul Douglas, Cornell Borch- 
ers, Bruni Lobel. 

DRAMA. The operation of the Berlin airlift, 
interwoven with a romantic episode, is the 
theme of this story. Hank and Danny fly to 
Berlin every day with their unit delivering 
tons of coal and food. One day, after a presen- 
tation on German soil of an award for their 
services, Danny meets Frederica. Danny finds 
her attractive and after a little while falls in 
love with her. She tells him that her husband 
was killed in Russia. Hank and his girl meet 
Danny and Frederica one night and Hank 
becomes suspicious of her actions in a restau- 
rant. He manages to track down some evi- 
dence to prove she is trying to use Danny just 
to get to America. Danny is set on marrying 
Frederica, despite the Army red tape until 
her neighbor reveals that Frederica’s husband 
is alive and waiting for her in the United 
States. Danny calls off the wedding and pre- 
pares to leave for home, Hank’s girl stays in 
Germany to help reconstruct her country. 


SQUARE DANCE KATY 
(Monogram) 


PRODUCER: Lindsley Parsons. DIREC- 
TOR: Jean Yarbrough. PLAYERS: Vera 
Vague, Jimmie Davis, Phil Brito, Virginia 
Welles, Warren Douglas. 

MUSICAL MELODRAMA. Bob, a soap 
company representative, and his entertainer- 
friend Vicky, go hunting for television talent in 
a rural community and are met by Katy. who 
wants her boyfriend Dodo and his hill-billy 
band to break into television. Bob, however, 
is more impressed with Katy’s singing and 
brings her to New York to star in the com- 
pany’s show. While there she finds a job for 
Dodo in a Greenwich Village night club. Katy 
becomes successful and Dodo thinks he can 
do better if he gives a big concert. One is 
arranged but gets bad reviews. Dodo disappears 
but is later found at a seaside resort where 
he has become very popular with the square 
dancing teen-agers. Again he is persuaded by 
Katy to return to New York and the same 
nightclub, but this times proves to be a sensa- 
tion. 
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ELEASE CHART 


by companies 


This Chart lists feature product tradeshown 
or released since September 1, 1949. For listing 
of 1948-49 Features by Company, see Product 
Digest pages 4732-4733, issue of August 27, 
1949. For Stars, Running Time, Review and Rat- 
ings, turn to the Alphabetical Chart in this issue. 


(T) before a date in the list below indicates 
a tradeshow date; release dates are given as 
soon as available. (R) designates a reissue. 











Prod. Tradeshow or 
No. Title Release Date 
7 Sr CORE: TOMBR . 05.0: v.enig ceases Sept.,’49 
$4 The Cowboy & the Indians... .Sept.,’49 
Ito The Devil’s Henchmen...... Sept. 15,’49 
163 Horesmen ef the Sierras....Sept. 22,’49 
222.Miss Grant age Richmond... . Oct.’49 
205 Blondie Hits ond ackpot...... Oct. 6,749 
217 Holiday in Havana........... Oct. 13,'49 
268 Bandits of El Dorado ea ainionnie's Oct. 20,49 
223 The Reckless Moment........... Nov.,’49 
GBR Tokyo $00 ..-c.ccccccccccssees Nov.,’49 
250 Riders in the Sky.............. Nov.,’49 
211 Rusty’s Birthday ........... Nov. 3,’49 
212 Barbary Pirate.............- Nov. 10,’49 
261 Renegades of the Sage...... Nov. 24,’49 
229 And Baby Makes Three......... Dec.,’49 
252 Feudin’ Rhythm ............... Dec.,’49 
225 Tell It to the Judge.......... Dec.,’49 
209 Prison Warden ............. De & 
263 Frontier Outpost ............ Dee. 29,’49 
227 All the King’s Men...........- Jan.,’50 
226 The -_—S Saleswoman....... Jan.,’50 
185 Sons New Mexico............ Jan.,’50 
214 Mary y #-. Detective......... Jan. 5,’50 
38 Chinatown at Midnight...... Jan. 19,50 
21 Jolson Sings Again............. Feb.,’50 
232 Father is a Bachelor............ Feb.,’50 
Bee Tee MOVAEAN «22... cere eccces Feb.,’50 
231 Mark of the Gorilla........... Feb..’50 
267 Trail of the Rustlers......... Feb. 2,’50 
Sin Bits’ Sones) .... 2. cece esse 
oS Sos 
BO eer 
206 Blondie’s Hero.............. 
Beauty on Parade. 
216 OS rer Mar. 21,’50 
234 A Woman of Distinction........ Apr.,’50 
236 Cargo po) Fay ag Snag sea Apr.,’50 
Tyrant of 2 eee pr. 6,’50 
265 Outcast * Sleek Mesa... ..55. Apr. 13,’50 
210 Military Academy .......... r. 20,’50 
No Sad Songs for Me........... May,’50 
Beware of Blondie.............. Not Set 


EAGLE LION 


961 A Place of One’s Own (Brit.).Sept.,’49 
965 Against the Wind (Brit.) Sept.,’49 
914 The Weaker fs (eee Se 

942 gon —_ a Dream (Brit.) 








ME Sockd base seessascvigd cones 

@1i The Hidden’ Room (Brit.)...... Oct.,’49 
Letter introduction ” ona day Oct.,’49 
"985 The Fighting Redhead.......... et.,’49 
012 The Glass Mountain Meri. )....Nov.,’49 
008 Spring in Park Lane (Brit.)....Nov.,’49 
009 Port of New York.............. ec.,’49 
Cowboy and the Prizefighter... .Dec.,’49 
013 The _ pS, Fi TS ec.,’49 
010 Passport to Pimlico............. ec.,’49 
al 7, Seeing re |) aoe Dec.,’49 
‘020 SM Ss snis\e dustin ie,* 6 '< re Se 
017 Sait te the Devil (Brit.)........ Jan.,’50 
NIRS Sasglasis isn 600 4 0.we ones. a Jan.,’50 
Hit the Ice (R) Pein Sy ama een Feb.,’50 
Mr. h (Brit.).. Feb.,’50 
22 Guilty a ee Feb.,’50 

018 The oo ge RE Feb.,’ 
01 _. SO Sera Mar.,’50 
023 The Golden pv ee Mar.,’50 
024 Boy From Indiana.............. Mar.,’50 
069 The Fighting Stallion........... Mar.,’50 
070 Forbidden Jungle .............. ar. Z-4 


015 The Perfect Woman (B * 
Kin earts and Goronets Brit, Ave.» "80 
“029 Kill “i 43 — eer +750 
The Jackie pool Story. . ‘ay 16,"50 
Spel. Red Shoes ei Late sedehenett it Set 
an Oliver Twist 


a Net Set 

. The Winslow Boy (Brit.) ePelcaein Not Set 
--. Scarlet Street i. ve ty. ey Oct.,’49 
RS Ree Oct.,’49 
SS eee Oct. 4,749 
Pirates of Capri............. Dec. 1,°49 
Gu BE 65 osc, wiein'e 38 5g Jan.,’50 
The Flying Suncor eer Jan.,’5) 

: gry NE Bs av Aare abo gee Jan..’50 
++». Four Days Leave............ Feb. 6,’50 
++. The Wind is My hawee stuiww's out Mar.,’ 

. = — Ws 0b dives. 65 00 Kan Mar.,’50 
SRA Apr.,’50 
he Congolaise ee cep civic waice Siem Apr.,’50 - 

“ge Ee eee Apr.,’50 


LIPPERT 






4008 Treasure of Pag Cristo....Oct. 14,’49 
a3 The Dalton G ‘Oct. 21,'49 
4005 Deputy M Oct. 28,49 





Prod. Tradeshow or 
No. Title Release Date 
4824 Apache Chief ............... 


4903 Square Dance Jubi 
4821 Call of the Forest. 
















4914 Red Desert ...... 
4915 Tough Assignment 
pt] Hollywood Varieties ......... Jan. 14,50 
4917 Radar Secret Service........ Jan. 28,’50 
4902 Baron of Arizona.......... Mar. : 
4919 Western Pacific Agent...... Mar. 17,’50 
4927 Hostile Country............. ar. 24,’50 
4922 Everybody’s Dancin’......... Mar. 31,’50 
4928 Marshal of Heldorado........ Ap 
4925 Colorado A pr. 21,’50 
4910 Operation Haylift............ Apr. 28,’50 
4926 Crooked River............... May 5,’50 
ro ee May 12,50 
29 Fast on the F sa Bie ckialac water May 19,50 
4908 Rocket Ship X. M........... May 26,’50 
4930 West of the Brazos.......... June 2,’50 
. Hollywood Holiday .......... June 16,50 
{ That Midnight Kiss......... Sept. 2,49 
2 The Secret Garden.......... Sept. 9,’49 
3 The Doctor and the Girl....Sept. 23,49 
4 The Red Danube............ Oct. 14,’49 
5 Border Incident ............ Oct. 28,'49 
6 That Forsyte Woman........ Nov. 11,’49 
PIE 0 6.4 i-0(2,0503s 5000 Nov. 18,49 
DPE sc vetitwecccncccceccvd Nov. 25,’49 
10 Challenge ee OS Dec. 16,’49 
15. aw US ee Dec. 22,’49 
11 OM. GO TOUR. 66. c ccc ccccnce Dec. 30,49 
MII ais steie ag s <= 3paleeaa a Jan. 6,50 
PRE ended caccesasscengee Jan. 13,’50 
. eg oge oS doandee caeeie Jan. 20,’50 
intruder in the Dust......... Feb. 3,’50 
4 East Side, West Side........ Feb. 10,50 
17 Blossoms in the Dust (R)...Feb. 16,50 
18 Key to the City............ Feb. 24,’50 
9 Naney _ Sere Mar. 10,’50 
SO ee eee Mar. 17,’50 
21 Comppiveter er Mar. 24,’50 
22 Yellow Cab Man. Apr. 7,’50 
23 Side Street ..... Apr. 10,’50 
24 The Outriders ........... -Apr. 21,750 
25 The Reformer & the Redhead.May 5,’50 
26 Please Believe Me.. May 12,’50 
27 Shadow on the Wall May 19,’50 
May 26,’50 
.June,’50 
une,’50 
June,’50 
July,’50 
Summer Stock ... July,’50 
Mystery Street . uly,’ 
Duchess of Idaho. July,’50 
Aug.,’50 
ug.,’50 
Aug.,’50 
ot the Navajos.... ...Not Set 
.. Annie Get Your Gun........... Not Set 
- eee OR TF GIRS on veces ceses Not Set 
4843 Haunted Trails ............ Sept. 4,°49 
poy SOMNOGE JIMOTS 2... 2. cco e nes Sept. 11,’49 
865 Roaring Westward .......... Sept. 18,’49 
4818 Angels in Disguise......... Sept. 25,’49 
4805 Black Midnight ............ Oct. 2,’49 
4856 Wesern Retiaies Pr mee Oct. 9,’49 
4821 Wolf Hunters .............. Oct. 30,’49 
4844 Riders of the ee Nov. 13,49 
4819 Masterminds................ Nov. 27',’49 
4866 Lawless Code ............... Dec. 4,'49 
4807 — i Panther Island. > 18,749 
4845 Range Land ................ 25,’49 
AAI There’s 2 Girl in My Heart. Jan. 6,’50 
4901 Blue Grass of Kentucky...... 
4946 Fence Riders................ an. oe 
4911 Joe Palooka Meets Humphrey.Feb. 5,’50 
4913 Blonde Dynamite ........... Feb. 12,’50 
4951 West of Wyoming.......... Feb. 18,'50 
= Young Daniel Boone......... Feb. 26,’50 
{ Over the Border............. Mar. 5,’50 
4907  £ rere Mar. 19,’50 
4922 Square Dance Katy......... Mar. 25,’50 
4941 Gunslingers ................ Apr. 9,’50 


4926 Mystery at the Burvesque....Apr. 16,’50 





4909 Jiggs & Maggie Out West...Apr. 23,750 
4952 Six-Gun Mesa.............. Apr. 30,’50 
.... Silent Dust (Brit) dace epee Dee. 29,’50 


PARAMOUNT 


490! Top 0’ the iernine. 













Prod. Tradeshow or Prod. Tradeshow or 

No. Title Release Date No, Title Release Date 

WORE Me UNIO 5c od snc ov vaca deees Jan.,’50 930 Fighting Man of the Plains... .Dec.,’49 

ps TRIMS Jerden 2... occ cc ccc cece Jan.,’50 929 Prince of Foxes...........0.00. Dee.,’49 

ore — UMN oo So vicina ak ines Feb.,’50 00! Dancing in the Dark............ Jan.,’50 

a } nl Mises cate Nix 0ia: wernt one Feb.,’50 errr rrr Jan.,’50 
moe, | *Mar. June,’50 003 When Willie Comes Marching 

4921 Lives of a Bengal HOMER. cc ccccnccccscccrsccess 

4915 A > Se *Mar. June.,’50 1. 6 | er 

P+ SO Sree Mar.,’50 004 Twelve O’Clock High....... 

y 18 Captain Carey, U.S.A........... Apr.,’50 008 Under My Skin......... 

oh... LL ae eseperen Apr.,’ 006 Mother Didn't gil Me 


919 No Man of Her Own..........-- May,’50 


007 Th 
4913 So Proudly We Hail (R).. ree Came Home.. 
R 


y 
*June.Mar.,’50 
4914 Wake Island (R)...... *June.Mar.,’50 010 Wabash Avenue...... 
4916 The Eagle and the Ha June,’50 Ol A Ticket to "Tomahawk. 
| SS July,’50 012 The Big Lift.......... 
uly 4,50 ... Night and the City..... 3 
he ee Aug.,’50 Broken Arrew ....cc.cccccccesss 
—_ 750 ee os ere 
.Not Set oe 0OUltttC eee 
"LL ; Li —— gos a eisans 31088 ug 
* lst date East sone; 2 Tacs vas ‘ ere the Sidewa eee 
+ sone; 2nd—West sone. My Blue Heaven............... Se 


REPUBLIC 
UNITED ARTISTS 

























815 Post Office Investigator...... Sept. 1,’49 
4901 The Kid From Cicveland. a 5,49 
843 Down Dakota Way.......... Sept. 9,’49 ae Pere eee Sept. 16,’49 
GID Fee OF Veutiie......... 00. Sept. 22,’49 ... Satan’s Cradle .......-..+0+. Oct. 7,°40 
855 Antone Ambush.......... et. |, . Without Honor ..........-.+. Oct. 21,49 
4902 The Fighting Kentuckian..... Oct. 5,749 - = _— Lvendaeeaeeeean Nov. 4,’49 
817 Alias the Champ............. Oct. 15,749 SS RPP Dec. 23,49 
868 Navajo Trail Raiders........ Oct. 15,49 ae Daw Grecketi, Indian Scout...Jan. 7,'50 
856 Ranger of Cherokee Sitrip....Nov. 4,'49 . Deaaly Is the Female........ “jan. 21,’50 
844 The Golden Stallion......... Nov. 15,49 wooo JOR Mebiday ....<. 0. cceces Feb. 18,’50 
4961 Powder River Rustlers...... Nov. 25,’49 son ee — San Lorenzo....... Feb. 24,’50 
4904 Blonde Bandit ............. Dec. 22,’49 .2- LOVE Happy.....ccceecceeees Mar. 3,’50 
4971 Pioneer Marshal ............ Dee. 24,’49 . Great Plane Robbery........ Mar. 10,’50 
4941 Bells of Coronado............ Jan. 8,’50 « QuteKeand  ..ccrecsscccccene Mar. 25,’50 
A II, a5. 0) 6.6.0.0.0 8 0 0.00 666-0 Jan. 30,’50 ... Champagne or Caesar....... Apr. 7,50 
4962 of Abilene.......... Feb. 6,’50 4 ~ Sod es vacacssens Apr. 8,’50 
eee 2 Orr re Apr. 21,’50 
4909 Singing Guns............... Feb. 28.50 _— One-Eye_ ......-.08 May 5,’ 
4905 Sands of Iwo Jima........... Mar. 1,’50 .... So Young, So Bad.......... May 20,750 
4906 pk ot Old Mexico......... Mar. 1,’50 woe TRO WURMRRE ccc ccccccccceves June 3,’50 
49i1 | Agent at Large...... Mar. 12,’50 ...- broquois = Trail........65 coos June 17,’50 
4942 Twiltent in the Sierras...... Mar. 22,50 wvgs MME 464 ceaneescedsccugenwee July 7,’50 
4912 House by the River......... Mar. 25,’50 
4963 Code of the Silver “Sage biwens Mar. 25,50 
ion pester AO mag I Men..... Mar. 26,’50 
e Van ng Westerner..... Mar. 31,50 
.. Women from Headquarters...Apr. 22,’50 UNIVERSAL-INTERN'L 
RKO RADIO 705 Yes Sir, That’s My Baby....... Sept.,’49 
- 706 The Gal Who Took the West... .Sent. 49 
708 Christopher Columbus (Brit.) “Dota 
Christepher Columbus r . .Oct.,” 
SPesrats 709 Sword, in the Desert......0..... 
093 Adventures of Ichabod & 901 Free for -o 
a B, 902 The Story of Molly X 
066 The Outlaw 903 —_ Bah aeins 


094 Cinderella 


Ow ... 
O65 Jenn, ef Ace 906 Woma an in Hiding..... 


907 The Rugged 0’ Riordan: 
908 


003 Easy Living 
The Mysterious Desperado. 





“014 Ma a Pa Kettle Go to Town. 
ror: —— Case of Madeleine Smith | 
Ap 









Riders of the Range. ri earner eat r.,’50 
A, Dangerous Profession 915 One. Way See Sinus Apr.,’50 
917 | Was a Shoplifter............. May,’50 
916 —” Territory .....-.ccees May,’50 
eee cauNe wed (aki cent ie June.’50 
Curtain Call at Cactus Creek. ..June.’50 
GI Goin wines es atcccccesctee une,’50 
“os Daybreak (Brit.) .......... Not Set 
Feb. 15, res eee Not Set 
020 teraen ond ed Slave Girl...Mar. 18,’50 Adam and Evalyn (Brit.)........ Not Set 
022 Dynamite Pass ............ Mar. 23,’50 ... Tight Little Island (Brit.). .Not Set 
021 The Golden Twenties... Apr.,”50 » WIMEROUEEE OTE 05050 ccc cece ee Not Set 
He, = I Apr. 8,50 
anit IE, ads aidoncccenes Apr. 22,’50 
008 bagel JS are eee pod eas 
sae e a ere ay 20,’ 
sg IIT ag csc ess wieey June 17,’50 
ces WEENIE COWIE. 55 cc ccccevas July 1,’50 WARNER BROTHERS 
ee rare er Aug. 5,’50 
. Bed of Roses .............. Sept. 16,’50 901 White Heat .............-5+ Sept. 3,49 
902 House Across the Street..... Sept. 10,’49 
903 Task Force ..........-+++.- Sept. 24,’49 
SELZNICK REL ORG 904 Under Capricorn............-- Oct. 8,’ 
° e 906 Beyond the Forest........... t. 22,°49 
907 The Story of Se . Ty Le 
... The Fallen Idol (Brit.)........ Nov.,’49 908 Always Leave Them Laughing. Nov. 26, | 
RNs hs sisicienis Feb.,’50 909 Farewell to Arms ( } Pad cae’ 0.749 
a oe eee 910 The Hatchet Man (R)........ Dee. 10,749 
911 The Lady Takes a iss" "aoe 24,’49 
912 The Inspector General........ Dee. 31,749 
20TH CENTURY. FOX _ 313 The Hasty Heart............. Jan. 14,'50 
= WAIN dings 4sscccessceas Jan. 28,’50 
915 Backfire ean steven <0 Se. $8 
922 Come eee Sept.,’49 905 Chain Lightning ........... eb. % 
923 | Was a Male War Bride..... Sept.,’49 916 Young Man With a Horn....Mar. 11,°50 
924 Thieves’ Highway ........---++.- et.,’49 917 — ee ee Mar. 25,’50 
925 Father Was a ‘Fullback leteone sete Oct.,’49 918 Barricade .........----eeeee Apr. I,’ 
926 Everybody Does It....-......-.- v.49 919 Stage Fright ............-. Apr. 15,’50 
927 Oh, You Eeautiful GOR: . csanns Nov.,’49 920 Daughter of Rosie O’Grady...Apr. 29,’5@ 
SRT re ork ¢ Nov.,’49 921 The Damned Don’t Cry...... May 1(3,’50 
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Chal 
Release dates and running time are furnished as soon as avail- For exploitation see Managers’ Round Table section. oe 
able. Advance dates are tentative and subject to change. Run- * follow; a f Chic 
ning times are the official times supplied by the distributor. ollowing a title indicates a box office Champion. Chin 
All page numbers on this chart refer to pages in the PRODUCT Picture ratings under National Groups are estimates by " 
DIGEST SECTION of MOTION PICTURE HERALD. leading women's organizations and national review committees: | Cind 
Short Subjects Chart with Synopsis Index can be found on A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil, | Com 
pages 230-231, issue of March 18, 1950. ’ f dren (ages 8 to 12). Legion of Decency Ratings: A-1, Unobjec. 
Feature product listed by Company on page 255, issue o tionable; A-2, Unobjectionable for Adults; B, Objectionable in | Cow! 
April 8, 1950. For complete listing of 1948-49 Features by part; C, Condemned Cow 
e o ' ' . 
Company, see Product Digest, pages 4732-4733, issue of August Cry 
27, 1949. (S) before a page number indicates advance synopsis. 
DAK 
7— REVIEWED — -——— RATINGS——_, Dalt 
Release Running (S) =synopsis Nat'l Herald _ 
TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review ee 
ABANDONED (707) Univ. Dennis O'Keefe-Gale Storm Oct.,'49 79m Oct. 8 44. A A-2 Good Daug 
Abbott & Costello Meet the Killer, Davy 
Boris Karloff (702) Univ. Abbott-Costello-Karloff Aug.,'49 84m Aug. 6 4706 AY A-| Fair Dayb 
Adam and Evalyn (Brit.) Univ. Stewart Granger-Jean Simmons Not Set 92m Nov. 26 98 Good Dead 
Adam's Rib (7)* MGM _ Spencer Tracy-Katharine Hepburn Nov. 18,49 l0lm Nov. 5 73 AorAY A-2 Excellent Dear 
Adventures of Ichabod & Mr. Toad, The Dede 
(color) (093) RKO Walt Disney Feature Oct. 1,'49 68m Aug. 27 4730 AYC A-| Excellent Depu 
Against the Wind (Brit.) (965) EL Robert Beatty-Simone Signoret Sept.,'49 95m May 28 4626 AYC B Good Devil 
Air Hostess (120) Col. Gloria Henry-Ross Ford Aug. 25,'49 61m Aug. 13 (S)4715 A-| D.0., 
Alias the Champ (817) Rep. Robert Rockwell-Barbara Fuller Oct. 15,'49 60m Oct. 29 66 A-2. Good Doct 
All the King's Men (227)* Col. Broderick Crawford-Joanne Dru Jan.,50 109m Nov. 5 73 AorAY B Excellent Dooli 
Always Leave Them Laughing (908)* WB Milton Berle-Virginia Mayo Nov. 26,49 Jlém Nov. 26 97 AYC B Very Good Down 
Amazing Mr. Beecham (Brit.) (021) EL Cecil Parker-A. E. Matthews Feb.,'50 85m Dec. 31 137. AYC A-2. Good Down 
Ambush (13) MGM _ Robt. Taylor-John Hodiak-Arlene Dahl Jan. 13,'50 89m Dec. 24 129 AYC A-! Very Good Dyna 
And Baby Makes Three (229) Col. Robert Young-Barbara Hale Dec.,'49 84m Dec. 3 105 A B Average 
Angels in Disguise (4818) Mono. Leo Gorcey-Huntz Hall Sept. 25,'49 63m Nov. 26 98 AYC A-2 Fair EAGI 
Anna Lucasta (148) Col. Paulette Goddard-Oscar Homolka Aug.,'49 86m July 16 4682 A B Very Good East $ 
Any Number Can Play (930)* MGM _ Clark Gable-Alexis Smith July,"49 102m June 4 4633 A A-2 Good Easy 
Apache Chief (4824) Lippert A. Curtis-R. Hayden-C. Thurston Nov. 4,'49 60m Oct. 22 59 A-| Fair Easy 
Arctic Fury (011) RKO _—CDel Cambre-Eve Miller Oct. 1,'49 6Im Oct. | 34 AYC A-| Good Every! 
Astonished Heart, The (Brit.) Univ. Noel Coward-Celia Johnson Mar.,'50 92m Feb. 18 197 A B Very Good 
FALLE 
BACKFIRE (915) WB Virginia Mayo-Gordon Mac Rae Feb. 11,'50 91m Jan. 21 161 A A-2. Good Farew 
Bagdad (color) (903)* Univ. M. O'Hara-P. Christian-V. Price Nov.,'49 82m Nov. 26 97 AYC A-2. Good Father 
Bandit King of Texas (867) Rep. Allan "Rocky" Lane-Eddy Waller Aug. 29,'49 60m Oct. 8 41 AYC Good Father 
Bandits of El Dorado (268) Col. Chas. Starrett-Smiley Burnette Oct. 20,'49 56m Nov. 5 (S)75 AYC A-| Feder. 
Barbary Pirate (212) Col. Donald Woods-Trudy Marshall Nov. 10,'49 65m Aug. 13 4714 AY A-2 Fair Fence 
Baron of Arizona (4902) Lippert Vincent Price-Ellen Drew Mar. 4,'50 93m Feb. 18 198 Good Feudir 
Barricade (color) (918) WB ODS. Cllark-R. Massey-R. Roman Apr. 1,'50 75m Mar. II 221 B Good Fightir 
Battleground (14)* MGM Van Johnson-John Hodiak Jan. 20,50 118m Oct. | 33 AY A-| Superior Fightir 
Beau Geste (4920) Para. G. Cooper-R. Milland (reissue) (east) Mar.,'50 114m Mar. 25 238 (col 
Beauty on Parade Col. Robert Hutton-Lola Albright Mar. 18,50 66m Mar. 25 237 Good Fightir 
Bed of Roses RKO —s J. Fontaine-R. Ryan-Z. Scott Sept. 16,'50 Mar. 25 (S)238 File or 
Belle of Old Mexico (4906) Rep. __Estelita Rodriguez-Robert Rockwell Mar. 1,'50 70m Feb. 11 189 AY A-2 Fair Flame 
Bells of Coronado (color) (4941) Rep. Roy Rogers-Dale Evans Jan. 8,'50 67m Jan. 21 163 AYC Good Flamin 
Beware of Blondie Col. Penny Singleton-Arthur Lake Not Set 66m Apr. 8 254 Fair Flying 
Beyond the Forest (906) WB Bette Davis-Joseph Cotten Oct. 22,'49 96m Oct. 22 59 A B Average Follow 
Big Hangover, The (28) MGM Van Johnson-Elizabeth Taylor May 26,'50 82m Mar. 18 229 A-2 Excellent Four C 
Big Lift, The (012) 20th-Fox Montgomery Clift-Paul Douglas May,'50 Apr. 8 (S)254 Francis 
Big Steal, The (001) RKO Robert Mitchum-Jane Greer July 1,'49 7im June 18 4649 AY A-2 Fair Free f 
Big Wheel, The UA Mickey Rooney-Thomas Mitchell Nov. 4,'49 92m Nov. 5 73, AY B Very Good } Frontie 
Black Book, The (926) EL Robert Cummings-Arlene Dahl Aug.,'49 89m May 21 4617 A-2. Good 
(formerly Reign of Terror) GAL \ 
Black Hand (20) MGM _ 6G. Kelly-J. C. Naish-T. Celli Mar. 17,'50 93m Jan. 21 161 AYorAYC A-2 — Excellent (col 
Black Magic UA = Orson Welles-Nancy Guiid Aug. 19,'49 105m Aug. 20 4721 B Very Good f Gay L 
Black Midnight (4805) Mono. Roddy McDowall-Damian O'Flynn Oct. 2,'49 66m Sept. 10 (S)tl AYC A-I Girl Fr 
Black Shadows (944) EL African Travelogue July 29,'49 62m Oct. | 34 A-2 Average Girl fr 
Blonde Bandit, The (4904) Rep. Gerald Mohr-Dorothy Patrick Dec. 22,'49 60m Jan. 28 169 AorAY A-2 Good Sirl in 
Blonde Dynamite (4913) Mono. Leo Gorcey-Adele Jergens Feb. 12,'50 66m Feb. 4 (S)178 B Girls’ § 
Blondie Hits the Jackpot (205) Col. Penny Singleton-Arthur Lake Oct. 6,'49 66m Oct. 8 (S)42 AYC A-l Glass | 
Blondie's Hero (206) Col. Penny Singleton-Arthur Lake Mar. 9,'50 67m Mar. If (S)223. AYC A-I Golder 
Blossoms in the Dust (color) (17) MGM ~ Greer Garson-Walter Pidgeon (reissue) Feb. 16,50 100m Jan. 28 170 Golden 
Blue Grass of Kentucky (color) Grand 
(4901) Mono. Bill Williams-Jane Nigh Jan. 22,'50 72m Jan. 21 161 AYC A-| Excellent Great 
Blue Lagoon (Brit.) (color) (704) Univ. Jean Simmons-Donald Houston Aug.,'49 101m Aug. 6 4706 AY A-2 Good Great 
Bodyhold (216) Col. Willard Parker-Lola Albright Mar. 21,50 63m Dec. 24 130 A A-2_ Fair Great | 
Bomba on Panther Island (4807) Mono. Johnny Sheffield-Allene Roberts Dec. 18,'49 70m Jan. 14 153 A-| Good Great | 
Border Incident (5) MGM _~ George Murphy-Ricardo Montalban Oct. 28,'49 92m Aug. 27 4730 A B Very Good § Great | 
Borderline (909) Univ. Fred MacMurray-Claire Trevor Feb. 9,'50 88m Jan. 14 153. AY A-2 Good Great § 
Boy from Indiana (024) EL Lon McCallister-Lois Butler Mar.,'50 66m Apr | 246 AYC A-2 Good Guilty | 
Bride for Sale (068) RKO Robert Young-Claudette Colbert Nov. 12,'49 87m Oct. 22 58 AY A-2 Good Guilty , 
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TITLE—Production Number—Company 


imstone (814) (color) Rep. 
Renee's Girl (color) (912) Univ. 
CAPTAIN Carey, U.S.A. (4918) Para. 
Captain China (4911) Sie 
Capture, The RKO 
Cargo to Capetown (236) Col. 
Chain Lightning (905) WB 
Challenge to Lassie (color) (10) MGM 
Champagne for Caesar UA 


r by the Dozen (color) (009) 20th-Fox 
Sage Deadline (4905)* rg 


Chinatown at Midnight (218) Col. 
Christopher Columbus (Brit.) 

(color) (708) Univ. 
Cinderella (color) (094)* RK 
Comanche Territory (color) (916) Univ. 
Come to the Stable (922)* 20th-Fox 
Conspirator (Brit.) (21) MGM 
Cowboy and the Indians, The (184) Col. 
Cowboy and the Prizefighter (color) (956) EL 
Cry Murder FC 
DAKOTA Lil (color) (005) 20th-Fox 
Dalton Gang, The (4913) Lippert 
Damned Don't Cry, The (921) WB 
Dancing in the Dark (color) (001) 20th-Fox 
Dangerous Profession, A (014) RKO 


Daughter of Rosie O'Grady (920) (color) WB 
Davy Crockett, Indian Scout UA 


Daybreak ( Brit.) Univ. 
Deadly Is the Female UA 
Dear Wife (4912) Para. 
Dedee (French) EL 
Deputy Marshal (4905) ippert 
Devil's Henchmen, The (110) Col. 


D.O.A. UA 


Doctor and the Girl, The (3) MGM 
Doolins of Oklahoma, The (147) Col. 
Down Dakota Way (843) (color) Rep. 
Down Memory Lane (005) EL 
Dynamite Pass (022) RKO 
EAGLE and the Hawk (4916) (color) Para. 
East Side, West Side (14) MGM 
Easy Living (003) RKO 
Easy Money (Brit.) (962) EL 
Everybody Does It (926) 20th-Fox 
FALLEN Idol, The (Brit.) SRO 
Farewell to Arms (909) WB 
Father Is @ Bachelor (232) Col. 
Father Was a Fullback (925) 20th-Fox 
Federal Agent at Large (4911) Rep. 
Fence Riders (4946) Mono. 
Feudin' Rhythm (252) Col. 
Fighting Kentuckian, The (4902) Rep. 
Fighting Man of the Plains (930) 

(color) 20th-Fox 
Fighting Redhead, The (955) (color) EL 


File on Thelma Jordon (See Thelma Jordon) 
Flame of Youth (816) 


ep. 
Flaming Fury (812) Rep. 
Flying Saucer, The FC 
Follow Me Quietly (006) RKO 
Four Days Leave FC 
Francis (910)* Univ. 
Free for All (901) Univ. 
Frontier Outpost (263) Col. 
GAL Who Took the West, The 

(color) (706) niv. 
Gay Lady, The (Brit.) (013) EL 
Girl From Jones Beach, The (828)* WB 
Girl from San Lorenzo, The UA 
Girl in the Painting, The (Brit.) (723) Univ. 
Girls' School (213) Col. 
Glass Mountain, The (Brit.) (012) EL 
Golden Stallion, The (color) (844) Rep. 
Golden Twenties, The (021!) KO 
Grand Canyon (4822) Lippert 
Great Dan Patch, The UA 
Great Gatsby, The (4820)* Para. 
Great Lover, The (4909)* Para. 
Great Plane Robbery, The UA 
Great Rupert, The (019) EL 
Great Sinner, The (923) MGM 
Guilty Bystander FC 
Guilty of Treason (022) EL 
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Release 

Stars Date 

Rod Cameron-Adrian Booth Aug. 15,'49 
Yvonne de Carlo-Philip Friend Mar.,'50 
Alan Ladd-Wanda Hendrix Apr.,'50 
J. Payne-G. Russell-J. Lynn Feb.,'50 
Teresa Wright-Lew Ayres Apr. 8,'50 
B. Crawford-J. Ireland-E. Drew Apr.,'50 
Humphrey Bogart-Eleanor Parker Feb. 25,'50 
Edmund Gwenn-Donald Crisp Dec. 16,'49 
Ronald Colman-Celeste Holm Apr. 7,'50 


Jeanne Crain-Clifton Webb-Myrna Loy Apr.,'50 


Alan Ladd-Donna Reed Nov. 11,'49 
Hurd Hatfield-Jean Willes Jan. 19,'50 
Fredric March-Florence Eldridge Oct.,'49 
Walt Disney Characters Mar. 4,'50 
Maureen O'Hara-Macdonald Carey May,'50 
Loretta Young-Celeste Holm Sept. '49 
Robert Taylor-Elizabeth Taylor Mar. 24,'50 
Gene Autry-Sheila Ryan Sept.,'49 
Jim Bannon-Don Kay Reynolds Dec.,'49 
Carole Mathews-Jack Lord Jan.,'50 
G. Montgomery-R. Cameron-M. Windsor Feb.,'50 
Don Barry-Betty Adams Oct. 21,'49 
J. Crawford-D. Brian-K. Smith May 13,'50 
W. Powell-M. Stevens-B. Drake Jan.,'50 
Geo. Raft-Pat O'Brien-Ella Raines Nov. 26,'49 
June Haver-Gordon MacRae Apr. 29,'50 
George Montgomery-Ellen Drew Jan. 7,50 
Eric Portman-Ann Todd Not Set 
John Dall-Peggy Cummins Jan. 21,50. 
William Holden-Joan Caulfield Feb.,'50 
Bernard Blier-Simone Signoret Aug.,'49 
Jon Hall-Frances Langford Oct. 28,'49 
Warner Baxter-Mary Beth Hughes _ Sept. 15,'49 
Edmond O'Brien-Pamela Britton Apr. 21,'50 
G. Ford-C. Coburn-G. De Haven _— Sept. 23,'49 
Randolph Scott-George Macready July,'49 
Roy Rogers-Dale Evans Sept. 9,'49 
B. Crosby-W. Fields-G. Swanson Aug.,'49 
Tim Holt-Lynne Roberts Mar. 23,'50 
John Payne-Rhonda Fleming June,'50 
James Mason-Barbara Stanwyck Feb. 10,'50 
Victor Mature-Lucille Ball Sept. 3,'49 
Jack Warner-Greta Gynt Aug.,'49 
Paul Douglas-Linda Darnell Nov.,'49 
Ralph Richardson-Michele Morgan Nov.,'49 
Helen Hayes-Gary Cooper (reissue) Dec. 10,'49 
William Holden-Coleen Gray Feb.,'50 
Fred MacMurray-Maureen O'Hara Oct.,'49 
Dorothy Patrick-Robert Rockwell Mar. 12,'50 
Whip Wilson-Andy Clyde Jan. 29,'50 
Eddy Arnold-Gloria Henry Dec.,'49 
John Wayne-Vera Ralston Oct. 5,'49 
Randolph Scott-Jane Nigh Dec.,'49 
Jim Bannon-Peggy Stewart Oct.,'49 
Barbara Fuller-Ray McDonald Sept. 22,'49 
Roy Roberts-George Cooper July 28,'49 
Mikel Conrad-Pat Garrison Jan.,'50 
William Lundigan-Dorothy Patrick July 14,'49 
Cornel Wilde-Josette Day Feb. 6,'50 
Donald O'Connor-Patricia Medina Feb.,'50 
Robert Cummings-Ann Blyth Nov.,'49 
Charles Starrett-Smiley Burnette Dec. 29,'49 
Yvonne De Carlo-Chas. Coburn Sept.,'49 
Jean Kent-James Donald Dec.,'49 
Ronald Reagan-Virginia Mayo July 16,'49 
Duncan Renaldo-Leo Carrillo Feb. 24,'50 
Mai Zetterling-Robert Beatty Aug. 20,'49 
Joyce Reynolds-Ross Ford Feb. 9,'50 
Valentina Cortesa-Dulcie Gray Nov.,'49 
Roy Rogers-Dale Evans Nov. 15,'49 
Al Jolson-R. Valentino, et al. Apr.,'50 
Richard Arlen-Mary Beth Hughes Aug. 12,'49 
Dennis O'Keefe-Gail Russell July 22°49 
Alan Ladd-Betty Field Aug. 5,'49 
Bob Hope-Rhonda Fleming Dec. 28,'49 
Tom Conway-Margaret Hamilton Mar. 10,'50 
Jimmy Durante-Terry Moore Mar.,'50 
Gregory Peck-Ava Gardner Aug. 5,'49 
Zachary Scott-Faye Emerson Jan.,'50 
C. Bickford-P. Kelly-B. Granville Feb.,'50 


Running 
Time 


90m 
77m 


83m 
97m 
8Iim 
80m 
94m 
76m 


85m 
87m 
67m 


104m 
75m 
76m 
94m 
87m 
70m 
59m 
63m 


87m 
58m 
103m 
92m 
79m 
104m 
7im 
82m 
87m 
88m 
90m 
72m 
69m 
83m 
98m 
90m 
67m 
72m 
6Iim 


104m 
108m 
77m 
94m 
98m 


94m 
78m 


84m 
60m 
57m 
66m 
100m 


94m 
55m 


60m 
60m 
69m 
59m 
98m 
9im 
83m 
65m 


84m 
96m 
78m 
59m 
90m 
62m 
90m 
67m 
68m 
65m 
94m 
91m 
80m 
éIm 
86m 
110m 
92m 
86m 


-— REVIEWED — 
(S) =synopsis 

Issue Page 
Aug. 20 4722 
Mar. 4 213 
Feb. 25 205 
Nov. 5 74 
Apr. 8 254 
Apr. | 246 
Feb. 4 177 
Oct. 22 58 
Feb. I! 186 
Apr. | 245 
Aug. 13 4713 
Nov. 26 98 
Oct. 15 49 
Dec. 17 121 
Apr. 8 253 
June 25 4657 
Feb. 18 197 
Nov. 5 75 
Jan. 14 154 
Feb. II 189 
Jan. 28 169 
Jan. 28 (S)170 
Apr. | (S)247 
Nov. 5 74 
Oct. 22 59 
Apr. | 245 
Jan. 14 153 
July 9 4673 
Nov. 5 74 
Nov. 12 8! 
May 14 (Her.)39 
Oct. 15 49 
Oct. 29 66 
Dec. 31 137 
Sept. 17 17 
June 4 4633 
Sept. 10 10 
Sept. 17 17 
Mar. 25 238 
Feb. II 186 
Dec. 17 122 
Aug. 20 4722 
Feb. 12 4493 
Sept. 3 ! 
Oct. 8 4l 
Dec. 10 115 
Feb. 11 186 
Aug. 20 4721 
Mar. 25 238 
Feb. 18 (S)199 
Dec. 17 (S)123 
Sept. 17 18 
Oct. 15 50 
Oct. 8 42 
Oct. | 34 
July 16 4681 
Jan. 14 154 
July 16 4681 
Apr. | 246 
Dec. 17 121 
Nov. 5 75 
Dec. 17. (S)123 
Sept. 17 18 
Jan. 21 163 
June 25 4658 
Mar. I! 222 
July 30 4697 
Feb. 18 (S)199 
Jan. 7 146 
Oct. 29 65 
Mar. 18 229 
Sept. 3 2 
July 23 4689 
Apr. 30 4591 
Sept. 17 17 
Mar. 11 222 
Jan. 7 145 
July 2 4665 
Feb. 18 197 
Jan. 7 146 


7 RATINGS—__, 


Nat'l Herald 
Groups L.ofD. Review 
AYC A-| Good 
AYC A-2. Good 
AYC A-2. Very Good 
AY A-2. Very Good 
Fair 
Good 
AYorAYC A-2 _— Excellent 
AYC A-| Good 
AYC A-2 Fair 
AYC A-| Very Good 
AY A-2. Good 
AYCorAY A-2. Fair 
AYC A-1 Good 
AYC A-!| Excellent 
AYC A-| Good 
AY A-| Very Good 
AYCorAY A-2_ Fair 
AYC A-| Good 
AYC A-| Good 
A-2 Fair 
A B Good 
A-| 
AYC A-2 Very Good 
A A-2 Fair 
A-2 Excellent 
AYC Good 
B Fair 
A B Good 
AYC A-| Very Good 
Cc 
A-| Good 
A-2 Fair 
A-2 Excellent 
A A-2 Very Good 
AY A-2. Good 
AYC A-| Good 
A-| Very Good 
AYC A-| Average 
AYC B Good 
A B Good 
A-2. Good 
B Good 
AYC A-2 Excellent 
AY B Very Good 
B 
AYC A-2 Fair 
AYC A-2 Very Good 
AYC A-| Good 
A-1 
AYC A-1 
AYC A-2. Good 
AY B Good 
AYC A-| Fair 
AYC A-2. Average 
A-| Good 
A-1 Fair 
AYC A-2 Fair 
A-2 Fair 
AYC A-| Excellent 
AYC A-| Average 
AYC A-| 
AY A-2 Fair 
A-2 Fair 
AY B Very Good 
AYC A-| Fair 
AY A-| Very Good 
AYC A-1 
A A-2. Good 
AYC A-| Very Good 
Excellent 
A-| Good 
AYC B Good 
A B Average 
AYCorAY A-2 Very Good 
AYC Average 
AYC A-| Very Good 
A A-2 Very Good 
A-2. Good 
A A-| Very Good 
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TITLE—Production Number—Company 


Gunmen of Abilene (4962) Rep. 
HAMLET (Brit.) (Spcl.)* U-I 
Hasty Heart, The (913) WB 
Hatchet Man, The (910) WB 
Haunted Trails (4843) Mono. 
Heiress, The (4821)* Para. 
Hidden Room, The (Brit.) (011) EL 
Hit the Ice (943) EL 
Holiday Affair (013) RKO 
Holiday in Havana (217) Col. 
Holiday Inn (4907) Para. 
Hollywood Varieties (4916) Lippert 
Horsemen of the Sierras (163) Col. 
House Across the Street, The (902) WB 
House by the River (4912) Rep. 
House of Strangers (919) 20th-Fox 


ICHABOD and Mr. Toad (See Adventures of) 


I'll Be Seeing You =f 
Inspector General, The (color) (912) WB 
In the Good Old Summertime* 

(color) (932) MGM 
Intruder in the Dust (9) MGM 
It's a Great Feeling (color) (831)* WB 


| Was a Male War Bride (923)* 20th-Fox 
| Was a Shoplifter (917) Univ. 


JIGGS & Maggie in Jackpot Jitters 
(4812) Mon 
Jiggs and Maggie Out West (4909) Mane. 
Joan of Arc (color) (963)* RKO 
Joe Palooka in Counterpunch (4808) Mono. 
(formerly Return Bout) 
Joe Palooka Meets Humphrey (4911) Mono. 
Johnny Allegro (146) Col. 


Johnny Eager (15) MGM 
Johnny Holiday UA 
Johnny Stool Pigeon (700 Univ. 
Jolson Sings Again (color)* (221) Col. 
KAZAN (102) Col. 
Key to the City (18)* MGM 
Kid from Cleveland, The (4901!) Rep. 
Kid from Texas, The (color) (911) Univ. 
Kiss for Corliss, A UA 
LADY Takes a Sailor, The (911) WB 
Lawless, The Rg 
Lawless Code (4866) Mono. 
Law of the Barbary Coast (115) Col. 
Leave It to Henry (4827) Mono. 
Lives of a Bengal Lancer (4921) Para. 


Lone Wolf and His Lady (123) Col. 
Look for the Silver Lining (color) (829)* bs 
Lost Boundaries* 


Lost Tribe, The (144) Col 
Love Happy UA 
Lust for Gold (145) Col. 


MADAME Bovary (931)* GM 
Ma and Pa Kettle Go to Town (914) "Unie. 
Malaya (12) MGM 
Man on the Eiffel Tower (color) (069) RKO 
Mark of the Gorilla (231) Col. 


Mary Ryan, Detective (214) Col. 
Masked Raiders (012) RKO 
Masterminds (4819) Mono. 
Mighty Joe Young (06!) RKO 
Miss Grant Takes Richmond (222) Col. 
Modern Marriage, A ono. 
Montana (color) (914) WB 
Mother Didn't Tell Me (006) 20th-Fox 
Mr. Belvedere Goes to College 

(913)* 20th-Fox 
Mr. Perrin and Mr. Traill (Brit.) (924) EL 
Mr. Soft Touch (149) Col. 
Mrs. Mike UA 
Mule Train (248) Col. 


My Brother Jonathan (Brit.) (AAI3) Mono. 


My Brother's Keeper (Brit.) (964) EL 
My Foolish Heart (052)* RKO 
My Friend Irma (4903)* Para. 
Mysterious Desperado, The (007) RKO 
NANCY Goes to Rio (color) (19) MGM 


258 


Release 

Stars Date 

Allan "Rocky" Lane-Eddy Waller Feb. 6,'50 
Laurence Olivier-Jean Simmons Not Set 
Ronald Reagan-Patricia Neal Jan. 14,'50 


Edw. G. Robinson-Lor. Young (reissue) Dec. 10,'49 
Whip Wilson-Andy Clyde Aug. 21,'49 
Olivia de Havilland-Montgomery Clift Jan.,'50 


Robert Newton-Sally Gray Oct.,'49 
Bud Abbott-Lou Costello (reissue) Feb.,'50 
Robert Mitchum-Janet Leigh Dec. 24,'49 
Desi Arnaz-Mary Hatcher Oct. 13,'49 
Bing Crosby-Fred Astaire (reissue) Dec. 2,'49 
Rob't. Alda-Peggy Stewart & others Jan. 14,'50 
Charles Starrett-Smiley Burnette Sept. 22,'49 
Wayne Morris-Janis Paige Sept. 10,'49 
Louis Hayward-Jane Wyatt Mar. 25,'50 
Richard Conte-Susan Hayward July,49 


Joseph Cotten-Ginger Rogers _ (reissue) Dec.,'49 


Danny Kaye-W. Slezak-Barbara Bates Dec. 31,'49 
Judy Garland-Van Johnson July,'49 
David Brian-Claude Jarman, Jr. Dec. 2,'49 
Dennis Morgan-Jack Carson Aug. 20,'49 
Cary Grant-Ann Sheridan Sept.,'49 
Scott Brady-Andrea King May, ‘50 
Joe Yule-Renie Riano Sept. 11,'49 
Joe Yule-Renie Riano Apr. 23,'50 
Ingrid Bergman-Jose Ferrer July 29,'50 
Joe Kirkwood-Leon Errol Aug. 14,'49 
Joe Kirkwood-Leon Errol Feb. 5,50 
George Raft-Nina Foch June,'49 
Robert Taylor-Lana Turner (reissue) Dec. 22,'49 
William Bendix-Allen Martin, Jr. Feb. 18,'50 
Howard Duff-Shelley Winters July,'49 
Larry Parks-Barbara Hale Feb.,'50 
Stephen Dunne-Lois Maxwell July 14,'49 
Clark Gable-Loretta Young Feb. 24,'50 
George Brent-Lynn Bari Sept. 5,'49 
Audie Murphy-Gale Storm Mar.,'50 
Shirley Temple-David Niven Apr. 8,'50 
Jane Wyman-Dennis Morgan Dec. 24,'49 
Macdonald Carey-Gail Russell July,'50 
Jimmy Wakely-Cannonball Taylor Dec. 4,'49 
Gloria Henry-Stephen Dunne July 21,'49 
Raymond Walburn-Walter Catlett June 12,'49 
G. Cooper-F. Tone (reissue) (east) Mar.,'50 
Ron Randell-June Vincent Aug. 11,'49 
June Haver-Ray Bolger July 30,'49 
Beatrice Pearson-Mel Ferrer Aug.,'49 
Johnny Weissmuller-Myrna Dell May,'49 
Marx Bros.-llona Massey Mar. 3,'50 
Ida Lupino-Glenn Ford June,'49 
Jennifer Jones-Louis Jourdan Aug.,'49 
Marjorie Main-Percy Kilbride Apr.,'50 
Spencer Tracy-James Stewart Jan. 6,'50 
C. Laughton-F. Tone-B. Meredith Feb. 4,'50 
Johnny Weissmuller-Trudy Marshall Feb.,'50 
Marsha Hunt-John Litel Jan. 5,'50 
Tim Holt-Marjorie Lord Oct. 15,'49 
Leo Gorcey-Huntz Hall Nov. 27,'49 
Ben Johnson-Terry Moore July 23,'49 
Lucille Ball-Wm. Holden Oct.,'49 
R. Hadley-M. Field-R. Clarke Not Set 
Errol Flynn-Alexis Smith Jan. 28,'50 
Dorothy McGuire-Wm. Lundigan Mar.,'50 
Clifton Webb-Shirley Temple May,'49 
Marius Goring-David Farrar July,'49 
Glenn Ford-Evelyn Keyes Sept.,'49 
Dick Powell-Evelyn Keyes Dec. 23,'49 
Gene Autry-Sheila Ryan Feb. 22,'50 
Michael Denison-Dulcie Gray June 1,'49 
Jack Warner-Jane Hylton July,'49 
Susan Hayward-Dana Andrews Jan. 21,'50 
John Lund-Diana Lynn-Marie Wilson Oct. 14,'49 
Tim Holt-Richard Martin Sept. 10,'49 
A. Sothern-J. Powell-B. Sullivan Mar. 10,'50 


Running 
Time 


60m 


153m 
102m 
74m 
60m 
120m 
93m 
82m 
87m 
73m 
10Im 
60m 
56m 
69m 
88m 
10im 


85m 
102m 


102m 
87m 
85m 
105m 
74m 


67m 
66m 
145m 
74m 


65m 
8im 
107m 
94m 
75m 
96m 


65m 
99m 
89m 
78m 
88m 


99m 
83m 
58m 
65m 
57m 
11m 


106m 
97m 
72m 
9Im 
90m 


115m 
79m 
98m 
97m 
68m 
67m 
60m 


94m 
87m 
66m 
76m 
88m 


83m 
9im 
93m 
99m 
70m 
102m 
97m 
99m 
103m 
bim 





-— REVIEWED — r RATINGS 
(S) =synopsis Nat'l Nena 

Issue Page Groups L.ofD. Review 
Feb. 18 197 — 
July 3 Herald(17) AY A-2 

Dec. 10 113. AY A-| Excellent 
Dec. 10 115 

Aug. 13 (S)4715 AYC A-l 

Sept. 10 9 AorAY A-2 Superior 
Jan. 14 154 A A-2. Good 
Feb. II 189 
Nov. 19 89 AYC A-| Very Good 
Oct. 8 (S)42 AYC B 

Nov. 19 91 
Jan. 7 146 B Fair 
Dec. 3 (S)106 AYC A-1 
Aug. 20 4722. AYC A-2 Average 
Apr. | 246 A A-2 Very Good 
June 18 4649 A A-2 Excellent 
Feb. 18 198 
Nov. 19 89 AYC A-| Very Good 
June 25 4657. AYC A-| Excellent 
Oct. 15 49 AY A-| Very Good 
July 30 4697. AYC A-2 Very Good 
Aug. 13 4713 A B Very Good 
Mar. 25 ($)238 AYC A-2 
Sept. 3 | AYC A-| Good 
Mar. 25 237 Good 
Oct. 30 4366 AY A-1 Superior 
July 9 (S)4675 AYC A-| 
Feb. I! 186 AYC A-| Good 
May 28 4626 AY A-2. Good 
Feb. I! 189 
Dec. 17 122 AYC A-| Good 
July 16 4681 AY A-2 Good 
Aug. 13 4713, AYC B Very Good 
June 25 4658 AY A-2 Very Good 
Feb. 4 178 A B Very Good 
Sept. 10 9 AY A-I Good 
Feb. 25 205 AYorAYC A-2 Good 
Oct. 22 58 AYC B Very Good 
Dec. 3 105 AYC B Very Good 
Apr. 8 253 Good 
Oct. 8 (s)42. AYC A-| 
July 2 (S)4667 A-2 
May 28 4626 AYC Good 
Mar. 25 238 
Apr. 9 4566 A-2 Average 
June 25 9 4658 «= AYC A-| Very Good 
July 2 4665 AYC A-| Very Good 
Apr. 30 4591 A-| Average 
Sept. 24 26 AYC B Fair 
May 28 4625 AY B Good 
Aug. 6 4705 A A-2 Good 
Apr. | 245 A-i Very Good 
Dec. 3 105 AYCorAY A-2_ Average 
Dec. 24 130 AorAY A-2 Very Good 
Mar. 4 214 AYC A-| Good 
Nov. 12 82 AYCorAY A-2 Fair 
Oct. | 34 AYC A-| Fair 
Jan. 14 154 AYC A-! Good 
May 28 4625 AY A-| Good 
Oct. | 34 AY A-2 Excellent 
Apr. 8 254 Average 
Jan. 7 145 AYC A-| Good 
Feb. 4 178 AYorAYC A-2 Good 
Apr. 9 4566 AYC A-2 Very Good 
Dec. 25 4434 A-| Very Good 
Aug. 6 4705 AYC A-1 Good 
Dec. 24 129 A A-2 Very Good 
Jan. 28 (S)170 AYC A-I 
June 4 (S)4634 AorAY A-2 
Feb. 19 4506 A-2 Fair 
Oct. 22 58 AorAY B Excellent 
Aug. 20 4721 AYC A-2 Very Good 
Aug. 27 4731 AYC A-| Fair 

Feb. 4 177 AYC A-2 Excellent 
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TITLE—Production Number—Company 


Navajo Trail Raiders (868) Rep. 
Nevadan, The (color) (228) Col. 
Never Fear (020) EL 
No Man of Her Own (4919) Para. 
No Sad Songs for Me (238) Col. 
Not Wanted 
OH, You Beautiful Doll 

(color) (927) 20th-Fox 
Oliver Twist (Brit.) (828) E 
Once More, My Darling (703) Univ. 
Once Upon a Dream (Brit.) (942) EL 
One Last Fling /831) WB 
On the Town (color) (11)* MGM 
Our Very Own RKO 
Outlaw, The (066) RKO 
Outriders, The (color) (24) MGM 
Outside the Wall (913) Univ. 
PAID in Full (4915) Para. 
Palomino, The (color) (230) Col. 
Passport to Pimlico (Brit.) (010) EL 
Perfect Strangers (917) WB 
Pinky* (931) 20th-Fox 
Pioneer Marshal (4971) Rep. 
Pirates of Capri FC 
Place of One's Own, A (Brit.) (961). EL 
Please Believe Me (26) MGM 
Port of New York (009) EL 
Port Office Investigator (815) Rep. 
Powder River Rustlers (4961) Rep. 
Prince of Foxes (929)* 20th-Fox 
Prison Warden (209) Col. 
Project X FC 
QUICKSAND UA 
RADAR Secret Service (4917) Lippert 
Range Justice (4855) Mono. 
Range Land (4845) Mono. 
Ranger of Cherokee Strip (856) Rep. 
Reckless Moment, The (223) Col. 
Red Danube, The (4) MGM 
Red Desert (4914) Lippert 
Red, Hot and Blue (4906) Para. 
Red Light UA 
Red Menace, The (830) Rep. 
Red Shoes, The (Brit.) (color) (Spcl.) EL 


Reformer and the Redhead, The (25) MGM 


Renegades of the Sage (261) Col. 
Riders in the Sky (250) Col. 
Riders of the Dusk (4844) Mono. 
Riders of the Range (016) RKO 
Riding High (4917) Para. 
Rim of the Canyon (186) Col. 
Roaring Westward (4865) Mono. 
Rope of Sand (4902)* Para. 
Roseanna McCoy (05!) RKO 
Rugged O'Riordans, The (907) Univ. 
Run for Your Money, A (Brit.) Univ. 
Rusty's Birthday (211) Col. 
SALT to the Devil (Brit.) (017) EL 
(formerly Give Us This Day) 

Samson and Delilah (color)* Para. 
San Antone Ambush (855) Rep. 
Sand (See “Will James’ Sand") 

Sands of lwo Jima (4905)* Rep. 
Sarumba (014) EL 
Satan's Cradle UA 
Savage Splendor (color) (004) RKO 
Scene of the Crime (933) MGM 
Secret Garden, The (color) (2) MGM 
Shadow on the Wall (27) MGM 
Shadows of the West (4842) Mono. 
She Wore a Yellow Ribbon (color) 

_(067)* RKO 
Side Street (23) MGM 
Sierra (color) Univ. 
Silent Dust ( Brit.) Mono. 
Singing Guns (color) (4909) Rep. 
Styliner (4823) Lippert 
Slattery's Hurricane (921) 20th-Fox 
Song of Surrender (4904) Para. 
Sons of New Mexico (185) Col. 
So Proudly We Hail (4913) Para. 
South of Death Valley (164) Col. 
South of Rio (854) Rep. 
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Stars 


Allan "Rocky" Lane-Eddy Waller 
Randolph Scott-Dorothy Malone 
Sally Forrest-Keefe Brasselle 
Barbara Stanwyck-John Lund 
Margaret Sullavan-Wendell Corey 
Sally Forrest-Keefe Brasselle 


Mark Stevens-June Haver 

John H. Davies-Robert Newton 
Robert Montgomery-Ann Blyth 
Googie Withers-Griffith Jones 
Alexis Smith-Zachary Scott 

Gene Kelly-F. Sinatra-Betty Garrett 
Ann Blyth-F. Granger-Joan Evans 
Jack Buetel-Jane Russell 

Joel McCrea-Arlene Dahl 

Richard Basehart-Marylin Maxwell 


Robert Cummings-Lizabeth Scott 
Jerome Courtland-Beverly Tyler 
Stanley Holloway-Betty Warren 
Ginger Rogers-Dennis Morgan 

J. Crain-W. Lundigan-E. Barrymore 
Monte Hale-Paul Hurst 

Louis Hayward-Binnie Barnes 
Margaret Lockwood-James Mason 
Deborah Kerr-Robert Walker 
Scott Brady-Richard Rober 
Warren Douglas-Audrey Long 
Allan "Rocky" Lane-Eddie Waller 
Tyrone Power-Orson Welles 
Warner Baxter-Anna Lee 

Rita Colton-Keith Andes 


Mickey Rooney-Jeanne Cagney 


John Howard-Adele Jergens 
Johnny Mack Brown-Max Terhune 
Whip Wilson-Andy Clyde 

Monte Hale-Paul Hurst 

James Mason-Joan Bennett 

W. Pidgeon-P. Lawford-E. Barrymore 
Don Barry-Tom Neal 

Betty Hutton-Victor Mature 
George Raft-Virginia Mayo 
Robert Rockwell-Hanne Axman 
Anton Walbrook-Marius Goring 
June Allyson-Dick Powell 

Charles Starrett-Smiley Burnette 
Gene Autry-Gloria Henry 

Whip Wilson-Andy Clyde 

Tim Holt-Jacqueline White 

Bing Crosby-Coleen Gray 

Gene Autry-Nan Leslie 

Jimmy Wakely-Douglas Taylor 
Burt Lancaster-Paul Henreid 
Farley Granger-Joan Evans 
Michael Pate-Wendy Gibb 
Donald Houston-Meredith Edwards 
Ted Donaldson-John Litel-Ann Doran 


Sam Wanamaker-Lea Padovani 


H. Lamarr-V. Mature-G. Sanders 
Monte Hale-Paul Hurst 


John Wayne-Adele Mara-John Agar 
Doris Dowling-Michael Whalen 
Duncan Renaldo-Leo Carrillo 
Denis-Cotlow Expedition 

Van Johnson-Gloria De Haven 
Margaret O'Brien-Dean Stockwell 
Ann Sothern-Zachary Scott 

Whip Wilson-Andy Clyde 


John Wayne-Joanne Dru 

Farley Granger-Cathy O'Donnell 
Audie Murphy-Wanda Hendrix 
Stephen Murray-Beatrice Campbell 
Vaughn Monroe-Ella Raines 
Richard Travis-Pamela Blake 

Linda Darnell-Richard Widmark 
Wanda Hendrix-Claude Rains 
Gene Autry-Gail Davis 
C. Colbert-P. Goddard 
Charles Starrett-Smiley Burnette 
Monte Hale-Kay Christopher 


Release 
Date 


Oct. 15,'49 
Feb.,'50 
Jan.,'50 
May,'50 
May,'50 
July,'49 


Nov.,'49 
Not Set 
Aug.,'49 


Dec. 30,'49 
June 17,'50 
Jan. 7,'50 
Apr. 21,'50 
Mar.,'50 


Mar.,'50 
Mar.,'50 
Dec.,'49 
Mar. 25,'50 
Nov.,'49 
Dec. 24,'49 
Dec. 1,'49 
Sept.,'49 
May 12,'50 
Dec.,'49 
Sept. 1,'49 
Nov. 25,'49 
Dec.,'49 
Dec. 8,'49 
Oct. 4,'49 


Mar. 25,'50 


Jan. 28,'50 
Aug. 7,'49 
Dec. 25,'49 
Nov. 4,'49 
Nov.,'49 
Oct. 14,'49 
Dec. 17,'49 
Nov. 25,'49 
Sept. 16,'49 
Aug. !,'49 
Not Set 
May 5,'50 
Nov. 24,'49 
Nov.,'49 
Nov. 13,'49 
Nov. 19,'49 
Apr.,'50 
July,'49 
Sept. 18,'49 
Sept. 23,'49 
Aug. 20,'49 
Jan.,'50 
Mar.,'50 
Nov. 3,'49 


Jan.,'50 


Not Set 
Oct. 1,'49 


Mar. 1,'50 
Jan.,'50 
Oct. 7,'49 
Sept. 17,'49 
Aug. 26,'49 
Sept. 9,'49 
May 19,'50 
July 24,'49 


Oct. 22,'49 
Apr. 10,'50 
June,'50 
Dec. 29,'50 
Feb. 28,'50 
July 28,'49 
Aug.,'49 
Oct. 28,'49 
Jan.,'50 


(reissue) (West) Mar.,'50 


Aug. 18,'49 
July 22,'49 


Running 
Time 


60m 
8im 
8im 
98m 
88m 
94m 


93m 
115m 
94m 
87m 
64m 
98m 
93m 
103m 
93m 
80m 


105m 
73m 
72m 
88m 
102m 
60m 
94m 
94m 
88m 
79m 
59m 
60m 
107m 
62m 
60m 


79m 


59m 
57m 
56m 
60m 
82m 
119m 


84m 
83m 
87m 
133m 
90m 
56m 
70m 
57m 
6m 
112m 
70m 
55m 
104m 
89m 
78m 
83m 
60m 


120m 


128m 
60m 


109m 


60m 
60m 
95m 
92m 
84m 
59m 


103m 
83m 


82m 
9Im 
60m 
83m 
93m 
70m 
126m 
54m 
60m 


7— REVIEWED — 
(S) =synopsis 
Issue Page 
Oct. 22 59 
Jan. 28 169 
Jan. 14 154 
Feb. 25 205 
Mar. I! (S)222 
June 25 4658 
Sept. 24 26 
June 26 (S)4219 
July 30 4698 
July 9 4673 
July 9 4673 
Dec. 10 113 
Mar. 25 237 
Dec. 31 138 
Mar. I1 221 
Feb. I! 185 
Dec. 24 130 
Feb. 4 178 
Oct. 8 4 
Mar. 4 214 
Oct. | 33 
Jan. 14 154 
Dec. 10 113 
Feb. 19 4506 
Mar. II 221 
Dec. 3 106 
Sept. 3 2 
Nov. 19 (S)91 
Aug. 27 4729 
Oct. 29 66 
Nov. 12 81 
Mar. 4 213 
Jan. 21 163 
July 16 (S)4682 
Mar. 25 (S)238 
Nov. 12 81 
Oct. 22 58 
Sept. 24 25 
Dec. 31 137 
July 2 4666 
Aug. 27 4731 
June 4 4634 
Oct. 23 4357 
Mar. II 222 
Nov. 12 (S)82 
Dec. 17 123 
Sept. 10 (S)tl 
Oct. 29 66 
Jan. 14 153 
Sept. 10 10 
July 16 (S)4682 
July 2 4666 
Aug. 20 4722 
Dec. 17 122 
Apr. | 246 
Dec. 3 (S)106 
Dec. 17 122 
Oct. 22 57 
Oct. 15 50 
Dec. 17 121 
Mar. 25 238 
Nov. 12 82 
July 23 4689 
June 25 4657 
Apr. 30 4591 
Mar. 18 231 
July 30 (S)4699 
July 30 4697 
Dec. 24 130 
Mar. || (S)223 
Oct. 29 65 
Mar. 18 229 
Aug. 6 4706 
Aug. 6 4705 
Sept. 17 18 
Dec. 31 137 
Jan. 28 170 
Aug. 13 (S)4715 
Aug. 13 4714 


——— RATINGS 


Nat'l Herald 
Groups L.ofD. Review 
AYC A-1 Fair 
AY A-| Good. 

A B Good 
A B Good 
A A-2 
AY B Fair 
AYC A-2 Very Good 
AY A-2. Good 
A A-2. Good 
A-2 Fair 
AYC A-2 Excellent 
AYC A-2 Very Good 
B Poor 
AYC A-2 Very Good 
A A-2. Good 
A B Fair 
AYC A-| Fair 
AYC A-| Good 
Aor AY B Fair 
AYCorAY A-2 _ Excellent 
AYC A-| Good 
A-2. Good 
A A-| Good 
A-2. Good 
Aor AY A-2 Average 
AYC Good 
AYC A-| 
AY or AYC A-2 — Excellent 
AY or AYC A-2. Fair 
A-2 Fair 
A or AY B Good 
A-| Fair 
AYC A-| 
A-I 
AYC A-1 Good 
AY B Very Good 
AY A-| Very Good 
A-1 Good 
AYC A-2  Fair-Good 
A-2 Fair 
AY A-| Good 
AY B Excellent 
AYC A-| Good 
AYC A-1 
Aor AY A-| Good 
AYC A-! 
AYC A-| Good 
AYC B Good 
A-| Fair 
AYC A-! 
A B Good 
AY B Good 
AYC A-2 Very Good 
AYC A-| Good 
AYC A-1I 
A A-2. Good 
AYC or AY A-2_— Excellent 
AYC A-| Fair 
AYC or AY A-2_ Excellent 
AYC B Poor 
AYC A-2 Fair 
AYC A-2 Excellent 
AY A-2 Excellent 
AYC A-! Good 
A-2 Fair 
AYC 
AYC A-| Excellent 
A A-2. Good 
A B Good 
AYC A-2. Very Good 
A-| Good 
A A-2 Very Good 
AY A-2 Fair 
Good 
AYC A-| 
AYC A-| Average 
259 








TITLE—Production Number—Company 


South Sea Sinner (908) Univ. 
Spring in Park Lane (Brit.) (008) EL 


Square Dance Jubilee (4903) Lippert 
Square Dance Katy (4922) Mono. 
Stage Fright (919) WB 
Stampede (AAI4) Mono. 
Stars in My Crown MGM 
Storm Over Wyoming (019) RKO 
Story of Molly X, The (902) Univ. 
Story of Seabiscuit (color) (907)* WB 
Strange Bargain (010) RKO 


Strange Case of Madeleine Smith, The 


( Brit.) Univ. 
Stromboli (Ital.) (070) RKO 
Sundowners, The (color) (018) EL 
Sword in the Desert (709) Univ. 
TALE of the Navajos (color) (920) MGM 
Tarnished (4910) Rep. 
Tarzan and the Slave Girl (020) RKO 
Task Force (903) (part color)* WB 
Tattooed Stranger, The (018) RKO 
Tell It to the Judge (225) Col. 
Tension (8) MGM 
That Forsyte Woman (color) (6)* MGM 
That Midnight Kiss (color) (1) MGM 
Thelma Jordon (4910) Para. 
There's a Girl in My Heart (AAI6}) Mono. 
They Live By Night (009) RKO 
Thieves’ Highway (924) 20th-Fox 
Third Man, The (Brit.) Selznick 
Threat, The (015) RKO 
Three Came Home (007) 20th-Fox 
Tight Little Island ( Brit.) Univ. 
Tokyo Joe (224) Col. 
Top O' the Morning (4901)* Para. 
Tough Assignment (4915) Lippert 
Trail of the Rustlers (267) Col. 
Trail of the Yukon (4820) Mono. 


Trapped (007) EL 


Traveling Saleswoman, The (226) Col. 
Treasure of Monte Cristo (4909) Lippert 
Trouble in Texas (064) RKO 
Twelve O'Clock High (004)* 20th-Fox 
UNDER Capricorn (color) (904) WB 
Under My Skin (008) 20th-Fox 
Undertow (904) Univ. 
Unmasked (4907) Rep. 
VICIOUS Years, The FC 
WABASH Avenue (color) (010) 20th-Fox 
Wagonmaster RKO 
Wake Island (4914) Para. 
Waterloo Road (Brit.) (940) EL 


Weaker Sex, The (Brit.) (914) EL 


Western Pacific Agent (4919) Lippert 
Western Renegades (4856) Mono 
West of Wyoming (4951) Mono 


When Willie Comes Marching Home 


(003)* 20th-Fox 
Whipped, The UA 
Whirlpool (002) 20th-Fox 
White Heat (90!)* WB 
Will James' Sand (color) (918)  20th-Fox 
Winslow Boy, The (Brit.) EL 
Without Honor UA 
Wolf Hunters (4821) Mono. 
Woman in Hiding Univ 


(906) . 

Woman in the Hall, The (Brit.) (960) EL 

Woman of Distinction, A (234) Col. 

Woman on Pier 13, The (008) RKO 
(formerly | Married a Communist) 


YELLOW Cab Man, The (22) MGM 
Yes Sir, That's My Baby (color) (705) Univ. 
Young Daniel Boone (color) (4902) Mono. 


Young Man With a Horn (916)* WB 
You're My Everything (color) 

(920)* 20th-Fox 
ZAMBA (004) EL 





Release 

Stars Date 

Macdonald Carey-Shelley Winters Jan.,'50 
Anna Neagle-Michael Wilding Nov.,'49 
Don Barry-Mary Beth Hughes Nov. 11,'49 
Vera Vague-Jimmie Davis Mar. 25,'50 
J. Wyman-M. Dietrich-M. Wilding = Apr. 15,'50 
Rod Cameron-Gale Storm Aug. 28,'49 
Joel McCrea-Ellen Drew Not Set 
Tim Holt-Richard Martin Feb. 8,'50 
June Havoc-John Russell Nov.,'49 
S. Temple-B. Fitzgerald-L. McCallister Nov. 12,'49 
Martha Scott-Jeffrey Lynn Oct. 22,'49 
Ann Todd-lvan Desny Apr.,'50 
Ingrid Bergman-Mario Vitale Feb. 15,'50 
Robert Preston-Robert Sterling Feb.,'50 
Dana Andrews-Marta Toren Oct.,'49 
Native cast Not Set 
Dorothy Patrick-Arthur Franz Feb. 28,'50 
Lex Barker-Vanessa Brown Mar. 18,'50 
Gary Cooper-Jane Wyatt Sept. 24,'49 
John Miles-Patricia White Feb. 9,'50 
Rosalind Russell-Robert Cummings Dec.,'49 
Audrey Totter-Richard Basehart Nov. 25,'49 
Greer Garson-Errol Flynn Nov. 11,'49 
Kathryn Grayson-Jose Iturbi Sept. 2,'49 
Barbara Stanwyck-Wendell Corey Jan.,'50 
Lee Bowman-Elyse Knox Jan. 6,50 
Cathy O'Donnell-Farley Granger Nov. 5,'49 
Richard Conte-Valentina Cortese Oct.,'49 
Jos. Cotten-Valli-Orson Welles Feb.,'50 
Virginia Grey-Michael O'Shea Dec. 1,'49 
Claudette Colbert-Patric Knowles Apr.,'50 
Basil Radford-Catherine Lacey Not Set 
H. Bogart-A. Knox-F. Marly Nov.,'49 
Bing Crosby-Ann Blyth Sept. 5,'49 
Don Barry-Marjorie Steele Dec. 24,'49 
Charles Starrett-Smiley Burnette Feb. 2,'50 


Kirby Grant-Suzanne Dalbert July 31,'49 
Lloyd Bridges-Barbara Payton , 


Joan Davis-Andy Devine Jan. 5,'50 
Glenn Langan-Adele Jergens Oct. 14,°49 
Tim Holt-Richard Martin Aug.,'49 
Gregory Peck-Hugh Marlowe Feb.,'50 
Ingrid Bergman-Joseph Cotten Oct. 8,'49 
John Garfield-Micheline Prelle Mar.,'50 


Scott Brady-John Russell-Dorothy Hart Dec.,'49 
Barbara Fuller-Robert Rockwell Jan. 30,'50 


Tommy Cook-Gar Moore Mar.,'50 


Betty Grable-Victor Mature-Phil Harris Apr.,'50 
Ben Johnson-Joanne Dru Apr. 22,'50 
B. Donlevy-R. Preston (reissue) (West) Mar.,'50 
John Mills-Stewart Granger ug.,'49 
Ursula Jeans-Cecil Parker Sept.,'49 
Kent Taylor-Sheila Ryan Mar. 17,'50 
Johnny Mack Brown-Max Terhune Oct. 9,49 


Johnny Mack Brown-Milburn Morante Feb. 18,'50 


Dan Dailey-Corinne Calvet Feb.,'50 
Dan Duryea-Gale Storm June 3,'50 
Gene Tierney-Jose Ferrer-Richard Conte Jan.,'50 
James Cagney-Virginia Mayo Sept. 3,'49 
Mark Stevens-Coleen Gray July,'49 
Sir Cedric Hardwicke-Robert Donat Not Set 


Laraine Day-Franchot Tone-Dane Clark Oct. 21,'49 


Kirby Grant-Jan Clayton Oct. 30,'49 
Ida Lupino-Howard Duff Jan.,'50 
Jean Simmons-Ursula Jeans Aug.,'49 
Rosalind Russell-Ray Milland Apr.,'50 
Laraine Day-Robert Ryan May 6,'50 
Red Skelton-Gloria De Haven Apr. 7,'50 
Donald O'Connor-Gloria De Haven Sept.,'49 
David Bruce-Kristine Miller Feb. 26,'50 
Kirk Douglas-Lauren Bacall Mar. 11,'50 
Anne Baxter-Dan Dailey Aug.,'49 
Jon Hall-June Vincent Sept.,'49 








et ence 





Running 
Time 


88m 
9Iim 
79m 


110m 
78m 
89m 
60m 
82m 
93m 
68m 


81m 
83m 
100m 


58m 
60m 
74m 
116m 
64m 
87m 
95m 
114m 
99m 
100m 
86m 
95m 
94m 
104m 
66m 
106m 
8Im 
88m 
98m 
64m 


7— REVIEWED — 
(S) =synopsis 
Issue Page 
Jan. 7 146 
Sept. 24 25 
Nov. 19 90 
Apr. 8 (S)254 
Feb. 25 205 
Apr. 30 4589 
Mar. 4 213 
Feb. II 186 
Nov. 12 8! 
Oct. 29 65 
Oct. | 34 
Mar. 25 (S)238 
Feb. 25 206 
Jan. 14 155 
Aug. 27 4729 
Mar. 5 4522 
Mar. 18 231 
Mar. 18 231 
Sept. 3 1 
Feb. II 189 
Nov. 19 90 
Nov. 19 90 
Oct. 22 57 
Aug. 27 4730 
Nov. 5 74 
Nov. 26 98 
Sept. 24 25 
Sept. 3 I 
Feb. 4 177 
Oct. 29 65 
Feb. II 185 
Nov. 19 90 
Oct. 15 50 
Aug. 6 4705 
Nov. 19 91 
Feb. 4 (S)178 
Aug. 6 4706 
Oct. 1 34 
Feb. 18 (S)199 

Oct. 8 

Aug. 13 (S)4715 
Dec. 24 129 
Sept. 10 9 
Mar. 11 221 
Dec. 3 105 
Feb. 18 198 
Feb. 25 206 
Apr. 8 254 
Apr. 8 253 
Feb. 18 198 
Jan. 29 4478 
June 4 4633 
Mar. 25 237 
Jan. 14 155 
Mar. I! = (S)223 
Jan. 7 145 
Apr. | 245 
Nov. 26 97 
Aug. 27 4729 
Apr. 30 4590 
Mar. I! 222 
Nov. 19 90 
Oct. 8 (S)42 
Dec. 17 121 
Jan. 29 4478 
Mar. 4 213 
Sept. 24 26 
Feb. 25 206 
Aug. 13 4713 
Mar. 4 214 
Feb. 11 185 
July 2 4665 
Oct. 15 50 


FEATURES LISTED BY COMPANIES—PAGE 255, 
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—————- RATINGS 
Nat'l ‘Herald 
Groups L.ofD. Review 
A B Fair 
AYC B Excellent 
A-2. Good 
A B Good 
Very 
AYC A-| Vers en 
AYC A-!| Good 
A A-2 Very Good 
AYC A-1 Very Good 
AY A-2 air 
A A-2 Fair 
A A-2 Average 
AY A-2 Excellent 
AYC A-1 Fair 
A-2. Good 
Good 
AY A-| Excellent 
AYC A-| Average 
Aor AY B Good 
A B Fair 
Aor AY B Excellent 
AYC A-!| Good 
A B Good 
AYC A-| Good 
A-2. Good 
A B Good 
A-2 Excellent 
A A-2. Good 
Aor AY A-2 Excellent 
Aor AY A-2 ood 
AY B Fair 
AYC A-| Very Good 
A-| Average 
AYC A-| 
A-! Pair 
AYC A-! Very Good 
AY or AYC A-2 
B Fair 
AYC 
AYC A-| Excellent 
AY A-2 Excellent 
A A-2. Good 
A or AY A-2. Good 
Fair 
A-2 Fair 
A Good 
Excellent 
A-2 Fair 
AYC A-| Good 
A-2. Good 
AYC A-1 Fair 
AYC A-1 
AYC A-2 Excellent 
A B Very Good 
A B Very Good 
A B Excellent 
AYC A-| Very Good 
AYC A-| Fair 
A B Good 
AYC A-| 
Aor AY A-2 Very Good 
A-2 Very Good 
B Very Good 
Aor AY A-2 Good 
A-1 Very Good 
AYC A-1| Good 
A-| Average 
AY orAYC A-2 Very Good 
AYC A-1 Very Good 
AYC A-| Fair 








THIS ISSUE 
ON PAGES 230-231, MARCH 18, 1950 








MOTION PICTURE HERALD, APRIL 8, 1950 








UMI 


‘ald 
iew 


ge 
ont 


nt 
ge 


nt 


ent 


Sood 
ge 


ent 


Good 


Good 
Good 
JE 
950 


, 1950 





e@To make dreams like this con- 
vincing ... to show them with the 
smoothness that brings life and 
reality .. . that is the job of the 
optical-effects man. 

Yet it is only one of his many 
contributions to modern pictures. 
By his skill with the optical printer 
... his production of fades and 
wipes, of dissolves and laps... he 


Maker of dreams... 





plays an important part in giving 
American movies their high stand- 
ard of technical excellence. 

If the optical-effects man is to 
play this part to the full, he must 
use dependable film of superior 
quality. That’s why he usually pre- 
fers to work with the large and 
well-known family of Eastman 
motion picture films. 


EASTMAN KODAK COMPANY 


ROCHESTER 4, N. Y. 


J. E. BRULATOUR, INC., DISTRIBUTORS 
FORT LEE « CHICAGO + HOLLYWOOD 














THE ACADEMY AWA I 


_ WINNING 
STAR 


. of ALL THE 
KING'S MER 


in a powerful 
action 
drama ! 
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